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rRA  Praises  Newspaper  Boy  Clauses, 
Urges  Publishers  To  Follow  Them 


ronditions  in  Washington  Make  Their  Submission  Futile,  Says  Tate — Press 
Maintains  Standards — Guild  Withdraws  Complaint 


\LTHOUlili  the  newspaper  situa- 
fV  tiou  in  eonneetion  with  the  near- 
Liuiicl  NKA  remains  in  a  state  ^  ui 
it  was  considered  likely  in  New 
Sutic  tliis  week  by  publishers  and  re- 
^csciitatives  ot  publishers  that  pro- 
oi  the  daily  newspaiier  code 
,ull  continue  to  prevail  generally 
hruii>;h"iii  the  country  alter  the  cx- 
..laliuii  ol  the  ccKle  June  1(). 

With  the  newspaper  code  as  dead 
the  Blue  Kagle,  some  isolated  news- 
Kjpcf',  it  is  conceded,  ma>  disregard  the 
twills  and  wages  regulations  and  re- 
icrt  to  pre-Koosevelt  conditions,  but 
itii  rank  and  file  oi  the  press  will  con¬ 
tinue  under  the  code  provisions  as 
tliuugli  the  Supreme  Court  had  never 
made  its  death-dealing  blow  to  the  New 
Deal,  Contractual  arrangements  with 
mechanical  unions,  oi  course,  will  not 
be  affected  in  any  case.  Some  news¬ 
papers,  however,  may  disregard  the 
tude's  provisions  ior  non-unioiiiaed 
labor. 

Some  ot  those  to  whom  IvunoR  & 
PcbusHEK  talked  this  week  took  the 
realistic  attitude  that  the  newspajiers 
are  awaiting  developments  oi  pubjic 
Opinion,  and  that,  lieing  in  a  very  vul¬ 
nerable  position,  they  would  not  re¬ 
treat  iroin  the  status  quo,  althoueh 
business  conditions  warranted  it,  if 
such  a  move  would  react  unfavorably 
toward  them  in  the  piilrlic  eye. 

^  rj  Judging  from  many  editorials  that 


r slave  been  printed  since  the  momentous 


Supreme  Court  decision,  it  would  ap 
i  pear  that  most  newspapers  have  coun- 
?  'died  business  men  to  retain  code 
I  standards  despite  the  fact  that  they 
1  cannot  now  Ijc  enforced.  Many  news¬ 
papers  have  announced  their  own  intent 
b  I  of  maintaining  N  K A  standards,  and 
^  I  others,  by  urging  other  industries  to 
do  the  same,  have  placed  themselves 
on  record  by  implicatioti.  The  At’io 
yurk  World-Tcleyram,  for  instance, 
has  given  much  news,  editorial  atid 
cartoon  space  in  urgitig  tnaintetiance 
oi  N’k.\  standards,  and,  although  it 
has  not  made  a  statement  of  its  own 
Hicy,  it  would  not  do  otherw  ise,  Motrou 
&  Publisher  was  told,  than  to  practice 
wliat  it  preaches. 

It  is  not  expected  that  the  metro- 
]|  politan  newspapers  will  break  away  from 
^  the  code  regulations  in  a  hurry,  but  it 
p,  is  expected  that  .some  newspapers  in 
■  ■  snaller  communities,  particularly  in  the 
middle  west,  may  call  an  end  to  code 
observance  because  of  local  conditions. 
At  the  A.N.P.A.  convention  last  April 
several  small-city  publishers  informally 
reported  that  their  communities  bad 
ceased  recognizing  NRA  for  months, 

_  tttid  that  newspaper  adherence  to  the 
i:  code  was  a  community  anomaly, 
g  The  appeal  of  Howard  Davis,  New 
|ilwrfc  Herald  Tribune,  chairman  of  the 
authority,  that  newspapers  fujfill 
ji;i  their  contract  with  the  President  until 


the 


expiration  date  of  the  code  June 


16  has  had  a  favorable  reception,  it  was 
stated  in  New  York  this  week. 

.  Because  of  the  early  unpleasantness 
m  the  drafting  of  the  dailies’  code,  the 
"ewspapers  ar?  particularly  anxious  to 
s*e  that  its  contractual  requirements  are 
'icned  out  to  the  letter, 
m  fact  this  desire  amounts  almost 


By  JOHN  W.  PERRY  The  correspondence  culminated  June 

to  a  zeal,  and  has  led  to  an  unusupl  l  ourt  handed  down  its  famous  Schechter  .  1*^**®*^ 

xitiiation  in  regard  to  the  proposed  code  ca.se  decision,  knocking  the  props  from  admimstrator, 

amendment  relating  to  emiiloyment  ui  under  NRA.  Nevertheless  the  ma- 

minors  by  newspapers.  chinery  was  kept  in  motion  to  make  letter  o  June  1, 

The  proijo-sed  amendment  was  debited  the  amendment  a  part  oi  the  cc^e.  .5,  containing  the  picjjwsed  Newspa- 
aittr  President  Rcxisevelt  had  protested  The  vote  was  announced  this  week;  'JfJ,  •  •uendinent  to  the  code  lor  the 
against  the  original  ccxle  provisions  re-  o47  publishers  for  it,  139  against  it,  ‘  newspaper  publishing  business, 
lating  to  child  lalior,  and  after  various  .195  not  voting  and  6  defective  ballots.  ,  am  sure  that  you  will  appreciate 
welfare  groujis  had  added  theij-  voc:i-  .Although  those  who  voted  no  and  ^  recent  developments 

ferous  voices  to  "newspaper  exploita-  those  who  did  not  vote  will  not  have  resulting  from  the  decision  cit  the  Su- 
tion  of  child  labor.”  Since  the  begin-  to  accept  the  revised  regulations,  it  pruine  Court,  it  would  be  tutile  to  sub- 
ning  the  organized  publi.thers  have  felt  stands  that  647  publishers  are  re^dy  l"‘*  ameimment  at  this  time.  1 
that  their  original  provisions  were  com-  to  accept  them — and  they  have  the  examined  the  provismns  ot  the 

prehensive  enough,  but  conceded  to  the  i|ualified  approval  of  Secretary  of  Labor  ^il'iundment  and  am  aware  that  it  pro- 
projKised  amendment,  after  a  number  Perkins.  But  now'  NR. A  has  decided  ''des  minima  standards  which  we  had 
of  conferences  with  NRA  officials,  more  submission  of  the  amendment  at  this  hu*pcd  for  a  long  time  to  see  estabhshecl. 
to  quiet  public  criticism  than  because  time  would  be  futile.  Correspondence  ,  ^rust  that  those  newspapers  which 
thev  thought  it  necessary.  between  NR.A  and  S.  M.  Williams,  .  assented  to  the  amendment  will 

Code  assenters  had  been  polled  or.  the  manager  of  the  code  authority,  was  possible^ to  adhere  to  these  mini- 

amendment  shortly  before  the  Suiireme  voluminous  this  week  on  this  |)oint.  ma  provisions. 

— — -  -  -  _  _ _ '  - ,  this  answered  the  iollowmg  letter 

CMpeland  Bill  Held  Up  In  Hoiise^  '""Vile  cl!cie'\uSW‘^i^ 

Stymied  By  Holding  Company  Measure  and  submitted  to  all  its  assenting  meni- 

(.Spi-WuI/a  KditorS!  Publisher)  Publishers,  radio  broadcasters,  adver-  Bers  on  May  1,  1935,  an  amendment 

W.\SHlN(nON.  D.  C,  June  5-  ,ising  agencies  and  others  would  not  be  \ 

Alter  sailing  through  the  Senate  the  false  advertising  penalties  to  the  sale  and  delivery  ol 

with  ease  last  week,  the  Copeland  lood  eondit.ons  which  are  des-  >‘uwspapers  by  persons  under  16  years 

and  drug  bill  has  come  to  a  halt  in  the  ^ri|)^.(l  thus*  ^  in  Article  Vll,  pro- 

llouse  11  1.  11  1.1-  j  vides  that  publishers  to  nut  consent  to 

^  #  «  •  No  publisher,  radio-broadcast  licensee,  ad-  j-*-  *.•  r  i 

Representative  Sam  Rayburn,  chair*  vt-rtising  agency*  or  other  agency  or  medium  ^ny  inoditication  thereot,  except  as  each 

man  of  the  Committee  on  Interstate  for  tlie  disseminatiun  of  adverti^inK  shall  br  may  thereto  subsequently  agree, 

and  I'oreign  Coinmeree.  has  made  it  ‘'‘'"J?*!  “f  "Response  of  newspaper  members  of 

plain  that  he  does  not  intend  to  i>lace  ih's  «ct‘ron  Vv  °liLn  of  the^d^isLmhmion  ^^is  Code  to  the  Amendment  submitted 
the  bill  Ijefore  his  committee  until  the  of  any  false  advertisement  when  such  dissemi-  has  been  as  follows : 

contentious  Wheeler- Rayburn  utility  nation  is  caused  by  the  mannfactiirer.  navkrr  For  the  .Amendment .  647 

holding  company  dissolution  bill  is  out  stat"s,“of  the  articl4  advertised  buVTuch  Against  the  Amendment .  139 

of  the  way.  This  promises  somewhat  manufacturer,  packer,  distributer  or  seller  Defective  Ballots  .  6 

lengthy  delay.  While  it  would  be  JHIS-  sliall  be  amendable  to  the  prosecution  and  Not  Voting  .  395 

sible  to  call  up  the  measure  without  violation  of  such  sub-  "The  code.  Article  VI,  Section  3  (t), 

public  hearing  or  committee  action  on  “it  shall  be  unlawful  for  any  publisher,  gives  to  the  code  authority  power  to 
the  House  side,  it  is  understood  that  radiobroadcast  licensee,  advertisiny  aycncy  initiate  amendment  ‘which  upon  ap- 
backers  of  the  hill  hesitate  to  do  so.  or  other  agency  or  medium  for  the  dissemi-  ppoval  by  the  Administrator,  shall  bc- 
Tlic  complaint  of  unwarranted  haste  in  rca.sonable  ^reuuesf  o*f  an  ortuer°or*eniplo>°  ‘^onie  a  part  of  the  code.’  The  code 
taking  the  hill  from  the  Senate  Com-  duly  designated  by  the  .Secretary  to  furnish  authority  is  ready  to  submit  and  re- 
merce  Committee  was  one  of  the  chief  oflficer  or  employe  the  name  arid  quest  approval  by  the  administrator  of 

factors  in  preventing  earlier  action  in  rdtV?buTlfo"%elr‘!’%.:ir;^"‘“hrUnit^^^^^  the  amendment  as  applicable  to  the  647 
the  upper  house  of  Congress.  States,  who  caused  him  to  disseminate  any  newspapers  which  have  agreed  to  its 

General  accord  on  the  hill  as  it  passed  such  advertisement,  and  any  publisher,  radio-  adoption, 

the  Senate  is  reported  in  the  House.  agencr'or'mXm  fr1he"''d?sS^^^  “If  the  National  Recovery  Adminis- 

Kepresentative  James  .\1.  Mead,  the  advertising  who  so  refuses  shall  be  guiltv  of  tration  is  m  position  to  receive  and  ap- 

author  of  a  food  and  drug  bill  which  a  misdemeanor  and  shall  on  conviction  there-  prove  report  on  the  amendment,  the 

would  place  false  advertising  control  uii-  i4ragrrDh^7b)*V'this’'M\'tion  code  authority  is  prepared  to  submit  the 

der  the  Federal  Trade  Commission,  has  ■  names  of  the  647  newspapers  that  have 

announced  he  will  not  fight  for  adoption  modified  to  prevent  assents  to  its  provisions.” 

of  his  measure  in  whole  or  in  part.  multiple  seizures  of  misbranded  articles  newspapers,  as  has  been  noted 

Important  features  of  the  hill  are  at  instance  of  the  Department  of  .Agn-  previously,  hailed  the  end  of  NRA 

aimed  at  false  advertising  of  foods,  cu  ture.  except  when  there  is  reason  to  ^^j^h  shouts  of  glee,  but  some,  notably 

drugs,  devices  or  cosmetics.  Section  Beheve  that  such  article  is  so  mis-  powerful  New  York  Daih  News,  a 

601  of  the  bill,  in  the  first  paragraph,  Branded  as  to  render  it  imminently  newspaper  which  almost  automatically 
defines  the  advertisement  of  a  food,  dangerous  to  health  or  when  the  al-  runs  counter  to  prevailing  newspaner 
drug,  device  or  cosmetic  as  false  if  it  is  'eged  misbranding  has  been  the  basis  opinion,  took  down  its  Blue  Eagle  whh 
false  or  misleading  in  any  particular  ^  prior  judgment  in  favor  of  the  regret.  Editorially  it  told  its  million 
relevant  to  the  purpose  of  the  bill  re-  coveriiment  in  a  criminal  prosecution  or  a  half  readers  that  the  newspaper 
garding  such  article.  Tlie  Senate  com-  ’’bel  for  condemnation  proceeding.  could  now  stretch  out  its  labor  and 

merce  committee  explained  that  the  Drugs  or  devices  represented  as  hav-  reduce  wages  if  it  desired,  adding  that 
language  “is  not  intended  to  apply  to  ing  "any  therar^utic  effect  in  the  treat-  it  would  not  do  so  unless  forced  to. 
what  is  simply  good  will  advertising  ment  of  Bright’s  di.sease,  cancer,  tuber-  ‘‘VVe  are  living  under  a  profit  systenj.” 
and  is  not  an  advertisement  of  the  merits  culosis,  infantile  paralysis,  venereal,  the  editorial  said.  “It  may  come  about 
of  the  article,  even  indirectly.”  heart  and  vascular  diseases”  are  all  in-  that  our  contemporaries,  freed  from  the 

One  amendment  provided  that  dis-  eluded  under  the  head  of  false  adver-  Eagle,  will  cut  costs  so  far  that  we 
semination  of  false  advertising  shall  he  tising.  unless  the  advertising  is  for  the  caiipot  meet  their  competition  without 
punished  only  by  a  fine  of  not  more  lienefit  of  members  of  the  medical  or  also  cutting  our  costs." 
than  $1,000,  recoverable  by  the  govern-  pharmaceutical  professions,  or  for  pub-  The  Chicago  Daily  Times  said  it 
ment  in  a  civil  suit.  The  violation  lie  health  education.  would  continue  to  carry  its  Blue  Eagle 

must,  however,  not  involve  imminent  The  hill  would  give  the  Secretary  of  and  would  observe  its  obligations  under 
danger  to  health  or  gross  deception.  Agriculture  ixiwer  to  stop  manufacture,  NRA  “100  per  cent.”  The  Madisgn 
In  such  cases  a  criminal  penalty  would  sale  and  advertising  of  adulterated  or  (Wis.)  Capital  Times  announced  it 
be  applicable.  misbranded  foods,  drugs  and  cosmetics,  “will  not  now  use  the  collapse  of  NRA 
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as  an  excuse  for  reducing  its  paycoll 
and  decreasing  tlie  number  of  ^ni- 
ploycs.”  Many  other  newspapers  have 
voiced  similar  sentiment. 

Because  a  number  of  matters  have 
arisen  since  the  Hot  Springs,  Ark., 
meeting  of  the  Newspaper  Industrial 
Board,  it  may  be  necessary  to  hold  a 
tmal  session  here  next  week,  according 
to  Harvey  J.  Kelly,  chairman  of  the 
board,  who  announced  June  5  that  a 
tentative  call  for  a  meeting  June  12  has 
been  dispatched  to  all  board  members. 

If  a  quorum  approves  the  call,  the 
meeting  will  be  held,  Mr.  Kelly  stated. 
.\t  this  meeting,  effort  will  be  made 
to  dispose  of  every  case  remaining  on 
the  docket,  he  said. 

At  the  request  of  Jonathan  Kddy, 
executive  secretary  of  the  American 
Newspaper  Guild,  the  case  of  New 
York  Newspaper  Guild  against  the  Ja- 
maua  (N.  V.)  Loitij  island  Pally 

Press,  alleging  interference  with  guild 
organization  activities,  has  been  called 
off  on  the  pretext  the  hearing  set  for 
June  10  in  New  York  City  "would  lie 
inadequate  and  futile,  possibly  preju¬ 
dicing"  the  guild’s  position. 

1  he  guild  nrst  tiled  complaint  against 
the  Long  Island  Press  March  22  and 
at  the  May  8  meeting  of  the  Newspaper 
Industrial  Board  it  was  referred  for  ad¬ 
judication  to  a  sub-committee  coinpo.sed 
of  Merrill  Lord,  Hearst  N'ew.spapers, 
and  Mr.  Kddy.  They  in  turn  agreed 
upon  Professor  Paul  H.  Douglas,  Uni¬ 
versity  of  (.liicago,  as  the  impartial 
chairman  to  hear  the  case,  lieginning 
June  10  in  New  York,  and  to  cast  the 
deciding  vote  if  the  two  sub-committee 
members  deadlocked.  It  was  also  agreed 
liy  all  parties  that  the  complainant  and 
1  espondent  would  be  allowed  four  hours 
each  in  which  to  present  their  case. 

On  June  2,  Kddy  wired  Chairman 
Harvey  J.  Kelly  as  follows; 

"Can  you  assure  us  decision  on  Long 
Island  Press  complaint  can  be  enforcctl 
by  board?” 

Mr.  Kelly  replied:  "My  assurance 
would  be  neither  more  nor  less  authori¬ 
tative  than  that  of  any  other  board  mem- 
lier.  Guild  in  every  case  before  board 
has  recorded  its  challenge  to  finality  of 
ilecision,  therefore  1  don't  choose  to  ex¬ 
press  opinion  beyond  belief  that  as- 
scntors  newspaper  code  will  meticulously 
liquidate  every  obligation  thereunder." 

Kollowing  Mr.  Kelly’s  reply  to  Kddy, 
the  guild  secretary  called  off  the  sched¬ 
uled  hearing  June  10  with  the  following 
telegram  to  Mr.  Lord: 

"We  feel  we  cannot  accept  conditions 
imposed  on  hearing  of  Long  Island 
Press.  Moreover,  haste  rerjuired  to  con¬ 
clude  hearing  before  code  expiration  and 
uncertain  legal  status  of  board  force  us 
to  conviction  that  hearing  would  be  in¬ 
adequate  and  futile,  possibly  prejudicing 
our  position,  we  therefore  will  not  press 
Complaint.” 


Philadelphia,  June  4 — Continua¬ 
tion  of  the  minimum  wage  and  maxi¬ 
mum  hour  provisions  established  under 
.\KA  has  been  announced  by  the 
Philadelphia  Record  and  Philadelphia 
Paily  News  and  by  the  Curtis  Pub¬ 
lishing  Company.  The  Record  also 
announced  in  a  Page  1  box  that  it  will 
continue  to  observe  the  collective  bf^r- 
gaining  provisions. 

At  the  .same  time  the  Philadelphia 
Merchants  Association,  principal  or¬ 
ganization  of  retailers  formed  recently, 
announced  that  its  strength  will  be  used 
in  a  drive  to  retain  "certain  distinct 
advantages  of  NK.-\,  such  as  protection 
to  the  public  through  honest  advertis¬ 
ing.” 

Large  space  was  taken  in  Philadel¬ 
phia  dailies  by  several  firms  to  state 
their  intention  of  maintaining  wage  and 
hour  standards  set  by  NR  A.  Among 
them  were  the  .Atlantic  Refining  Com¬ 
pany  and  the  Frankford  Grocers  As¬ 
sociation. 


Milwaukee,  Wis.,  June  5 — It  is  indi¬ 
cated  that  Wisconsin  newspapers  will 
adhere  fairly  closely  to  the  newspajier 
code  despite  the  Supreme  Court’s  recent 
decision.  The  IViscunsin  Slate  Journal 
through  its  publisher  A,  M.  Braytqn, 
stated  that  it  "will  continue  to  abide 


by  the  NRA  code  until  June  10,  as 
requested  by  Howard  Davis,  chairman 
of  the  code  authority  for  American 
Newsiiaper  Publishers'  .Assn.,  and  as 
long  thereafter  as  is  necessary  for  the 
government  to  submit  to  a  new  proposal, 
either  of  legislation  or  cooperation.  The 
Wisconsin  State  Journal  will  give  its 
fulle.st  cooperation  to  the  best  means 
divised  to  save  all  the  substantial  bene¬ 
fits  disclosed  in  the  NRA  experience.” 

Speaking  for  the  Sheboygcui  Daily 
Press.  Charles  K.  Broughton,  editor, 
said  that  "for  the  information  of  the 
general  public  and  in  order  that  our 
jxisition  may  be  definitely  set  at  rest 
in  the  minds  of  our  readers  and  pur 
employes,  let  me  say  that  the  Sheboygan 
Press  in  lioth  its  newspaper  and  job 
plant  will  adhere  strictly  to  the  NRA 
set-up.” 

The  Miluaukee  Journal  in  its  pub¬ 
lished  statement  pointed  out  that  it  has 
adjusted  its  operations  to  conform  with 
the  14  jioints  of  the  NR. A  on  July  .11, 
19.13  in  absence  of  a  code  covering  the 
newsiiaper  industry,  and  when  the 
"blanket”  code  was  superseded  by  a 
code  for  the  industry.  The  Journal 
signed  an  agreement  which  expires  J  une 
16  of  this  year.  “Despite  the  United 
States  Supreme  Court’s  ruling  on  the 
NRA,  The  Journal  considers  its  agree¬ 
ment  a  moral  obligation  and  binding 
until  the  June  16  date.  “After  this 
date,  the  Journal  will  continue  the  code 
regulations  voluntarily,  “.so  long  as  con¬ 
ditions  make  it  possible  to  do  so.” 

Other  newspapers,  Ixith  weekly  and 
daily,  indicated  similar  action  regarding 
code  observances. 


EDITOR  &  PUBUSUER 
CALENDAR 

J  une  9-12 — Advertising  Feder¬ 
ation  of  America,  convention. 
Palmer  House,  Chicago. 

June  1(1 — Canadian  Daily  Press 
Assn.,  and  Canadian  Press  Assn., 
meeting.  Royal  Alexandra  Hotel, 
Winnipeg. 

June  iU-12 — National  Newspa¬ 
per  Promotion  Assn.,  meeting. 
Palmer  House,  Chicago. 

June  11 — National  Newspaper 
i’roinotion  Assn.,  meeting.  Palmer 
House,  Chicago. 

June  11-14 — Special  Libraries 
-Assn,  annual  conference.  Hotel 
Statier,  Boston. 

June  11-12 — Inland  Daily  Press 
Assn.,  spring  meeting.  Palmer 
House,  Chicago. 

June  13-14 — Texas  Press  Assn., 
Annual  Convention,  Buccaneer 
Hotel,  Galveston,  Texas. 

June  17-20 — Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers,  16th  annual  con¬ 
vention,  Hotel  Cleveland,  Cleve¬ 
land.  Ohio. 

June  18-20 — International  Cir¬ 
culation  Managers,  37tb  Annual 
Convention,  Netherland  -  Plaza 
Hotel,  Cincinnati. 

June  19 — Georgia  Press  Associ¬ 
ation.  annual  convention.  Car-  | 
rollton,  Georgia. 

June  24-29 — California  Press 
Association,  summer  meeting. 
Giant  Forest  Lodge,  Sequoia 
National  Park,  Cal. 


LOCAL  ADVERTISING  TAXED  Committee  Hears  Stern 


Missouri  Law  Exempts  Interstate  Busi¬ 
ness,  However 

(.Stedal  to  Editor  &  Publisher) 

Jekkekso.v  City,  .Mo..  June  .1 — Gover¬ 
nor  Park  has  before  him  for  approval 
the  one  per  cent  sales  tax  bill,  a  com¬ 
promise  measure  passed  by  the  Senate 
and  concurred  in  by  the  House  of  Rep¬ 
resentatives. 

The  tax  is  imposed  upon  every  retail 
sale  of  tangible  personal  property  and 
many  services,  including  advertising  in 
newspapers  and  magazines,  on  billboards 
or  any  indoor  or  outdoor  advertising  de¬ 
vice,  advertising  broadcast  or  displayed 
by  stereopticon  or  in  a  motion  picture 
show. 

The  tax  does  not  apply  to  interstate 
business,  and  for  that  reason  national 
or  general  advertising  is  exempt. 

While  street  sales  of  newspapers  is 
not  specifically  mentioned  in  the  bill,  it 
is  understood  that  the  measure  will  not 
apply  thereto.  The  bill  will  become  ef¬ 
fective.  90  days  after  the  adjournment 
of  the  legislature  or  about  .August  26. 

SPECIAL  NORMANDIE  ISSUE 

The  front  page  of  a  special  six-page 
section  of  the  May  29  New  York  Her¬ 
ald,  Paris  edition,  carried  a  striking 
reproduction  of  a  bow-on  view  of  the 
Normandie  towering  above  the  waves 
as  she  sailed  on  her  maiden  voyage. 
All  editorial  copy  and  advertisements 
featured  the  Normandie  motif. 


On  Eccles  Bank  Bill 

W.^siiiNGTON,  June  -1 — J.  David 
Stern,  publisher  of  the  Xezo  York  Post, 
Philadelphia  Record  and  Camden  (N. 
J.)  Courier-Post,  appeared  yesterday 
before  the  Senate  lianking  subcommjt- 
tec  at  the  final  hearing  on  the  Kccles 
central  bank  bill  to  present  his  argu¬ 
ments  supporting  the  measure. 

A  vigorous  defense  of  the  bill  was 
piesented  by  Mr.  Stern,  a  frequent 
White  House  visitor,  who  was  listed  in 
recent  months  as  one  of  the  President’s 
advisers.  It  was  heard  by  another  pub¬ 
lisher,  .Senator  Carter  Glass,  of  the 
Lynchburg  (Va.)  Neios  and  Adz'oeate, 
who  invited  Mr.  Stern  to  give  his  views 
with  other  advocates  of  the  proposed 
law. 

Mr.  Stern  met  the  chief  argument  by 
bankers  and  conservative  opponents  that 
the  bill  would  produce  "political  control 
ot  lanking”  with  the  declaration : 
“W’ell,  what  of  it?” 

He  argued  that  “political  control  is 
ceitainly  safer  than  banker  control, 
judging  by  past  experience." 


RUNNING  SAFETY  ARTICLES 

The  Philadelphia  Evening  Ledger  is 
using  a  daily  safety  article  illustrated 
with  a  traffic  diagram,  in  an  effort  to 
help  cut  the  accident  toll.  Pointers  for 
liedestrians  and  motorists  alike  are 
given. 
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W.  A.  WHITE  HONORED  I 
ON  ANNIVERSARY 

Famous  Kansas  Editor  Receives  Maay  j 

Felicitations  As  He  Observes  J 

Passing  of  50th  Year  I 

As  a  Newspaperman  | 

{Special  to  Euitur  &  l'iiii.isiiiiR)  { 

Kmi'oki.^,  Kail.,  June  1— Wibam  .AHn, 
White,  nationally  famous  editor  and 
publisher,  celebrated  totlay  the  5Utli  an¬ 
niversary  of  his  entrance  into  iievis, 
paper  work. 

The  occasion  also  marked  atiutlier 
imiKirtant  milestone  in  his  life — thedUth 
anniversary  ut  the  day  he  iiurcliascd 
the  Emporia  Gazette.  While  felicita¬ 
tions  poured  into  his  office,  the  veteran 
".Sage  of  Kmporia"  spent  the  day  quietly 
overseeing  today’s  issue  of  the  liazette. 

He  took  time  out  from  his  laburs, 
however,  to  reminisce  over  his  long  and 
colorful  career.  Fifty  years  ago  today 
he  revealed,  the  following  item  appeared  i 
in  the  El  Dorado  (.Kan.)  Democrat: 

"Will  .A.  White  will  take  a  ixisition 
on  the  Democrat  June  1." 

On  June  1,  1835,  a  strapping  youth 
of  17  walked  into  tbe  little  office  of  the 
weekly,  pulled  off  his  coat  and  went 
to  work  as  a  printer’s  devil.  There, 
under  the  careful  tutelage  of  his  boss— 
who  also  w'as  a  printer — young  White 
learned  the  art  of  setting  type. 

"I  swept  out,  set  type,  helped  make 
up  the  forms,  fed  the  press,  rustled  up 
locals,  dipped  reprint  for  editorials 
when  the  boss  was  fishing,  and  knocked 
down  the  motiey  he  owed  me  when  he 
was  out  of  town,”  ha  recalled. 

M  r.  White  revealed  that  tiothing  but : 
“sheer  luck”  led  him  into  the  newspaper 
field.  A  few  months  after  he  joined 
the  Democrat,  he  began  writing  the 
editorials  which  have  been  quoted  far 
and  wide  nearly  half  a  century. 

.A  year  later,  Mr.  White  joined  the 
Emporia  Nezos.  W’hen  the  editor  left 
town  in  May,  1880,  he  "caught  on'' as 
a  full  time  reporter.  Nine  years  later, 
he  purchased  the  Gazette. 

“I  could  do  anything  in  that  little 
one-room  office  that  I  asked  anyone  else 
to  do,”  he  reflected.  “Today,  however, 

I  go  into  the  back  room  of  the  (iazette 
office  and  instead  of  being  familiar  with 
every  process  and  being  able  to  do  every 
mechanical  thing  necessary  to  print  the 
(iazette,  1  can  do  practically  nothing, 
though  my  hands  retain  their  one-time 
printer’s  skill.” 

Mr.  W’hite  is  not  sorry  he  worked 
hard. 

“I  didn’t  work  too  hard  to  hurt  me 
and  1  would  do  it  over  if  1  bad  t('- 
and  gladly  even  now.  It  has  been  a 
gorgeous  adventure — life  in  these  fifty 
years — happy,  gay  and  free.  Much 
anxiety,  a  little  paid,  many  hours  of 
sorrow,  but  through  it  all  the  self  re 
spect  that  makes  for  tolerance  and 
understanding,  for  joy  and  for  some 
semblance,  at  least,  of  usefulness,  the 
net  of  which  is  liappiness.” 
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REPORTER  SUSTAINS  FISCHER 

Tomi  River  Gate  to  go  to  Supreme 
Court  in  Fall 

.A  Newark  newspaperman  at  a  Ne» 
Jersey  Supreme  Court  inquiry  contro¬ 
verted  the  denial  of  Thomas  .A.  Mathis, 
secretary  of  state,  that  he  wanted  WiF 
liatn  H.  Fischer,  militant  Toms  River 
editor  “out  of  the  picture.”  With  coim 
pletion  of  testimony  on  returning  « 
the  indictment,  the  case  goes  to  the 
Supreme  Court  in  the  fall| 

•A.  Plume  Gifford,  reporter  of  the 
Nezoark  Evening  Nezvs,  testified  that 
in  ail  interview  with  .Mathis  last 
cemlyer  the  Republican  leader  declare 
F'ischer’s  “preaching,  lecturing  and 
fault-finding  were  detrimental  to  the 
County  and  it  was  time  he  was  removed 
from  the  picture. 

Fischer  obtained  a  Supreme  Court 
review  of  his  indictment  for  criminal 
libel,  contending  it  was  fostered  by 
Mathis’  Ocean  County  Republican  or 
ganization  to  punish  him  for  his  criti¬ 
cisms  in  his  weekly,  the  New  Jcrsi) 
Courier. 
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guild  members  to  act  on  affiliation 


National  Referendum  Provided — Left  Wing  Suffers  Defeat  As  Vertical  Union  Is  Turned  Down  At 
Convention — Ethics  Committee  Hits  Newspaper  Editorial  Policies 

By  WARREN 


iBy  telegraph  to  Editob  &  Publisher) 

Cleveland,  June  6  —  Affiliation 
with  the  American  E'ederation  of 
ijbor  was  voted  by  the  American 
K(wsl>ap«f  fluilrl  today  as  the  climax 
oi  a  lively  and  at  times  bitterly  con¬ 
tentious  convention  attended  by  more 
^  100  members  representing  24 
guilds  throughout  the  country. 

'  The  momentous  decision  was  gravely 
approached  with  extended  debate  but 
when  the  vote  of  76}4  for  affiliation 
ti)  47/4  against  was  announced  this 
afternoon  the  convention  broke  into 
cheers  and  wild  handclapping. 

It  represented  a  victory  for  several 
of  the  larger  guilds,  notably  New  York, 
Newark,  Twin  Cities,  Washington  and 
^ton.  which  were  supported  by  num¬ 
erous  smaller  guilds  in  scattered  cities, 
.^mong  those  voting  against  affiliation 
were  the  I'hiladelphia,  Detroit,  St. 
Louis  and  Tri-Cities  ( .Albany-Schenec- 
tady-Troy)  guilds  and  several  smaller 
units. 

The  vote  was  taken  on  a  motion  to 
sustain  the  pro-affiliation  sub-committee 
report  submitted  in  the  morning  by 
Robert  Buck  of  W'ashington. 

Immediately  following  a  motion  to 
submit  the  recommendation  to  a  two- 
thirds  vote  of  the  entire  paid-up  mem¬ 
bership  was  offered.  The  motion  made 
it  mandatory  upon  the  officers  to  take 
steps  at  once  to  join  the  A.  F'  of  L. 
A  determined  attempt  to  substitute  a 
majority  vote,  with  merely  an  instruc¬ 
tion  to  officers  to  affiliate,  not  a  man¬ 
date.  was  also  being  made  late  today. 

.\n  attempt  was  made  to  submit  the 
question  directly  to  a  two-thirds  vote 
of  the  membership  without  a  record  vote 
in  the  convention,  but  this  was  defeated. 

The  two-thirds  referendum  was  de- 
iiiiaiuled  after  an  impassioned  speech  by 
Mr.  Buck,  who  asked  that  members  not 
pass  the  grave  question  on  to  the  officers 
!by  majority  vote,  but  that  it  represent  a 
1  clear  mandate  from  the  rank  and  file 
lot  guild  members,  and  that  affiliation 
jlw  their  sole  responsibility. 

The  action  came  after  four  days  of 
arLMiment  over  every  phase  of  guild  ac¬ 
tivity  in  the  p^t  year  and  sharp  debate 
over  new  provisions  for  the  constitution, 
which  was  practically  redrafted.  The 
final  form  had  not  yet  been  approved 
as  this  issue  went  to  press. 

;  Heywood  Broun,  president  of  the  na¬ 
tional  guild,  commenting  on  the  affilia¬ 
tion  vote,  said:  "I  construe  it  as  em- 
j  powering  the  national  officers  to  agitate 
[for  affiliation.  The  vote  for  the  move 
would  have  been  higher  if  several  ab¬ 
sent  delegates  had  been  present  when 
the  roll  call  was  taken.” 

Another  test  to  come  was  election  of 
officers  to  be  held  Friday.  Both  Hey¬ 
wood  Broun,  president,  and  Jonathan 
Eddy,  executive  secretary,  who  has  been 
sharply  criticized  by  some  units,  were 
experted  to  be  up  for  re-election. 

The  affiliation  question  was  handled 
lb)  a  labor  relations  committee  of  seven, 
|thr«  members  for,  three  members 
against,  and  with  Lloyd  White,  Cleve¬ 
land  Press,  as  impartial  chairman.  The 
two  groups  for  and  against  brought  in 
^parate  reports  so  the  question  could 
M  presented  on  the  floor  without  a  ma¬ 
jority  or  minority  report.  Committee 
members  favoring  affiliation  were  Rob- 
^  Buck.  Washington  Daily  News; 
Victor  Pasche,  Newark  correspondent, 
Aew  York  Times;  and  Charles  Lucy, 
Toledo  News- Pee.  Those  against:  Rob- 
Philadelphia  Bulletin ;  Har- 
Meek.  St.  Louis  Post-Dispatch; 
STO  Emmet  Crozier,  Newark  Ledger. 
Following  the  rules  of  formal  debate, 
affirmative  was  given  the  first 
^^^to  speak  when  the  subject  came 
“P  Thursday  morning.  Mr.  Buck, 
spokesman  for  affiliation,  presented  12 
reasons  for  the  move,  chief  among  which 
tu”!  following:  The  guild, 

'■ether  so  regarded  by  all  its  members. 


is  a  lal)or  union  and  belongs  in  the  labor 
movement:  the  .A.h'.L.  can  give  great 
assistance  in  organizing  unorganized 
iiewspa|)ermen ;  lalnir  support  is 
needed  in  strikes,  and  other  campaigns 
against  publishers ;  membership  would 
he  increased  materially,  although 
>ome  memliers  might  resign ;  no  colora¬ 
tion  of  news  would  result,  since  there 
would  he  no  reason  to  court  favors  from 
lulMir,  hut  staying  out  might  result  in 
coloration:  the  jessing  of  NRA  empha¬ 
sizes  the  need  for  support  from  fellow 
workers  in  organized  labor. 

Roliert  T.  Meek,  spokesman  for  the 
non-atfiliation  group,  based  much  (jf 
his  argument  on  the  fact  that  affiliation 
would  bring  jurisdictional  strife,  that 
the  A.h'.L.  record  is  one  of  oppression 
of  smaller  unions  by  larger  ones ;  that 
editorial  work  cannot  In;  classed  with 
other  labor ;  that  in  case  of  a  factory 
strike  the  product  is  still  in  demand 
after  the  strike  is  over,  but  a  newspaper 
depending  basically  on  public  goodwill, 
might  he  permanently  harmed  to  the 
detriment  of  its  workers. 

He  reviewed  in  detail  specific  "raw 
deals”  received  by  various  .A.F.L. 
unions  in  the  past  several  years  and 
closed  by  saying: 

"What  is  the  alternative  to  affiliation  ? 
It  is  a  real  campaign  to  find  out  just 
how  strong  the  guild  can  be  by  its  own 
ctTorts.  There  is  nothing  in  the  few 
years  of  the  guild’s  history  to  indicate 
that  it  is  a  failure,  that  it  cannot  take 
care  of  itself,  that  it  must  go  running 
somewhere  or  other  for  help  at  the 
liogeyman’s  first  ‘boo’.  The  guild  has 
liad  its  birth  pangs,  its  fussiness  about 
teething  time  and  a  fight  or  two,  but 
these  are  symptoms  of  health.  It  is 
now  just  about  ready  to  go  places  and 
do  things.  The  road  is  open,  broad  and 
long.  The  road  your  subcommittee  is 
talking  about  is  not  the  road  to  the 
A.F.L.” 


L.  BASSETT 

The  "left  wing”  forces  from  New 
York  and  Newark  were  defeated  on  a 
constitutional  provision  changing  the 
guild  to  a  vertical  union  by  admitting 
a,-,  members  workers  in  all  newspaper 
departments,  hut  succeeded  in  their  ef¬ 
fort  to  have  the  convention  go  on  rec¬ 
ord  as  favoring  an  industrial  union  in 
the  newspaper  industry.  .Another  "left 
wing”  defeat  came  following  the  bitter¬ 
est  light  of  the  convention  on  a  con¬ 
stitutional  provision  providing  that  all 
funds  collected  by  and  for  the  guild 
shall  be  the  projicrty  of  the  .American 
-Newspaper  (juild  and  held  in  trust  for 
members,  but  administered  by  local 
guilds  in  accordance  with  the  provisions 
of  the  constitution. 

The  industrial  union  resolution,  in¬ 
troduced  by  Milton  Kaufman,  executive 
secretary  of  the  New  A’ork  guild, 
follows : 

“Whereas  the  experience  of  the 
.American  Newspajier  Guild  has  demtyi- 
strated  the  necessity  for  unity  in  col¬ 
lective  action  and  bargaining ;  and 

“Where;as  craft  unionism  and  indi¬ 
vidual  craft  agreements  in  other  indus¬ 
tries  in  many  instances  have  led  to  the 
defeat  of  organized  labor,  and 

“Whereas  the  industrial  form  of 
union  organization  unites  all  crafts  in  a 
given  industry  into  one  cohesive  or¬ 
ganization,  and 

“Whereas,  finally,  the  guild,  since 
its  formation,  has  moved  in  the  dir.K- 
tion  of  industrial  unionism  by  admitting 
into  its  ranks  all  crafts  in  editorial  of¬ 
fices,  therefore 

"Be  it  resolvt.d  that  the  American 
Newspaper  Guild  hereby  favor  the  in¬ 
dustrial  trade  union  form  of  organiza¬ 
tion.  and  hereby  adopts  as  a  policy  co¬ 
operation  with  all  other  organizations 
of  workers  in  the  newspaper  industry 
toward  the  eventual  formation  of  an  in¬ 
dustrial  union.” 

The  resolution  was  adopted  Wednes¬ 


day  after  much  heated  debate  pro  and 
con  during  the  report  of  the  committee 
on  constitution  and  by-laws.  'Ihis  com¬ 
mittee,  engaged  in  redrafting  practically 
the  entire  constitution  in  the  light  of 
guild  experiences  in  the  past  year,  fol¬ 
lowed  the  procedure  of  bringing  the 
most  controversial  jHirtions  of  the  new 
constitution  to  the  floor  to  he  guided  by 
the  attitude  of  the  convention. 

The  proposal  was  that  the  American 
Newspaper  Guild  extend  its  jurisdiction 
to  include  the  business,  circulation,  pro¬ 
motion  and  clerical  departments  'of  news¬ 
papers  and  all  employes  of  wire  services, 
extension  of  such  jurisdiction,  however, 
to  lie  at  the  discretion  of  each  local 
guild.  The  committee  had  voted  six  to 
four  against  including  the  proposal  in 
the  constitution. 

Don  Stevens,  San  Francisco  Call-Bul¬ 
letin.  Hugh  Holahan,  City  News,  New 
N’ork,  and  Milton  Robbins,  formerly,  of 
Neio  York  Journal,  argued  for  the  pro¬ 
posal,  holding  that  an  expanded  organi¬ 
zation  would  be  more  powerful  in  deal¬ 
ing  with  publishers,  that  the  Newark 
strike  would  have  been  won  speedily 
had  circulation  men  walked  out  with  the 
guild,  and  that  a  principle  would  be  set 
up  for  the  future. 

In  a  powerful  speech  which  did  much 
to  defeat  the  proposal,  Jud  Evans,  Rich¬ 
mond  Times-Dispatch,  called  such  a 
basic  shift  unwise  and  unworkable. 

".A  white  collar  vertical  union  may  be 
inevitable  if  we  are  to  get  our  fair  share 
of  the  profits  of  our  own  fingers  and 
brains,”  he  declared,  "but  in  view  of  our 
failure  to  win  over  a  majority  of  the 
men  and  women  of  our  own  type — edi¬ 
torial  workers — God  knows  why  we 
should  reach  out  and  try  to  take  every¬ 
one  in.  The  task  is  too  large.  This 
brotherhood  of  man  conception  is  a 
beautiful,  pure  idea,  but  I  think  our  con¬ 
stitution  should  conform  to  the  kind  of 
people  we  are.  I  want  to  work  for 
something  I  think  we  can  reach,  or 


National  guild  officers  at  the  convention,  left  to  right:  Jonathan  Eddy,  executive  secretary;  Heywood  Broun,  New 
York  W orld’Telefiram  columnist,  president,  and  Emmet  Crozier,  Newark  (N.  J.)  Ledger,  treasurer. 
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that  will  briiif;  ^omc  hcnefits  at  least, 
jierhaps,  in  my  own  lifetime." 

Evans  won  several  hearty  laughs  hy 
his  humorous  sallies  at  the  vertical 
union  proiKuients. 

Heyw<KKi  Broun  also  ttKik  the  fltK)r 
tti  suggest  letting  the  matter  rest  a 
year,  just  as  the  A.F.L.  affiliation  ques¬ 
tion  was  put  over  at  the  St.  Paul  con¬ 
vention. 

"1  want  to  make  it  clear  to  all  the 
delegates,  since  I  may  l)e  a  candidate 
for  re-election,  that  I  am  in  favor  of 
industrial  unionism,  hut  I  am  ct»nvinced 
that  it  is  not  advisable  for  us  to  act  on 
it  at  this  time,”  he  declared. 

Defeat  of  the  constitutional  propo.sal 


affirm  the  following  resolution  adopted 
hy  the  St.  Paul  convention  in  1934: 

“W HEKF.AS,  Freedom  of  the  press  is 
a  right  of  the  readers  of  news  and  a 
responsibility  ujKm  the  producers  of 
news ;  and  is  not  a  privilege  for  owners 
of  news  channels  to  exploit,  and 

"Whereas,  Reporting  is  a  high  call¬ 
ing  which  has  fallen  into  disrepute  be¬ 
cause  news  writers  have  lK*en  so  often 
degraded  as  hirelings  comi)elled  by 
their  employers  to  serve  the  puriwses 
of  jtoliticians.  monopolists,  sjteculators 
in  the  necessaries  of  life,  expk)iters  of 
labor  and  fomenters  of  warj  therefor 
l)e  it 

“Resolved,  That  the  .\merican  Xews- 


Left  to  right:  R.  S.  Gilfillan.  Minneapolis  Tribune;  Paul  C.  French, 
of  Philadelphia;  Milton  M.  Murray.  Detroit  Times;  and  Stanley  Wolfe,  Youngs¬ 
town  lO. )  y  indicator. 


was  assured  when  Mr.  Kaufman  then 
submitted  his  resolution  on  industrial 
unionism  which  was  substituted  for  the 
previous  projMisal  and  the  constitution 
committee  was  instructed  to  embody  the 
sentiments  of  the  resolution  into  some 
jKirtion  of  the  new  constitution. 

The  convention  shied  away  from  en¬ 
dorsing  a  purely  professional  organiza¬ 
tion  by  adopting  a  brief  substitute  to  a 
lengthy  one  on  the  subject  submitted  by 
the  Tri-City  Xews|>aper  Guild  embrac¬ 
ing  Albany,  Schenectady  and  Troy,  X. 
Y.  It  also  reaffirmed  the  freedom  of 
the  press  resolution  passed  at  the  St. 
Paul  convention  last  year. 

The  rejected  Tri-City  resolution  fol¬ 
lows  : 

"Resolved:  That  the  Tri-City  Xews- 
pajier  (juild  hereby  announces  its  sup- 
jHirt  of  any  plan  for  a  purely  profes¬ 
sional  organization  of  working  news- 
jiaiiermen  and  women,  as  the  best 
niethod  to  raise  the  standards  of  those 
in  the  profession  and  to  elevate  the 
standards  of  American  journalism.  We 
hereby  instruct  our  delegation  to  the 
national  convention  of  the  American 
Xewspajier  Guild  to  use  their  effort  and 
authority  to  obtain  passage  of  a  resolu¬ 
tion  placing  the  .-Kmerican  Xewspajier 
(juild  on  record  favoring  the  formation 
of  a  professional  organization. 

“\\  e  believe  through  a  professional 
organization,  with  members  licensed  by 
various  governmental  authorities,  stand¬ 
ards  of  work  and  ethics  can  be  elevated 
to  the  highest  jKissible  degree,  the  pro¬ 
fessional  will  lie  officially  recognized, 
and  the  newspapers  of  the  United  States 
benefited  in  the  reflected  imjirovement 
of  conditions  and  standards.  We  lielieve 
a  professional  organization  can  jirove 
most  effective  and  accomplish  more  cer¬ 
tainly  and  quickly  the  objects  for  which 
we  as  organized  newsjMper  workers  are 
jiledged  in  our  profession.” 

It  was  signed  by  Austin  J.  Scannell, 
president,  and  Joe  B.  Fales.  secretary. 

In  its  stead  the  following  laconic 
re.solution  was  substituted  and  adopted : 

“Resoi.ved  :  That  it  is  the  duty  of  the 
American  Xewspaper  Guild  not  only  to 
seek  improvement  in  working  conditions 
but  to  seek  to  maintain  a  high  standard 
of  reporting  and  ethics.” 

The  freedom  of  the  press  resolution 
follows : 

"Resolved,  That  the  .American  Xews- 
jiajier  Guild  in  convention  assembled  re- 


tered  locally  as  long  as  a  unit  remains 
a  member  of  the  guild. 

The  aim,  argu^  its  projxinents  who 
were  chiefly  from  the  Xew  York  and 
Newark  delegations,  was  a  national 
method  of  financing  which  would  juit 
the  entire  guild  on  a  stronger  basis. 

At  the  invitation  of  guild  members, 
.Abraham  j.  Isserman,  sjiecial  counsel 
for  the  Xew  jersey  Fetleration  of  Lalior 
and  several  labor  unions,  who  aided  the 
Xewark  strikers  in  legal  matters,  ap- 
jieared  to  argue  in  favor  of  the  jiro- 
jK^sal.  He  cited  the  many  financial 
(|uestions  raised  by  the  Ledger  strike, 
told  financial  practices  of  other  unions 
and  declared  a  centralization  of  funds 


pajier  Guild  .strive  tirelessly  for  in¬ 
tegrity  of  news  columns  and  ojijxirtunity 
for  its  members  to  discharge  their  social 
resjKinsibility ;  not  stopping  until  the 
men  and  women  who  write,  graphically 
jKirtray  or  edit  news  have  achieved  free¬ 
dom  of  conscience  to  report  faithfully, 
when  they  occur,  and  refuse  by  distor¬ 
tion  and  suppression  to  create  jKilitical, 
economic,  industrial  and  military  wars.” 

It  was  introduced  hy  Dorothy  K. 
Loeb  of  the  Westchester  County  Guild. 
Xew  York. 

.\nother  resolution  jias.sed  at  St.  Paul 
v\as  reaffirmed  demanding  the  immedi¬ 
ate  release  of  Tom  .Mooney. 

"The  continued  imprisonment  of  this 
man  is  a  constant  precedent  for  jierse- 
ention  of  other  jrrogressive  trade  union¬ 
ists  in  California  and  throughout  the 
ccnintry."  the  resolution  declar^  and  di¬ 
rected  that  copies  be  sent  to  Gov.  F.  C. 
Merriam  and  to  Mr.  Mooney  in  San 
Quentin  prison.  It  also  put  the  guild 
on  record  as  “favoring  the  release  of  all 
prisoners  imprisoned  for  labor  activities 
and  jxilitical  beliefs.” 

One  other  resolution  was  adojrted  and 
another  amended.  The  first  called  for 
the  national  guild  itself  to  jietition  and 
ir.struct  local  guilds  to  jietition  federal, 
state  and  local  governments  for  immedi¬ 
ate  establishment  of  relief  projects  for 
ntwsi)ai)ermen  out  of  the  $4,800,000,000 
public  works  fund;  that  the  number  of 
unemjdoyed  newspajiermen  be  compiled 
by  various  guilds ;  and  that  when  news- 
jiapermen's  jirojects  are  created,  local 
guilds,  with  the  advice  and  consent  of 
the  AXG.  shall  seek  to  negotiate  wage 
rates  and  conditions  of  employment. 

The  resolution  said ;  “President 
Roosevelt  has  projxised  wage  standards 
on  white  collar  projects  which  are  ut¬ 
terly  inadequate  as  well  as  destructive 
of  the  wages  of  all  workers.” 

The  resolution  accepted  after  amend¬ 
ment.  was  intriKlucedhy  Milton  Lomask. 
Des  Moines  guild.  It  called  on  the  cgii- 
vention  to  emjxiwer  officers  of^the  guild 
“tt(  take  as  active  a  i>art  as  jxissible  in 
furthering  all  movements  for  an  inde- 
jiendent  I^abor  Party  which  are  intenderl 
to  advaiKe  the  interests  of  the  .American 
wage  earners.” 

Controversy  was  heated  over  the 
constitutional  projiosal  that  all  funds 
collected  and  all  other  proj)erties  of 
local  guilds  shall  Ire  the  projierty  of 
..the  national  guild,  but  may  l)e  admipis- 


of  them — accurately,  to  jiresent  sudii 
facts  accurately  and  honestly,  and  tt 
deal  squarely  with  the  source  of  inior.  I  I  1 
mation.  ; 

".As  to  the  latter  jioint,  this  comniitttj  1 
lielieves  the  guild  legislative  committ# 
<hriiild  recummend  to  local  <iri>ani»<:...  * 


necessary. 

When  Mr.  Isserman  finished  a  half 
dozen  members  bitterly  opjxised  to  the 
idea  sjxike  sharply  for  local  control  of 
local  contributions  with  a  regular  jort 
of  the  assessments  going  to  national 
headquarters. 

.\  Buffalo  delegate  shouted:  "I  pre- 
tlict  that  in  our  case  there  wouldn’t  be 
any  funds  and  not  even  a  three-legged 
chair  for  the  national  guild  to  seize  in 
case  the  Buffalo  guild  would  withdraw 
from  the  national  organization !” 

Milton  Murray.  Detroit  Times,  as¬ 
serted  :  “.As  a  guild  treasurer,  if  the  pro- 
jKisal  wins,  I  think  I  could  manage  to 
run  with  a  deficit  every  month,  and  in 
case  we  disbanded  I  supjxise  the  .AXG 
would  jiay  it  out  to  us  in  cash.” 

The  (|uestion  finally  came  to  a  vote 
and  R.  S.  Gilfillan.  Twin  Cities  guild, 
often  a  sjxikesman  for  the  conserva¬ 
tives.  announced  that  the  Twin  Cities, 
Philadelphia  and  St.  Louis  guilds  re¬ 
quested  the  vote  by  roll  call.  When 
the  long  process  was  completed  the  pro- 
jxisal  was  voted  down  77  to  44. 

Other  new  constitutional  provisions 
on  which  there  was  extended  debate  re¬ 
lated  to  scrajrjiing  the  present  regional 
set-up  ba.sed  on  the  twelve  Federal  Re¬ 
serve  districts,  reallfKrating  the  guild 
voting  apjxirtionment  in  the  national  con¬ 
vention.  providing  for  removal  of  na¬ 
tional  officers  lietween  national  conven¬ 
tions.  and  providing  for  amendment  of 
the  national  constitution  at  each  annual 
convention.  .All  these  jirojxjsals  were 
adopted. 

It  was  shown  that  the  old  national  ex¬ 
ecutive  committee  of  lb  made  up  of 
regional  and  national  officers  was  too 
unwieldly,  and  had  not  met  once  in  the 
jiast  year.  .A  new  district  council  plan 
was  favored  with  a  national  executive 
committee  of  from  seven  to  nine  mem¬ 
bers  which  would  meet  four  times  a 
year.  Opponents  of  the  small  board 
jilan  rais^  the  cry  of  big  city  domina¬ 
tion  but  the  plan  was  adopted.  .Along 
with  it  was  a  recommendation  that  a 
national  council  be  created  comjxjsed  of 
all  presidents  of  local  guilds  to  have 
the  jxiwer  of  deciding  apjieals  from  the 
actions  of  the  e.xecutive  committee. 

.Another  high  sjxit  of  the  Wednesday 
program  was  the  rejxjrt  of  the  commit¬ 
tee  on  ethics  and  standards  which  viewed 
I>resent  conditions  cynically. 

“Tliis  committee  does  not  wish  to  tell 
fortunes,”  the  rejxirt  stated.  "Without 
contracts  and  recognized  grievance  com¬ 
mittees  to  protect  those  with  consciences, 
ethics  must  remain  the  consideration  of 
moralists  and  not  newspapermen. 

"A’ our  committee  believes  there  is  a 
vital  connection  between  newspaper 
ethics  and  newspaper  economics.  The 
newsjiajjerman  may  stand  by  his  con¬ 
science  at  this  time  and  be  fired;  the 
jmblisher  can  order  editorials.  The  com¬ 
mittee  accepts  as  its  first  i>remise  the 
fact  that  newspajjers  arc  profit-making 
organizations  whose  publishers  have  the 
same  obligations  to  their  stockholders 
as  either  commercial  concerns. 

“Considerable  bosh  has  been  written 
and  sjxjken  concerning  the  moral  impli¬ 
cations  of  newspajier  jiractice.  To  the 
credit  of  newspajjermen  it  should  be 
said  that  only  a  small  i>art  of  this  has 
been  fostered  by  them.  Far  the  larger 
part  has  been  lobbied  for  by  their  em¬ 
ployers. 

“The  moral  duties  of  working  news- 
jiajiermen  can  be  stated  briefly.  The 
first  commandment  should  be :  Xever 
co-oi)erate  with  a  newspajier  scab.  The 
other  duties  are  to  get  the  facts — all 


should  recommend  to  local  organization,  j  * 
a  vigorous  campaign  for  legislation! 
which  will  give  newspaiKrinen  the  saint 
right  to  retain  confidences  as  that  non 
granted  i>hysicians  and  lawyers.  PHl 

"In  the  opinion  of  this  committee)^  ^ 
clear  commentary  on  the  ethical  statu 
of  .American  journalism  is  the  fact  tha:  ■  sil** 
on  the  whole,  sjxjrts  news  is  presentol 
fairly,  while  labor  news  is  rarely  i* . 
partial.  Stories  concerning  inovem^ij 
other  than  the  two  major  iiartiei  an 
frequently  jiublished  with  more  reg»(" 
to  the  economic  interests  of  the  p^, 
lisher  than  to  the  welfare  of  the  i«.i 
jority  of  his  readers.  Such  bias  is 
ticularly  true  where  jirogressive  polKf 
cal  and  labor  organizations  are 
enough  to  menace  entrenched  ;n4tp.t 
trial  financial  and  jiublisher  inter^i 
Where  such  a  condition  exists— anJi^ 
exists  almost  everywhere — ethics  nM| 
remain  a  minor  consideration  for  moii 
and  women  who  wish  to  hold  their  jobs ,  chi 
“Publishers  are  alarmed  at  the  jios-i 
sibility  that  the  .American  Xewspapo 
Guild  may  definitely  enter  the  ranks  oi  i  j’  * 
labor  through  affiliation  with  the  .\nn 
erican  Federation  of  Labor.  What,  thq  i 
ask,  will  happen  to  a  newspajier's  inn 
jiartiality  ?  So  far  as  many  matters  ot ! 
public  interest  is  concerned,  the  answtr'  J  • 
is.  there  never  was  any. 

"If  affiliation  will  make  for  the  iairerf 
presentation  of  new  involving  dispnttst 
between  labor  and  capital,  no  publishri  n 
concerned  about  the  ethics  of  his  bosi-f  .'.|j 
ness  can  logically  object,  though  un-t  jj 
doubtedly  he  will — logic  or  no  logic. 

"Regardless  of  affiliation  *here  nil ^ 
still  lx?  editors.  Editorial  jxilicy,  nicr:  j. 
over,  will  still  remain  in  the  hands  ul- 
the  management.  This  committee  rej 

_  ;  11  ai 
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Left  to  right:  Wallace  Ashley,  I’ni?  :  who 
City  (N.  J.)  Hudson  Dispatch;  RokT'  I  Con 
Baer,  Springfield  <0.)  Daily  hre  F 
Steven  Merrill.  Associated  i  muc 

Newark,  N.  J.;  George  Snodgrj-'  writ 
Columbus  (O.)  Citizen.  son, 
grets  that  fact,  hut  sees  nothing  : '  ^on 
working  newsjjaperman — affiliated  = 
tinaffiliated — can  do  about  it  in  : : 
near  future.  It  hojtes  that  later  C''-  **  '< 


ventions  will  receive  rejxirts  on 


topic  with  happier  conclusions.” 

.Among  standards  recommended  " 
a  minimum  wage  of  $25  a  week  . 
beginners  and  $^)  for  experienced  i  - m  i 
and  women,  who  would  be  not  less  i  Hoi 
24  years  of  age  and  have  five  years  -y  evei 
editorial  department  work.  1  •‘'ch 

Clyde  Beals,  editor  of  the  Guild  i 
porter  and  Jonathan  Eddy,  who  was*^-  mit 
cuserl  of  trying  to  set  its  editorial  ;■  J  1 
icy,  both  came  in  for  censure  by  a  c'C  ildep 
mittee  headed  hy  Paul  Y.  Anderson  nati 
the  St.  Louis  Post-Dispatch.  The  J  Mo 
icism  was  deleted,  however,  by  moi  dep 
when  the  rejxirt  was  accepted  and  Be?-  Tui 
was  praised  for  his  zealous  work.  and 
paid  editor  at  $75  a  week  was  ur^.  *he 
Guild  members  can  expiect  nothT?  ;  issi 
from  the  government,  Robert  Br.^  ;  are 
(Continued  on  page  18)  "'fi 
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ORGANIZED  ADVERTISING  TO  SPEAK  OUT 
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By  GEORGE  A. 

Newspaper  Advertising  Executives 
Association;  National  Newspaper  Pro¬ 
motion  Association;  Agricultural  Pub¬ 
lishers  Association ;  American  Com¬ 
munity  Advertising  AsscKiation ;  Club 
Activities  Conference ;  Direct  Mail  Ad¬ 
vertising  Association;  Industrial  M.ar- 
keting  Conference;  National  Advertisers 
ConfereiKe;  National  Association  of 
Broadcasters ;  Premium  Advertising 
Association  of  America,  Inc.;  Outdcior 
■Advertising  Association  of  .America, 
Inc.;  Public  Utilities  .Advertising  As¬ 
sociation  and  Sales  Promotion  Division 
of  the  National  Retail  Dry  CockIs 
.Association,  the  latter  group  meeting  at 
the  Stevens  Hotel  Tuesday  morning 


BRANDENBURG 

and  afternoon  a,nd  Wednesday  morniiig. 
Col.  Prank  Knox,  Chicago  Daily  Xews 
publisher,  will  speak  at  the  Wednesday 
session  of  the  sales  promotion  division 
meeting. 

Notable  among  the  group  meetings 
Tuesday  is  the  luncheon  sponsored  by 
the  Newspapier  .Advertising  lixecutives 
-Association  of  which  George  .1.  -Auer, 
-Vriy  York  Herald  Tribune,  is  presi¬ 
dent.  The  association  is  extending  an 
invitation  to  all  convention  visitors  to 
attend  this  luncheon.  It  will  be  ad¬ 
dressed  by  Dean  William  H.  Spencer, 
School  of  Business  .Adminstration,  Uni¬ 
versity  of  Chicago,  speaking  on  “The 
P'niversity  Looks  at  .Advertising.” 


Dean  Spencer  will  be  preceded  by 
Chester  H.  I.ang,  .A.1'..A.  president,  in 
a  short  address. 

•At  the  Wednesday  .A.F.A.  luncheon 
and  aftermK)!!  general  session.  Col. 


,rk. 


Chister  H.  I.anc  Albert  D.  Lasker 

keynote  of  the  31st  annual  convention 
oi  the  .Advertising  P'ederation  of 
.tmerica,  to  convene  here  next  week  at 
the  Palmer  House.  Problems  and 
current  trends  confronting  men  and 
women  who  practice  the  profession  of 
advertising  will  be  thoroughly  aired 
during  the  .A.I'..A.  general  sessions  and 
at  a  dozen  departmental  meetings  to  be 
held.  June  9  to  12,  inclusive. 

in  addition  to  .A.Il.A.,  the  National 
Retail  Dry  (joods  .Association  will  meet 
at  the  Stevens  Hotel,  and  the  sessions 
of  its  Sales  Promotion  Division  will 
draw  the  attention  of  many  .A.l'.A. 
visitors. 

.Also  meeting  concurrently  with 
.A.F..A.,  will  be  Inland  Daily  Press 
Association  at  the  Palmer  House,  June 
11  aad  12. 

Every  branch  of  advertising  will  have 
its  place  on  the  comprehensive  programs 
prepared  by  various  departmental  chair¬ 
men.  A  record  attendance  is  anticipated, 
according  to  Earle  Pearson.  .A.F..A. 
general  manager.  More  than  125 
authorities  in  all  fields  of  advertising, 
publishing  and  business  will  address  the 
various  sessions.  There  will  also  be  a 
well-rounded  entertainment  program, 
prepared  under  the  direction  of  the 
Chicago  Federated  .Advertising  Club, 
beginning  with  a  reception  to  delegates 
.'iunday  afternoon  at  the  club’s  new 
headquarters  in  the  Hotel  LaSalle. 

The  general  .A.F.A.  program  is  to  be 
confined  to  a  luncheon  on  Monday  and 
another  on  Wednesday,  w’ith  each  meet¬ 
ing  continuing  into  the  afternoon.  On 
Monday,  Chester  H.  Lang,  A.F.-A. 
president,  manager  of  publicity  for  the 
Oeneral  Electric  Company,  will  deliver 
the  keynote  address.  He  will  be  fol¬ 
lowed  by  .Albert  D.  Lasker,  head  of 
I.ord  &  Thomas  advertising  agency, 
who  will  discuss  “General  .Advertising 
Copy— Its  Past.  Present  and  Future.” 

Following  Mr.  Lasker  will  be  the 
much-advertised  play,  “Let's  Scrap  It,” 
written  by  Mrs.  .Anna  Steese  Richard- 
associate  editor  of  IVonwn’s  Home 
Companion,  with  a  cast  of  eight  selected 
from  among  members  of  five  women’s 
advertising  clubs.  This  play  is  billed 
*i!  ^  ".^stirical,  pointed  presentation  of 
the  viewpoints  of  the  most  biting 
critics  of  advertising  among  women’s 
Rroups  throughout  the  country.” 

■A  speakerless  banquet”  will  be  staged 
^  the  Grand  Ballroom  of  the  Palmer 
House  on  Monday  evening.  This 
f'ent  has  been  arranged  by  G.  R. 
•  chaefFer.  Marshall  Field  &  Company, 
EOTeral  chairman  of  the  program  com¬ 
mittee. 

Tuesday  will  be  devoted  entirely  to 
Ofpartmcntal  meetings.  Several  of  the 
national  groups  will  hold  sessions  on 
Monday  morning.  The  majority  of  the 
orpartmental  meetings  will  convene 
and  Wednesday,  both  morning 
Complete  details  of 
brse  meetings  appear  elsewhere  in  this 
'Mue.  Included  among  the  groups  that 
scheduled  to  meet  during  .A.F..A. 
"eek  are  the  following: 


Chicago  Agents^  Optimistic^  See 

Job  for  Organized  Advertising 


I.i.NwoOD  Noyes 


Geo.  J.  Auer 


(.Htccial  to  Editor  &  Publisher) 

ClllC.AGO,  June  3 — Expressing  opti¬ 
mism  over  business  conditions  as 
they  relate  to  advertising  and  predicting 
as  good,  if  not  better  linage  volume  for 
the  remainder  of  1935,  several  Chicago 
advertising  agency  leaders  this  week 
voiced  the  need  for  closer  cooperation 
l)etween  newspapers  and  agencies  in  re¬ 
storing  public  faith  in  advertising. 

These  opinions  were  obtained  by 
Euitor  &  Publisher  in  a  symposium 
among  local  agency  executives  on  cur¬ 
rent  subjects  confronting  organized  ad¬ 
vertising,  in  connection  with  next  week’s 
convention  of  the  Advertising  Federa¬ 
tion  of  .America. 

( )ne  agency  president  ventured  the 
opinion  that  advertising  volume  this 
year  will  exceed  1934  by  “perhaps  as 
much  as  25  jier  cent.” 

Z.  L.  Potter,  executive  vice-presi¬ 
dent  of  Erwin,  Wasey  &  Co.  and 
chairman  of  Western  Council  of  .Amer¬ 
ican  Association  of  Advertising  .Agen¬ 
cies.  said : 

“The  things  that  make  Chicago  na¬ 
turally  an  important  agency  center 
are :  It  is  the  second  largest  city  in 
America  and  the  metropolis  of  the 
middle  west.  There  are  facilities  for 
producing  advertising  here  to  be  found 
nowhere  else  in  the  country  save  in 
New  York. 

“I  think  the  prospects  for  advertising 
linage  during  the  balance  of  1935  are 
good.  The  volume  of  advertising 
should  be  as  great  as  during  the  first 
si.x  months  and  possibly  greater.  Busi¬ 
ness  men  of  the  middle  west  generally 
are  optimistic  regarding  the  business 
outlook,  save  for  the  negative  effect  of 
governmental  reform  policies  and  the 
general  uncertainty  of  what  the  effect 
of  governmental  action  will  be  upon 
business.  There  seems  to  be  an  accu¬ 
mulated  urge  for  recovery  which  is 
being  held  back  only  by  governmental 
uncertainty. 

“I  think  there  is  very  definite  need 
for  organized  advertising  to  take  action 
to  protect  itself  against  the  attacks  that 
have  been  made  upon  it.  The  first  and 
obvious  thing  is  to  clean  up  that  small 
portion  of  advertising  that  is  unsound. 
.Action  for  the  establi.shment  of  stricter 
censor.ship  must  come.  I  think,  prim¬ 
arily  through  the  media  groups,  since 
they  are  in  a  position  to  accept  or  re¬ 
fuse  advertising.  The  agencies,  how¬ 
ever.  must  give  them  full  cooperation 
in  any  steps  that  they  take  to  clean  up 
their  columns.  .Against  the  fundarn'-n- 
tal  attack  which  claims  that  advertising 
is  an  economic  waste  we  neeH  to  de¬ 
fend  ourselves  through  a  widespread 
and  carefully  worked  out  plan  for  pub¬ 
lic  education  as  to  the  economic  ser¬ 
vices  of  advertising.  T  feel  personally 
that  it  is  up  to  the  creative  advertising 
man  to  simply  the  media  groups  with 
material  for  use  in  such  a  campaign. 

“T  believe  that  every  newspaper  in 
the  country  should  carrv  on  its  women’s 


pagg.  a  series  of  articles  dealing,  in  an 
interesting  and  sound  way,  with  the 
.social  and  econ^'mic  value  of  advertis¬ 
ing  to  the  .American  housewife.  1  tie- 
lieve  that  the  creative  advertising  man 
should  aid  in  the  preparation  of  such 
articles.” 

Charles  T.  Beall,  secretary-treasurer 
of  Brandt  .Advertising  .Agency  and 
president  of  Chicago  .Association  of 
.Advertising  .Agencies,  commented  in 
answer  to  Editor  &  Publisher’s  ques¬ 
tions  as  follows : 

“It  has  been  aptly  said  that  Chicago 
agencies  have  been  built  up  to  a  point 
where  there  is  nothing  that  is  done 
anywhere  in  the  world  that  cannot  be 
done  as  well  in  a  Chicago  advertising 
agency.  These  agencies  have  a  prestige 
won  through  valiant  attention  to  tx- 
rellence  and  the  fine  points  of  service 
by  which  advertising  keys  itself  to 
merchandising. 

“The  whole  field  of  advertising  is 
lieing  revived.  Chicago  agency  men 
are  alive  to  this,  and  are  keeping 
abreast  of  the  many  changes  that  have 
occurred,  and  are  also  efficient  and 
able  to  conquer  the  altered  conditions 
that  exists  today.  Business  is  here 
now. .  .profitable  business  for  the  fel¬ 
low'  who  goes  after  it.  The  right  prod¬ 
uct.  plus  a  good  advertising  agency, 
will  succeed  today  more  f[uickly  and 
with  more  safety  than  ever  before  in 
the  history  of  advertising. 

“Newspapers,  magazines,  and  radio 
can  and  are  cooperating  w'ith  agency 
organizations  in  their  efforts  to  adhere 
to  the  truth  in  advertising.  There  still 
remains  a  few  publishers — a  few  agen¬ 
cies — who  accept  and  write  advertise¬ 
ments  for  certain  products  which  are 
undesirable,  unnecessary,  and  obviously 
in  had  taste.  Publishers  and  agencies 
can  easily  clean  up  these  few  back¬ 
yards  by  a  little  closer  cooperation,  and 
the  small  loss  of  revenue  would  lie 
more  than  offset  by  the  increased  con¬ 
fidence  of  the  people.” 

Eric  Scudder.  president  of  Mejunkin 
Advertising  Company,  replied : 

“Business  throughtout  the  country  is 
definitely  on  an  upward  trend,  and  we 
are  finding  that  clients  are  only  too 
glad  to  invest  their  increased  earnings 
in  additional  advertising  and  sales  pro¬ 
motion.  Our  records  show  that  the 
average  linage  for  our  own  clients  has 
notably  increased  so  far  this  year,  and 
even  greater  increases  are  being  defi¬ 
nitely  planned  for  the  l»alance  of  the 
year. 

“Nearly  all  of  our  friends  in  the 
agency  field  with  whom  we  have  talked 
make  similar  reports.  There  is  no 
questions,  therefore,  hut  that  the  vol¬ 
ume  of  advertisinc  this  year  will  much 
exceed  that  of  1934.  perhaps  as  much 
as  25  per  cent.  The  improvement 
which  most  businesses  are  feeling  has 

(Continued  on  page  10) 


Robert  R.  .McCormick,  Chicago  Tribune 
editor  and  publisher,  will  speak  on  "The 
I  reedom  ot  .Advertising.”  It  is  under¬ 
stood  that  Col.  McCormick  will  dis¬ 
cuss  freedom  of  advertising  of  every 
legitimate  form,  including  all  media  re¬ 
presented  in  the  diversified  membership 
of  the  federation.  Other  speakers  at 
the  Wednesday  meeting  will  be  J9hn 
McKinlay,  president  of  Marshall  Field 
&  Company,  who  will  talk  on  “A  Mer¬ 
chant  Looks  at  Advertising;”  and  Mrs. 
Emily  Newell  Blair,  chairman  of  the 
Consumers’  .Advisory  Board  of  NRA, 
whose  subject  is  "The  Advertisers’ 
Opportunity.” 

The  annual  business  meeting  of  the 
federation  will  follow  the  general 
session  on  Wednesday  afternoon.  At 
this  meeting  directors  will  be  elected 
for  the  board.  Resolutions  will  be 
adopted  that  may  have  an  important 
bearing  on  organized  advertising 
activity. 

Tuesday  evening’s  entertainment  will 
be  known  as  “Chicago  Night”  in  the 
Grand  Ballroom  of  the  convention  hotel. 
-A  special  committee  has  arranged  for 
tours  to  places  of  interest  in  and  about 
Chicago. 

-A  golf  tournament  has  Iieen  sched¬ 
uled  for  Thursday  at  Olympia  h'ields 
Country  Club.  Entertainment  for  Sun¬ 
day  night’s  party,  Monday  night’s  ban¬ 
quet,  and  Tuesday  night’s  cabaret  will 
be  furnished  by  the  radio  chains. 

While  the  advertising  fraternity  is 
discussing  its  various  problems,  mem¬ 
bers  of  Inland  Daily  Press  Association 
will  hold  their  annual  two-day  spring 
meeting,  June  11-12,  at  the  Palmer 
House.  Linwood  1.  Noyes,  Iromvood 
(Mich.)  Globe,  president  of  the  associa¬ 
tion.  will  preside  at  the  executive 
sessions  at  which  important  matters 
concerning  the  future  of  the  Daily 
Newspaper  Code,  the  recent  newspaper 
committee  report  on  the  .Audit  Bureau 
of  Circulations’  operations,  the  press- 
radio  controversy  and  other  subjects 
relating  to  advertising,  circulation  and 
editorial  questions  will  be  discussed. 

Kenneth  Craddock  Sears,  professor 
of  law  at  the  university  of  Chicago, 
formerly  a  Missouri  attorney,  secretary 
of  the  Missouri  Bar  .Association,  and 
member  of  the  attorney-generals  staff 
in  Missouri,  will  make  the  luncheon 
address  for  Inland  Tuesday  noon,  cover¬ 
ing  the  constitutional  angles  of  pro¬ 
posed  federal  legislation  affecting  news¬ 
papers. 

Marlen  E.  Pew,  editor  of  Editor  & 
Publisher,  will  address  the  Wednesday 
luncheon  of  Inlanders,  speaking  on  the 
subject :  “Public  Service  Journalism.” 

The  detailed  progKjim  of  the  Inland 
Press  was  published  in  last  week’s 
issue  of  Editor  &  Publisher. 

In  a  special  message  to  Inland  pub¬ 
lishers  this  w«'ek.  dealing  with  pendjng 
federal  legislation  before  Congress, 
President  Noves  stated,  in  part : 

"In  spite  of  the  death  blow  dealt  to 
NRA  in  the  U.  .S.  Supreme  Court  rul¬ 
ing  of  Mav  27.  publishers  are  .still 
confronted  bv  serious  problems  so  far 
as  the  code  is  concerned  after  June  16.” 
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Thirty  ■‘First  Annual  Convention 

Advertising  Federation  of  America 

Palmer  House,  Chicago,  June  9-12,  1935 

GENERAL  PROGRAM  AND  ENTERTAINMENT 


SUNDAY,  JUNE  9 

Registration  at  the  Palmer  House. 

5  to  7P.M. — 0|)en  house  at  the  new  headquar¬ 
ters  ot  the  Chicago  P'ederated 
■Advertising  Club,  Hotel  LaSalle. 

4  to  6  P.  M. — Reception  to  women  in  advertising 
by  tbe  Women’s  .Advertising 
Club  of  Chicago,  Palmer  House. 

8  P.  M.  — Kntertainment  through  the  cour¬ 

tesy  of  the  Mutual  Broadcasting 
System,  Grand  Ballroom  of  the 
Palmer  House. 

MONDAY,  JUNE  10 

12 :30  P.  M. — Opening  Luncheon  Session,  Grand 
Ballroom,  Palmer  House. 

Cltairman,  Chester  H.  Lang,  President,  Adver¬ 
tising  Federation  of  America;  Manager  of 
Publicity,  General  Electric  Company,  Sche¬ 
nectady,  New  York. 

Presiding,  G.  R.  Schaeffer,  tieneral  Chairman, 
Program  Committee,  Publicity  and  Sales  Pro¬ 
motion  Manager,  Marshall  Field  &  Company. 

Addresses  of  Welcome ; 

Edward  J.  Kei.ly,  Mayor  of  the  City  of  Chi¬ 
cago. 


Richard  J.  Thain,  President  of  the  Chicago 
Federate  Advertising  Club;  .Advertising 
Manager,  Carson,  Pirie,  Scott  &  Company, 
Wholesale. 

Mercedes  Hcrst,  President,  Women's  .Adver¬ 
tising  Club  of  Chicago,  Commonwealth  Edi¬ 
son  Company. 

tieneral  Program  Sjieakers : 

Chester  H.  Lang,  keynote  address. 

.Albert  H.  Lasker,  President,  Lord  &  Thomas. 
Inc.,  Chicagt),  '‘Adi’crtisiiig  Copy — Its  Past, 
Present  and  Putnre". 

Play  under  the  title,  “Let's  Scrap  It".  Written 
and  directed  by  .Anna  Steese  Richardson,  as¬ 
sociate  editor.  Woman's  Home  Comiianion. 
Memliers  of  the  cast  selected  from  among  the 
memliers  of  the  Women’s  .Advertising  Clubs. 

MONDAY  EVENING,  JUNE  10 

1 :30  P.  M. — .Annual  Banquet  and  Ball,  Grand 
BallriMim,  Palmer  House.  Banquet  will  lie 
“s|)eakerless.”  with  a  program  of  entertain¬ 
ment  through  the  courtesy  of  the  National 
Broadcasting  Company. 


TUESDAY  EVENING,  JUNE  11 

"Chicago  Night,”  cabaret  jarty  sponsored  joint¬ 
ly  by  the  Chicago  Federated  Advertising  Club 
and  the  Columbia  Broadcasting  System. 

WEDNESDAY.  JUNE  12 

12:30  P.  M. — Luncheon  session,  (irand  Ball- 
rot>m.  Palmer  House. 

Speakers : 

John  .McKinlav,  President,  Marshall  Field  & 
Company — “The  Merchant  Looks  at  Adz’er- 
tismg”. 

Mrs.  Emily  Newell  Blair,  Chairman,  Con¬ 
sumers'  .Advisory  Beard,  National  Recovery 
.Administration — “The  Advertisers'  Oppor¬ 
tunity". 

Colonel  Robert  R.  McCormick,  Publisher  and 
Editor,  Chicago  Tribune,  “The  Freedom  of 
Advertising". 

The  s|K-aking  session  will  be  followed  by  the 
.Annual  Business  Meeting  of  the  .Advertising 
Federation  of  .America. 


DEPARTMENTAL  PROGRAMS 


NEWSPAPER  ADVERTISING 
EXECUTIVES  ASSOCIATION 

MONDAY,  JUNE  10 

9:30  .A.  M. — George  J.  Auer,  President  of  the 
N.A.E.A.  presiding  at  the  oiiening  of  the  ses¬ 
sions. 

10:00  A.  M. — John  Benson.  President  of  the 
.American  Association  of  .Advertising  Agen¬ 
cies:  “Advertising  Rates  from  the  Agents' 
Point  of  View’’. 

11  KK)  A.  M. — Mary  M.  Murfhy,  Sales  Promo¬ 
tion  Manager  of  The  Fair  Store,  Chicago: 
“What  Have  You  Beside  Space  to  Sellf” 

12 :00 — .Adjournment. 

TUESDAY,  JUNE  11 

9:30  .A.  M. — H.  Dorsey  Newson,  Federal  Hou>- 
ing  Administration:  “Developing  .4d7vrtising 
under  the  Federal  Housing  Act". 

10:00  A.  M. — John  Fitzi^xald,  Reynolds- 
Fitzgerald,  Inc.,  “ .-idvertising  Rate  Diserim- 
ituttion". 

10:30  A.  M. — Marlen  E.  Pew,  Editor  &  Pub¬ 
lisher,  “Shop  Talk  B.etween  Ourselves”. 

11 :00  .A.  M. — William  D.  Nugent,  Media  Rec¬ 
ords,  Inc.:  “Present  Trouts  in  Newspaper 
.ddvertising." 

Tuesday  Noon 

12 :00 — Luncheon — Members  N..A.E..A.  for  .Ad¬ 
vertising  Federation  of  .America ; 

Gfxirge  Auer,  Presiding — Short  address  of  Wel¬ 
come. 

Chester  La.ng,  President  of  .A.F..A. — Short  ad¬ 
dress. 

Dean  Wm.  N.  Spencer,  School  of  .Administra¬ 
tion,  Unh’ersity  of  Chicago,  “The  Unwersity 
Looks  at  Advertising” . 

Tuesday  Afternoon 

2:30  P.  M. — Charles  W.  Mears,  Sales  Coun¬ 
selor,  Cln^elaiul  News:  .Advertising  Sales 
Clinic. 

3:^  P.  M. — Frank  Bfxker,  Classilied  .Adver¬ 
tising  Manager,  Flint  Journal,  “Present  Trends 
in  Classified  Advertising”. 

4:00  P.  M. — Round  Table  Discussion. 

WEDNESDAY,  JUNE  12 

9:30  .A.  M. — Round  Table  Discussion 

Subjects:  1.  Developing  advertising  for  the  Sat¬ 
urday  newspaper. 

2.  Merchandising  Service  Practices. 

3.  A  Discussion  of  Rate  Card  Com¬ 

pilation. 

4.  Question  Box. 

5.  Business  Meeting. 

12 :00 — Adjournment. 


NATIONAL  NEWSPAPER  PRO- 
MOTION  ASSOCIATION 

Private  Dining  Rooms  5  and  6,  Palmer  House 

MONDAY,  JUNE  10 

.Morning — Sessions  ojiened  by  \'aughn  Weidel. 
.ViTi*  York  World-Telegram,  president  of 
N.N.P..A. 

Welcome  to  Chicago,  by  W.  J.  Byrnes,  Chi¬ 
cago  Tribune,  chairman  of  Chicago  Com¬ 
mittee  on  .Arrangements. 

.Appointment  of  temporary  committees. 

Round  Table  Discussions,  presided  over  by 
(.iixiRGE  Bf.nneyan,  Promotion  Manager,  .V etc 
York  .Sun. 

1.  ".W-H’  .Market  Data  from  Washington  and 

Ho71'  to  Use  It,"  led  by  Harold  E.  Jewett, 
promotion  manager,  Pnnidence  Joitntal- 
Bullctin. 

2.  “What's  the  Difference  Betuven  Good  Sur- 

7vys  and  Poor  Surveys,"  led  by  William 
J.  Shine,  promotion  manager,  Columbus 
Citizen. 

.AfteriKKin — “.-Idvertising  Begins  at  Hotne.”  J. 
M.  Cleary,  dean  of  newspaper  promotion 
men,  now  vice-president  of  Roche,  Williams 
and  Cuimyngham,  Inc. 

“Merchandising  of  Newspapers'’ — A  talk  by 
.Arthur  H.  Brayton,  Marshall  Field  &  Com¬ 
pany  .  .  .  specializing  in  merchandising 

work  in  the  retail  store. 

Notice :  On  display  in  adjoining  room  will  be 
the  prize  winning  entries  in  Editor  &  Pub¬ 
lisher's  Fourth  .Annual  Promotion  Contest. 

TUESDAY,  JUNE  11 

Morning — Rejiorts  by  Committee  Chairmen. 

Round  Table  Discussions. 

1.  “Host'  to  Promote  Circulation  in  Depression 

Years,”  led  by  Charles  L.  Baum,  promo¬ 
tion  manager,  Portland  (Ore.)  Journal. 

2.  ‘‘.I  Good  I^romotion  Man — His  Background 

and  Training",  led  by  John  Koepf,  Cinchs- 
tiati  Post. 

“.Strategy  of  Direct  Mail  Promotion,”  by  John 
H.  Sweet,  Circulation  Manager,  Traffic  Ser¬ 
vice  Corporation. 

Luncheon — .Annual  N.N.P..A.  luncheon  open  to 
representatives  of  trade  journals  and  other 
affiliated  organizations  (to  lie  held  in  an  ad¬ 
joining  room). 

.Afternoon — Talk  by  C.  E.  Hooper,  president  of 
Qark-Hooper,  Inc.,  alwut  market  research 
studies  and  surveys.  Subject :  “The  Enquir¬ 
ing  Reporter  Checks  the  Ads.“ 

“ N esvspaper  Advertising  From  the  Retail  Stand¬ 
point” — ■talk  by  Maurice  L.  Rothschild,  Chi¬ 
cago  merchant. 


Reports  by  Committee  Chairmen. 

Reports  from  temporary  committees. 

WEDNESDAY,  JUNE  12 

.Morning — Round  Table  Discussions. 

1.  “Host'  Shotdd  a  Promotion  Department  Be 
Organized,  and  What  Should  Be  Its  Rela¬ 
tion  to  the  Other  Departments/”,  led  by  J. 
.A.  Swan,  promotion  manager,  Des  Moines 
Register  &  Tribune. 

Reports  from  Committee  Chairmen. 

New  Business. 

Election  of  Officers 

.Afternoon — Installation  of  New  Officers. 

.Appointment  of  New  Committees. 

.Adoption  of  Budget. 

.Adjournment. 

NATIONAL  ADVERTISERS’ 
CONFERENCE 

TUESDAY,  JUNE  11 

10  .A.  M. — Presiding:  Elon  G.  Borton,  Direc¬ 
tor  of  Advertising,  I^Salle  Extension  Uni¬ 
versity. 

Symposium:  “The  Advertising  Manager — His 
Problems  and  Performances". 

Chairman:  Mrs.  Patricia  Gordon,  President, 
Princess  Pat,  Ltd. 

“Consumer — Your  Attention  Please!”  Marvin 
Harms,  .Advertising  Manager,  Premier-Pabst 
Sales  Co. 

“Research — the  Mainspring  of  Advertising," 
Kenneth  Laird,  Vice  President,  The  West¬ 
ern  Company. 

“Publicity — Miracles  White  You  Wait”,  John 
B.  Gibson,  Publicity  Director,  Hawthorne 
Works,  Western  Electric  Co. 

“The  Dealer — the  Real  Boss",  Joseph  M. 
Kraus,  Advertising  Manager,  .A.  Stein  & 
Co. 

2  P.  M. — Presiding:  Ralph  Leavenworth, 
Director  of  .Advertising,  Westinghouse  Elec¬ 
tric  &  Manufacturing  Co. 

“Where  Is  .Advertising  Going?”,  Leo  Nejel- 
sKi,  .Advertising  Manager,  Swift  &  Co. 

“The  'Inside'  Story  of  Contests”,  Lloyd  D. 
Herrold,  Professor  of  .Advertising,  North¬ 
western  U  ni  ver  s  ity . 

“Effeetive  Dealer  Tie-up  Through  Spot  Radio 
Programs",  Duane  Wanamaker,  .Adver¬ 
tising  Director,  General  Household  Utilities 
Co. 

“Priming  the  Advertising  Pump",  -A.  R.  Tat- 
ham.  Advertising  Manager,  Bauer  &  Black. 

“The  National  Advertiser  Steps  Ahead",  Paul 
B.  West,  Managing  Director,  Association  of 
National  .Advertising. 

(Continued  on  next  page) 
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A.F.A.  PROGRAM— DEPARTMENTS 


SALES  PROMOTION  DIVISION 
NATIONAL  RETAIL  DRY 
GOODS  ASSOCIATION 

Hotel  Sicivns,  Chicago 


(Delegates  registered  for  the  A.F.A.  convention 
at  the  i’alnier  House  are  entitled  to  attend  ses¬ 
sions  of  the  Sales  I’roinotion  Division.) 


TUESDAY  MORNING,  JUNE  11 

Call  to  Order — 10:00  A.  M. 

Presiding  Officer,  Paul  E.  Murphy,  Advertis¬ 
ing  Manager,  Frederick  Loeser  &  Company, 
Hrwklyn,  N.  Y.,  and  Chairman,  Sales  Promo¬ 
tion  Division. 

“Instilutioualicing  the  Store",  R.  V.  Tossell, 
\’ice  President  and  i’ublicity  Director,  The 
Lasalle  &  Koch  Company,  Toledo. 

"The  Sales  Tromoiion  Manager  atid  His  Plan" 
— Tins  vital  siihiect  is  broken  down  into  four 
stages  with  authorities  in  the  field  stressing 
the  importance  of  each  progressive  element — 
(a)  IVhat  are  the  duties  of  a  Sales  Promotion 
Manager,  and  what  authority  should  be  vested 
in  him  to  tnake  it  (possible  for  him  efficiently 
to  execute  these  duties?  William  H.  McLeod, 
Sales  Manager,  Wm.  Filene’s  Sons  Company, 
Boston,  (b)  The  Soles  Promotion  Plan — 
its  creatioti  atid  operation,  William  Howard, 
Publicity  Director.  Gimbel  Brothers,  New 
York,  (c)  The  CotwditMtion  of  the  Sales  Pro¬ 
motion  Plan  nAth  the  selling  force.  .Mary  M. 
-Murphy,  sales  promotion  manager.  The  Fair, 
Chicago,  (d)  The  Importance  of  Display  in 
the  Sales  Promotion  Plan,  WTlliam  Stens- 
c.VARD.  President,  W.  L.  Stensgaard  &  .Xs- 
sociates.  Inc..  Chicago. 

General  Discussion. 


TUESDAY  AFTERNOON,  JUNE  11 

Call  to  Order— 2:00  P.  M. 

Chairman,  Mary  M.  Murphy,  Sales  Promo¬ 
tion  Manager,  The  Fair,  Chicago. 

"The  Trend  in  Adzvrtising  Costs  and  Results,” 
Oscar  R.  Strauss,  Jr.,  .Advertising  Manager, 
Rich’s.  Inc.,  Atlanta. 

“Hozo  Simpson’s,  Toronto,  Sells  by  Telephone", 
H.  H.  Bishop,  Vice  President,  The  Robert 
Simpson  Company,  Ltd.,  Toronto,  Canada. 

"Advertising  .Appeal — Today's  Model” —  (a) 
Talking  to  the  Classes  in  19.X5.  Olin  Stans- 
BURY,  Advertising  Manager,  Marshall  Field 
&  Company,  Chicago,  (b)  Talking  to  the 
Masses  in  1935,  W.  Z.  Tucker.  Sales  Man¬ 
ager,  Wieboldt  Stores,  Inc..  Chicago. 

Sales  Promotion  Problems  for  Fall  1935,  John 
Wood,  Vice  President.  Sales  &  Publicity 
Director,  B.  .Altman  &  Company,  New  York. 

General  Discussion. 


(Continued) 


COMMERCIAL  SECTION,  NA¬ 
TIONAL  ASSOCIATION 
OF  BROADCASTERS 

MONDAY  MORNING,  JUNE  10 

Private  Dining  Room  14,  Palmer  House. 
Opening  Remarks — .Arthur  B.  Ciiuri  ii.  Chair¬ 
man,  Commercial  Section  National  .Associa¬ 
tion  of  Broadcasters. 

Panel  Discussion — "Retail  Broadcast  .Idirrlis- 


H.  K.  Uarpenter,  -Manager,  Radio  Station 
\\  HK.  C  leveland,  Ohio,  Chairman. 

-Marvi.n  Orei'K,  V'ice- President,  Oreck's,  Inc., 
Duluth.  Minn. 

Kf.xnhlth  Taylor,  Vice  President  and  Mer- 
chandising  .Manager.  John  Taylor  Dry  Goods 
Company,  Kansas  City,  Mo. 

Gitiroe  Bi.iur,  director  of  sales  promotion.  Col- 
timbia  Broadcasting  System.  New  A’ork. 

Dade  Epstein,  advertising  agency  executive, 
Chicago. 

John  He.nrv.  president,  KOIL,  C'ouncil  Bluffs, 
la. 

Xi.FRKD  1.  McCgsker.  president  WOR,  New¬ 
ark,  N.  J. 

JoH.N  Shepard,  3rd.  President.  A’ankee  Net¬ 
work,  owner,  Shepard  Stores.  Boston. 

Dr.  Herman  S.  Hettinoer,  Merchandising  De- 
Iiartment.  University  of  Pennsylvania;  Direc¬ 
tor  of  Research,  National  .Association  of 
Broadcasters. 


TUESDAY  MORNING,  JUNE  11 

Private  Dining  Room  8 

.Xddress — Hon.  E.  J.  .Adams.  Chairman.  Special 
Board  of  Investigation,  Federal  Trade  Com¬ 
mission. 

Panel  Discussion — "Muttud  Problems  of  the 
Buyers  and  Sellers  of  Radio  Broadcast  .Ad¬ 
vertising.” 

Arthur  B.  Church,  Vice  President,  Radio 
Station  KMBC.  Kansas  City,  Mo.,  Chairman. 

John  Benson,  President,  American  .Association 
of  .Advertising  .Agencies,  New  York  City. 

Ken  R.  Dyke.  General  .Advertising  Manager, 
Colgate-Palmolive-Peet  Company,  New  York. 

Nathan  H.  Pumpian,  Henri,  Hurst  &  Mc¬ 
Donald,  Chicago. 

Hugh  K.  Boice.  Vice  President  in  Charge  of 
Sales,  Columbia  Broadcasting  System.  Inc., 
New  York  City. 

Eixiar  Kobak,  V^ice  President  in  Charge  of 
.Sales.  National  Broadcasting  Company,  Inc., 
New  A’’ork  City. 

John  F.  Patt.  President,  Radio  Station  WG.AR. 
Cleveland,  Ohio. 

Li.oyd  C.  Thomas.  President  &  General  Man¬ 
ager,  Radio  Station  WROK,  Rockford,  Ill. 


WEDNESDAY  MORNING,  JUNE  12 

.A  general  feature  symposium  session  in  which 
outstanding  speakers  will  thoroughly  discuss 
store  promotion  from  many  interesting  and 
inspirational  points  of  view. 

Call  to  Order— 10:00  A.  M. 

Chairman.  David  Ovens,  Vice  President  and 
General  Manager  J.  B.  Levy  &  Company, 
Charlotte,  N.  C.,  and  President,  National 
Retail  Dry  Goods  Association. 

Co-Chairman.  Mary  M.  Murphy,  Sales  Promo¬ 
tion  Manager,  The  Fair,  Chicago. 

"What  Modern  Stores  expect  from  Advertising 
and  Sales  Promotion — As  I  See  It” — 

.4n  Advertising  .Agent’s  Viewpoint,  G.  Lynn 
SuMNFJi.  President.  G.  Lynn  Sumner  Com¬ 
pany,  New  York. 

■A  Neivspaper  Publisher's  Viejvpoint,  Colonel 
Frank  Knox,  Publisher,  Chicago  Daily 
News. 

.A  Store  President’s  Viewpoint,  Edgar  J.  Kauf- 
mann.  President,  Kaufmann  Department 
Stores,  Inc.,  Pittsburgh. 

■A  Merehandise  Manager’s  Viewpoint  Brvce 
MacLeish,  Vice  President  and  General  Mer¬ 
chandise  Manager,  Carson,  Pirie,  Scott  & 
Company,  Chicago. 

Summary  by  Chairman  of  the  Sales  Promotion 
Division,  Paul  E.  Murphy,  Advertising 
Manager,  Frederick  Loeser  &  Company,  Inc., 
Brooklyn,  N.  Y. 

General  Discussion. 


PUBLIC  UTIUTIES  ADVERTIS¬ 
ING  ASSOCIATION 


TUESDAY,  JUNE  11 

Club  Lounge,  Palmer  House 

Morning  Session 

Ol'ening  remarks  by  President  Henry  Ober- 

MEVER. 

"toiiperathc  .Id^rrtisiiig''  (Dealer  and  Util¬ 
ity — .Manufacturer  and  Utility),  .A.  C-  Joy, 
Pacilic  Gas  &  Electric  Company. 

1  )iscussion. 

Report  of  Committee  on  Mechanical  Costs  Cum- 
l>ared  with  Space  Costs,  Wilmot  Squier, 
Chairman,  Washington  Gas  Light  Company. 

Discussion. 

"Ratiio  .Advertising  for  Utilities",  C.  .A.  Tat- 
TERS.ALL,  Assi.stant  V’ice  President,  Niagara 
Hudson  Power  Corporation. 

Luncheon 

Several  utility  radio  program  transcriptions  to 
he  played.  (.Arranged  by  Batten,  Barton, 
Durstine  and  Osborn,  Inc.,  through  courtesy 
of  Niagara  Hudson  Power  Corporation.) 

Afternoon  Session 

".Advertising  in  Connection  loith  Rate  Reduc¬ 
tions",  To-m  Kettle.  Advertising  Manager, 
Northern  States  Power  Company. 

Discussion. 

Report  of  Better  Copy  Committee,  D.  D. 
Parry,  Central  Hudson  Gas  &  Electric  Com¬ 
pany. 

"The  Appearance  of  Utility  .Advertisements”, 
Vaic.hn  Flannery.  Vice  President  and  Art 
Director,  Young  and  Rubicam. 

Discussion. 

"Utility  Consumer  Sunry  in  Chicago  Metro¬ 
politan  Area”,  speaker  to  be  announced. 

Discussion. 

Reports  of  Secretary,  Treasurer.  Nominating 
Committee  and  Election  of  Officers. 


CLUB  ACTIVITIES  CONFER¬ 
ENCE 


INDUSTRIAL  MARKETING 
CONFERENCE 

Private  Dining  Room  7 

TUESDAY,  JUNE  11 

(This  meeting  is  sponsored  jointly  by  the  En¬ 
gineering  -Advertisers  -Association.  Chicago 
Chapter  of  the  National  Industrial  .Advertis¬ 
ers  -Association  and  the  Chicago  Dotted  Line 
Club  of  The  Associated  Business  Papers. 
Inc.) 

Luncheon — 12:30  o’clock. 

"IVhat  to  Expert  from  Washington”,  Paul 
WooTON,  Washington  Editor,  Business  Week. 

"The  Part  Whieh  the  Heavy  Goods  Industries 
Must  Play  in  National  Reeovery”.  Herman 
Lind.  General  Manager.  National  Tool  Build¬ 
ers  .Association,  Cleveland.  Ohio. 

"The  Place  of  Market  Research  in  Industrial 
Merchandising”.  G.  E.  Stedman.  Vice  Presi¬ 
dent  in  Charge  of  Research.  Cramer-Krasselt 
Cf)mpany.  Milwaukee.  Wisconsin. 

"Building  the  l1''ell-Rounded  .Ad^'crti.wig  Pro- 
oram”.  Walther  Buchen,  President.  The 
Buchen  Company,  Chicago. 

"Co-ordinating  Technical  Research  and  Pub¬ 
licity  in  the  Developmettt  of  Ne7V  Markets”. 
L.  S.  Hamaker.  Vice  President  and  General 
Manager,  Berger  Manufacturing  Company 
(Division  Republic  Steel  Co.),  Canton.  Ohio. 

"Adaptina  the  ‘Talkie’  to  Industrial  Sales  Pro¬ 
motion”.  H.  F.  Barrows.  .Advertising  Alan- 
ager.  .Austin-Western  Road  Machinery  Com¬ 
pany,  -Aurora,  Illinois. 

Summarv  by  G.  D.  Crain,  Jr..  Publisher,  .Ad- 
7’ertising  Age. 


MONDAY  MORNING.  JUNE  10 

Joint  Session  of  the  .Advertising  Clubs  and  the 
Wf)men’s  -Advertising  Clubs 

Presiding — Josephine  Snapp,  Vice  President, 
.Advertising  Federation  of  -America;  chair¬ 
man.  Council  on  Women’s  -Advertising  Clubs; 
Household  Magazine,  Chicago. 

-Arthur  H.  Brayton,  Vice  President.  -Adver¬ 
tising  Federation  of  .America;  chairman. 
Council  on  .Advertising  Clubs;  Marshall  Field 
&  Company,  Chicago. 

(ireetings — Chester  H.  Lang,  President,  Ad¬ 
vertising  Federation  of  -America ;  manager. 
Publicity  Department,  General  Electric  Com- 
I)any,  Schenectady. 

— Edgar  Kodak,  chairman.  Board  of  Directors, 
-Adverti-sing  Federation  of  .America;  Vice 
President  in  Charge  of  Sales.  National  Broad¬ 
casting  Company,  New  York. 

"Balancing  the  Program  of  .Meetings”.  James 
E.  Humphreys.  President,  .Advertising  Club 
of  the  Columbus  Chamber  of  Commerce ; 
Ohio  Fuel  Gas  Company,  Columbus. 

"Educating  the  Consumed’,  I-ouise  C.  Grace, 
President,  Women’s  .Advertising  Club  of  De¬ 
troit  ;  director  of  research  and  mediums, 
Grace  &  Bement.  Inc..  Detroit. 

"Our  Consumer  Reaction  .Series".  Karl  R- 
Kof.rper,  President.  .Advertising  Club  of  Kan¬ 
sas  City;  Vice  President.  Griener-Fifield 
Lithograph  Cfimpany,  Kansas  City. 

"JVhat's  Nno  in  Advertising",  Marjorie 
Fletchf-r,  Women’s  .Advertising  Club  of  Chi¬ 
cago;  Blackett-Sample-Hummert.  Inc.,  Chi- 
cago. 

"Ho7v  Gideon  Licked  the  Midconites”.  Frank 
C.  Hamilton,  President.  .Advertising  Qub 
of  St.  Louis ;  sales  manager.  Von  Hoffman 
Press.  St.  Louis. 

Discussion. 


WEDNESDAY,  JUNE  12 

Women’s  Advertising  Club  Breakfast 
Presiding — Josephine  Snapp,  Vice  President, 
-Advertising  Federation  of  -America;  chair¬ 
man,  Council  on  Women’s  .Advertising  Clubs. 
(Continued  on  ttext  page) 
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A.F.A.  PROGRAM— DEPARTMENTS 


Greetings — Chester  H.  Lang,  President,  Ad¬ 
vertising  Federation  of  America. 


Si)eakers — Ceaire  Samels,  advertising  man¬ 
ager,  Carson  Pirie  Scott  &  Comi^ny,  Retail, 
Chicago. 

Pat  Dolghertv,  women’s  editor,  CliiiiJilo 
Anu'ricijii,  Chicago. 


“Frances  Faye”,  President.  Women’s  .\d- 
vertising  Club  of  St.  Djuis ;  fashion  editor, 
St.  Louis  Stor-Tiuu’s,  St.  Louis. 


Hei.en  Rising,  President,  Los  .\ngeles  .\d- 
vertising  .Xssociation  of  Women;  vice  presi¬ 
dent,  Rising-Hammond  Tyiwgraiihers,  Los 
.•\ngeles. 

Discussion  of  Club  Problem'  and  Activities. 


WEDNESDAY,  JUNE  12 

•Advertising  Club  Breakfast 


Presiding — Arthi  r  H.  Hravtox,  Vice  Presi¬ 
dent,  .Advertising  Federation  of  .America; 
chairman.  Council  on  .Advertising  Clubs. 


Greetings — Firiar  K.obak.  chairman,  Board  of 
Directors,  .Advertising  Federation  of  .America. 

"Ad^’crlising  the  Stole  of  Mossaelinsells",  AA’al- 
TER  F.  Myers,  president,  .Advertising 
AHub  of  Boston;  National  Broadcasting  Com¬ 
pany,  Boston. 


“Our  Participation  in  Community  Protnotion”, 
Pai'l.  D.  PATTtuisoN.  Ptesident-elect,  .Ad¬ 
vertising  Club  of  Des  .Aloines;  AVestern  L’nion 
Telegraph  Comiiany,  Des  Moines. 

“Tenth  District  .Iclifities”,  Pace  .1.  Harmon, 
Governor,  Tenth  District,  .Advertising  Federa¬ 
tion  of  .America;  advertising  manager,  Texas 
Flectric  Service  Company,  Fort  AA’ortb. 

“Eleven  Years  zeilh  Our  .Idzrrlising  anti  Selling 
Course”,  H.  B.  LeUl  .atte.  President.  .Adver¬ 
tising  Club  of  New  York ;  president.  Churcb- 
ill-Hall,  Inc.,  New  A’ork. 


“The  Oma-Ham  Company”,  AATlliam  H. 
Ki.arns,  President.  Omaha  .Advertising  Club, 
Inc. ;  Buebanan-Tbomas  .Advertising  Com¬ 
pany,  Omaha. 


(Continued) 


AMERICAN  COMMUNITY  AD¬ 
VERTISING  ASSOCIATION 

TUESDAY,  JUNE  11—2:15  P.  M. 

Private  Dining  Rtnim  4 

i’residing — Charles  1'.  Hath  kid,  executive 
secretary.  International  Travel  Federation. 


“Stepping  I'p  Community  .liivertising,"  Don 
!•'.  Mowry,  secretary.  .American  Community 
.Advertising  .Association. 

“IT hot  the  .\ezespaper  Is  Doing  To  Promote 
Coininnnity  Dez'elopment Mari.kn  IL  Pew, 
editor,  ICditor  &  Publisher.  New  A’ork  City. 


'Iletter  Coniniunity  liiisiness  Through  Hctter 
Pornting’’  Charles  F.  Collisson.  farm  edi¬ 
tor.  The  Minneopolis  Trihune. 

''The  .'sniulay  P.z'ening  Clnh — Its  Uelalion  To 
Coininnnity  Life,"  \\.  I-'rank  .AUC'lure, 
vice-president,  Carroll  Dean  .Alurpby,  Inc., 
Chicago. 

'''Tourism  and  'The  'Travel  Industry,’'  (.'hari.es 
Hatkield,  e.xecutive  secretary.  International 
Travel  b'ederation,  St.  Louis.  Mo. 

“Migration  and  Decentralization  of  Industry^" 
AA .  F.  G.  Gaill.ard,  (laillard  Realty  Com¬ 
pany.  New  A'ork  City  ( director.  Industrial 
Community  Development.  .American  Coin- 
numity  .Advertising  .Association. ) 


“Doubling  ami  Tripling  Club  Membership", 
Marvin  H.  AA'alker.  Past  Governor.  Fourth 
District.  .Advertising  Ferieration  of  .America ; 
i-ditor.  Florida  (jrower  Magazine.  Inc..  Tampa. 
Discussion. 


DIRECT  MAIL  ADVERTISING 
ASSOCIATION 


TUESDAY,  JUNE  11—2  P.  M. 

I’rivate  Dining  R(K>m  7 

General  Chairman — l-j.ior  L.  AA  UiHT,  ad\ertis- 
ing  manager.  United  State  FnveloiH.*  Cotn- 
pany,  Springfield,  Mass. 

Presiding — John  H.  .Sweet,  circulation  man¬ 
ager.  Traffic  World,  Chicago. 

“'/'he  Place  of  Direct  .Mail  In  The  .Idzrrlis- 
ing  Picture,"  Farl  M.  Ore.n,  advertising 
manager,  U.  S.  Gypsum  Comi>any. 

“Ilozo  To  Use  Direct  .Mail  To  Increase  l\e- 
sults  I'roin  Newspapers,  .Magazines,  Radio 
and  Other  .Media,"  AA' alter  T.  Daily, 
AA’alter  Daily,  Inc. 

“Ilozc  .Modern  Design  and  Typography  Can 
Inerease  Returns,”  Douglass  C.  MuMurtrie, 
director  of  tyinigraphy,  l.udlow  TyiHigranh 
Comi>any. 


PREMIUM  ADVERTISING 
ASSOCIATION  OF  AMERICA, 
INC. 

TUESDAY,  JUNE  11—2  P.  M. 

Private  Dining  Room  9 

Clniirman — Henry  S.  Bunting,  editor.  Hun¬ 
ting's  .\'oz-elty  .Marl. 

“'I  he  Pull  of  the  Premium''  AA’.  1).  Smith, 
vice-president.  Jewel  Tea  Comiiany. 
“Selecting  and  'Testing  Premiums.''  C.  M.  Hall, 
Swift  &  Co. 

“The  .Advertising  .Agency  and  'The  Premium 
Ihisiness"  Robert  Pavsee.  Edw.  Katzinger 
C  o. 

Howard  AA’.  Dunk,  secretary  ex-officio. 
Premium  .•Advertising  .Association  of  .Am-rica, 
Inc. 

F.  L.  McCabe,  assistant  secretary.  Premium 
Siiecialist. 


WEDNESDAY,  JUNE  12—10  A.  M. 

Presiding — John  R.  Scott,  managing  editor, 
Dartnell  Publications,  Chicago. 

“//die  'To  ll'rite  Effective  Direct-.Mail  Copy," 
1'rank  C.  Hamilton,  Von  Hoffman  Press; 
president.  .-Advertising  Club  of  St.  Louis. 

“.Mail  Order  .S'elling  }*raCtices  That  Get  Re¬ 
sults,"  J.  K.  Mori.ey,  advertising  manager, 
().  1).  Jennings  &  Co. 

“Iloze  'To  Use  Direct  Mail  To  Cash  In  On  'The 
Economie  Upturn,"  John  S.  King,  sales 
promotion  department.  Crane  Co. 


AGRICULTURAL  PUBLISHERS 
ASSOCIATION 


Round-table  discussion  of  business  problems, 
without  set  speeches.  Chairman.  B.  Morgan 
.Shepherd,  Southern  Planter,  Richmond,  \'a. 


OUTDOOR  ADVERTISING 
ASSOCIATION 


TUESDAY  AFTERNOON,  JUNE  11 

Session  arranged  by  Burr  L.  Robbins,  vice- 
president  of  tieneral  Outdoor  .Advertising  Com¬ 
iiany. 

.Address  by  Dr.  Miller  McClintock,  Traffic 
.Audit  Bureau.  Inc. 

The  I'ifth  .Annual  l-'xhibit  of  Outdoor  .Ad¬ 
vertising  .-Art  will  lie  on  display. 
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SALE  CROWDS  SHOW 
POWER  OF  DAIUES 

Advertising  and  Store  Executives 
Witness  Demonstration  at  The 
Fair,  Chicago - Sales  Vol¬ 

ume  Nearly  $500,000 

{Special  to  Editor  it  Pcbi.ishkr) 

Chicago,  June  4 — More  than  one 
hundred  advertising  and  retail  store 
executives  gathered  at  The  Fair  Store 
here  yesterday  at  the  invitation  of  the 
Chicago  Tribune  to  see  at  first  hand 
the  effects  of  an  intensive  newspaiier 
advertising  campaign,  staged  by  the 
Fair  to  promote  its  Fconomy  Day  sale. 
The  executives  attended  a  luncheon  and 
then  made  a  tour  of  the  store,  packed 
with  “Economy  Day’’  buyers,  which 
provided  an  effective  "laboratory  test’’ 
of  the  power  of  newspaper  advertise¬ 
ments  to  sell  merchandise. 

D.  F.  Kelly,  president  of  the  Fair, 
addressed  the  representatives  of  na¬ 
tional  advertising  agencies,  advertising 
managers,  store  executives  of  major 
Chicago  retail  outlets,  and  regional  sales 
managers  of  national  manufacturers. 
He  briefly  discussed  the  various  phases 
and  lienefits  of  newspaper  advertising. 

Mr.  Kelly  stated  the  Fair  spends  from 
$20,000  to  $35,000  in  promoting  Econ¬ 
omy  Day,  of  which  more  than  95  per 
cent  goes  for  newspaper  advertising. 
He  said  that  it  is  not  uncommon  to  at¬ 
tract  over  250,000  persons  to  the  store, 
with  a  gross  sales  volume  of  nearlv 
$500,000. 


“It  has  lieen  my  exiierience.”  said 
Mr.  Kelly,  “that  the  most  effective  type 
of  advertising  which  the  Fair  could  use 
was  the  daily  newspaiier.  In  particu¬ 
lar  the  Sunday  newspaper  has  lieen 
extremely  imiKirtant  in  our  advertising 
campaigns.’’ 

Mr.  Kelly  told  EnmiR  &  Publisher 
that  yesterday’s  sale  showed  a  favor¬ 
able  increase  over  last  year’s  Economy 
Day  held  in  June.  Ttie  sale  was  con¬ 
tinued  again  tiKlay.  in  order  to  serve 
those  seeking  bargains. 

The  Fair  usetl  10  pages  of  adver¬ 
tising  in  last  Sunday’s  Tribune,  four 
pages  in  the  Chicago  Herald  and  E.r- 
aminer  and  two  pages  in  the  Chicago 
.S'nnday  Times,  l-'or  the  follow-up  sale 
today,  the  store  used  a  full  page  in 
the  Chicago  Daily  Nezes  and  Chicago 
.American  and  two  pages  in  the  Daily 
Times,  plus  quarter-page  announcements 
in  the  Tribune  and  Herald  and  E.x- 
aminer. 

Chesser  M.  Campbell.  Tribune  ad¬ 
vertising  manager,  presided  at  yester¬ 
day’s  luncheon.  Seated  at  the  speakers’ 
table  with  Mr.  Kelly  and  Mr.  Campliell 
were  Mary  Murphy,  sales  promotion 
manager  of  the  Fair,  and  D.  F.  Mc¬ 
Mahon,  Tribune  IcKal  advertising  man¬ 
ager. 


SPECIAL  CHANGES  TITLE 

Ingraham.  Cooley  &  Coffin.  Inc., 
publishers  representatives,  has  changed 
the  title  of  its  organization  to  Cooley 
&  Cortes,  Inc.,  according  to  a  recent 
announcement  in  Standard  Rate  &  Data. 


CHICAGO  AGENTS  ARE 
OP’HMISTIC 

{Continued  from  page  7) 


naturally  greatly  increased  the  opti¬ 
mism  of  the  business  men  in  the  central 
west. 

“.A  small  percentage  of  advertising  is 
proiierly  criticizeable.  and  we  in  the 
advertising  business  should  do  every¬ 
thing  within  our  power  to  maintain  the 
ideals  so  high  that  the  critics  will  be 
automatically  disarmed.  Much  of  the 
fault  lies  in  the  attempt  to  devise  smart 
and  unusual  selling  ideas,  frequently 
giving  twists  to  factual  presentations 
which  warp  the  truth.  This  as  a  rule 
is  bad  advertising,  not  merely  liecause 
it  is  a  target  for  the  critics  but  more 
liecause  the  consumer,  influenced  to 
purchase  by  the  advertisement,  has  a 
feeling  of  let-down  when  he  sees  or 
uses  the  product.  Straight,  clean  pre¬ 
sentations  of  the  facts  without  exag¬ 
geration,  excessive  superlatives  or 
dragged  in  ideas,  will  accomplish  all 
and  everything  advertising  is  supposed 
to  accomplish  and  will  leave  nothing 
whatever  for  the  critics  to  carp  at. 

“Newsi>ai)ers  can  cooperate  with 
agencies  in  restoring  public  faith  in 
advertising  by.  first,  refusing  question¬ 
able  and  offensive  advertisements,  con¬ 
structively  assisting  agencies  to  keep 
their  copy  clean  and  moderate  and  by 
running  publicity  articles  from  time  to 
time  setting  forth  the  true  values. 


standing  and  honesty  of  products  aai);  L 
services  which  have  lieen  properly  I 
vertised  over  a  jieriod  of  time.”  s  I 


OFFENSIVE  RADIO  ADS  BANNDI 

Harry  (irant,  Milzvaukee  Jowtd 
publisher,  has  recently  announced  c» 
cellation  of  offensive  radio  advertia* 
sought  to  be  broadcast  over  the  papen 
radio  station  AVTMJ.  The  publi Sim's 
announcement  states;  “Because  the  rf’ 
vertising  of  internal  patent  medidlB 
was  not  deemed  to  l>e  in  the  public  s 
terest,  convenience  nor  necesii$ 
AA’TMJ  has  cancelled  all  such  contras 
in  an  efftirt  to  clean  up  the  air  af 
rid  it  of  offensive  advertising  inatm 
l-’rom  now  on  prixlucts  which  claim  ki 
be  universal  cures  and  others  wMI  I 
cannot  support  the  claims  made  fn 
them  will  he  barred  from  the  air  ^ 
AVTMJ.  Network  programs  pres# 
iiig  offensive  advertising  will  also  * 
cancelled  for  the  same  reasons  if  cm 
ditions  warrant.” 

$25,000  BERNAYS’  FEE 

{Special  to  Editor  &  Pi-blishtr) 

AV’ashington,  U.  C,  June  4— Them 
cent  registration  of  the  stock  of  jk 
.Allied  Chemical  and  Dye  t  uriRir^p 
of  New  York  City  with  the  Securiip 
Exchange  Commission  disclosed  p*f 
ments  of  $25,000  a  year  to  the  publkfc 
firm  of  Edward  Bernays.  SEC  regulp 
tions  require  that  all  i)ayments  of 
000  a  year  and  over  for  publicity  aa< 
other  counsel  by  comi>anies  seeking 
register  their  stock,  must  be  record* 
in  the  application. 
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ADS  BUILT  STATE  STREET  STORES 


A.F.A.  Convention  Site 


Surrounded  by  Material  Evidence  of  Advertising’s  Power  —Merchants 
Pay  Tribute  to  Newspaper  Space 


SlATK  Mrtct.  Cliicago's  iH  incipal  re¬ 
tail  thoroughfare,  with  its 

nwnumental  department  stores  and  its 
entiTprisini;  sjieMalty  shops,  is  a  vibrant 
,^tinu>inal  to  the  power  of  advertising. 
When  the  A  l'.-\.  convention  gathers  in 
ih(  Palmer  lloii.se  next  week,  its  mein- 
Ijers  will  lie  'iirrounded  hy  a  business 
district  built  with  the  aid  of  lilnnal  and 
repeated  use  of  advertising  space. 

Consistent  daily  newspaiier  advertise¬ 
ments.  placed  hy  department  stores  and 
retail  shops  over  a  iieriinl  of  many  years, 
have  played  a  major  part  in  the  street’s 
present  eminence.  State  Street  is  gen¬ 
erally  considered  .America's  greatest 
shoppimt  center  and  is  known  and 
watcheri  as  the  "i>acemaker”  hy  mer¬ 
chants  throughout  the  world. 

One  finds  State  Street  the  work,  not 
of  accident,  but  of  men.  Oanccived  by 
courageous  business  pioneers  and  built 
bv  men  who  saw  their  life's  work  re¬ 
duced  to  ashes  hy  Chicago's  great  lire 
in  1871.  "the  street”  has  risen  again  to 
heights  that  cause  many  to  term  it  the 
•'miracle  street  of  the  retail  world.” 
Careful  merchandising  and  sound  busi¬ 
ness  preceiits  have  made  the  street  what 
i;  is  tixlav.  iJehind  this  idienomenal 
growth  in  1(H)  years  is  the  advertising 
man's  creetl  of  "keeping  everlastingly  at 
it"  until  t  (lay  ten  leading  State  Street 
stores  alone  spend  more  than  $ti.()(tO,(MK1 
annually  in  newspai)er  advertising  and 
during  the  jiast  1 1  years  have  expended 
over  5!7.'.(HHI.(H)II  in  this  primary  adver¬ 
tising  medium. 

Like  many  another  city,  Chicago  with 
its  original  center  made  a  false  begin¬ 
ning.  That  start  was  on  Lake  street, 
which  l>egan  at  Lake  Michigan  and  ran 
west  into  the  Chicago  River.  In  1K?3. 
when  Chicago  was  incorporated,  the 
middle  of  State  street  ( then  known  as 
State  road),  lietween  Lake  and  Ran- 
doliili.  was  a  market  containing  32  stalls. 


By  GEORGE  A. 

The  balance  of  the  vicinity  along  State 
street  held  a  few  one-story  frame  homes 
from  which  business  was  conducted.  A 
number  of  hoarding  houses  also  lined 
the  street. 

Hut  Potter  Palmer  had  foresight  of 
wh.at  Chicago  might  become  if  the  city’s 
retail  section  were  transferred  to  State 
street.  He  was  then  in  the  dry  goods 
business.  He  was  instrumental  in  iiav- 
ing  State  street  widened  by  27  feet  and 
he  bought  a  mile  of  it.  Young  Marshall 
Field  aiul  Levi  Leiter  also  had  the 
vision  of  a  man-made  thorouglifare. 
They  iMUight  Mr.  Palmer’s  dry  gcMxls 
business  and  the  latter  went  into  the 
liOtel  business.-  Then  came  b'dward  .1. 
Lehmann  uid  a  short  time  later.  C'barles 
Xetcher  followed  by  young  (.'harles 
Stevens.  Deeper  foundations  were  laid: 
more  forethought  was  added  and  tlie 
old  state  road  became  the  new  State 
street  of  the  future. 

The  next  stoi>  was  ade(|uatc  trans¬ 
portation  facilities,  resulting  in  the  1.  C’. 
Terminal,  the  extension  of  the  street 
car  lines  to  State  street  and  a  little  later 
the  development  of  the  "loo])”  with 
State  street  the  hub.  Then  followed  a 
[(eriod  of  building — the  sinking  of  cais¬ 
sons  so  deep  that  their  monuments 
might  reach  to  the  sky.  Property  values 
increased  by  leaps  and  IkjuimIs  and  State 
street  tH.-came  a  marvel  of  all  who  vis¬ 
ited  Chicago  during  the  first  World's 
I'air  in  18d3. 

Tixlay  a  business  volume  approxi¬ 
mating  f(jur  hundreds  of  million  of  dol¬ 
lars  a  year  is  concentrated  within  an 
area  of  seven  blocks.  State  street 
stores  have  in  .sh(r))ping  flcxjr  space  the 
e(|ui  valent  of  a  thousand-aare  I’Srm. 
Slujppers  seldom  have  less  than  a  !nui- 
dred  million  dollars  worth  of  merchan¬ 
dise  to  choose  from.  The  combined  per- 


BRANDENBURG 

sonnel  of  State  street  stores  i>  from 
5(/.()0()  to  75.000  people. 

Just  as  UKxlern  business  finds  its 
sinews  in  daily  newspaper  advertising.  >o 
did  the  early  State  street  merchants  use 
this  medium  to  increase  sales  and  lay 
the  foundation  for  i>resent-day  retail 
merchandising  with  all  its  complicated 
phases.  .And  by  the  same  token,  adver- 


While  newspaper  advertisements  still 
represent  the  backbone  of  retail  mer¬ 
chandising  on  Sate  street,  other  media 
have  !)een  emjdoyed  in  recent  year-. 
Direct  mail  and  iiillboards  have  become 
a  valuable  adjunct  to  department  stores 
sales  promotion.  .\  comparatively  new 
element  is  radio.  si)oiis(jred  by  some  of 
the  larger  stores,  although  not  widely 
Used.  Still  aiKgher  development  since 
the  depression  has  been  circular  adver* 


Early  State  Street  about  1870.  when  hoard  walks  were  eoiiiiiion  and  horse  cars 
were  considered  “an  advanced  step”  in  getting  people  to  and  from  Chicago's 
business  (listrict. 


^te  Street  today.  Merchants  on  this  great  retail  shopping  thoroughfare  spend 
^r  $6,000,000  annually  for  newspaper  advertising  and  sell  more  than  S400.- 
(HIO.OOO  worth  of  merchandise  each  year,  an  outstanding  tribute  to  the  power  of 

advertising. 


tising.  Ixvth  retail  and  general,  has  made 
possible  the  great  Chicago  newspapers 
which  serve  this  vast  metrop<jlitan  area. 

Eleven  daily  pai)ers  served  Chicago 
50  years  ago.  as  com|>ared  with  three 
morning  and  three  evening  ])apers  to¬ 
day.  Reverting  to  the  period  which 
ushered  in  the  gay  ’90’s,  one  finds  the 
Chicafio  Tribune,  the  oldest  morning 
paper,  and  the  former  Chicago  Journal. 
oldest  in  the  evening  field.  Close  rival 
of  the  Tribune  in  those  days  was  the  old 
Chicago  Herald.  There  was  alsc>  the 
late  A’ictor  l.aw-son’s  old  Chicago  Morn¬ 
ing  ’Xeti’s  and  his  one-cent  Ez’cning 
Nezi’s.  Other  papers  in  the  field  were 
the  old  Chicago  Times,  published  by  the 
late  Wilbur  !•'.  Storey:  the  Globe.  Post. 
Mail,  Dispatch,  Inter-Ocean.  Record 
(which  absorl)ed  the  Morning  News) 
and  the  Chronicle,  whose  life  was  brief. 
At  the  turn  of  the  pre.sent  century,  Wil¬ 
liam  Randolph  Hearst  entered  the  Chi¬ 
cago  field  with  establishment  of  the 
Chicago  .  Imerican  and  the  Chicago  E.r- 
amincr,  which  was  later  combined  with 
the  Herald.  The  Chicago  Daily  Times, 
a  tabloid,  and  Chicago  Journal  of  Com¬ 
merce  complete  the  present  daily  Eng¬ 
lish  language  newspaper  line-up  of  Chi¬ 
cago’s  fourth  estate,  along  with  the 
Daily  News,  Tribune.  American,  and 
Herald  Examiner. 

The  daily  papers  have  kept  jvace  with 
needs  of  modern  retail  merchandising  by- 
improving  their  product,  increasing  their 
circulation,  and  giving  the  advertiser  all 
the  advantages  of  attractive  advertising 
layouts,  tretter  halftone  illustrations,  and 
ri:n-of-i)aper  color  advertisements,  the 
latest  innovation  in  retail  advertising. 


tising  and  the  establishment  of  Doien- 
tozi.ni  Shopping  Xeios.  a  twice-a-week 
advertising  circular,  sponsored  by  four 
of  the  largest  loop  merchants,  and  de¬ 
livered  free  to  more  than  7()0.()00  homes 
in  Chicago  and  adjacent  suburbs. 

Some  idea  of  the  imp<jrtance  attached 
to  newspaiKjr  advertising  can  be  gained 
from  the  fact  that  ten  leading  State 
street  stores  ( Hostijn  Store:  Carson. 
Pirie  Scott  &  Company :  Davis  Store : 
The  Fair:  The  Hub:  Mandel  Brothers: 
Marshall  I'ield  &  Com])any :  Maurice 
L.  Rothschild:  Sears,  Roebuck  &  Com¬ 
pany:  and  Charles  .A.  Stevens  &  C<y. ) 
spent  S6,()23,498.3i)  in  Chicago  newspa¬ 
pers  for  the  year  1934.  These  same 
ten  stores’  newspaper  advertising  ex¬ 
penditures  amounted  to  $6,189,179.10  in 

1933  and  $6.4t)8.874.45  in  1932. 

The  stores’  total  linage  and  total  ex¬ 
penditures  in  all  Chicago  newspapers  in 

1934  is  as  follows: 


Total 

Vew5i)a!>er 

.Ndvertisin^ 

Store 

r.inaite 

K\|>endititre^ 

P.oMon  Store  . 

l..tS6.178 

$7.'8,484.98 

Car.sfin  Pirie  Scott 

&  Co . 

l..tiM).n7 

745,6<»2 .45 

Davis  ('omi)aiiv  _ _ 

1.0.(S,45S 

,M4.050.02 

The  Fair  . 

1.269,936 

669,933.33 

Mar.shall  I-'ielii  &  Co. 

1.881.900 

992.6 17.. 84 

Mandel  Urothers  ... 

1.191,227 

699,102.50 

Sears,  Roeltuck  &  Co. 

1,004,32.' 

554.033.60 

Chas.  .\.  Stevens  S: 

Co . 

173,009 

110.283.05 

The  Hub  . 

607.462 

344,108.42 

M.  L.  Rothschild.. . 

1.011,621 

615.222.11 

Total  . 

10.8o4.233 

$6,023,498.30 

(Continued  on  page  38) 
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WYTHE  WILLIAMS  SUES  TRANSRADIO; 
CHAINS  PONDER  NEWSCASTING 


HUGH  BAILLIE  HONORED 


U.  S.  PUBLICITY  BUREAI 

PROPOSED  IN  BUi 


European  Correspondent’s  Complaint  Asks  $5,000  for  Reporting, 
“For  Which  Defendant  Agreed  to  Compensate  Plaintiff” — 
Moore  Hints  U.  P.  Wanted  to  Buy  Him  Out 


By  BICE  CLEMOW 


The  outward  calm  in  the  newscast- 
mg  situation  this  week  gave  but 
little  hint  of  the  inward  struggle  for 
ext>ansion  of  newscasting  services  by- 
press  associations.  (July  a  coniiiensa- 
tion  suit  for  tiled  by  Wythe 

Williams,  Kuroiiean  corresiKindent, 
against  the  Transradio  Press  Service, 
ruffled  the  ttni  obvious  tranquillity  of 
the  present  lull  in  the  battle  to  serve 
the  ears  of  the  nation  with  news. 

Columbia  Broadcasting  Comiiany  was 
still  “conversation-ing”  with  the  United 
Press  for  newscasts  to  C.  B.  S. -owned 
stations.  It  was  reported  that  the  U.P. 
offer  is  based  on  the  hourly  rate  of 
each  of  the  stations,  including  WABC, 
New  York;  WBBM,  Chicago;  WCCQ, 
Minneapolis;  KMOX,  St.  Louis; 
WJSV,  \Ma_shington ;  WKKC,  Cincin¬ 
nati,  and  WBT,  Charlotte.  United 
Press  proiKisitions  iKith  to  C.  B.  S.  and 
the  National  Broadcasting  Company- 
cover  sponsored  or  unsponsored  pos¬ 
sibilities. 

The  <|uiet  reception  of  a  volley  fired 
in  the  direction  of  U.  P.  front  lines  by 
Herbert  Moore,  Tran.sradio's  president, 
gave  no  indication  of  what  fireworks 
may  follow  an  unanswered  handout 
from  Transradio  hinting  that  the  U.  P. 
had  dickered  to  control  Transradio  by 
"purchase  or  exchange  of  stock  stock." 
Here  is  the  piece: 

“Herbert  Mcnire,  president  of  Trans¬ 
radio  Press  Service,  Inc.,  June  1,  de¬ 
nied  emphatically-  that  he  w-as  in  nego¬ 
tiations  with  the  United  Press,  or  any 
one  else,  for  the  sale  of  any  interest 
whatsoever  in  Transradio  or  Radio 
News  .Association.  Such  a  rumor  has 
been  given  circulation  this  week 
through  I'aricty  and  has  orally  been  as¬ 
serted  in  trade  channels.  Mr.  Moore 
adde<l  that  several  months  ago,  Mr. 
Karl  Bickel,  then  president  of  United 
Press,  initiated  some  conversations  w-ith 
him  on  the  subject  of  the  purchase  or 
exchange  of  Transradio  stock,  which 
conversations  could  hardly  be  termed 
negotiations,  as  T  ransradio  w-as  not 
theti,  and  never  has  been,  interested  in 
selling  any  part  of  its  properties.  With 
equal  emphasis  Mr.  Moore  stated  that 
he  w-as  in  no  way  interested  in  current 
rumors  that  Transradio  was  receptive 
towards  compromise  settlements  with 
some  of  the  defendants  in  the  pending 
action  of  Transradio  against  the  press 
associations  and  broadcast  chains.” 

Reached  in  both  Indianapolis  and 
Cleveland,  while  on  a  tour  of  several 
Scripps-Howard  papers,  Mr.  Bickel  de¬ 
clined  to  comment. 

The  complaint  in  Williams  vs.  Trans¬ 
radio  suit  was  served  this  week,  sev¬ 
eral  days  over  the  sp^ified  limit  from 
date  of  summons  service,  but  Mr.  Wil¬ 
liams’  attorney,  Theodore  L.  White, 
Jr.,  said  that  an  affidavit  removing  the 
difficulty  would  be  in  the  hands  of  the 
court  at  once. 

The  suit  asks  $5,000.  reciting  that 
between  on  or  about  December  3rd, 
1934,  and  on  or  aliout  March  23rd,  1935, 
plaintiff  rendered  services  to  defendant, 
at  defendant’s  request  as  European  cor¬ 
respondent  of  the  defendant,  for  which 
services  defendant  promised  and  agreed 
to  compensate  plaintiff  .  .  .  that  no 
part  of  the  said  sum  for  the  aforemen¬ 
tioned  period  has  been  paid,  although 
said  sum  is  past  due  and  payable  and 
due  demand  for  the  payment  thereof  has 
been  made.” 

Principals  agreed  that  part  of  the 
work  was  in  the  nature  of  an  “air  col¬ 
umn,”  defendant  and  plaintiff  to  share 
in  the  proceeds  of  the  sale  thereof.  The 
complaint  did  not  say  whether  or  not 
such  sale  had  been  made.  Mr.  Wil¬ 
liams  has  been  a  European  correspon¬ 
dent  for  25  years,  having  worked  for  the 
New  York  Times,  the  old  New  York 
World  and  the  Saturday  Evening  Post. 
Isaac  W.  Digges,  attorney  for  Trans¬ 


radio,  in  a  .statement  to  Eiutor  &  Pub¬ 
lisher,  said ;  “There  is  no  foundation 
whatsoever  for  the  suit,  in  fact  or  in 
l.iW,  and  there  is  no  ^int  in  dignifying 
it  by  further  comment.” 

The  (ieneral  Mills  Comiiany  broad¬ 
cast  of  International  News  Service  re- 
jK.rts  over  a  group  of  stations  appar¬ 
ently  was  underway-  this  week  without 
immediate  reix'rcussion.  The  first  com¬ 
mercial  news  broadcast  in  Milwaukee 
was  inaugurated  over  WISN,  the  IYis~ 
cousin  Xcii's  station.  June  3,  sponsored 
by  General  Mills.  News  flashes  are  l>e- 
ing  broadcast  daily,  except  Sundavs,  at 
12  noon  and  3  p.  m.,  the  new-s  furnished 
through  the  Wisconsin  News  and  In¬ 
ternational  News  Service. 

John  H.  Perry,  New  York,  owner  of 
the  Pensacola  Ncivs  and  Journal,  Jack- 
sontnlle  Journal  and  Reading  (Pa.) 
Times,  has  purchased  the  stock  of  the 
Pensacola  Broadcasting  Company,  5(K) 
w-att  radio  station  WCO.A,  Pensacola, 
Florida.  This  station  is  on  the  Colum¬ 
bia  chain  and  has  recently-  exjiended 
$50,000  on  studios  and  broadcasting 
eejuipment. 

George  C.  Willings,  vice-president 
and  general  manager,  of  the  Pensacola 
News  and  Journal,  will  lie  the  local 
operating  head  of  this  station. 

In  an  expanded  radio  new-s  service 
begun  June  3,  the  Janesville  (Wis.) 
Daily  Gazette  and  its  radio  station 
WCLO  inaugurated  a  newscasting  ser¬ 
vice  open  to  a  limited  number  of  local 
and  national  advertisers,  and  supple¬ 
menting  three  15-minute  newscasts 
daily,  all  of  which  were  sponsored  by 
some  one  of  the  local  business  estab- 
li.shments. 

Banning  of  “spot”  announcements  on 
all  Canadian  Radio  Commission  basic 
stations  from  coast  to  coast  was  author¬ 
ized  by  Hector  Charlesw-orth,  chairman 
of  the  commission,  according  to  Toronto 
officials  of  the  chain. 

The  edict  took  effect  at  midnight 
June  1,  and  will  cover  all  broadcasting 
hours.  .Announcements  of  a  commer¬ 
cial  nature,  without  entertainment  value, 
and  programs  less  than  15  minutes  in 
duration,  musical  or  otherwise,  will  not 
be  scheduled  by  the  27  commission  sta¬ 
tions. 


Measure  Introduced  by 

Authorizes  Consolidated  Staff  to 
Distribute  Government 
News 


STANLEY  WALKER  ON  AMERICAN 


Hugh  B.AILLIK,  president  of  the 
United  Press  .-Associations,  reads 
-a  letter  from  the  L’niversity  of  South¬ 
ern  California  telling  him  that  he  has 
been  aw-arded  the  .Asa  Call  achieve¬ 
ment  trophy  for  1935,  presented  annually 
to  the  alumnus  who  has  reflected  the 
greatest  credit  to  his  University  through 
accomplishment  in  his  chosen  field. 

The  award  w-as  made  by  Rufus  Von 
KleinSmid,  president  of  the  U.  S.  C. 
lioard  of  trustees,  and  members  of  the 
alumni  association. 

-Mr.  Baillie,  who  was  elected  president 
.'if  the  U.  P.  in  .April  after  14  years  of 
editorial  work  and  11  years  of  business 
department  service  for  the  asscK'iation. 
served  as  campus  correspondent  for  the 
Los  Angeles  Herald  while  he  was  in 
U.  S.  C.  and  worked  on  Los  .-Angeles 
papers  six  y-ears  before  joining  the  U. 
P.  He  was  bureau  manager  at  several 
points,  including  AV’ashington.  I).  C.. 
before  becoming  general  news  manager. 


DR.  DAFOE  IS  GUEST 
OF  NEWSPAPERMEN 


Quintuplet*'  Doctor  Honored  at  Ban¬ 
quet — Writer*  Prai*e  the  “Break” 
He  Gave  Pre** — Three  Pre*- 
entation*  Be*towed 


Former  N.  Y.  Tabloid  Editor  Now  on 
Hear*t  Morning  Daily 

Stanley  Walker,  who  resigned  as  city- 
editor  of  the  New  York  Herald  Trib¬ 
une  last  January-  to  become  managing 
editor  of  the  tabloid  New  York  Daily 
Mirror  under  .Arthur  Brisbane,  was 
transferred  to  the  Neve  York  American 
this  week  as  day  news  editor.  A\’.  R. 
Hearst.  it  is  understood,  wanted  Mr. 
AA'alker  to  develop  local  and  interna¬ 
tional  news  treatment  on  the  American. 

AA’alter  How-ey,  general  manager  of 
International  News  Photos,  becomes 
news  advisor  on  the  Mirror,  retaining 
his  title  with  the  Hearst  photo  depart¬ 
ment.  Emile  Gauvreau  remains  as  ed¬ 
itor.  with  Hinson  Stiles  as  his  assistant. 

Contrary  to  current  rumors,  .Arthur 
Brisbane,  noted  Hearst  editor,  remains 
as  general  director  of  the  Mirror.  James 
C.  Dayton  is  business  manager. 

When  Mr.  Walker  went  to  the  Mir¬ 
ror  he  told  Editor  &  Publisher  :  “The 
standard  size  newspapers  are  too  damn 
big  and  dull  from  the  readers’  view¬ 
point.”  The  -American  is  standard  size. 
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BLACKMAN  CO.  INCORPORATES 

The  Blackman  (Yimpany,  New  A’ork, 
has  changed  from  a  partnership  to  a 
corporation — Blackman  .Advertising.  Inc. 
The  officers  of  Blackman  Advertising. 
Inc.,  are  Richard  Compton,  president; 
Marion  Harper,  vice-president;  L.  T. 
Bush,  secretary-  and  treasurer. 
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(Sl'ceial  to  Editor  &  I’cblishei) 

AA’ashi.ngtox,  D.  C,  June  S-Tv,. 
establishment  of  a  consolidated  pnbi- 
licity  bureau  for  the  federal  governmoiL- 
is  contemplated  in  a  bill  introduced  j 
Congress  by  Senator  Royal  S.  CWl 
land,  DemcK'rat,  of  New  York. 

CoiX‘land  bill  authorizes  the  creatio;; 
of  the  office  of  Commissioner  of  Pub. 
lications,  together  with  the  creation  a 
a  suitable  staff  "to  collect,  prepare  am 
publish  all  information  relating  to  ib 
various  activities  of  the  governmeni 

Com|x‘tition  with  W  ashington  cot 
resiKindents  and  the  nation’s  new-spaper; 
may  be  seen  in  the  wording  of  the  bill 
.setting  forth  the  work  of  the  content  ((  home 
plated  agency- :  "It  shall  lie  the  dim)i  aliena 
of  the  commissioner  to  prepare  sud  !  be  dc 
information  in  an  interesting  and  popn-f  most 
lar  style  for  the  purjiose  of  interpretinff  mav 
to  the  general  public  the  activities  o:  man 
their  government.”  In  addition  to  suet  paper 
handouts,  the  ])ublications  unit  U!  Ra 
authorized  to  sell  this  material  at  cos.i  large 
in  the  form  of  Ixioks,  photographs  ancii  and 
motion  pictures  to  the  public,  and  dis-3  ilious 
tribute  it  free  to  the  various  governmemn  or  m 
departments.  I  them 

Together  with  the  appointment  ot  aS  niore 
Commissioner,  the  Copeland  ineasuriS  plied 
would  create  a  National  Publicatioajj  rathe 
Council,  and  a  supplementary  advisory 
council.  The  members  of  the  nationa 
Council  will  lie  representatives  of  ead 
federal  executive  department,  choser 
by  the  department  heads,  and  such 
other  representatives  of  governmoi! 
agencies  as  shall  be  necessary. 

In  its  present  shape  the  bill  does  not 
specify-  the  amount  of  the  federal  appm- 
priation  needed  for  the  establishment  o: 
this  new-  agency,  nor  the  salaries  to  bt 
paid  its  officials.  It  has  lieen  referret 
to  the  Senate  Commerce  Committer 
for  consideration. 
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P.  SHIFTS  ANNOUNCED  i 

-  I  the 


Ukl,  of  Pari*  Staff,  Arrive*  on  Nor- 


Newspiaper  reporters  who  covered  the 
first  birthday  of  the  Dionne  quintuplets 
in  North  Bay,  Ont.,  last  week,  («id 
tribute  to  Dr.  .A.  R.  Dafoe,  the  child¬ 
ren’s  doctor,  at  a  testimonial  dinner. 

Speaking  on  behalf  of  the  assembled 
newspapermen,  John  Cogswell,  of  the 
Boston  Post,  Boston,  Mass.,  pleaded  for 
a  “break”  for  the  “forgotten  man.” 
Oliva  Dionne,  father  of  the  babes. 

W.  E.  Mason,  publisher  of  the  North 
Bay  Nugget  and  the  Sudbury  Star,  the 
papers  which  first  “broke”  the  Dionne 
story,  paid  feeling  tribute  to  the  manner 
in  which  Dr.  Dafoe  has  conducted  him¬ 
self  in  his  dealings  with  the  press  dur¬ 
ing  the  first  year  of  the  Dionne’s  life. 

Evelyn  Seeley,  United  Press  feature 
writer,  characterized  the  Dionne  story 
as  “the  greatest  sob  story  any  news¬ 
paper  person  ever  covered.” 

Following  the  dinner  three  presenta¬ 
tions  were  made  Dr.  Dafoe.  On  behalf 
of  all  the  newspapermen  present  he  v/as 
given  a  large  silver  pitcher;  on  behalf 
of  NEA  Service,  an  engraved  wrist 
watch,  and  on  behalf  of  Pathe  News,  a 
desk  set  of  fountain  pen  and  pencil.  The 
presentations  were  made  by  the  toast¬ 
master  and  sponsor  of  the  banquet.  Fred 
Ferguson,  NEA  president. 

Among  those  at  the  banquet  in  addi¬ 
tion  to  those  mentioned  above  werg: 
Hon.  D.  A.  Croll.  Ontario  Minister  of 
Public  Welfare:  Dr.  Fred  C.  Routley, 
director  of  the  Ontario  Red  Cross;  Mr. 
and  Mrs.  M.  L.  Troy,  North  Bay.  Inter¬ 
national  News  Service;  W.  C.  Collins, 
and  Rov  Tash,  New  York.  Pathe 
News;  Dale  Harrison,  New  York.  As¬ 
sociated  Press :  E.  Thornton.  Qeveland. 
NEA ;  Fred  Davis  and  K.  Munro. 
Toronto  Daily  Star;  Art.  Hill.  North 
Bav,  United  Press,  and  H.  B.  Johnston 
and  G.  I.  FitzGerald,  the  North  Bay- 
Nugget. 


mandie — Change*  Are  Made 

The  .Associated  Press,  New  York,  an- 
nouiKed  the  following  personnel  devel¬ 
opments  this  week : 

.A.  H.  Uhl,  of  the  Paris  staff,  arriv«| 
on  the  S.  S.  Normandie,  June  3,  ant 
will  sjiend  a  short  vacation  in  Xe» 
A’ork. 

John  M.  Brunner,  Santa  Fe  staff 
will  be  assigned  to  the  Denver  bureau 
effective  June  7. 

Fred  Tounsley,  of  the  Albany  ((la.) 
Herald,  has  been  employed  on  the  .A.  P 
.Atlanta  staff,  effective  June  16. 

R.  S.  Dudley  will  lie  transferred  froo 
the  Memphis  to  the  Nashville  bureat 
June  24. 

Herbert  .A.  Yocom,  San  Francisa 
bureau,  will  become  a  member  of  tk 
Washington  staff,  effective  June  8. 

AV^  C.  Langzettel  has  been  traas-j 
ferred  from  the  Boston  to  the  Port¬ 
land.  Me.,  bureau. 

J.  H.  Thompson,  Boston  staff,  tui 
been  assigned  to  Portland,  Me.,  effectiw^ 
June  10. 

Donald  F.  Whitehead,  of  the  Knox¬ 
ville  Journal,  will  be  employed  in  tht 
Memphis  bureau,  effective  June  16.  L  sts 

\\\  S.  Ardery  will  be  transferred^  sm 
from  the  Nashville  to  the  Washingtwi  pn 
bureau,  effective  June  16.  |  fri 

Francis  W.  Carpenter,  .Atlanta  'if' 
reau,  will  join  the  Boston  staff,  June  iG  by 

H.  N.  Dorris  has  been  transferredi  stj 
from  Little  Rock  to  the  Washingtmf  tic 
office. 

Heywood  Bell,  Richmond  staff,  has 
been  assigned  to  the  Washingtt* 
bureau. 
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NAMES  REPRESENTATIVE 

The  Milville  (N.  J.)  Republic*'.  p< 
has  appointed  Neville  &  Hitchings,  Iff-  d 
Philadelphia,  as  national  advertising^'  in 
representative  for  the  Philadelphia  ttf  f  m 
ritory.  ^  st 
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“1  WHO  SHALL  RULE  THE  RADIO  PROGRAMS? 

^  I  Monopoly  of  Limited  Air  Channels,  With  Virtual  Subsidy,  Dangers  of  Censorship  Through  “Regu¬ 
lation’’  Make  Present  Methods  Unsafe — No  Basic  Conflict  With  Press  Seen 


Recent  news  broadcasting  compli¬ 
cations  are  helping  tremendously  to 
bring  to  view  more  and  more  of  the 
lung  train  of  underlying  facts  involved, 
jnd  it  is  felt  that  a  brief  survey  of  these 
may  assist  publishers  to  steer  a  course 
in  which  their  own  self-preservation 
mav  lie  fortunately  combined  with  the 
^ut'y  of  the  newspaper  to  bring  out  in 
tlie  open  whatever  is  of  public  im- 
lortance. 

The  country's  educators  and  intellec¬ 
tuals  are  now  perceiving  that  a  vital 
public  resource — the  frequency  channels 
of  oral  communication  into  20  million 
homes— has  tieen  to  a  large  extent 
alienated  from  public  uses.  \V’hat  can 
be  done  about  it  is  still  a  mystery  to 
most  of  them.  Enlightenment  in  this 
may  have  to  come,  for  them  as  for  the 
nail  in  the  street,  through  the  news¬ 
papers. 

Radio  licensees,  especially  in  the 
larger  cities,  are  perceiving  that  more 
and  more  costly  expenditures  for  a 
thousand  things  are  expected  of  them, 
or  necessitated  by  competition  between 
them,  as  their  income  grows  due  to 
more  listening,  chiefly  to  programs  sup¬ 
plied  by  advertisers  or  by  networks, 
rather  than  by  licensees. 

With  growth  of  their  financial  obli¬ 
gations,  licensees  feel  the  urgency  of 
longer  and  more  certain  tenure  of  the 
valuable  channels,  for  whoever  is  to 
make  the  necessary  investments  in  plant 
and  apparatus.  That  such  lengthened 
tenure  should  lie  their  own  privilege, 
the  present  licensees  naturally  maintain 
with  vehemence. 

To  support  this  claim  before  the  bar 
of  public  opinion,  those  among  them 
who  have  no  other  claim  to  iire-eminence 
in  a  city's  communication  activities  must 
perforce  point  to  their  “sustaining  pro- 
1  grams"  as  their  outstanding  service  to 
the  public  interest.  Here,  however, 
i  they  encounter  misgivings  among  the 
long-established  agencies  for  public  dis¬ 
cussion,  music,  general  culture  and  re¬ 
ligion,  as  to  whether  anyone — even  a 
radio  station  owner — can  Ije  highly  com¬ 
petent  to  build,  accept,  and  reject  pro¬ 
gram  material  in  all  these  specialized 
fields. 

.\n  even  more  pronounced  skepticism 
is  encountered  in  expert  ijuarters  as  to 
the  sustaining  entertainment  programs. 
Tlie  veteran  advertisers,  knowing  how 
tlioroughly  they  themselves  and  their 
own  agencies  comb  the  held  for  really 
pijpular  features,  seldom  fear  the  audi¬ 
ence-competition  of  any  of  the  “sus- 
tainers.” 

This  leaves  many  of  the  channel  hold- 
I  ers  with  but  a  precarious  claim  to  con- 
j  tinned  appointment  to  the  unique  privi- 
!  lege  of  receiving  channel-occupancy  free 
irom  Washington,  selling  what  they  can 
of  it  for  “all  the  traffic  will  bear,”  and 
keeping  as  profit  whatever  they  can 
salvage  from  the  multiplying  demands 
for  a  share  in  what  is  looked  upon  as 
the  “gravy.”  Channel  occupancy,  be  it 
understood,  is  today  the  substance  of 
1  “station  time” ;  comparison  of  rates  of 
stations  of  the  same  power  in  large  and 
.small  cities  will  bear  out  the  obvious 
presumption  that  air-time  rates  are  gov¬ 
erned  by  a  limited  supply  and  a  brisk 
demand  in  the  rich  markets,  rather  than 
hy  necessary  costs  of  operation  (radio 
stations  have  no  per-thousand-circula- 
tion  costs  such  as  presses,  paper,  or  mo¬ 
tor  trucks). 

Ihe  networks,  just  as  naturally,  must 
flaim  a  superiority  for  "appearances 
>0  jwrson”  over  those  “by  transcrip- 
I  tion’— a  claim  with  little  or  no  sup¬ 
port  in  engineering  fact.  It  is  thus 
peculiarly  dependent  on  a  favorable  de¬ 
cision  by  the  FCC  in  forthcoming  hear¬ 
ings  on  suspending  the  present  require¬ 
ment  that  transcriptions  be  announced  as 
such.  Only  an  expert  can  tell  whether 


By  HARRIS  K.  RANDALL 

Manager,  Chicago  Civic  Broadcast  Bureau 

a  given  radio  program  is  coming  from  success,  all  such  attacks  as  it  has  from 
a  good  disk  and  turntable  or  over  a  time  to  time  encountered.  Xot  so  much 
telenlione  line.  If  the  distinction  is  to  can  be  said  for  radio, 
lie  no  longer  forced  on  listeners’  atten-  With  all  the  lip-service  given  to  the 
tion,  it  will  tend  to  fade  from  their  anti-censorship  section  in  the  Coininu- 
consciousness,  leaving  the  licensees  or  nications  .-\ct  (Sec.  326),  the  ECC  is 
channel-holders  in  even  more  complete  now  going  gloriously  “forward”  toward 
command  of  the  situation  than  now — if  a  “clean-up”  of  radio.  How  fine  the 
Ilii’Y  ran  retain  the  channels.  line  may  be  between  a  clean-up  and  a 

.\s  to  newspaper  publishers,  they  now  PUfgv,  time  will  tell.  The  initial  effort 
iierceive  quiite  clearly  how  their  open-  been,  shrewdly  enough,  directed 


they  ran  retain  the  channels.  line  may  be  between  a  clean-up  and  a 

.\s  to  newspaper  publishers,  they  now  PUfgv,  time  will  tell.  The  initial  effort 
I-erceive  ipiiite  clearly  how  their  open-  been,  shrewdly  enough,  directed 

mindedness  of  previous  years  has  built  against  the  advertisements  of  a  few 
up  a  comiieting  advertising  and  news  dubious  patent  medicines.  The  sageness 
medium  for  them  to  deal  with.  Com-  this  as  a  beginning  lies  in  the  fact 
petition  is.  of  course,  nothing  new  to  that  none  except  "quibblers”  over  a 


newspapers.  Their  first  impulse  was, 
obviously,  to  apply  against  “radio” 


"principle”  are  likely  to  object.  It  be¬ 
comes  thereby  easy  to  establish  in  prac- 


(i.  e.,  the  commercial  broadcasting  an  opposing  principle:  that  federal 

business )  the  ordinary  measures  of  in-  agencies  may  order  radio  licensees  to 
ter-medium  sales  effort,  such  as  punc-  "c'ease  and  desist”  from  permitting  ut- 
turing  by  surveys  the  more  reckless  of  terances  of  a  type  officially  held  to  be 
the  claims  made  for  radio.  Deeper  undesirable.  This  is,  of  course,  cen- 
study  is,  however,  revealing  that  radio,  worship  pure  and  simple.  That  it  exists 
zaith  ronnnercial  time-sellers  in  free  and  is  growing,  even  if  so  far  of  an 


control  of  z’aluable  public  zvave  chan¬ 
nels.  is  strikingly  like  what  outdoor  ad- 


’innocuous”  type,  is  difficult  to  deny. 
That  its  uninterrupted  progress  is  likely 


vertising  might  be  if  it  had  free  grants  sooner  or  later  to  encourage  determined 
to  paint  signs  all  over  the  concrete  attacks  on  press  freedom  also  is  almost 
ribbons  of  our  highwavs,  or  like  na-  equally  evident. 

tional  magazines  if  thev  were  assured  certain  educational  circles  more 

of  free  white-paper  supplv  out  of  the  alarm  is  felt  over  the  "censorship”  ex¬ 
national  forests  plus  free'  use  of  the  crcised  by  radio  licensees  themselves, 
public  channels  of  mail-distribution.  Just  how  a  licensee  can  be  held  respons- 
.Against  it,  ordinary  methods  of  busi-  'ble  for  injury  by  false  statements  on 
ness  competition  are  doubtless  entirelv  tbe  air,  and  still  be  denied  the  power  to 
in  order,  but  must  be  of  doubtful  ef-  Rovern  and  “censor”  programs,  these 
fectiveness  until  something  is  done  to  writers  seldom  specify.  Refusal  to  face 
take  air  advertising  out  of  the  highly  the  physical  realities  of  radio— too  often 
subsidized  class.  VMien  publishing  was  ‘luc  to  downright  ignorance  of  them— 
young  and  precarious,  it,  too,  enjoyed  cine  of  the  main  obstacles  to  a  clear- 
low  postage  rates.  Now  it  is  expected,  "ig  of  the  atmosphere, 

at  least  as  an  advertising  carrier,  to  "^he  clearing,  when  it  comes,  must  al- 

“stand  on  its  own.”  Is  it  not  now  time  most  inevitably  take  the  form  of  a  more 
for  air  advertising  to  do  the  same?  frankly  recognized  power  somewhere  to 
What.  then,  is  to  come?  What  is  “censor,”  the  radio  pro- 

most  likely  to  come  is  not  necessarily  channels-the 

what  we  should  like  to  see  come.  Un-  <lel.berately  lodged  in  one 

less  press  and  public  exercise  an  in-  '"T if n^n  -^“‘^'^.^sences  may 

creased  vigilance,  the  not  distant  future  caUed  following  the  usual 

may  see  programs  placed  under  the  ab-  terminology,  the  licensees  of  broad- 

solute  control  of  some  single  federal  Trc-r-  i  c  i  u-.. 

_ _  If  the  hCL  liecomes  the  final  arbiter 

agency,  provided  somehow  with  tax  .  ,,  ..  .  a  .. 

^  of  all  our  programs,  it  will  in  effect 

tunds.  This  IS  perfectly  in  line,  of  Eave  constituted  itself  a  “sole  licensee” 
course,  with  absolutism  along  modern  jPjg  British  Broadcasting  Corpor- 

lines,  but  not  more  so  than  is  its  twin-  ation,  with  limited  privileges  farmed 
brother  device  of  placing  all  newspapers  jq  sub-licensees.  On  the  other 

under  a  similar  control.  In  several  hand,  if  the  anti-censorship  section  is 
r.uropean  countries,  freedom  to  print  j-q  he  held  reasonably  inviolate,  and  the 
and  to  speak  have  fallen  together  in  the  final  program-governing  authority  left 
same  heap  of  ruins.  With  us,  journal-  to  the  FCCs  licensees,  then  it  becomes 
i>m  has  so  far  resisted,  with  apparent  clearer  that  for  the  national  safety  these 

NATIONAL  SPELUNG  BEE  WINNERS  ! 


Winners  in  the  eleventh  annual  national  spelling  bee.  photographed  May  28, 
in  Washington.  Left  to  right:  Clara  Mohler,  representing  the  Akron  (O.) 
Beacon  Journal,  first  prize;  George  P.  Woods,  dean  of  American  University, 
presenting  the  awards;  Paul  McCusker,  Buffalo  Evening  News,  second  prize 
and  Bruce  Ackerman,  Peoria  Journal  Transcript,  third. 


licensees  must  be  selected  somehow  for 
their  competence  to  exercise  that  au¬ 
thority  in  the  public  interest. 

To  continue,  in  obliviousness  of  Sec¬ 
tion  307  (d)  (  .  .  .  action  with  ref¬ 
erence  to  .  .  .  renewal  of  a  license 
shall  be  .  .  .  governed  by  the  same 
considerations  and  practice  which  af¬ 
fect  the  granting  of  original  applica¬ 
tions)  a  status  where  possession  of  a 
radio  channel  is  “nine  points  of  the 
law’’  (or  ninety-nine),  on  the  pretext 
that  a  licensee  must  have  a  costly  trans¬ 
mitter  of  his  own  (while  many  are  ac¬ 
tually  operating  with  transmitters  hired 
or  leased  from  others)  or  that  the 
“right  to  conduct  a  broadcasting  busi¬ 
ness”  must  not  be  invaded  by  a  shift 
of  license-holders  (when  it  is  equally 
clear  that  the  business  may  still  be 
conducted  on  air-time  purchased  in  bulk 
from  a  successor-licensee)  is  clearly  to 
evade  realities. 

Either  channel  occupancy  is  a  prop¬ 
erty  right  or  it  is  not.  If  it  is,  the 
question  should  be  faced  as  soon  as 
possible,  whether  the  nation  can  afford 
to  leave  the  ownership  of  its  precious 
mass-communication  channels  in  pri¬ 
vate  hands,  or  whether  it  should  re¬ 
purchase  them  at  a  fair  valuation. 

If  it  is  not  a  property  right  (as  the 
courts  have  thus  far  held)  then  the 
urgency  should  be  faced,  of  setting  up 
understandable  standards  on  which  the 
government  will  grant  the  right  to 
govern  program  traffic  on  a  certain 
wave  length  to  an  applicant  as  against 
the  applicant  who  held  it  previously. 
Such  standards  can  apparently  be  set 
up  either  by  Congress  or  by  the  FCC. 
At  least,  it  is  childish  to  suppose  that 
a  change  in  any  of  these  program- 
governing  authorities  need  occasion  the 
building  of  a  new  transmitting  plant 
and  the  scrapping  of  an  old  one. 

The  business  of  operating  a  plant 
and  selling  transmission  service  over 
it,  to  one  licensee  or  to  a  hundred,  may 
go  on  very  much  as  does  the  manu¬ 
facture  of  books  by  well-equipped  print¬ 
ing-plant  operators,  regardless  of  the 
rise  and  fall  of  their  various  customers 
in  the  vicissitudes  of  the  book-publish¬ 
ing  business.  In  radio  as  in  books  and 
magazines  there  is  no  mechanical  need 
(as  there  is  in  a  daily  newspaper) 
that  editorial  rooms  and  plant  shall 
be  closely  linked  in  location  and  man¬ 
agement. 

Who,  then,  shall  the  rulers  of  our 
programs  be?  Who  shall  hold  this 
power  of  selling  to  advertisers  admit¬ 
tance  to  the  radio  public's  homes,  or  of 
getting  the  money  in  some  other  way, 
and  using  it  to  put  on  the  air  what 
he  thinks  the  public  interest  demands? 
That  is  the  underlying  question  in  all 
important  radio  controversies ;  until  it 
is  answered,  nothing  is  answered :  when 
it  is  answered,  other  questions  an¬ 
swer  themselves.  In  a  despotism  the 
answer  is  easy;  trusted  henchmen  of 
the  despot.  For  a  free  nation  the 
final  answer  has  not  yet  been  given: 
perhaps  there  is  no  final  answer.  Our 
pioneering  group  in  Chicago  certainly 
does  not  venture  to  prescribe  any  one 
answer.  But  it  has  demand^  at 
Washington,  in  no  uncertain  terms,  that 
the  air  be  “unfrozen”  and  opened  up 
to  the  trying  of  deliberately-designed 
plans  in  cities  where  the  demand  may 
arise.  For  (Chicago,  a  concrete  plan 
was  w'orked  out  by  a  distinguished  com¬ 
mittee  of  the  City  Club.  In  some  other 
cities,  it  is  my  own  belief  that  suit¬ 
able  plans  will  have  to  be  brought  for¬ 
ward,  if  at  all,  as  a  result  of  news¬ 
paper  leadership,  in  conjunction  per¬ 
haps  with  advertisers  and  with  civic 
pioneering  bodies.  I  do  not  look  for 
much  initiative  toward  decentralized 
(Continued  on  page  37) 
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VETERAN  GETS  ONLY 
KIDNAP  INTERVIEW 

Seattle  Timet  Golf  Reporter  Inter¬ 
cepts  Return  of  Weyerhaeuser  Boy, 
Takes  Him  Home  Himself 
at  Daybreak 

iSt'rcial  to  Editor  \  I’l'Bi  ishir) 
Seattle,  Wash.,  June  3 — Whether 
they  liked  the  style  <>f  his  iiiK'onven- 
tional  five  column  interview  with  the 
Iniy  or  not,  newspaiiermen  gathered  mi 
Tacoma  to  cover  the  Weyerhaeuser 
kidnaping  had  to  acknowledge  that 
John  H.  Dreher,  ScaHlc  Tiwcs  golf 
editor,  belied  his  (lO  years  when  he  in- 


John  Dreher 


tercepted  a  farmer  who  was  returning 
the  boy  to  pttlice  last  week. 

Dreher  had  been  working  on  the  case 
24  hours  a  day  (almost )  since  his 
paper  first  moved  headtiuarters  to  Ta¬ 
coma,  and  it  was  playing  a  hunch  which 
'ecured  him  the  only  interview  with 
young  (ieorge  after  the  kidnapers,  with 
S2(I0,(K)0  ransom  in  their  pockets,  turned 
the  boy  loose  on  a  country  lane. 
Dreher  got  a  tip  that  the  boy  was  be¬ 
ing  brought  in  by  a  farmer,  (jrabbing 
a  taxi  at  two  a.  m.  he  sped  in  the  direc¬ 
tion  of  the  district  from  which  the  call 
had  come  and  when  part  way  recog¬ 
nized  the  rickety  car  in  which  the  boy 
was  riding. 

Dreher  persuaded  the  farmer  to  let 
him  take  the  boy  into  the  speedier  taxi 
and.  his  slight  figure  slouched  down 
between  the  front  and  back  seats  to 
avoid  detection  by  his  competitors,  the 
reporter  listened  to  the  boy's  fascinating 
tale  of  capture  and  imprisonment. 
Young  Gwi-ge,  thrilled  with  his  expe¬ 
rience,  willingly  gave  a  colorful,  de¬ 
tailed  account  of  all  that  had  taken 
place. 

The  newspaperman  ordered  the  taxi 
driver  to  take  a  circuitous  route  directly 
to  the  boy's  home,  and  had  completed 
the  interview  when  the  boy  flung  him¬ 
self  into  the  arms  of  his  distracted 
parents.  Immediately,  the  family  issued 
a  statement  refusing  further  interviews, 
although  the  boy  was  allowed  to  jKise 
liefore  a  battery  of  cameramen  on  the 
front  yard  of  the  lumber  king's  home. 

The  Dreher  story  was  carried  in  full 
by  the  Associated  Press  and  most  of 
the  Northwest  papers.  Few  of  his 
colleagues  would  have  sus{)ected  that 
one  of  the  oldest  heads  in  active  reiKirt- 
ing  in  the  Northwest  would  in  the  face 
of  comjietition  with  ace  newspapermen 
from  all  over  the  nation,  walk  ott  with 
an  exclusive  interview. 

"W  hy  ?”  Kastern  newspapermen 
asked,  incretlulously.  “a  golf  etlitor  cov¬ 
ering  the  biggest  crime  story  in  the 
country." 

They  didn’t  know  and  the  seven  other 
reporters  the  Seattle  Times  used  on  the 
case  didn't  have  time  to  tell  them  that 
from  190t)  to  1918  John  Dreher  was 
the  police  reporter  for  the  Times,  apd 
coveretl  until  recently  every  big  crime 
story  in  the  Northwest's  history. 
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PAPER  SCOOPS  SELF  ON 
WEYERHAEUSER 

iSrcfial  to  Editor  &  Pi  bi.ishir) 

I  »  ,  all  A  WALLA,  Wash., 
W  June  3 — This  is  the  story 
ol  u  newspaper  that  scooped  it- 
sell. 

when  newspapers  all  over  (he 
Northwest  were  battling  lor 
scoops  on  the  Weyerhaeuser  kid¬ 
naping,  the  if  ' alia  ^  alia  Daily 
bulletin  staff  put  out  an  extra 
ol  the  ff  alia  H  alia  Union  an¬ 
nouncing  the  boy's  arrival  home 
and  thereby  gave  the  Lnion  its 
biggest  break  of  the  year. 

I'he  morning  Lnion  goes  to 
pr<t!<s  at  1:30  A.  M.  Its  staff 
members  were  sleeping  soundly 
when  the  story  broke  shortly 
alter  the  Bulletin  staff  had  gone 
to  work. 

Forms  for  the  Lnion  were  still 
made  up  but  those  for  the  after¬ 
noon  Bulletin  had  been  turn 
down.  Utilizing  the  Union  type 
and  the  Union’s  Flag,  the  extra 
was  put  out  by  the  afternoon 
••rew. 

Both  newspapers  are  in  the 
same  office  and  are  owned  by 
the  same  publisher,  John  J. 
Kelly,  but  they  are  run  entirely 
separately. 


But,  all  the  time  John  covered  the 
“big  stories '  lie  didn  t  forget  bis  first 
love — golf. 

When  President  Taft  came  to  Seattle 
and  played  a  round  of  golf,  John  Dreher 
covered  the  story.  He  covered  it  with 
what  was  then  a  technical  language. 

“Say,"  the  cojiy  editor  asked.  “What's 
this?  This  fellow  might  lie  calling  the 
President  any  kind  of  a  name  and  we’d 
never  know  it.” 

Hut.  Colonel  C.  B.  Blethen.  publisher 
of  the  (laper,  saw  the  story.  Colonel 
Blethen  knew  golf,  and  Johnny  then 
liecame  golf  editor,  pounding  out  the 
first  golf  page  in  the  country,  long  lie- 
fore  the  game  liecame  the  most  (xiini- 
lar  sixirt  in  the  country. 

Even  today,  at  (lO  years  old.  Johnnv 
Dreher  manages  an  easy  85  on  the  golf 
course.  .'\nd  also  he  manages  to  retain 
those  old  contacts  with  police  officers, 
and  each  month  reads  throng*.!  a  true 
detective  magazine — just  in  case  .  .  . 

.And  when  the  case  came  John  Dreher 
was  ready.  Through  a  week's  coverage 
of  the  kidnaping  story,  he  slept  hut  a 
few  hours,  thought  to  have  speed  boats 


and  airplanes  standing  by.  saw  in  the 
smallest  tip  the  biggest  story,  and  finally 
lived  a  newsiiajicr  man's  dream. 

.Among  other  things  his  sjiectacular 
(icrformance  brought  to  the  reporter. 
Dr.  Leon  Levy,  president  of  radio  sta¬ 
tion  WC.AU  in  Philadelphia  offered 
Dreher  the  news  editorship  of  his  sta¬ 
tion.  .As  yet  Mr.  Dreher  has  not  ac¬ 
cepted. 

The  kidnaping  story  went  big 
throughout  the  country,  involving  as  it 
did  one  of  the  first  families  of  the 
Pacific  Coast.  Contrary  to  kidnap 
notes,  the  serial  numbers  of  the 
$200,000  ransom  bills  were  taken  by 
(Kilice  and  some  of  them  have  turnetl  uii 
in  the  West.  Hearst  (lapers  in  .several 
cities  printed  the  entire  list  of  numbers 
of  the  various  bills,  using  nearly  four 
full  (lages.  In  New  York  City  the 
Awerifan  and  Journal  offered  $250  for 
the  first  ransom  note  turned  in  at  the 
offices  of  the  papers. 

E.  MACL£AN~LEAV1NG 
WASHINGTON  POST 

J.  F.  Melia  and  E.  J.  Hughes  Also 

Resign — D.  M.  Bernard  of  Nash¬ 
ville  Made  Advertising 
Director 

tSffcial  to  Editor  &  I’cbmshfr) 

Washington,  D.  C.,  June  5 — 
(.'hanges  in  the  administrative  (icr- 
.sonnel  of  the  H’asliinf/ton  Post  were 
announced  this  week  by  its  publisher. 
Eugene  Meyer. 

Eugene  MacLean,  general  manager 
in  charge  of  the  news,  features,  circula¬ 
tion,  advertising  and  mechanical  de()art- 
ments  of  the  Post,  has  resigned  from 
the  position  he  has  held  since  June  21. 
193,1.  No  one  will  be  apnointed  to 
replace  him,  said  Mr.  Meyer. 

J.  I'.  Melia,  a.ssistant  business  man¬ 
ager  of  the  Post,  is  also  leaving,  and 
Donald  M.  Bernard,  business  manager 
of  the  Xasluillc  (Tenn.)  Banner,  has 
lieen  appointed  to  the  (xisition  as  ad¬ 
vertising  director  of  the  Post. 

Mr.  Meyer  also  announced  that  E.  J. 
Hughes,  former  advertising  director  of 
the  Post,  has  resigned  from  the  staff 
to  take  a  position  with  the  .imcrican 
Weekly  at  Cincinnati,  (X 

No  other  changes  in  either  the  edi¬ 
torial  or  business  staffs  are  contem¬ 
plated.  declared  Mr.  Meyer. 

INDIANA  DAILY  SUSPENDS 

The  Connem'ille  (Ind. )  Tribune  re¬ 
cently  suspended  publication  as  a  daily. 


FORMER  PRESIDENT  VISITS  COWLES’S 


Herbert  Hoover,  left,  and  Gardner  Cowles,  at  home  of  the  Des  Moines  publisher. 


Gardner  cowles,  publisher, 

and  his  son.  John  Cxiwles,  associate 
publisher,  of  the  Des  Moines  Reyister 
and  Tribune,  were  hosts  to  Herbert 
Hoover,  when  the  former  president 
visited  Des  Moines.  June  2  and  3  to 
deliver  the  commencement  address  at 
Drake  University  and  to  receive  an 
honorary  degree  from  that  institution. 

Mr.  Hoover  went  at  once  to  the  home 
of  Gardner  Cowles  on  his  arrival  where 


he  was  entertained  at  a  family  dinner. 

Sunday  evening  he  was  entertaineil 
with  a  few  friends  at  the  home  of  John 
Cowles,  where  he  also  s()ent  the  night. 

(Gardner  Cowles  was  appointed  to  the 
board  of  the  Reconstruction  I'inance 
Corptiration  by  Mr.  Hoover,  when 
president,  and  served  on  that  board  to 
the  end  of  Mr.  Hoover’s  term  and  for 
a  while  under  President  Franklin  D. 
Roosevelt. 


DAIUES  CHIDED  FOR 
NORMANDIE  SPLASH 

N.  Y.  Newr«  Deplores  ‘‘Hickukaeti" 
of  Treatment  Given  Newr  Liaer'i 
Arrival — Call*  Clay  Morgan 
Preti  Agent  No.  1 

The  “hickishness”  of  New  York  ' 
newspaixTs  in  their  news  treatment  oi 
the  arrival  of  the  S.  S.  Normandie  ujs 
>adly  deiiloreil  by  the  Xeic  Vork  Dailj 
Xitos  in  its  leading  erlitorial  June  5, 

The  News  said  the  Normandie’s  arruil  ! 
was  a  \  ictory  for  Clay  Morgan.  French 
Line  press  agent,  and  carried  a  cartoon 
and  (licture  of  him. 

The  editorial  follows : 

“The  S'.  S.  Normandie,  world’s  big¬ 
gest  ship  to  date  and  about  as  speedy 
as  the  Mauretania  was  in  1910,  reached  I 
New  York  Monday  aftennxin.  Th(  |  | 

Niirmandie’s  arrival  was  heralded  by  ' 
the  New  h'ork  pa|x;rs  in  a  manner 
which  still  has  our  eyes  bugging  out. 

“There  were  extras  and  six'cial  ex¬ 
tras  all  Monday  afternoon,  announcing  1 
that  ‘now  she's  (lassed  Ambrose  Light-  j 
shi])' ;  ‘now  she’s  at  Quarantine’ ;  ‘no*  I 
she’s  jiK'keying  for  the  (lier’ ;  ‘now  she's  *  i 
docked!’ — along  with  front  (tage  pic-  " 
tures  of  sizes  usually  reserved  for  wars, 
armistices.  Presidential  elections  and 
other  pieces  of  first  class  news.  .As  ii 
that  wasn’t  enough,  yesterday's  morning 
pajiers  did  the  same  thing  all  over  again, 

“It  was  another  instance  of  news- 
I>a()er  editors  all  over  town  vying  with 
one  another  to  blow  up  a  story  which 
was  essentially  not  a  big  news  story— 
though,  of  course,  it  had  news  value. 
Editor  .-Y  jirints  three  pictures,  so  Edi¬ 
tor  B  runs  four  in  his  next  edition,  so 
Editor  .A  must  raise  the  ante  in  his 
next  edition,  and  so  on. 

“.All  this,  at  a  time  when  there  is 
something  un]xipular  alxjut  the  idea  oi  n 
such  a  luxurious  ship  to  carry  our 
diminishing  5-and-lO  princesses  and 
international  bankers  back  and  forth 
acro.ss  the  (xrean.  Need  there  be  such 
tremendous  ships?  This  one,  for  in¬ 
stance.  is  of  almost  prohibitive  operat¬ 
ing  cost,  and  it  will  not  be  of  much 
use  in  wartime.  Too  big  for  most  har¬ 
bors.  .Altogether,  the  story  of  the 
Normandie  is  not  a  story  to  set  the 
world  on  fire,  as  you  would  have  gath¬ 
ered  from  the  local  papers. 

“Our  hat  is  off  to  Mr.  Clay  Morgan, 
press  agent  for  the  French  Line.  In 
scoring  this  record-breaking  front  ]Mge 
splash,  Mr.  Morgan  proves  two  things 
— (H  that  he  is  the  logical  successor 
to  Ivy  Lee,  press  agent  who  turned 
John  D.  Rockefeller  Sr.  from  a  grasp¬ 
ing  miser  to  a  benevolent  old  gentle¬ 
man  in  the  public  mind  in  a  very  short 
time,  and  (2)  that  New  A'ork  is  the 
press  agents’  paradise.  In  no  hick 
town  in  the  country  could  the  papers 
have  lieen  played  for  such  suckers. 
Hick  town  erlitors  retain  the  old- 
fashioned  idea  that  news  belongs  in  the 
news  columns  and  advertising  in  the 
advertising  columns.  New  A’ork  edi¬ 
tors  seem  to  have  given  up  that  idea 
sometime  back,  under  the  hypnotic  in¬ 
fluence  of  the  press  agents. 

“Incidentally,  we  were  offered  a  piece 
of  the  Normandie  color  advertising,  but 
couldn’t  take  it  because  we  are  still 
picking  some  bugs  out  of  our  new 
coloroto  press  eciuipment.  So  we  aren't 
sfieaking  from  a  wounded  heart.  Were 
just  sad  because  of  the  hickishness  of 
it  all.” 

“STORMY  PETREL”  NOT  UBEL 

(Special  to  Editor  &  Publisiifr) 
SpRiNGFiEi.n,  Mo.,  June  3 — ^The  Rev¬ 
erend  Thomas  L.  Terry,  an  evangelist, 
today  lost  a  $40,000  libel  action  he  had 
brought  against  S'pringfield  News¬ 
papers,  Inc.  A  circuit  court  jury  d^ 
liberated  one  hour  and  returned  > 
unanimous  verdict  for  the  defendant 
newspapers,  the  Springfield  Leader  and 
Press  and  the  Springfield  Daily  New 
The  news()apers  had  damaged  him 
he  alleged,  by  referring  to  him 
“stormy  (letrel,” — which  he  defined 
upon  the  witness  stand  as  a  “sea  hiu- 
zard.” 
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SALES  IN  THE  WIND 


. .  notes  from  advertisers  on  people  who  spend 
and  how  to  make  them  do  it 


Six  Times  More 

During  Life  Insurance  Week,  May 
13th  to  18th,  Northwestern  Life  In¬ 
surance  Company  advertised  in  The 
New  York  Times  and  another  leading  New  York 
newspaper.  Inquiries  from  The  Times  were  six  times 
those  from  the  other  newspaper. 


Red  Flag 

w  rites  R.  E.  Manley,  Hartford 
auctioneer:  “We  have  used  The  New 
York  Times  for  important  auctions 
throughout  New  England  for  several  years.  Results 
have  been  unusually  gratifying.  The  Times  reaches 
buvers.” 


Candlewood 

Candlewood  Isle  is  a  highly  restricted 
private  island  in  Candlewood  Lake,  be¬ 
tween  Brewster,  N.  Y.,  and  Danbury, 
Conn.  Small  copy  in  The  New  Y'ork  Times  stressed 
its  advantages  as  a  year-round  vacation  home.  Then 
larger  copy  was  used.  Rodman  M.  Price,  president  of 
the  Candlewood  Isle  Holding  Company,  tells  what 
happened:  “We  received  thirty-three  replies  in  forty- 
eight  hours.  In  less  than  twenty-four  hours  we  had 
made  a  sale  traceable  to  our  advertising  in  The  New 
Y Ork  Times.  Undoubtedly  the  background  of  small, 
consistent  advertising  made  the  first  large  advertise¬ 
ment  so  immediately  productive.” 


Pretty  K nitty 


M  rs.  Eranklin,  Inc.,  16  East  53rd 
Street,  New  Y’ork,  knits  suits  for  women. 
She  advertised  them  May  14th  in  The 
New  Y Ork  "limes,  prices  SI 5  to  $85.  Business 
started  off  well  the  day  the  advertisement  appeared. 
1'welve  calls  were  the  first  direct  result.  Business 
remained  good  that  day  and  for  several  days  thereafter. 


heedless  to  Say 

A  leading  Rochester  department  store 
writes:  “We  feel  a  very  definite  re¬ 
sponse  two  or  three  days  following  each 
Cohen,  Goldman  and  Company  (Knit-tex,  Worsted- 
tex,  Saxon-weave  men’s  coats  and  suits)  advertise¬ 
ment  in  The  New  Y  ork  Times  .  .  .  two  dozen  and 
more  calls.  Needless  to  say,  we  are  highly  gratified.” 


Idea 

A.dvertising  can  be  productive 
only  if  it  reaches  people  with 
money  to  spend.  Advertising  in 
The  New  York  Times  is  productive  because 
it  reaches  the  people  in  New  York  who  not 
only  have  more  to  spend — but  who  spend 
more^  and  more  frequently.  That’s  the  real 
reason  advertisers  use  The  Times  more  than 
any  other  newspaper  in  New  Y’ork. 


oliir  Nrut  f  aril  THimps 


'gy  voyage  over,  with  seven  reporters  on  WILLIAM  McLAREN  BRISTOL 

O  -i  •  shore  to  cover  events  at  various  points.  •  •  w  — i - 

^  O  C  <jeorge  F.  Home,  ship  news  editor,  also  Chemical  Manufacturer  Wat  Father 

let  iS.  liornianaie  made  the  trip.  of  Lee  H.  Bristol 

.  WEST  International  News  Service  used  \N'illiam  McLaren  Bristol,  thairnua 

features.  Dick  Reagan  went  over  for  about  oOO  words  a  day  from  the  “Sea  of  the  board  of  trustees  of  Bristol- 

the  “Normandie”  voyage,  and  sent  about  Queen”  and  sent  out  a  lot  of  copy  in  Myers  Company,  New  York,  and  co- 

()()0  words  a  day,  while  four  men  covered  advaiKe,  according  to  Louis  Allwell,  founder  of  that  concern,  died  June  2 

tlie  dock  story,  including  John  Bogart,  “XVe  didn’t  have  to  pound  that  story  at  after  several  weeks’  illness  at  Cothaa 

with  Paul  Ruble  on  the  cutter  trip.  The  all”  he  said  when  asked  if  it  was  push^.  Medical  Centre,  New  York.  He  was  in 

livi’itiim  Journal  had  arranged  a  neat  “but  we  had  no  special  requests.  But  Ins  seventy-fifth  year, 

scoop  via  its  pigeon  relay  from  the  there  was  no  com|»rison  at  all  with  our  Mr.  Bristol  was  president  of  the  com- 
“Normandie.”  This  novelty  had  pre-  handling  of  the  Lindbergh  story.  That  l>any  until  1927,  when  his  son,  Henry 

viously  been  reported  from  Japan,  but  one  simply  monopolized  the  wires,  and  Platt  Bristol,  was  named  president.  His 

is  said  to  be  new  in  the  United  States,  we  had  to  run  it  and  give  it  precedence  other  sons,  Ix.“e  H.  and  William  Me- 

The  feathered  rookies  made  their  debut  to  cver\-thing.”  Dave  Sentner,  ship  Laren,  Jr.,  were  app»iinted  vice-pres- 

in  record  style,  having  l)een  carefully  news  editor,  was  on  the  cutter  story,  dents  in  charge  of  advertising  and  pro- 

groomed  for  the  event  by  the  former  with  Hudson  Hawley  and  Jack  Lait  <hiction,  respectively, 

army  pigeoneer,  Harry  Myers.  "The  for  special  features, 
city  editor  reports  a  “staff”  of  75  birds  The  most  interesting  report  available 
ready  for  duty  by  air  transport.  Eight  from  the  returned  travelers  who  left 

editions  were  put  out  by  the  Journal  on  on  the  “Paris”  to  return  on  the  “Big 

Monday.  Dorothy  Kilgallen  liandled  Frenchman”  was  that  of  Miles  \V. 

the  feminine  angle  for  the  Journal  as  Vaughn,  night  managing  editor  of  the 

did  Nancy  Randolph  for  the  Daily  United  Press  who  says  that  he  spent 

Xt’Zi's,  Helen  Waterhouse  for  the  his  time  working  like  a  beaver  in  the 

Akron  Beacon  Journal,  and  .Alice  foreign  offices  of  the  U.P.  and  had  to 

Hughes  for  the  New  York  Atnerican.  do  most  of  his  traveling  by  airplane. 

The  Daily  Mirror  was  covered  by  .Ar-  He  spent  three  and  a  half  days  apiece 

thur  J.  Pegler,  with  airplanes  from  in  London,  Paris  and  Berlin,  and  was 

several  of  these  newspapers  zooming  able  to  s«  most  of  the  big  Nazi  chief- 

over  the  customs  fleet  during  the  stay  tains  while  in  Germany.  When  asked 

at  quarantine.  whether  he  had  enjoyed  the  trip  up  the 

John  McClain,  ace  ship  news  editor  bay.  and  what  he  thought  of  the  re- 

of  the  Sim  had  been  of  the  trans-At-  ception  offered  the  “Normandie”  he 

lantic  expeditionary  force,  and  returned  iwinted  out  that  he  was  too  busy  getting 

to  observe  activities  of  his  colleagues  out  copy  for  the  U.P.  to  be  aWe  to  see 

with  an  interested  eye.  His  report  on  what  was  happening  up  on  deck.  United 

the  impasse  on  the  French  Line  dock  Press  used  about  600  words  of  cable  and 

is  of  special  note,  as  it  appears  that,  -WW  by  radio,  and  since  they  co-operated 

according  to  Steve  Thompson,  of  the  with  the  Wprld-Teleqram  staff,  had 

Herald  Tribune,  a  most  unusual  feature  two  men  directly  assigned  for  the 

was  instituted  at  the  pier  for  their  spe-  arrival.  Cliarles  Pooler  the  staff,  and 

cial  benefit  on  Monday.  Sandor  Klein. 

.Apparently  the  crush  for  passes  to 
the  pier  was  so  great,  that  the  Customs 
Office  had  stopped  giving  them  out 


WALTER  VODGES 

Walter  V'^odges,  41.  editor  of  Tng 
Detective  Stories  magazine,  died  of  a 
lieart  attack  May  31  in  New  York 
City.  After  serving  on  the  staffs  of 
newspapers  in  San  Francisco  and  Oak¬ 
land,  Calif,  Mr.  \^odges  became  Sun¬ 
day  editor  of  the  Philadelphia  Norik 
American.  Twelve  years  ago  he  came 
to  New  York  and  joined  the  staff  of 
the  King  Features  Syndicate. 


FRANK  A.  SHEPARD 

I'rank  .A.  Shepard.  48  financial  edi¬ 
tor  of  the  Houston  Post,  died  June  3, 
following  a  heart  attack.  Mr.  Shepard 
had  been  cormected  with  the  Post  and 
the  Post-Dispatch  since  1923,  when  he 
came  to  Houston  to  accept  a  place  as 
market  and  financial  editor  of  the  old 
Dispatch  shortly  after  that  paper  was 
founded.  ’ 


Prior  to  that  time  he  had 
Iseen  in  the  advertising  business. 


The  desire  of  the  New  York  jour-  USING  SLOE  GIN  CAMPAIGN 
nalists  to  entertain  their  French  col-  Julius  Marcus  laboratories.  In 
leagues  during  their  stay  in  the  metro-  Jersey  City,  N.  T.,  is  using  a  stea( 
politan  area  culminated  in  a  special  newspaper  campaign  in  small  space 
reception  and  ball  given  by  the  ForeiCT  metropolitan  newspapers,  advertisii 
Press  Correspondents  Association  at  the  Julius  Marcus  sloe  gin  as  a  summ 
Rainfxiw'  Room  at  Rockefeller  Center  drink.  .Albert  E.  Greenfield  is  adverti 
Thursday  evening.  ing  manager. 


-I— JET'S  suppose, 
for  a  moment,  tliat  the  otlier  Newark  dailies 
represented  a  comparable  advertising?  value 
(which,  of  course,  they  don’t),  and  you  cliose 
to  have  them  carry  your  schedule  to  sell  the 
Newark  Market;  your  advertising  still  would 
be  without  the  background  and  inllueiice  of 
the  Newark  Evening  News. 

.\nd  that  means  a 
lot  around  this  part  of  New  Jersey, 


Neil  on  board  the 


in  the  suburbs  and 
in  the  better  resi¬ 
dential  districts  of 
New  York  city  The 
Sun  goes  and  stays 
in  more  homes  than 
any  other  week¬ 
day  newspaper. 


Newark,  New  Jersey 


addition  to  material  turned  in  by  men 
on  other  runs  who  did  extra  angles 
as  required  during  the  day.  John 
Walker,  ship  news  reporter,  handled 
the  lead  story,  with  Joe  .Alsop  on 
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*  First  4  Months  of  1935 


Advertising  reflects  confidence  and  expenditure. 
When  advettisers  all  over  the  United  States  show  a 
preference  for  the  Detroit  market  they  are  not  acting 
on  hunches  but  on  factual  information  obtained  from 
their  ledgers.  They  have  seen  their  sales  curves  rise 
in  this  great  industrial  field.  They  have  noted  that 
automobile  production  is  the  highest  since  1930;  that 
^plo)anent,  likewise,  is  rising  to  pre-depression  fig¬ 
ures;  that  people  in  Detroit  are  building  new  houses 
and  buying  new  appliances,  clothes  and  what  not. 

That  advertisers  have  selected  The  News  to  present 
their  wares  to  the  1,800,000  people  of  the  Detroit 
trading  area  is  a  matter  of  great  pride,  but  should 
occasion  no  surprise.  The  News  has  always  beten  the 
one  newspaper  that  delivered  the  advertiser’s  message 
home.  It  is  the  accepted  home  medium.  76%  of  its 
city  circulation  is  home  delivered.  It  has  22,000  more 
circulation  in  the  trading  area  than  any  other  Detroit 
newspaper. 


I.  WwiwnatcMi  Stir|jp|^ 
if  jCfawJiMicI 
3. 

.4,  li«w«rk  News 

S«.  Hwtloid  Hiiwf 
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2.  THE  DETROIT  NEWS 
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4.  Chicago  Tribune  . 

5.  New  York  American 
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GUILD  MEMBERS  TO  ACT 
ON  A.F.L. 

(Contimu’d  from  page  6) 


H''ashington  Daily  News,  said  in  re¬ 
porting  on  the  guild’s  relations  with 
XKA,  the  Roosevelt  Administration  and 
the  newspaper  code. 

"They  must  expect  benefits  only  from 
the  exercise  of  strength  which  they 
create  for  themselves  by  organization,’’ 
he  stated. 

He  reviewed  what  he  characterized  as 
the  intrigues,  run-arounds  and  evasions 
of  the  \Vhite  House  and  the  NR.\  and 
declared  that  President  Roosevelt  suc¬ 
cumbed  to  the  newspaper  publishers. 

Morris  Watson  of  the  Associated 
Press,  New  Vfork,  guild  vice-president 
for  wire  services,  told  the  convention 
that  “none  of  the  services  has  restored 
the  pay  cuts  they  made  on  the  pretense 
that  times  were  hard.’’  In  the  one  col¬ 
lective  bargaining  attempt  made,  "we 
made  the  mistake  of  pussyfooting  and 
it  resulted  in  sleepy  lassitude,”  he  said. 
He  asked  a  new  guild  setup  providing 
more  voice  for  wire  service  men. 

Guild  dues  averaged  $1,775  per  month 
for  the  past  year,  Emmet  Crozier,  na¬ 
tional  treasurer,  rejKjrted.  He  .said  the 
guild’s  credit  was  sound,  rent  paid  in 
advance,  and  that  payrolls  and  current 
bills  are  being  paid.  Total  receipts  from 
all  sources  last  year  were  $23,529. 

Prof.  Reuel  R.  Barlow,  of  the  L’ni- 
versity  of  Illinois  school  of  journalism, 
siioke  briefly  Wednesday  on  education 
for  journalism  and  answered  several 
questions  from  the  floor.  He  said  the 
schools  are  deserving  of  guild  support 
in  the  standards  of  practice,  education 
and  ethics. 

The  delegates  and  their  wives  Wed¬ 
nesday  night  attended  the  Newark  strike 
victory  banquet  and  dance  in  the  ball¬ 
room  of  the  Hollenden. 

A  12-page  mimeograidied  report  w  ltjch 
went  into  every  detail  of  tiie  Neyvayk 
Ledger  strike  was  presented  itmrsu;^’, 
signed  by  Nathan  L.  Goldberg,  presideiit 
of  the  Newark  Newspaper  Giyid, 
Robert  C.  Ring,  first  vice-president, 
and  Victor  Pasche,  secretary-treasurer. 

Lessons  learned  from  one  of  the 
first  and  the  longest  newsiraper  edi¬ 
torial  strikes  in  American  journalism 
were  reported  at  length  for  the  benefit 
of  other  guilds. 

"The  strike  was  a  fight  for  the 
guild’s  existence,”  the  report  said  after 
stating  that  it  was  called  Nov.  17,  three 
days  after  Publisher  L.  T.  Russell  had 
dismissed  eight  of  the  staff  and  threat¬ 
ened  to  fire  half  of  his  editorial 
workers. 

The  guild  was  entirely  unprepared, 
no  provision  for  handling  such  a  situa¬ 
tion  was  embodied  in  the  national  con¬ 
stitution,  the  report  said,  and  urged 
that  provisions  be  made  for  conmact 
strike  committees  in  case  of  trouble  on 
which  a  national  organizer  would  serve 
as  a  member  and  as  executive  director 
of  the  strike.  Need  for  a  national  as¬ 
sessment  system  was  e.^ressed  to  pro¬ 
vide  financial  aid  from  the  start. 

"It  is  our  hope  that  by  established 
assessment  a  large  national  defense  fund 
can  be  set  up,”  the  report  said. 

Strike  benefits  were  finally  allotted 
on  a  basis  of  need,  and  this  was  called 
the  most  effective  "of  the  many  ineffec¬ 
tive-systems  tried.” 

“We  believe  that  fair  limits  would 
be  from  $10  to  $15  per  week  for  sinele 
persons,  $15  to  $22  for  married  iK'rsqns, 
and  an  additional  $2  for  each  dei^n- 
dant,”  the  report  said.  “In  two  cas.es 
inordinately  large  benefits  were  paid 
throughout  the  strike,  constituting  al¬ 
most  bribes  to  prevent  disloyalty.” 

In  case  of  a  strike  it  is  best  to  estab¬ 
lish  headquarters  as  near  to  the  news¬ 
paper  plant  as  possible  since  "no  in¬ 
junction  could  bar  strikers  from  their 
own  headquarters;” 

“The  strike  was  carried  on  almost 
entirely  as  a  boycott,”  the  report  said, 
and  related  how  advertisers  and  news¬ 
dealers  were  approached. 

The  fact  that  they  were  almost  en¬ 
tirely  dependent  upon  established  lalwr 
unions  for  support  was  one  of  the  first 
lessons  learned  by  the  strikers,  the  re- 


l>ort  declared.  The  six  printing  trades 
unions  on  the  Ledger,  instead  of  help¬ 
ing  the  editorial  strikers,  were  indif¬ 
ferent,  and  gave  tacit  supiiort  to  tjie 
Ledger  management.  The  greatest  aid 
came  from  the  official  endorsement 
given  by  the  F.  of  L. 

Picketing  as  a  major  strike  activity 
was  emphasized.  Picketing  of  adver¬ 
tisers  “brought  quick  results.” 

It  was  stated  that  although  oth.er 
local  publishers  were  not  in  sympathy 
with  Publisher  Russell  and  had  no 
guild  troubles  of  their  own,  Mr.  Rus¬ 
sell’s  advertisements  regarding  the 
strike  were  printed  without  censorship 
while  guild  advertisements  were  cen¬ 
sored. 

Guildsmen  were  urged  to  consult  with 
the  liest  and  most  trustworthy  labor 
lawyer  in  their  city,  without  waiting 
for  an  emergency.  Many  mistakes 
would  have  lieen  avoided  if  this  had 
Ijeen  done  in  N<*wark  in  the  early  days 
of  the  strike,  the  report  stated. 

“.•Arbitration  should  be  accepted  only 
as  a  last  resort,  and  only  on  jwints  on 
which  there  is  a  clearly-defined  basis,  ” 
it  was  said. 

The  settlement  which  finally  ended 
the  strike  and  sent  the  staff  meml;«rs 
back  to  work  was  called  “far  froin 
ideal."  It  made  no  reference  to  the 
closed  shop,  which  the  guild  seeks  in 
all  cities  in  which  it  organized,  and  left 
imiKirtant  matters  to  arbitration.  Since 
S.  I.  Newhoiise  took  over  the  naiier 
May  20,  a  30-day  triKe  lias  lieen  in 
effect,  the  reixirt  said,  but  “we  may 
have  to  fight  the  Ledger  all  over  agaiji.” 

Tile  stjjke  was  considered  “a  sub¬ 
stantial  victory”  which  left  a  “fighting 
unit”,  a  wiser  and  more  disciplined  or¬ 
ganization. 

In  conclusion  the  report  said : 

“If  the  guild  movement  continues  in 
the  direction  it  has  been  taking  in  re¬ 
cent  months,  we  are  confident  that  the 
victory  of  the  Ledger  strike  will  lie 
consolidated  there  and  elsewhere.” 

J  ack  Raper,  veteran  columnist  of  the 
Clei'dand  Press  presentt“d  something 
original  in  convention  welcome  sjieedies 
at  the  opening  session  Monday  by 
parod.ving  the  usual  Chamber  of  <3oni- 
merce  address.  Touching  on  the  finan¬ 
cial  resources  of  the  city  he  said: 

"Cleveland  is  a  city  of  three  large 
banking  institutions.  -At  least  the.re 
were  three  up  to  the  close  of  business 
last  Saturday  night. 

"NVe  point  with  pride  to  the  fact  that 
this  is  several  fewer  than  a  year  ago  at 
this  time.  In  fact  the  number  of  bank¬ 
ers  in  the  community  has  dwindled  con¬ 
siderably  in  the  past  year  or  so,  and 
this  ])ace  would  have  accelerated  had  it 
not  lieen  for  difficulties  in  the  pro.sec.ut- 
ing  attorney’s  office. 

_"\\  e  have  on  the  lake  front  a  huge 
$5.(HX),(HK)  municipal  auditoriim,  built 
at  a  cost  of  $8,000,000.  One  hundred 
and  twenty-five  thousand  dollars  worth 
of  gold  leaf  were  used  on  the  wall  de¬ 
corations  and  there  is  no  doubt  that  if 
the  money  had  not  run  out  the  floor 
would  have  been  covered  with  gold  leaf 
also.” 

He  spoke  humorously  of  his  attempts 


283,659 

was  the  averase  net  paid  daily  circu-  I 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of  | 

MAY,  1935 

This  represents  A  GAIN  OF  4,917 
OVER  MAY,  1934  .  .  .  The 
Sunday  Sun  circulation  averaged 
196,707  per  Sunday  for  May, 
1935 — a  gain  of  9,522  over  May, 
1934. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


to  form  a  writers’  union  in  Albany  in 
1693,  and  closed  with  a  welcome  greet¬ 
ing  to  the  delegates. 

Heywood  Broun  president  and  cliair- 
nian,  niaue  a  uriei  resi>onse,  reiusing 
to  rise  to  do  so,  declaring  that  since 
he  was  going  to  1^  in  the  chair  fur  the 
rest  of  the  week  he  did  not  care  to  set 
a  precedent. 

A  hint  of  the  fireworks  to  come  was 
given  when  Jonathan  Eddy,  executive 
secretary  of  the  national  guild,  ne.xt  on 
the  program,  began  reading  his  report. 
He  paused  shortly  after  the  start  and 
said  he  thought  an  iniix>rtant  matter 
had  been  overlooked,  tliat  at  the  start 
of  the  convention  he  thought  it  fittipg 
that  the  leaders  of  the  Newark  strike 
present  should  be  given  a  hand.  He 
called  them  by  name  and  asked  that 
they  rise.  Mr.  Broun  quickly  intgr- 
IKJsed,  ruling  Eddy  out  of  order.  A 
delegate  immediately  rose  and  offered 
a  motion  to  overrule  the  chair.  .A  vote 
was  taken  and  Mr.  Broun  was  sustained. 

.Although  Mr.  Eddy’s  report  was  a 
resume  of  activities  of  the  Guild  in  the 
l>ast  year,  and  gave  many  facts  and 
figures  on  guild  finances  in  general  and 
particularly  in  connection  with  the 
•Newark  strike,  in  it  was  a  vigorous 
])lea  for  recognition  of  the  guild  as  a 
ialxir  union  by  its  members  and  for  af¬ 
filiation  with  the  .American  Federation 
of  Labor.  In  fact,  so  much  argumeiit 
in  liehalf  of  the  latter  proposition  did 
he  inject  into  his  report  that  a  delegate, 
evidently  an  opponent  of  affilialion, 
finally  rose  and  asked  that  Mr.  Eddy 
confine  his  report  to  what  had  lieen 
done  in  the  past  year  rather  than  what 
Mr.  Eddy  would  like  to  see  done.  .A 
motion  was  made  by  Milton  Murray, 
Detroit  Times,  that  the  report  lie  con¬ 
sidered  read  and  laid  on  the  table. 

Mr.  Broun  then  interposed  a  fgw 
soothing  words  saying  there  were  only 


two  more  pages  to  read,  and  that  the  I 
read  and  unread  portions  would  be 
available  in  mimeograph  form. 

Mr.  Eddy  continued,  and  after  at¬ 
tempts  to  Uebate  the  report  liad 
squelched  it  was  voted  53  to  14  to  V 
cept  it  tor  reference,  with  the  under¬ 
standing  it  would  come  up  for  d^t^  j 
later.  1 

“The  problems  which  confront  us  m 
every  angle  of  our  organization  caoK 
to  a  head  in  one  way  or  another  in  the 
Newark  strike.”  Mr.  Eddy  reported 
“They  are;  Internal  structure,  includ- 
ing  amount  and  disposition  of  finance' 
employer  relations ;  labor  relations." 

The  NeMirk  Ledger  strike,  althougb 
$26,917.32  was  raised  from  all  sources,  * 
chiefly  from  guild  members,  "taugjit  [ 
the  weaknesses  of  our  finances  and  our  ' 
whole  internal  constitutional  struettge,"  ^ 
he  said.  Rectifying  this  condition  mua  ; 
be  a  major  concern  of  the  conventjoo,  i 
he  stated.  In  relations  with  employ^.  ; 
the  most  success  was  obtained  wha  i 
the  guild  conducted  itself  as  a  1^ 
union. 

“W’e  must  equip  ourselves  to  confroa 
the  publishers  everywhere  with  tht 
strength  of  a  rgasonable  but  determintd 
trade  union,”  he  counselled. 

“Furthermore,”  he  continued,  “oiir 
experience  universally  throughout  the 
l>ast  year  has  shown  our  very  existence 
may  depend  upon  the  support  of  other 
trade  unions,  of  the  labor  movement  in 
general.  The  old  saying  that  ‘we  hsui? 
together  or  we  hang  sei)arately’  can  no 
longer  lie  considered  by  news])apenner 
as  relating  exclusively  to  newspaper¬ 
men,  but  to  all  of  the  progressive  ele¬ 
ment  in  the  harassed  .America  of  today. 

“In  other  words,  effectiveness  as  a 
wage  earners’  organization  cannot  be 
examined  in  vacuo;  as  an  organizatior. 
we  must  consider  ourselves  in  relatior. 

(Continued  on  page  20) 


Why  New  Haven 
Is  the  IDEAL  Test  City 


62  RESORTS  In  Regist^ 
Citys  45  mile  shone  line; 
incneascs  population  and 
buying  power  during 
LI  summer  months 


NO  SUMMER  SLACK  IN  NEW  HAVEN 

EGISTEK  CITY”  jiupulution  1XCHEA8ES 
■  >  in  Summer.  A  shore  line  of  45  miles  along 
Long  Island  Sound  brings  hundreds  into  this 
field  every  Hummer.  Chain  grocery  stores  ojten 
from  50  to  75  stores  in  this  seetion  for  the  sole 
jMirpose  of  eateritig  to  this  added  jiopulation. 

The  New  Haven  Register 

covers  46  cities  and  towns  within  a  radius  of  45 
miles  of  X’ew  Haven,  offering  46  important  test 
points  at  the  price  of  one. 

The  Julius  Mathews  Special  Agency 

New  York  —  Boston  —  Cliieag*  —  Detroit 
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2^  NEW  YORK 


AS  the  Normandie  is  designed  to  reach 
4L  \  New  York  in  record  time,  so  the  Herald 
Tribune  is  designed  to  reach  the  heart  of 
the  world’s  greatest  market  with  the  least 
possible  lost  motion. 

Ocean  speed  doesn’t  just  happen;  it’s  got 
to  be  built  into  the  ship.  Reader  responsive¬ 
ness  doesn’t  just  happen;  it’s  got  to  grow 
out  of  the  newspaper. 

Take  a  look  at  the  eye-easy  type,  the  in¬ 
viting  page  make-up  of  the  Herald  Tribune. 
The  quick  news  indexes.  The  attractive  house¬ 
hold  and  business  news.  Its  comfort  and 


speed  in  reading.  Then  note  what  this  paper 
says  and  how  it  says  it.  More  faas  per  minute 
of  reading  time.  Brighter,  more  vivid  writing. 
Searching  comment  on  world  events.  Prac¬ 
tical  help  in  homemaking. 

Wouldn’t  your  sales  message  be  more  ef¬ 
fective  in  an  environment  as  stimulating  as 
this?  No  wonder  this  newspaper  holds  the 
confidence  of  320,000  families  in  the  New 
York  market  who  live  well. 

Win  this  confidence  for  your  product  by 
advertising  it  in  the  Herald  Tribune. 


NEW  YORK 


NEW  YORK:  Main  Office;  230  West  4 1st  Street  •  CHICAGO:  Guy  S.  Osborn,  Scolaro  &  Meeker,  Inc.,  360  North  Michigan  Ave.  •  DETROIT: 
Guy  S.  Osborn,  Scolaro  &  Meeker,  Inc.,  General  Motors  Building  •  ST.  LOUIS:  Guy  S.  Osborn,  Scolaro  &  Meeker,  Inc.,  Globe  Democrat  Building 

BOSTON:  A!.  L.  Tyler,  Little  Bldg.  •  SAN  FRANCISCO:  John  B.  Woodward,  Inc.,  Russ  Bldg.  •  PARIS  EDITION:  The  New  York  Herald,  21  Rue  de  Berri 
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Editor  &  Publisher  lor  June  8,  19  35 


GUILD  TO  ACT  guilds  in  the  country,  witn  more  man  pr\p  riFPr  141  IMfTP  P^PO",  as  well  as  through  the  Pa^;^  ^ 

ON  A.F.L.  ^.000  members,  -\l^r.  Eddy  s  report  rViK  UeJ*!  HUMOR  Show,  he  was  a  campaigner  for  oroiwJ  1 

(Continued  from  page  18)  i^n^^with  a*^  folulwing'^columir  gE  ing  Columbus  Dispatch  C«rtooni.t*t  “Paw-  SiibSs'and*’ Ohfa^  to 


There  are  at  present  05  organized 
guilds  in  the  country,  with  more  than 
^.000  members,  Mr.  Eddy’s  report 
sbowetl.  The  guilds  were  given  by 


BILLY  IRELAND  KNOWN  which  frequently  appeared 


in  the  daily 


;  ^  -  original  membership  and  another  the  ing  Show”  Was  His  Chief  Joy—  A  few  of  these  which  remain  vivid »  I 

to  the  general  social  picture.  "  ’  Noted  Throughout  Ohio  recollection  are  his  campaign  to  nut  tl»  . 

Then  followed  a  discussion  ot  the  1935.  .\ddmg  the  columns  it  is  shown  jj  «  PW  Je 

1934  convention  in  St.  Paul,  how  it  that  the  original  mem^rship  of  all  eood  water  supply  and  the  builH^  •  I 

clarified  the  aims  of  the  group,  and  the  guilds  totaled  4,936,  while  the  present  *  „  -  •  i  the  dams  to  m^ure  its  adeouarl 

.  u.nv  in  the  oast  vear  membership  is  5,220.  .\lthough  some  \  irtually  the  entire  prolessional  “"I®  ®  adequacy,  hn  I 

''  “While  publishers  li^e  denounced  in  guilds  showed  a  drop  in  membership,  career  of  William  A.  (“Billy”)  Ireland, 

per^n  Lr  through^  Pub-  such  as  Detroit,  207  to  104,  Philadel-  noted  newspaper  cartoonist,  was  devoted  ‘^^ntpa.gn  f« 

SsYi  fS  traS  uniortactics  ol  .he  ,*»,  «i0  to  «0,  a,,d  Albany  123  ,0  c^,  .0  .he  C«tajh„  (O  )  M.,  "'YhTYa'S  show  one  of  .he 

uuilr?.  few  of  us  are  deceived.”  he  said,  gams  m  other  cities  operated  to  make  Ireland  di^  May  28  at  his  home  in  Col-  ^  '"I*' 


person  and  tnrougn  c-uhok  a  jtijd-  suyi  .ta 
USHER  the  trade  union  tactics  of  the  phia,  6W  to 
guild*  few  of  us  are  deceived.”  he  said,  gains  in  oth 
“Our  employers  have  hoped  to  keep  us  the  whole  1 
from  becoming  a  strong  union  because  the  cities  ir 
m  that  way  alone  could  they  hope  to  roistered  w 
retain  the  autocratic  and  whimsical  ^cw  York,  J 
power  which  has  kept  journalists’ wages  to  215;  am 
low  and  journalists’  lives  insecure  in  , 
this  country.  By  adopting  a  trade  union  lost.  14  heli 
set-up  at  the  last  convention,  and  bv  numbers,  an 
consistently  carrying  it  through,  we  was  ottered, 
have  demonstrated  that  we  arc  a  per-  Indication 
manent  organization,  and  one  that  must  np  its  own  ? 
be  reckoned  with,  one  that  cannot  be  ous  craftsm 
jKKih-jxiohed  or  hissed  into  extinction.  ’  committee  oi 
Guild  gains  in  the  past  year  were  .Anderson  w 


pma,  OUO  lO  “tw,  aiiu  .-viuanj,  ItJ  lU  li-t,  ivi  ..n  .  D  •  cl  r  . 

gains  in  other  cities  operated  to  make  Ireland  died  May  28  at  his  home  in  Col-  ,  Passing  bhow,  OTe  of  the  most 
the  whole  list  show  a  gain.  .Among  umbus.  He  had  served  on  the  Dispatch  exclusive  newspaper  features  in  the 
the  cities  in  which  large  gains  were  36  years,  and  his  “Passing  Show”  Sun-  world,  was  Mr.  Ireland  s  chief  joy.  He 
registered  were  Cleveland,  275  to  324;  day  feature  as  well  as  his  daily  cartoon  8^)’^  tt  the  most  careful  thought  and 
New  A’ork,  850  to  1,4(R1;  St.  Louis,  190  were  well  read  locally  and  nationally.  Painstaking  labor.  In  it  he  hoped  never 
to  215;  and  Youngstown.  28  to  58.  .A  few  men,  according  to  an  appraisal  cause  offense.  If  he  felt  called  upon 

Twenty-six  guilds  gained  members,  25  of  his  character  in  the  Dispatch  pos-  sarcasm,  it  was  sugar- 

lost.  14  held  even  with  their  ojiening  sessed  his  capacity  for  self-education.  He  <^oated;  if  he  ottered  criticism,  it  was  al- 
numbers,  and  for  one  no  comiiarison  combined  rare  good  judgment  with  keen  ways  constructive ;  if  his  theme  nas 
was  ottered.  jierception,  unfailing  analysis  and  a  wide  numorous,  it  was  always  sweet  in  tht 

Indication  that  the  guild  plans  to  set  grasp  of  affairs.  His  gift  for  trans-  expression. 

up  its  own  annual  reward  for  meritori-  ferring  these  into  pen  and  ink  sketches  - 

ous  craftsmanship  was  given  when  a  gave  him  wide  renown.  COMPTON  ASSOCIATE  EDITOR 

committee  on  awards  headed  by  Paul  V.  Billy  Ireland  looked  at  all  humanity  (By  telegraph  to  Editor  &  ruBLisH^i 


COMPTON  ASSOCIATE  EDITOR  I 

, — .  ...  -  -  -  A  1  .  - .  telegraph  to  Editor  &  I’ublishu)  I 

Guild  gains  in  the  past  year  were  .Anderson  was  set  up.  A  single  non-  through  kindly  eyes.  He  was  an  opti-  Savannah,  Ga.,  June  6— Herscht'l 

given  as  “made  through  collective  bar-  cash  award  for  the  best  piece  of  news-  mist  and  believed  in  tempering  his  V.  Jenkins,  president  and  editor  of  thrt 

gaining  in  Boston,  New  York,  .Albany,  i>aper  work  is  contemplaterl,  to  lie  campaigns  for  civic  good  with  his  sharp  Saivinnah  Morning  News  today  m. 

Newark,  Philadelphia,  Reading,  Wash-  known  probably  as  the  “Dan  De  Sousa  humor.  He  understood  human  nature,  nounced  appointment  of  Edward  C 


ington,  Winston-Salem,  Cleveland,  .Award  m  recognition  of  the  \\  ashinj?-  out-of-doors  was  his  playhouse.  Compton  as  associate  editor.  Compton 

-Akron,  Lorain,  Cincinnati,  RtKkford,  ton  (D.  C.)  Guild  member  who  lost  his  ardent  golfer  and  motorist,  he  gave  has  been  an  editorial  writer  for  two 

Madison,  Lansin<»  the  Twin  Cities,  and  life  in  an  automobile  accident  en  route  world  his  tenderness  for  nature’s  years  and  formerly  was  on  the  local 

in  most  guilds  where  the  convention  to  Newark,  to  aid  the  Newark  Ledger  (-reations  through  his  cartoons.  His  staff  as  assistant  city  editor  and  ch) 
program  as  set  forth  by  the  collective  strikers.  “Gypsy  Trail”  featured  in  the  Passing  hall  reporter.  From  1912  to  1917  r 

Oargaining  committee  of  the  last  con-  Broun  made  the  terse  comment ;  \\  e  show  was  one  of  the  long-anticipated  was  managing  editor  and  owner  oi  tke 

vention  has  been  adhered  to  and  serious-  have  little  respect  any'  more  for  the  offerings  which  came  annually  after  he  Coshocton  ((3.)  Titnes-Age, 

ly  carried  forward.”  Pulitzer  prize.  made  a  trio  throusrh  Ohio  or  nerhans  - 


ly  carried  forward.”  Pulitzer  prize. 

Payment  of  dues  was  then  gone  into  - 

and  it  was  stated  that  large  guilds  have  JOHN  PASCHALL  ADVANCED 
found  local  dues  to  be  insufficient,  (fly  telegraph  to  Editor  &  Publisher) 

while  small  guilds  have  more  money  .Ati-vnta,  Ga..  June  b— James  R. 

than  they  know  what  to  do^  with.  The  Gray,  vice-president  and  editor  of  the 
answer,  Mr.  Eddy  said,,  is  to  group  , Atlanta  Jotirnal  has  just  announced 


.Ati_\nta.  Ga..  June  b— -James  R.  have  been  great.  Through  his  cartoons 
Gray,  vice-president  and  editor  of  the  , - 


made  a  trip  through  Ohio  or  perhaps  - 

seme  other  section.  GENEVA  TIMES  IS  40 

His  influence  on  the  political  and  The  Genei'a  (N.  Y.)  Times  markt' 
social  history  of  Ohio  for  many  years  its  4<kh  anniversary  May  31  with 
have  been  great.  Through  his  cartoons  publication  of  a  48-page  paper. 


local_  guilds  and  their  dues_  together  by  several  changes  affecting  the  editorial  | 
districts.  The  emergency^  finance  prob-  department  of  the  paper,  chief  among 
lem,  illustrated  by  the  Newark  strike,  them  being  the  advancement  of  Man- 
shows  that  a  real  defense  fund  is  nreded  aging  Editor  John  Paschall  to  the  com- 
and  that  definite  provisions  be  made  for  bined  post  of  associate  editor  and  man- 
raising  and  administering  such  a  fund,  aging  editor.  The  other  changes  an- 
.A  flat  rate  for  strike  benefits  was  ^Iso  nounced,  follow:  William  Cole  Jones, 
suggested,  as  well  as  creation  of  17  dis-  chief  editorial  writer,  will  be  associate 


suggested,  as  well  as  creation  of  17  dis-  chief  < 
stricts  which  will  lump  their  local  dues  editor, 
payments. 

Next  considered  was  the  guild’s  rela-  S. 
tions  with  the  government  through  the 
NR.A,  the  loss  of  the  Jennings  case,  and 
other  “fiascos,”  with  the  conclusion  that 
“where  redress  was  achieved,  it  was 
not  through  the  NR.A.  but  through  the  £ 
independent  organized  effort  of  the  j. 

.American  Newspaper  Guild.”  aveniH 

“The  organizeil  newspapermen  of  the 
country  are  now  on  their  own.  com¬ 
pletely  on  their  own.”  the  report  said.  ^  , 
“The  fiction  of  7-a  is  gone.  Let  us  rid  „  " ' 
ourselves  of  the  other  fiction  that 
‘maybe-we-will-maybe-we-won’t’  affili-  V ' 
ate  with  .A.  F.  L.  is  a  weapon  in  our 
hands  against  the  recalcitrant  publisher,  j  " 
Today  we  are  face  to  face  with  the  pub-  ' 

Ushers.”  ^ 

Then  followed  a  long  list  of  reasons  T 
why  affiliations  was  of  paramount  neces-  _ 


S.  GEORGE  UTTLE  TO  WED 

S.  George  Little,  of  the  Home  Eco-  . 
iiomics  Service  Bureau  organization,  j 
and  Miss  Hazel  \Trginia  English  will  j 
be  married  June  22  at  the  State  Street 
M.  E.  Church  in  Bristol,  Va.  They 
will  reside  after  Aug.  1  at  1060  Park 
avenue.  New  York. 

S.  FOSTER  WHIPPLE 

S.  Foster  Whipple,  advertising  man¬ 
ager  of  the  Lcnvell  (Mass.)  Courier- 
Citizen  for  the  past  53  years,  died 
June  2  at  the  Lowell  General  Hosjii- 
tal.  where  he  was  taken  after  he  had 
lieen  struck  by  an  automobile.  He  was 
84  years  old.  On  May  30,  1931,  Mr. 
Whipple  observed  the  50th  anniversary 
of  his  apiKiintment  as  advertising  man- 


iota! 

DISPLAY  LINAGE 

Philadelphia  Newspapers 
First  Four  Months  .  .  1935" 


MEDIA  RECORDS 


sity  which  was  interrupted  with  the  Courier-Citizen  Newspaper 


motion  that  the  repQjJ  be  considered 
read  and  laid  on  the  table. 

"The  American  Newspaper  Guild  has 
removed  an  unfair  publisher  from  active 
part  in  American  newspaperdom,”  Mr. 
Eddy  said,  referring  to  L.  T.  Ruspell 
of  the  Newark  Ledger. 

“We  put  the  skids  under  Russell  and 
if  S.  I.  Newhouse,  his  successor, 
adopts  in  Newark  the  tactics  he  used 
in  Staten  Island  and  Long  Island,  we 
will  put  the  skids  under  S.  I.  New¬ 
house,”  Eddy  declared.  “And  we  will 
not  ask  a  idiony  Newspaper  Industrial 
Board  or  National  Labor  Relations 
Board  to  do  the  job  for  us.  We  will 
attend  to  it  ourselves!” 

He  emphasized  that  affiliation  with 
the  .A.  F.  of  L.  would  not  make  the 
guild  one  whit  stronger,  “nor  would  it 
place  in  the  hands  of  outsiders  the.  right 
to  call  guild  strikes.” 

"We  must  make  it  crystal  clear  that 
we  seek  not  to  become  buddies  of  the 
A.  F.  of  L.  executive  couikHI,  but  to 
become  an  integral  part  of  and  to  avail 
ourselves  of  the  strength  of  the  .Amer¬ 
ican  labor  movement,  which  means  the 
members  and  the  organizational  machin¬ 
ery  thereof.” 


Company,  and  at  that  time  he  was  hon¬ 
ored  by  his  associates. 


EFFECTIVE 

COMBINATION 


Wise  choice  of  news- 
papers  (or  most  efficient 
coverase  of  New  Eng- 
land's  Second  Larsest 
Market  dictates  the  selec¬ 
tion  of  the  Providence 
Journal  and  Evenins  Bul¬ 
letin  in  combination. 


PROVIDENCE 

JOURNAL-BULLETIN 


HUGH  BURKE) 
60  E.  42d  Street 
NEW  YORK 


JOHN  E.  LUTZ 
180  N.  Michigan  Ave. 
CHICAGO 


EVENINC  UDCn 
3,711,267 

^INQUIRER -  2,988,623 

BULLETIN  -  -  -  2,885,710 
^RECORD  -  -  -  2,766,196 


The  figure*  above  are  still  furthw 
proof  of  the  changing  advertising  pic¬ 
ture  in  Philadelphia.  Since  1932  the 
EVENINC  LEDGER  has  led  all  Phila 
delphia  newspapers,  including  thow 
poblished  seven  days,  in  Total  Displs? 
volume.  This  uninterrupted  leader 
ship  is  evidence  of  the  fact  that  the 
EVENING  LEDGER  is  doing  the  bed 
selling  job  in  Philadelphia.  Let  i> 
carry  your  messages  to  the  Philadel¬ 
phians  who  are  spending  money. 


A  Moruint  and  Smmdaj 


I 
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5^  In  the 
.  Southeast 


In  Crop  Values 


* 


X  OBACCO  is  up!  Cotton  is  up!  Corn  is  up! 
North  Carolina  farmers  are  spending — ^because 
the  cash  is  flowing  into  their  hands! 

Farm  crops  reached  a  total  value  of  $266,449,- 
000.00  last  year — a  37%  increase  over  1933’s 
total  of  $194,390,000.00.  Over  a  quarter  of  a 
billion  dollars  from  this  single  source  of 
enrichment!  Tobacco  was  valued  at  $122,142,- 
000.00.  Cotton  (lint),  $40,625,000.00.  Corn, 
$38,540,000.00.  And  so  on. 

One  of  the  vital  reasons,  this,  why  retail  sales 
in  North  Carolina  are  mounting  so  swiftly.  .  . 

—why  North  Carolina  leads  the  entire  South¬ 
east  in  volume  of  retail  sales.  .  . 

—why  sales  tax  receipts  jumped  42%  for  the 
seven  months  {ending  the  past  January  31  over 
the  corresponding  months  a  year  earlier.  .  . 


*  All  Figures  from  State-Federal 
Crop  Reporting  Service 


— and  certainly  a  good  reason  why  the  Old 
North  State  is  a  singularly  sensible  place  for 
your  advertising  campaign.  .  .  NOW! 


These  NORTH  CAROLINA  Deti lies  Afford  the  Most  Complete 


Asheville  Citizen 
Asheville  Times 
Burlington  Times-News 
Charlotte  News 
Charlotte  Observer 
Concord  Tribune 
Durham  Herald 
Durham  Sun 


Elizabeth  City  Advance 
Fayetteville  Observer 
Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Times-News 


Hickory  Record 
High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Tribune 
Raleigh  News  &  Observer 
Raleigh  Times 
Reidsville  Review 
Rocky  Mount  Telegram 


Salisbury  Post 
Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 
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E  D  I 

ADVERTISING’S  OPPORTUNITY 

ONCE  again,  the  Advertising  Federation  ot 
America  meets  in  annual  convention  in  a 
business  world  not  yet  emerged  from  old 
troubles  when  it  is  beset  by  new  barriers  to  progress. 

And  again,  organized  advertising  is  faced  with  a 
challenge  to  rise  to  new  achievements,  to  devote  its 
unmeasured  power  and  its  peculiar  talents  to  the 
rescue  of  the  nation  from  difficulties  that  spring 
l>rincii)ally  from  uncertain  business  leadership. 

.-Vt  the  bottom  of  the  business  pyramid,  serving 
daily  necessities  to  consumers,  good  times  or  bad 
make  relatively  little  difference  in  the  daily  life  of 
the  individual  retailer.  His  lot  is  much  the  same  as 
that  of  his  customers.  He  does  what  he  has  to  do, 
seldom  what  he  wants  to  do,  adjusts  himself  to 
new  taxes,  new  government  supervision,  changes  in 
styles,  decreasing  profit  margins,  and  keeps  alive  as 
best  he  can.  To  his  fortitude  and  patience,  and 
that  of  his  clientele,  may  be  traced  much  of  the 
healing  force  that  has  brought  the  nation  so  far  on 
the  road  to  recovery. 

More  is  needed  if  the  American  public  is  to  get 
liack  on  the  path  of  its  destiny.  The  daily  trade  in 
consumer  necessities  cannot  give  work  to  the  mil¬ 
lions  that  need  and  want  it,  supply  ordinary  homes 
and  comforts  to  millions  that  would  appreciate  them ; 
it  cannot  long  support  the  tremendous  tax  burden 
by  which  government  is  assuming  the  task  of  sup¬ 
porting  in  idleness  or  non-productive  labor  hundreds 
of  thousands  who  should  l)e  engaged  in  the  manu¬ 
facture  and  distribution  of  goods  that  are  essential 
to  maintain  our  standard  of  living.  A  new  stimulus 
is  needed. 

The  business  insecurity  which  traces  to  the  con¬ 
flict  between  leaders  of  finance  and  commerce  and 
the  Federal  administration  has  not  responded  to 
the  treatment  it  has  received  from  either  side. 
Political  considerations  have  governed  many  govern¬ 
ment  acts  and  pronouncements.  Selfish,  shortsighted 
viewpoints,  with  political  medicine-making  in  the 
background,  have  too  frequently  marked  the  “con¬ 
structive”  suggestions  of  business  generalship.  Big 
business  wonders  and  fears  what  Congress  and  the 
President  will  do  next;  Congress  and  the  President 
actually  do  little,  talk  much.  Capital  lies  idle  in  sav¬ 
ings  banks,  earning  two  per  cent  or  less,  or  takes 
a  flier  in  the  loan  shark  business,  while  factories 
patch  machines  already  five  years  obsolete  for  the 
lack  of  replacement  funds. 

This  treatment  of  the  situation  for  the  jiast  year 
has  ignored  realities,  and  the  complete  failure  of 
business  and  government  to  reach  a  mutual  under¬ 
standing  by  which  both  can  function  and  prosper 
almost  defies  understanding.  A  new  approach  to  the 
problem  must  be  found,  and  we  believe  that  the 
advertising  leaders  gathered  in  Chicago  next  week 
can  find  it.  It  is  their  problem,  and  they  cannot 
expect  its  solution  by  a  group  of  political  leaders 
whose  minds  are  swamped  by  a  multitude  of  ephem¬ 
eral  questions.  The  big  job  of  1935  is  again  to  epn- 
vince  the  United  States  that  its  people  have  within 
themselves,  and  without  new  legislative  action,  the 
power  to  provide  finance  for  industry  that  needs 
it.  to  give  daily  productive  work  to  idle  hands  and 
brains,  to  give  decent  homes  to  millions  living  in 
squalor.  When  business  again  gets  its  chin  up,  it 
need  not  fear  experimental  panaceas,  regimentation, 
tax  confiscation,  or  any  of  the  other  ghostly  fears 
that  have  been  paraded  since  last  summer.  With 
the  business  machine  working,  these  things  will  dis¬ 
appear  from  consciousness. 

Unless  private  industry  and  trade  do  assume  the 
burden  that  is  theirs,  displaying  at  the  top  the  same 
guts  that  the  little  store-keeper  and  his  customers 
have  shown  through  all  the  woe,  and  take  the 
chances  that  give  capital  its  right  to  existence,  their 
future  troubles  will  make  the  past  five  years  look 
like  a  joy  ride.  To  the  Advertising  Federation  of 
.America,  in  convention  assembled,  we  give  greetings, 
and  the  hope  that  their’s  will  be  the  first  foot 
forward  on  the  new  upward  march. 


Show  us  a  hitter  critic  of  the  f>ress,  ■loritinfi 
slanderously  about  newspaper  publishers  in  gen¬ 
eral  terms,  and  we  zvill  show  you  an  ex-neivs- 
Paper  uriter  who  got.  or  thinks  he  got,  a  rare- 
deal  and  is  now  venting  personal  malic  and 
compensatory  sensations. 


RIAL 


Lord,  1  believe;  help  Thou  mine  uii- 
beiiel. — Mark,  IX;  24. 


BROUN’S  DEFEAT 

HE  fundamental  question  at  issue  in  the 
Guild  convention  at  Cleveland  was  vertical 
unionism — meaning  “one  big  union”  in  the 
newspaijer  office,  including  the  news  department. 
Heywood  Broun,  class  proi)agandist  and  lalxjr  or¬ 
ganizer,  went  to  Cleveland  to  “put  over”  the  ver¬ 
tical  union.  He  and  associated  radicals  were  voted 
down. 

Two  weeks  ago  Editor  &  Publisher  said:  "It 
is  imixirtant  to  the  good  name  of  the  American 
press  that  the  sensible,  professionally  minded  news¬ 
men  in  the  Guild  shall  take  a  strong  hand  in  the 
proceedings  at  Cleveland.  The  union  idea,  par¬ 
ticularly  the  vertical  union,  must  lie  voted  down 
emphatically.” 

We  are  now  glad  to  note  the  fact. 

To  save  their  faces  of  the  radicals,  and  most  of  them 
managed  to  get  to  Cleveland,  the  convention  iiassed 
a  stupid  and  meaningless  resolution  to  the  effect  that 
the  Guild  accepts  the  “vertical  union”  in  principle 
and  as  an  ideal.  If  so,  why  not  accept  it  in  fact  ? 

The  convention  voted  76^4  to  47'G  in  favor  of 
affiliation  with  the  A.  F.  of  L..  but  this  was  also 
a  fake,  enabling  Mr.  Broun  to  return  to  his  radical 
hangout  in  New  York  and  Iwast  his  revolutionary 
prowess.  The  affiliation  vote  was  meaningless, 
liecause  the  ((uestion  has  to  lie  submitted  to  a 
membership  referendum  in  the  I'all  and  there  are 
sound  reasons  for  believing  that  the  memliership  will 
reject  it.  Even  the  radicals  attending  the  convention 
did  not  constitute  a  two-thirds  majority. 


Some  of  the  Guildsmen  zmntcd  the  reporters 
kept  out  of  their  Cleveland  convention,  but  the 
doors  ivere  finally  bravely  opened  to  the  press. 


ATROCITY 

HE  perils  of  publishing  are  amazingly  illus¬ 
trated  by  an  incident  occurring  in  a  certain 
Western  newspaper  a  few  days  ago.  There 
apjieared  in  the  suburban  correspondence  an  item 
reading  somewhat  as  follows : 

“Wyncott,  May  30 — Tlie  \\\'ncott  Civic  League 
met  in  their  regular  meeting  Monday  afternoon  at 
the  Ciimmunity  building.  Mrs.  R.  L.  Taylor.  Mrs. 
J.  B.  Shamler  and  Mrs.  E.  T.  Springer  is  the  biggest 
slut  in  Wyncott,  were  hostesses.” 

The  sentence  starting  with  “is”  and  ending  with 
“Wyncott”  was  a  separate  line,  set  in  jierfcct  adjust¬ 
ment  in  the  paragraph.  It  represented  malice  and 
not  a  typographical  accident.  The  line  was  probablv 
set  separately  and  dropped  into  the  form  on  the 
make-up  table,  thus  to  dodge  the  proofreader.  It 
would  be  necessarj-  for  the  editor  to  read  the  entire 
item  in  order  to  catch  the  lit'clous  phrase.  Naturally, 
it  ran  through  the  edition.  The  atrocity  must  have 
been  committed  by  a  compositor  or  one  exjiert  with 
the  slug-casting  machine. 

Such  are  the  dangers  of  jiublishing  in  a  day  when 
the  very  air  seems  to  be  charged  with  malicious 
mischief.  The  newspaper  that  was  thus  victimized 
has  been  having  labor  troubles  for  some  months. 
This  may  or  may  not  be  significant.  We  rememlier 
another  incident,  however,  where  during  a  printer's 
strike  a  few  years  ago  a  malicious  line  of  type  was 
mysteriously  stuck  into  a  form,  reaching  the  public. 

If  the  disgusting  culprit  guilty  of  the  recent 
Westeim  outrage,  whoever  he  may  lie,  is  turned  up,  we 
hope  he  will  be  arrested  for  criminal  libel  and  sent 
away  to  think  over  for  years  to  come  the  (|uestion 
of  whether  it  is  more  cowardly  to  stab  a  woman 
in  the  back  with  a  knife  or  to  drop  a  venomous 
line  of  type  disgracing  her  into  a  newspaiier  form. 


.4  secret  of  the  editorial  trade  is  to  umke  no 
compromise  with  conscience  and  yet  keep  popu¬ 
lar  in  a  perzvrse  ivorld. 


RIDICULOUS  I 

SO.ME  person  with  a  press-agent  mind,  whidi: 
means  that  he  has  small  resiiect  tor  an  hide, 
liendent  press  catering  to  the  interests  of  tl* 
reading  public,  has  convinced  Senator  Royal  S. 
Copeland,  of  New  York,  that  there  ought  to  be 
a  super-publicity  deiwirtment.  presided  over  by  a 
“Commissioner  of  I’ublicatious"  in  Washington 
The  Senator  proiioses  a  bill  to  create  such  a  bureau. 
Not  only  would  it  issue  government  haiKl-outs  fret 
hut  would  actually  go  into  the  business  of  selling 
manuscripts  and  pictures. 

.Senator  Copeland  needs  some  advice  from  news. 
l>ai)ermen  who  understand  the  principles  of  the 
democratic  system  of  government  and  a  free  and 
independent  press.  We  want  no  Cioebbels,  or  am- 
centralization  of  publicity  (lOwer,  in  this  country. 

Ihnv  to  annoy  readers:  Print  an  interesting 
picture  of  a  nezvs  personality  or  scene,  oz’er  an 
indefinite,  smart-alec  cutline,  and  make  folks 
hunt  in  zain  for  a  story  to  satisfy  the  interest 
the  picture  has  stirred  in  their  minds. 

RADIO-NEWS  MYSTERY 

OME  second  thoughts  on  the  radio-news  situ¬ 
ation  are  here  offered : 

It  seems  to  Ire  a  fact  that  the  average  pub¬ 
lisher  of  a  newspaper,  whether  it  employs  radio 
as  an  auxiliary  function  or  not,  is  in  an  attitude 
of  complete  indifference  to  news  broadcasting. 
There  have  Ireen  no  protests,  known  to  us,  against 
the  sale  of  press  ser\ice  to  radio  stations,  although 
that  practice  involves  prior  “publication.”  on  the 
air,  of  newspaper  news.  We  are  assured  that  edi¬ 
tors  and  publishers  have  taken  no  action,  individ¬ 
ually  or  collectively,  even  against  broadcasting  of 
the  reports  of  the  .A.P.,  a  cooperative  publishers’ 
association.  The  I.N.S.  is  selling  its  complete  r^ 
iwrt  to  broadcasters  and  advertisers.  The  U.P.  is 
selling  a  siiecially  prepared  report,  made  up  from 
its  day’s  grist  to  broadcasters.  Some  news  is  l)eing 
broadcast  by  advertising  sponsors.  Trans-radio  is, 
as  usual,  serving  all  comers,  including  a  group  of 
newspapers  which  maintain  radio  outfits.  Nobody 
'Cems  to  object  to  any  of  this,  at  least  audibly. 

There  must  be  a  reason  for  such  an  attitude 
It  would  seem  to  be  unnatural  for  a  publisher  to 
approve  a  prior  publication  of  his  news  by  a  rival 
indium  that  is  supported  by  advertisers.  The  de 
hate  on  the  question  whether  such  prior  broadcast¬ 
ing  of  news  hurts  or  aids  newspaper  circulations 
has  been  long  and  fervid  and  it  remains  as  doubtful 
as  ever.  Some  statistics  seem  to  show  that  cir¬ 
culations  have  not  been  hurt.  From  that  fact  some 
publishers  hold  that  their  newspapers  can  stand  on 
their  own  feet  regardless  of  what  radio  may  da 
Others,  arguing  logically,  say  that  as  the  citizen 
does  not  need  to  lie  told  twice  that  a  given  event 
has  taken  place,  those  who  hear  the  stuff  on  the 
air  will  not  read  it  in  iirint.  at  least  will  only  ^ 
print  to  confirm  their  impressions.  The  logici^ 
also  asks  if  it  is  not  true  that  the  press  must  inevit¬ 
ably  lo.se  prestige,  if  not  circulation,  when  the  pub¬ 
lic  begins  to  think  that  the  place  to  get  news  first 
is  by  turning  dials,  rather  than  printed  pages. 

Perhaps  the  reason  publishers  are  not  excited 
aUmt  the  sale  of  radio-news  is  that  they  believe 
the  present  heavy  use  of  news  in  broadcasting  is 
only  a  flurry,  that  people  will  soon  get  fed  up  on 
serious  current  matter  via  radio  and  will  start  to 
demand  more  music,  light  feature  and  general  en¬ 
tertainment  on  the  air.  There  is  serious  doubt  if 
routine  news,  except  the  more  important  breaks, 
will  hold  the  air  audience  after  the  novelty  wears 
off.  .After  all.  we  are  subject  to  customs  and  habits, 
and  it  is  the  .American  way  to  read,  not  listen  to, 
news.  Besides  radio  does  not  accommodate  the 
convenience  of  the  public.  News  is  read  at  certain 
fixed  lioiirs  by  most  iseople. 

If  these  latter  considerations  are  valid,  and  if  in' 
dependent  publishers  are  merely  tolerating  a  con¬ 
dition  which  they  think  will  soon  adjust  itself,  the 
failure  to  protest  against  the  broadcasting  of  news¬ 
paper  news  would  be  e.xplained. 


Man  sued  for  libel  because  he  zius  called  a 
‘‘stormy  petrel,”  otie  definition  of  zvliich  is  sea 
buezard.  Moral,  don’t  characterize  zvith  zt’ords 
of  double  or  doubtful  meaning. 
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PURELY  PERSONAL 


tSlON  G.  CARTER,  president  and 
A  publisher,  l  ort  Worth  SUir-Tclo- 
oram  has  been  elected  president  of  the 
.-ort’ Worth  Club  for  the  U)th  time. 
Since  its  inception  50  years  ago  the  club 
1^  grown  to  a  membership  of  684. 

Joseph  Pulitzer,  publisher,  St.  Louis 
Post  Dispatch  was  in  Boston  Tuesday 
Wednesday  this  week  visiting  his 
son  Joseph  Jr.,  who  is  a  junior  at 
Harvard. 

Stephen  Holies,  editor,  Jaiiesiille 
(\Vis.)  Daily  Gozette,  William  T, 
Evjue,  editor.  Capital  Times,  Madison, 
and  Betty  Cass,  Madison  Wisconsin 
Stale  Journal  columnist,  were  speakers 
at  the  annual  all-journalism  banquet 
held  in  Madison  June  6  under  sitonsor- 
>hip  of  the  University  of  Wisconsin’s 
three  journalism  groups,  Sigma  Delta 
Chi,  honorary  fraternity,  Theta  Sigma 
Phi'  honorary  sorority,  and  Coranto 
l>rofessional  sorority, 

Uigh  Danenberg,  publisher,  liridge- 
fort  (Conn.)  Sunday  Herald,  was  hon- 
,ir^  by  a  number  of  Bridgeport  Italian 
organizations  at  a  banquet  May  31,  in 
recognition  of  his  successful  campaign 
in  the  Herald  to  have  the  Italian  lan¬ 
guage  taught  in  local  public  schools. 

J.  Fred  Essary,  Washington  corres- 
londent,  Baltimore  Sun,  addressed  the 
graduating  class  of  the  State  Teachers’ 
College  at  Farmville,  Va.,  June  4. 

(ieorge  H.  Evans,  editor  and  co-pub¬ 
lisher,  Chic  kasha  (Okla.)  Express,  with 
Mrs.  Evans  and  her  mother,  is  now 
completing  the  .second  lap  of  a  trip 
around  the  world.  He  sailed  May  29 
from  Liverpool  for  New  York.  The 
party  left  San  Francisco  last  February. 

H!  .a  Stallings,  associate  editor, 
ll'aycross  (Ga.)  Journal  Herald  was 
elected  governor  of  the  Georgia  district 
of  Lions  International  at  the  organiza¬ 
tion’s  convention  in  Columbus,  Ga.,  May 
28. 

Frank  E.  .Andrews,  publisher.  Bloomer 
(Wis.)  Adi’ance,  president,  Wisconsin 
Press  .Association  and  for  over  40  years 
connected  actively  with  that  newspaper, 
was  guest  of  honor  at  a  banquet  given 
by  the  Bloomer  Commercial  club  cele- 
I, rating  the  50th  anniversary  of  the 
paper. 

James  Myers,  publisher,  Fallbrook 
(Cal.)  Enterprise,  and  Mrs.  Myers  re¬ 
cently  became  parents  of  twin  daughters, 
ludith  .Ann  and  Edith  Elizabeth. 


IN  THE  BUSINESS  OFFICE 

EW.  K.AMPE,  business  manager, 
•  Royal  Oak  (Mich.)  Daily  Tribune, 
has  resigned  to  become  business  man¬ 
ager  of  the  Adrian  (Mich.)  Telegram- 
LeRoy  Sample,  of  the  Daily  Tribune 
advertising  department,  has  loeen  ap- 
IKiinted  assistant  business  manager  and 
John  E.  Schmidley,  former  advertising 
manager  of  the  Beaver  Dam  (Wis.) 
Daily  Citizen,  has  joined  the  local  ad¬ 
vertising  staff. 

John  M.  Doyle  has  resigned  as  class¬ 
ified  advertising  manager  of  the  Read¬ 
ing  (Pa.)  Times  to  join  the  Cleveland 
Shopping  Nezvs  as  classified  advertis¬ 
ing  manager. 

Earl  Cross  has  resigned  from  the 
South  Bend  (Ind.)  News-Times  ad¬ 
vertising  staff  to  join  a  bakery  firm. 

Joseph  Dunfee  has  resigned  as  classi¬ 
fied  advertising  manager  of  the  South 
Bend  (Ind.)  Nezvs-Times  to  enter  the 
real  estate  business. 

Harold  C.  Burke,  former  manager 
special  advertising  department.  Mil- 
uvuiee  IV isconsin  News  has  been  named 
advertising  manager  of  WISN,  radio 
station  affiliated  with  the  daily. 

Hilding  .Allerie,  formerly  of  the  local 
advertising  department,  Milwaukee 
Jintrnal,  has  joined  the  Chicago  Daily 
sews  promotion  department.  Sam  (lOt- 
km,  of  the  Mihvaukee  Sentinal  succeeds 
•Allerie.  John  Manthey  of  Chicago  has 
replaced  Gotkin  on  the  Sentinel. 

Robert  Sullivan  has  l)een  transferred 
to  the  Mishawaka  bureau  of  the  South 
Bend  (Ind.)  Nezvs-Times  as  advertis- 
'UR  solicitor  succeeding  Thomas  Dooley 


Torrin^ton  (Conn.)  Register  Run 

by  Father-Son  Combination 


An  ideal  father-and-son  journalistic 
combination  is  that  of  the  .Messrs. 
Peterson,  George  W.  and  James  W.. 
who  between  them  control  every  oper- 


George  W.  Peterson  J.cmf.s  W.  Peterson 


ation  in  the  plant  of  the  Torrington 
(Conn.)  Register,  evening  daily.  Both 
have  had  experience  in  editorial,  busi¬ 
ness  and  mechanical  departments. 

The  father,  George,  is  56.  having 
been  l)orn  in  Mount  Union,  Pa.,  Nov. 
(),  1878.  He  attended  Dickinson  Col¬ 
lege,  Carlisle,  Pa.,  and  during  summer 
vacations  worked  as  a  reporter  on  the 
J'ittsburgh  Dispatch.  .After  a  gradu- 
tion,  he  engaged  in  civil  engineering 
work  for  akmt  a  year,  then  returned  to 
the  Disi>atch  for  a  year's  service. 

Entering  the  educational  field,  Mr. 


Peterson  was  for  a  time  in  charge  of  j 
the  high  school  in  Torrington.  Conn.,  I 
and  then  served  a  year  as  suiK'rinten-  | 
dent  of  sch<x>ls  in  the  nearby  town  of  | 
Litchfield.  In  1905  the  Fourth  Estate 
l)eckoned  again  and  he  returned  to 
that  field,  l.-ecoming  editor  of  the  Reg¬ 
ister. 

Four  years  later  he  became  secretary- 
treasurer  and  manager,  the  iHjsitions  he 
has  held  since. 

James  W.  Peterson,  the  son,  was  born 
in  Torrington  May  0,  1906.  He  at¬ 
tended  the  local  sch<x)ls  and  after  l)e- 
ing  graduated  from  high  school  became 
a  reiKu  ter  on  the  Register  in  1924.  He 
had  previously  spent  several  summer 
vacations  in  the  plant.  He  later  shifted 
to  the  mechanical  department.  Now, 
with  the  title  of  assistant  general  man¬ 
ager,  James  has  a  leading  i)art  in  the 
mechanical  divisions  and  full  charge  of 
the  advertising  department. 

■A  third  generation  of  Petersons  is 
also  likely  to  land  in  uewspai)erdom. 
James  has  a  four-year-old  son,  James 
W..  Jr.,  who  as  yet  hasn’t  indicated 
which  dejKirtment  of  the  business  he 
will  be  interested  in. 

Both  father  and  son  are  licensed 
electricians  and  suixrvise  all  the  elec¬ 
trical  w'ork  around  their  plant.  The 
.son  has  always  shown  keen  interest  in 
mechanical  matters.  He  has  set  up 
Linotype  machines,  worked  as  a  press¬ 
man  and  done  stereotyping. 


who  has  entered  the  Healthwin  hospital 
for  treatment. 

Chet  Morris  and  Fred  J.  Clupp, 
formerly  with  the  local  display  adver¬ 
tising  department  MihiKiukee  11 'isconsin 
Nezvs,  have  t)een  transferred  to  the 
national  department. 

Russell  McComb,  circulation  manager, 
Fidlerton  (Cal.)  News-Tribune,  and 
Mrs.  McComb  are  the  parents  of  a 
son  born  May  24. 

Miss  Dorothy  Weise,  assistant 
national  advertising  manager.  Mil- 
ivaukee  Wisconsin  Nczi’s,  has  been 
named  to  the  Iward  of  directors  of  the 
Women’s  .Advertising  Club  of  Mil¬ 
waukee. 


IN  THE  EDITORIAL  ROOMS 

Rudolf  H.  HORST,  managing 
editor.  South  Beiui  (Ind.)  Tribune. 
was  elected  grand  master  of  the  grand 
lodge.  Free  &  Accepted  Masons,  irj  the 
118th  annual  session  in  Indianai)olis 
May  28. 

W.  N.  Furey  has  l)een  named  manag¬ 
ing  editor  of  the  Paris  (Tex.)  Eve¬ 
ning  Nezos,  Paris  Texas.  He  succeeds 
John  H.  Purnell,  who  resigned  after 
five  years  in  this  position  to  become 
managing  editor  of  the  News-^fes- 
srnger,  Marshall,  Texas.  Furey  has 


been  with  the  Paris  News  for  six 
years. 

Jack  Ellwanger,  formerly  city  edi¬ 
tor  of  the  Ventura  (Cal.)  Star,  has 
succeeded  Herbert  O.  Maas  as  city- 
editor  of  the  Santa  Ana  (Cal.)  Jour¬ 
nal. 

Mrs.  N.  L.  Cranford,  society  editor 
IVinston-Salem  (N.  C.)  Journal,  has 
resigned  to  become  secretary-  to  Mayor 
E.  T.  Wilson,  just  elected.  Mrs.  Hejen 
Spencer  succeeds  her. 

George  B.  Dolliver.  Jr.,  of  the 
Battle  Creek  (Mich.)  Enquirer-News, 
staff,  and  Mrs.  Dolliver  are  parents  pf 
a  daughter,  A'^irginia  Lee.  born  May  28 
at  Leila  hospital.  Rattle  Creek. 

Victor  Scherzinger,  former  staff  ar¬ 
tist,  Lincoln  (Neb.)  State  Journal,  l\as 
joined  the  Hastings  (Neb.)  Tribune  as 
a  cartoonist,  succeeding  Charles  Wicker, 
resigned. 

Hobart  H.  Steeley,  former  make-up 
man,  Milzvaukee  Sentinel,  has  trans¬ 
ferred  to  the  copy  desk  of  the  Mil¬ 
zvaukee  Journal. 

Ix)uis  Sinclair,  of  the  editorial  staff. 
Battle  Creek  (Mich.)  Enquirer-News 
and  Mrs.  Sinclair  are  the  parents  of  a 
son.  l)orn  May  25  at  Nichols  hospjtal. 
Battle  Creek. 

(Contimied  on  next  page^ 


Bungle  Family 

By  HARRY  TUTHILL 

is  the  leading  family  comic  holding  its  first  position 
in  its  class  through  the  years  by  its  MERITS. 

Daily  strip  and  Sunday  page. 

All  the  world  knows  the  Bungle  Family, — but  send 
for  recent  specimens,  just  to  refresh  your  memory! 

It’s  a  better  comic  now  than  ever  before. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNITT  TIMES  BUILDING  CHARLUS  V.  McADAM 

Cbairman  NEW  YORK,  N.  Y.  President 


Ella  cinders  is  a  comic 

that  rolls  up  its  sleeves  and  goes 
right  to  work  building  circulation 
the  moment  it  comes  into  a  news¬ 
paper. 

As  a  daily  strip  and  as  a  Sunday 
page  this  perennially  engaging  and 
exciting  feature  by  Bill  Conselman 
and  Charlie  Plumb  has  the  profit¬ 
able  faculty  not  only  of  stepping 
up  sales  but  of  stepping  them  up 
at  once. 

Ella  Cinders  has  proven  this  abil¬ 
ity  for  years.  Today  it  continues 
to  prove  it  in  more  than  200  of  the 
country's  prominent  newspapers. 
Whenever  and  wherever  Ella  Cin¬ 
ders  is  published,  circulation  rises 
'  and  rises  promptly. 

XJnLESS  the  territory  of  your 
newspaper  is  closed  to  Ella  Cin¬ 
ders,  you  have  the  opportunity  to 
let  it  do  the  same  paying  job  for 
you  that  it  is  doing  for  all  of  its 
present  subscribers.  Put  Ella 
i  Cinders  to  work  for  you.  Write 
today  for  samples  and  for  terms- 
j  Address: 

United  Features 

MONTE  BOUlUAILY 

(leneral  .Manager 

I  220  I'ast  12nd  Street,  New  York 
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Ellsworth  Maxwell  and  Morris  H. 
King  have  joined  the  Indiamfvlis  Star 
copy  desk. 

E.  Ray  King,  for  the  past  eight  years 
with  the  Concord  (N.  C.)  Tribune  re- 
portorial  staff,  has  resigned  to  join  a 
new  semi -weekly  paper  at  Concord. 
He  will  edit  the  paper  and  is  one  of 
its  stockholders. 

P.  D.  McLean,  former  managing  edi¬ 
tor.  Raleigh  (N.  C.)  Times  and  re¬ 
cently  attached  to  the  Associated  Press 
bureau  in  Raleigh,  has  l>een  appointed 
assistant  to  the  North  Carolina  parole 
commissioner.  He  will  assume  his  new 
duties  July  1. 

J.  Campbell  Murphy,  city  editor, 
Johns! mm  (Pa.)  Trilmne,  is  a  patient 
in  the  University  of  Pennsylvania 
Graduate  Hospital,  Philadelphia,  fol¬ 
lowing  an  operation  for  the  removal  of 
a  brain  tumor. 

-Alfred  G.  I.arke  has  been  appointed 
aviation  editor  of  the  Buffalo  Times. 

Ken  Liddell,  Regina  (Sask.)  Leader- 
Post  police  reporter,  and  .Andy  McDer- 
nu>tt,  Regina  Star  police  reporter,  cor¬ 
respondent  for  Editor  &  Publishkr, 
have  returned  from  Gull  Lake.  Sask.. 
after  covering  sensational  murder  trial 
for  a  week. 

Thomas  .A.  Dugan,  of  the  Pro7‘idcnce 
(R  1.)  .We7vs  Trilnme  has  been  trans¬ 
ferred  to  the  Providence  City  Hall  from 
the  State  House  beat.  Ralph  Bailey 
was  sent  to  the  State  House. 


David  .A  Bouchard  and  J.  Edward 
.Ahearn.  formerly  reporters  on  the 
Prot<idence  (R.  1.)  N e^vs-Tribune  staff, 
have  been  appointed  secretaries  to  State 
officials.  Bouchard  is  secretary  to  the 
State  Director  of  Public  Works  and 
-Ahearn  is  secretary  to  the  State  Direc¬ 
tor  of  Public  Welfare. 

George  Chambers  has  been  transferred 
from  the  copy  desk  to  the  starts  de¬ 
partment  of  the  Salt  Lake  Tribune. 

Hilton  Butler,  for  the  past  several 
years  manager  of  the  Memphis  Com- 
mercial-.AppeaVs  capital  news  bureau  at 
Nashville,  has  been  promoted  to  Wash¬ 
ington  correspondent.  He  has  been  suc¬ 
ceeded  in  Nashville  by  Charles  W. 
Durham,  formerly  a  reporter  for  the 
Ne^v  York  Daily  News. 

Donald  H.  Dennett  is  writing  the 
daily  advertising  news  column  in  the 
Chicago  Journal  of  Commerce,  succeed¬ 
ing  Jack  Gardiner,  who  has  been  trans¬ 
ferred  to  the  local  desk.  Mr.  Dennett 
was  formerly  in  the  paper’s  advertising 
promotion  department. 

Lewis  -A.  l^pham.  marine  editor.  San 
Francisco  Examiner,  sailed  May  17  on 
the  liner  Chiriqiii  for  a  round  trip  to 
Panama.  Mrs.  Lapham  went  with  him 
to  ‘uperintend  his  convalescence  from 
a  recent  operation. 

Carl  Goeltz.  former  Cincinnati  news¬ 
paperman.  who  was  formerly  make-up 
editor  of  the  Toledo  Ne7i'jt-Bce  recently 


FOLKS  WORTH  KNOWING 


MISS  H.AZEL  MACDONALD, 
Chicago  .iinerican  reporter,  won 


her  "reportorial  laurels”  when  she  vindi¬ 
cated  her  city  edi- 


tor’s  judgment 
last  year  in  assign¬ 
ing  her  to  handle 
the  daily  lead 
story  of  Samuel 
Insull’s  federal 
court  trial.  Her 
stories  of  the  trial 
were  considered 
to  rank  with  the 
liest  of  those  writ¬ 
ten  by  experienced 
m  e  n  reporters. 
She  was  the  only 
woman  reporter 


First  Class 


iDtli  Ganni 

The  Pre 

W1 


-Miss  Hazfl  MAcnoxAi-i)  writing  daily  lead 
stories  of  the  trial. 

She  had  previously  turned  up  several 
exclusive  angles  of  the  dramatic  murder 
case  of  Dr.  .Alice  Lindsay  Wynekoop 
and  had  covered  her  trial  in  a  credit¬ 
able  manner.  Miss  Macdonald  has 
handled  innumerable  other  outstanding 
news  stories  and  has  gained  the  reputa¬ 
tion  of  being  able  to  cover  all  types  of 
news,  holding  her  own  with  male  re- 
(Kirters  on  any  assignment. 

.Miss  Macdonald  has  worked  on  the 


Los  Angeles  Herald  and  Express, 
joined  the  Detroit  Netos  copy  desk,  not  Seattle  Post-Intelligencer  and  at  one  timt 
the  Detroit  Free  Press  as  reported  here  was  on  Cecil  de  Mille’s  scenario  staff 
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recently. 

Paul  Vissman,  former  courthouse  re¬ 
porter,  .Santa  .Ana  (Cal.)  Register  has 
resigned  to  join  the  Santa  .Aim  Journal 
staff  as  courthouse  reporter.  He  re¬ 
places  Frank  E.  Moore. 

Thomas  N.  Gaines  has  resigned  from 
the  Fullerton  (Cal.)  Nctos-Tribunc 
where  he  has  done  circulation  work  and 
reporting  to  join  the  .Santa  .Ana  (Cal.) 
JourtMl. 

A.  L.  Banister,  sports  editor.  Ashe- 
t'jV/c  (N.  C.)  Times,  and  Mrs.  Banister 
have  returned  to  Asheville  after  a  week 
vacation  in  Washington. 

Charles  Padula.  courthouse  reporter, 
.Albany  Times-Union,  and  Mrs.  Padula 
are  the  parents  of  a  daughter,  born  re- 
centlv. 


at  the  Lasky  studio  in  Hollywood.  .A 
seasoned  world  traveler,  she  formerly 
was  a  member  of  the  old  Paris  edition 
of  the  Chicago  Tribune.  Upon  going 
to  Chicago,  .Miss  Macdonald  joined  the 
.American  as  movie  critic.  She  was 
later  transferred  to  the  reportorial  staff. 
She  has  contributed  articles  to  several 
national  magazines. 


SCHOOLS 

THIRTY-SEVEN  graduates  of  the 

Cfilnmhia  I'niversitv  ‘srhnol  of 
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WEDDING  BELLS 

Major  norman  a.  imrie. 

editorial  writer.  Columbus  Dis¬ 
patch.  to  Miss  Gwendoline  Copeland,  at 
Culver  Ind..  June  1. 

Miss  Marion  K.  Flynn  of  Kenmore. 
N.  Y..  to  Eldon  L.  Thomi>son.  reporter 
for  the  Buffalo  Times,  on  May  .10  in 
Kenmore. 

Thomas  R.  Bloom,  of  the  I^akcland 
(Fla.)  Nctvs  business  staff,  to  Miss 
Beatrice  B.  Green  of  lakeland.  Mav  2R. 


Columbia  University  School  of 
Journalism  received  their  Bachelor  of 
Science  degrees  at  the  commencement 
exercises.  June  4.  Fourteen  of  the 
grafiuates  have  already  found  positions 
a  week  before  commencement. 

Ralph  R.  Lashbrook  has  been  ap- 
IKiinted  instructor  in  the  department  of 
journalism  at  Kansas  State  College. 
Manhattan,  to  succeed  R.  R.  Thackrey, 
\vho  recently  resigned  to  join  the  Asso¬ 
ciated  Press  at  Kansas  City. 

Mulvey  Institute  of  Advertising  and 
Journalism.  Philadelphia,  graduated  its 
first  classes  this  week,  nearly  50  students 
receiving  diplomas.  Certificates  in  var¬ 
ious  subjects  were  presented  to  more 
than  400  other  students. 

Medill  School  of  Journalism.  North¬ 
western  I’niversity.  recent  target  of  a 
.Vc7t>  York  Daily  Nervs  editorial  criti- 


InUmutionul  Year  Book  Number-Containing  eircu* 
UUont.  advertUlng  ratea.  Newt  and  Feature  Ser- 
vleoi.  Names  of  Extort.  Publltbert.  and  Depart¬ 
mental  Exeeutivet  of  more  than  2.000  newspapers  of 
United  States  and  Canada  with  basic  data  of  leading 
newspapers  of  the  World — lut  Saturday  In  January — 
**A.N.P.A.**  numbers  lut  two  Saturdays  in  April — 
Advertising  Conveotlmi  number  first  Saturday  In  June— 
Advertising  linage  records  In  March  and  August — 
Newspaper  rates  and  circulations  In  January  and  July — 
Market  Guide  containing  standardised  merchandising 
and  maikeCing  data  on  1.400  newspaper  markets 
third  Saturday  In  November — 

Btu  of  type  page  8H  x  12  inches — 168  agate  lines 
(12H  ems)  on  four  columns — total  of  672  agate 
lines  to  the  page— 

Largest  type  page  in  the  buslnets  paper  field — 
Display  advertising  ratu:  transient.  T5e.  per  agate 
line,  or  series  of  insertiwis  as  follows:— 


E.  W.  Copeland.  Jr..  El  Dorado  schools  of  journalism,  is  adding 
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The  single  column  forty-two  line  rate  maker  card  at 
a  coat  of  116  per  week  earns  as  low  a  rate  on  a 
53-time  basis  as  any  other  schedule,  namely.  $168 
per  page:  $05  half  page;  $55  quarter  page. 
Clutified  rates:  75c.  per  agate  line  one  time;  60c. 
per  agate  line  four  timu. 

Situations  wanted:  50e.  per  agate  line  one  time; 
40e.  per  agate  line  three  times  (count  six  words  to 
the  line). 

Subscription  rates :  By  mall  payable  in  advance 
United  States  and  Island  Possessions  $4  per  year; 
Canada  $4.50;  Foreign  $5. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  an  average  certified  **A.B.C.**  as  follows 
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Total  Dis¬ 
tribution 
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(Ark.)  News-Times,  to  Miss  Elizabeth 
Cornelia  Watson  at  Columbia,  Mo.,  re¬ 
cently. 

Francis  J.  Connor,  of  the  Chicago 
Daily  Neu's  Washington  staff  to  Mary 
V.  Connors  at  St.  Thomas  Church. 
Washington,  D.  C. 

Mrs.  .Anna  Mae  Reed,  of  the  Phil¬ 
adelphia  Ez'ening  ledger  editorial  de¬ 
partment.  to  the  Rev.  Horace  S.  Miller, 
in  charge  of  religious  advertising  of 
that  paper,  in  the  Little  Clturch  Around 
the  Corner,  New  York  City,  June  1. 

William  T.  Chase,  Jr.,  music  critic, 
Boston  Traveler,  to  Miss  Rhoda  Louise 
Young  recently  at  Newton  Centre. 

Rodney  Southwick.  of  the  Associated 
Press  Boston  Bureau,  to  Miss  Joyce 
Dickenson  of  New  York,  last  week  at 
the  Church  of  the  .Ascension,  New  York. 

King  Whyte,  of  the  Tucson  (Ariz.) 
Daily  Citicen  advertising  staff,  to  Miss 
Peggy  Tatum  of  San  Diego,  Cal.,  re¬ 
cently. 

Winchell  A.  Royce,  aviation  editor 
and  assistant  city  editor,  South  Bend 
(Ind.)  Neu’s-Times,  to  Leone  Weinert, 
in  Chicago. 

Gordon  A.  O’Brien,  of  the  IVashing- 
ton  Post,  to  Miss  Hazel  Tate  James, 
of  Laurinburg,  N.  C.,  at  Laurinburg  on 
May  11. 


two  courses,  beginning  with  the  fall 
semester.  H.  F.  Harrington,  director, 
announced  this  week.  The  courses  are 
“Reporting  of  Public  Affairs”  to  be 
taught  by  Curtis  MacDougall,  Er<anston 
dll.)  Nezes-Index  editor,  and  “The 
Small-Town  Newspaper,”  to  be  taught 
hy  Elmo  Scott  Watson,  editor  of  the 
Publishers’  Auxiliary. 


with  us! 


TT1C.A, 


TABLOID'^" 
COMICS 

are  an  old  story 


BECAUSE  they  are  first 
class  comics  to  begin  with , . . 

BECAUSE  they  are 
reduced-size  replicas  of  the 
iiatioiially-famous  comics, 
that  in  standard  size  have 
helped  build  outstanding  cir¬ 
culations  for  the  Chicago 
Tribune  and  other  leading  pa 
pers  throughout  the countrv... 

BECAUSE  they  are  con¬ 
sistent  winners  of  reader 
surveys .  .  . 

BECAUSE  this  syndicate 
has  had  more  than  twelve 
years  of  experience  adapting 
and  originating  comics  for 
tabloid  reproduction  .  . . 

BECAUSE  they  have 
been  a  mighty  factor  in  the 
phenomenal  circulation 
growth  of  the  New  York 
Sunday  News  (2,505,879 
copies  net  paid,  six  months 
ending  March  31,  1935),  by 
far  the  largest  circulation  in 
America  .  .  . 


wnts  but 
jrjBthe  p 
[fiifttch, 

p)fcr. 

The  an 
Press  tods 
j3di«iep< 
perpetuate 

(Tth  Ganr 
Psliner, 
ttedeal. 
The  toll 
Ij*  7  in 
■  -With 
ters  into  ; 
Thisarra 

«y  its 
ifiil  mal 
^■ono^lie: 
oi  publis 
intr  by 
lac,  in  ' 
»t11  hav( 
in  no 
(oli^tioi 
paper  pr 
•yjblicati 
“This 
i'jture  0 
ujtstand 
Utica,  t 
tjges  ol 
will  ma 
fuccessf 
doin^  t 
insure 
indepen 
ior  mo 
an  im) 
and  pri 
•Thi 
Utica  : 
its  owi 
iTilatio 
identic 
j  will  b( 
I  icalan 
in  the 
I  the  C 
'  a  ver 
expen 

•TU 
Press 
of  av; 
wide 
the  G 
the  c 
in  ev 
ness, 
its  qi 
‘•F 


. . .  Chicago  Tribune-New 
York  Neivs  Syndicate  TAB¬ 
LOID  COMICS  are  supreme! 


SPECIAL  EDITIONS 

alba  N  Y  KNICKERBOCKER 
.wV  PRESS.  Modern  refrigerating  sec¬ 
tion.  six  pages.  May  30. 

Hancock  (Mich.)  Ezvning  Copper 
Journal.  May  31,  Annual  Tourist  Edi¬ 
tion.  36  pages,  4  sections.  The  first 
section  printed  on  green  newsprint. 

Cedar  Rapids  (la.)  Gazette,  May  26, 
Bride  Section,  10  pages. 

Williston  (N.  D.)  Daily  Herald  May 
30.  -Annual  Band  Festival  Edition,  16 
pages.  The  edition  carried  19.964  lines 
local  advertising  plus  1,330  lines  general 
and  legal. 

I.ctioir  (N.  C.)  Nczt'S-Topic .  fire¬ 
men’s  edition.  24  pages.  May  21. 

.Altus  (Okla.)  Times- Democrat,  June 
2,  Historical  Progress  Edition,  56  pages, 
7  sections. 

.Albany  Times-Union,  Cook  book  and 
modern  kitchen  edition,  28  pages,  tab¬ 
loid  size.  May  31. 


ARE  YOU  GETTING  the  most 
out  of  your  comics?  Investigate 
the  possibilities  of  these  lab¬ 
oratory-tested  comics,  in  either 
tabloid  or  standard  size.  Phone, 
write  or  wire  for  proofs  and 
prices  I 
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Chicago  TRIBUNE- 
NEW  YORK  NEWS  I 
SYNDICATE,  INC.  ^ 


ARTHUR  W.  CRAWFORD 

General  Manager 


News  Bldg.,  220  East  42nd  St.,  New  York 
MUrray  Hill  2-1234 


(}annett  Acquires  Utica  (iV.F.)  Press; 
Will  Continue  as  Separate  Paper 

ItTICA,  X-  Y.,  June  6 — The  Utica  ClU.')  Commercial-News  was  acquired. 

I  Daily  Press,  morning  newspaper,  J  he  Saratogicui  of  Saratoga  Springs, 
.^^ajished  in  1882,  today  became  the  X-  V.,  wa_s  purchased  in  May,  19J4. 
X^ett  newspaper.  Other  Gannett  Newspapers,  besides 

^  Press  will  be  continucnl  and  e.\-  those  mentioned,  are :  The  Rochester 
aied,  with  its  own  various  depart-  Times-Union,  Rochester  Democrat  and 
J^^but  ultimately  will  be  published  Chronicle,  Hartford  (Conn.)  linws, 

■  — the  plant  of  the  evening  Ofcrert’er-  Albany  Knickerbocker  Press,  Albany 
since  1921  a  Gannett  news-  Ktvnmg  Nnos.  Newburgh  News,  Bea- 
con  News,  Elmira  Star-Casette,  Elmira 
announcement,  made  by  the  Xioiduy  Telegram,  Elmira  Advertiser, 
p-as  today,  .stated  “the  name,  identity  i*haca  Journal,  Malone  1  elegrani  0-g- 
[rmiependence  of  The  Press  will  l>e  densburg  JournM,  Olean  1  tmes-Herald, 
-fMtuated.”  This  is  in  conformity  Plainfield  Courier-News. 

^fonnett  policy.  ^n  March  13,  1882,  the  first  issue  ot 

*Pilnier,  Suter  and  Palmer  negotiated  Utica  Daily  Press  came  from  the 
,  I  press  of  a  small  job  printing  shop  and 

• _ _ _ _ I  mnewtpH  of  onlv  four  naerpQ 


phe  following  announcement  appeared 
■  jae  1  in  the  Press :  ^ 

irst  G^^  jtj,  this  issue  the  Utica  Press  en-  ‘ 
Iffs  into  a  new  publishing  arrangement.  ^ 
’**  This  arrangement  will  preserve  in  every  ^ 
uy  its  identity  as  a  newspaper  but  ^ 
tre  ril  make  possible  certain  desirable  '' 
iL  ^uoo^lies  in  operation.  The  business 
™  oi  publishing  the  Press  will  be  taken 
C8  Utica  Observer-Dispatch.  ® 

’  lit,  in  which  the  owners  of  the  Press  \ 
IVe  nil  have  a  financial  interest. 

,•  "In  no  sense  is  this  a  merger  or  con-  ^ 
siniation  of  the  two  newspapers.  Each  [ 
leo  preserves  its  separate  and  distinct  ; 
^  pjblkation  time  and  form, 
pa*  "This  arrangement  will  assure  the  ] 
i'jture  of  the  Press,  will  perpetuate  an  . 
..■itstanding  morning  newspaper  for 
Utica,  will  give  the  Press  the  advan- 
)n-  tages  of  the  Gannett  organisation,  and  ‘ 
,  '  will  make  this  newspaper  a  part  of  the  ■ 

afr  successful  Gannett  group  operation;  in 
doing  this,  however,  it  will  retain  and 
insure  the  name,  the  identity  and  the 
independence  of  this  newspaper,  which 
ate  far  more  than  a  half  century  has  been 
I  _  an  important  influence  in  the  affairs 
and  progress  of  this  community. 

Ijjg  "This  newspaper  will  proce^  as  the 
V  Utica  Daily  Press,  with  its  own  editor, 
for  Its  own  editorial,  news,  advertising,  cir- 
iTilation  and  mechanical  staffs — its  own 
identit)’  in  every  sense.  Eventually  it 
will  be  published,  so  far  as  the  mechan- 
ve  iol  and  physical  operation  is  concerned,, 
in  the  plant  and  with  the  machinery  of 
ibe  the  Observer-Dispatch,  thus  reducing 

a  verj-  material  and  costly  overhead 
expense. 

nk  ,  "This  will  revert  to  the  advantage  of 
^  Press  readers.  Through  the  channels 

(9  of  available  capital,  through  the  world- 

1  wide  connections  and  advantages  which 

the  Gannett  newspapers  enjoy,  through 
Jjy  the  co-operation  of  the  Gannett  experts 

'  in  every  branch  of  the  publishing  busi- 

in  ness,  the  Press  will  expand  and  improve 

its  quality  and  influence. 

“From  whatever  angle  viewed,  the 
change  reflects  advantage  to  Press 
^  readers  and  to  this  community.  It  jier- 
petuates  the  Press  and  assures  safe  and 
li-  sane  journalism  for  Utica — with  the 

I  unaltered  master  policy  which  ever  has 

been  the  policy  of  the  Press ;  .A  fair 
but  fearless  morning  newspaiier,  un- 
“■Msingly  devoted  to  the  best  interests 
of  its  own  community,  clean  and  fit  to 
enter  every  home. 

"To  this  master  policy,  the  Press 
will  continue  to  adhere.  With  the  ad¬ 
vantages  now  available,  the  Press  will 
gradually  lie  greatly  expanded  and  im¬ 
proved — not  magically,  but  continuously. 
The  owners  and  the  men  and  women 
who  have  given  their  efforts  to  make 
the  press  worthy  of  the  fine  supjKirt  it 

Ebas  enjoyed  believe  that  friends  of  this 
•  newspaper  will  appreciate  the  wisdom 
pf  the  move  and  will  unite  with  them 

Sin  their  efforts  of  the  future  to  make 
the  Press  an  even  better  and  greater 
influence  for  the  things  best  for  Utica 
I  !  and  its  environs. 

$ ,  “.All  departments  for  the  transaction 
of  business  with  the  Utica  Press  will 
continue  to  be  located  in  The  Press 


liusiness  maps  have  for  a  long  time  shown  Miami  to  Ite 
one  of  the  Country’s  brightest  spots.  This  is  compara¬ 
tive,  however,  and  the  true  {jotential  is  best  shown  by 
the  actual  business  being  done.  Florida  led  the  South 
in  retail  sales  during  1934  ....  and  Miami  is  Florida’s 
First  Retail  Market. 


MIAMI 


FLORIDA 

FIRST  IN  THE  SOUTH 

Per  Capita  Retail  Sales,  1934 


FIRST  IN  FLORIDA 

Per  Capita  Spendable  Income,  1934 

Per  Capita 
Spendable 

COUNTY  Income 

1934 

Dade  (MIAMI) .  S737 

St.  Lucie .  .'>97 

Pinellas .  547 

Hillsborough, (Tampa) . . .  507 

Duval, 

(Jacksonville) .  .506 

Palm  Beach .  49,S 

Volusia .  476 

St.  John’s .  46.1 

Escambia .  461 

Broward .  420 

(From  SALES  M.\NAGEMENT 
■’Survey  of  Spending  Power.”) 


Per  Capita 
Retail 

STATE  Sales 

1934 

Florida .  S229 

Texas .  224 

Oklahoma .  176 

Tennessee .  154 

Georgia .  152 

North  Carolina .  149 

Louisiana .  147 

South  Carolina .  144 

Kentucky .  143 

.Arkansas .  130 

•Alabama .  127 

Mississippi .  93 

(From  SALES  MANAGEMENT 
"Survey  of  Spending  Power.’’) 


THE  MIAMI  HERALD 


L.ompletely  Lovers  rloridas  first  lYiarket, 
Leading  the  Second  Paper  in 
DAILY  CIRCULATION  by  more  than  43% 

and  in 

SUNDAY  CIRCULATION  by  more  than  75% 


ROYAL  JUBILEE  EDITION 

The  Melbourne  (Australia)  Star  pub¬ 
lished  its  Royal  Jubilee  Souvenir  edi¬ 
tion  May  6  in  honor  of  the  King  and 
Queen  of  England’s  25th  year  as  rulers 
of  the  British  Empire.  The  edition  ran 
40  pages  and  was  devoted  to  intimate 
shots  of  the  King  and  Queen  during 
the  past  25  years.  The  front  and  back 
covers.  Full  length  iiortraits  photos 
of  the  King  and  Queen  and  the  Prince 
of  Wales  was  also  carried  in  color. 


“A  New  Guide  to  More  Productive 
Advertising  in  Miami” 

is  a  recently  prepared  booklet  on  the  findings  of  the 

R.  L.  POLK  &  CO. 

CONSUMER  CENSUS 
or  GREATER  MIAMI 

A  COPY  IS  YOURS  FOR  THE  ASKING 


A  MILLION 

BUYERS 

Advertisers  in  The  Booth  Newspapers 
reach  a  million  buyers  in  prosperous 

MICHIGAN 

BOOTH  NEWSPAPERS,  Inc. 

Net  Paid  Circulation 
Cadrhee^  tim  More  Than  a 

quarter 

/Sl!eLl^  MILLION 

\jadMt  CMm  rafeM  \  I.  A.  Klein,  Inc. 
llij  Oil  Dati  Tmtt  •  |  New  York 
J.  E.  Lull 

yAnArWMil^  Chicago 


Miami  Meralib 


FLORIDA’S  MOST  IMPORTANT  NEWSPAPER 
FRANK  B.  SHUTTS,  Publisher 

National  Representatives  Southern  Representative 

J.  P.  McKINNEY  &  SON  GEO.  M.  KOHN,  Inc. 

30  Rockefeller  Plaza,  New  York  908  Walton  Buildiog. 

742  Market  St.,  San  Francisco  Atlanta,  Georgia 

400  N.  Michigan  Avenue,  Chicago 


Building, 

“William  V.  Jones,  president, 

“Utica  Press  Company.’’ 
.  The  Press  is  the  third  newspaper  to 
join  the  Gannett  organization  since 
February,  1934,  when  the  Datnnllc 


Editor  &  Publisher  for  June  8,  19  35 


WHAT  OUR  READERS  SAY 


A  DENIAL 


— - - The  Cathotle  Kav  system  is  inex- 

\DERS  SAY  piessil)ly  a{)|>ealing  to  engineers  because  CORRECTION  IN  LINAGE 

_ it  deals  with  a  substantially  inertialess - - 

„  beam.  It  is  difficult  to  express  to  the  a  nrintrr’s  transnositinn  i  .*- 

n  requests,  offers  and  ciuintcr-offers^^a^^^  non-technical  mind  what  a  fascinating  ii„age’^ffgures  from  April  Media  k!S 


To  Eimtok  &  Pi  blishkr:  In  the  May  principles  approved  originally  study  it  i»resents.  But  1  am  willing  to 

5  issue  of  Eoitor  &  Pi  blisher  there  hy  lioth  (nuld  units.  ,  c  riv  reputation  as  a  radio  engineer 


in  the  May  18  issue  of  Editor  & 


25  issue  of  Eoitor  &  Publisher  there  by  twith  (uiild  units.  risk  my  reputation  as  a  radio  engineer  resulted  in  incorrect  totals 

appeared  a  story  under  .\kron.  O..  date-  ^^'er  during  negotiations  did  Sutliff  we  never  will  have  television  by  The  correcteil  figure  2 

line,  reporting  a  fight  in  the  Akron  and  \  an  (.amp  hint  that  the\  would  op-  relying  on  the  (.athode  Ray  system,  .  * 

»-  ^  ,  .  •  •  nose  an  aereement  niiallv  reached,  nor  i.  _ .a....:.,., 


Newspaper  Guild  and  giving  the  details  agreement  finally  reached,  nor  jj  jg  cajiable  of  pnducing  an  excep-  £L  PASO,  TEX. 

of  a  verbal  contract  of  the  Beacon  your-  did  they  voice  objections  in  the  presence  tionally  brilliant  television  picture— but  Times  ....(mi  .i4<».807  316,262 

iial  with  its  nublisher  J^night  or  at  the  (lUild  meeting  ,  jj;  small  and  so  exjiensive  Herald-lW  (ei  .i87,082  417,317  ; 

The  evi'dwt  purpose  of  the  story,  "hen  the  Times- Pre.ss  unit  tabled  the  ,,,^1  ^,r  ^11  practical  purposes  it  is  Times . (Si  131,V91  141,833 

through  its  distorted  version  of  events  e<intract.  ,  „  ,  .  -  without  advantage.  Total  Daily..  736.889  733,579 

leadinc  up  to  the  granting  of  raises  Maidenburg,  Stopher  and  Holcomb  ot  What  television  re(|uires  is  the  utter  Total  Sunday  131*991  141,833 

to  the  Beacon  Journal  staff  members  ‘he  Beacon  Journal  attended  every  ne;  simplicity  of  natural  laws  applied  to  ''*"=‘"‘1  T*tal..  868,880  875,412 

lindpr  verbal  contrart.  was  to  make  gotiatiiig  session  and  agree  the  May  -C'  .1--  tuechanical  and  electrical  nrincinles  KANSAS  CITY,  MO.* 


of  Mr.*  Knight  or  at  the  Guild  meeting  and  so  exijensive  Heraid-Posi  (e>  387;o82  417.317 

ry^  when  the  Times-Pre.ss  unit  tabled  the  ^11  practical  purposes  it  is  T.me^, . (Si  131,991  141,833  9, Mil 


Total  Sunday  131,991  141,833 


saints  of  the  Beacon  Journal  Guild  mem-  story  was  unbiased  and  correct, 
bers,  sinners  of  the  Times-Press  Guild  **.  B.  Kerr. 

members  and  to  place  a  halo  on  the  Ekitor  &•  Pi  blisher  corresiKuideiit. 

brow  of  John  S.  Knight,  publisher  of  TELEVISION 

the  Beacon  Journal.  ,  .  ,  *  To  Editor  &  Ptbeisher:  Your  edi- 

Insinuations  were  made  in  the  story  television  in  the 

that  the  two  members  of  the  Times-  j  interesting  to  an  engi- 

Press  unit  on  the  Guild  negi.tiatmg  com-  i, 

mittee  did  not  play  lair  with  the  rest  ot 
the  committee  and  adopted  obstruction-  j- 

^  ,  1  .u  ,  vision  is  tiKlav  about  where  radio  was 

1  he  statement  also  was  made  that  •„  w,xi  „  _ oU _ i.i»  ,i:a 


.  was  unbiased  and  correct.  iioriUed  Wliat  we  have  needed  in  Journal-Post  (fl  415,226  342,814  72,41IC 

H  R  Kerr  nooutii.  "hat  we  nave  neeoeo  in  829.363  767,026  62jjTe 

T-  r  r.  ivr,KK,  television  has  lieen  an  entirely  simple  star  . (mi  723,549  702,196  2U5ir, 

Editor  w  Pi  blisher  corres|K)ndeut.  scanning  system,  (jixid  picture  (juality  jouriiaM'iist(S)  114,665  141,272  26,6tll 

TELEVISION  ‘^shs  for  a  scanner  that  will  lay  down  .(61,193  441,391  go.isn 


the  Times-Press  members  nn  the  “^8“-  however,  in  the  expectations  the  .  '3|K'ratories  of  the  Interna-  taken  place  during  the  jiast  three  month*, 

tiating  committee  ind.catei  they  xyould  pt,,,,ie  i,as  of  television  as  compared  with  Television  Radu,  Corporation  we  The  resignation  of 

go  along  with  the  pniposition  made  h>  exjiectation  the  public  had  of  radio,  a  system  For  k.  deB.  Wickersham.  city  editor,  who 

Mr.  Knigdit  and  rais^  no  protest  before  i„  iqyf).  at  the  beginning  of  modern  a  1  practical  purposes  it  solves  the  nd-  ■  the  Associated  Press,  .Mban,, 

n't  broadcasting,  almost  anv  ear-phone  has  been  holding  television  X.  y.,  i.ureau  and  the  appointmertTf 

n  .  h  ^  ••“ineak  was  a  scientific  triumph  and  a  J*  completely  finished  ^Valter  \  alerius  as  city  editor;  r«ig. 

posed  Beacon  Journal  contract.  recognizable  voice  was  a  work  of  art.  to  allow  for  a  public  demonstration,  j^hn  Waldron,  effective  Jiw 

falTJ’*’’""'"  At  that  time,  the  public  had  never  ar  enougn  along  the  road  to  g  ,0  become  news,  advertising  and  pro- 

The  nronrwitiiin  whii-h  the  Cnilfl  voierl  I^nowTi  anvthiiiir  like  hroailcastiiig  311(1  instantly  intelligible  and  convincing  motion  representative  of  the  Rochesttr 
to^SbirwTSlv  ^  meagerlv  engineer  or  to  a  layman  with  ^x.  y.)  GaZ/.e/.V  CoKr.Vr  in  the  Sooth- 

aPP'a'i.M.  Bm  i„  ,ele-  S  SL'.tas  ^ "  TTi  1  £ 

♦Vi«  viskhi  a  nublic  trained  to  evaluate  and  ‘^rpreciate  ns  impncaiions.  ^  appeuntment  of  1-eon  Davidson  as  hti 


TELEVISION  cans  lor  a  scanner  inai  win  lay  uuwn 

To  Editor  &  Pi  beisher:  Your  edi-  f  'ea"‘  a  million  dots  of  light  a  second 

torial  comment  iImhU  television  in  the  must  swing  a  light  l>eam  that  vyill 

June  1  issue  is  interesting  to  an  engi-  produce  a  picture  ot  home  movie  size, 
neer.  no  less  than  it  must  lie  to  the  puh-  Mt'abty  and  hrilliaiicy.  It  must  be  m- 

expensive  and  rugged.  It  must  be 
It  is  true  that,  broadly  sjieakiiig.  tele-  <lriven  b\  jx^iwer  of  so  small  amount 

vision  is  tiKlay  about  where  radio  was  '*  caii  be  kept  iii  steri  by  energy 

in  Idjd.  There  is  a  considerable  diff-  ^erh  over  the  air. 


Ti  tal  Daily. .  1,968,138  1,812,036  156,1»JG 
Tdtal  Sunday  4  7  5,8  5  8  5  82,663  106,805 L 

(hand  Total..  2,443.996  2.394.699  4929701 

•Kansas  City  IrRures  supplied  l>y  |>ubliriiw, ! 

CHANGES  IN  CORNING 

Staff  changes  w  hich  has  effected  both 
the  news  and  advertising  staffs  of  the 
Corniufi  (,X.  Y.)  Evening  Leader  have 


posed  Beacon  Journal  contract. 

The  insinuations  and  the  statement  are 
false. 

The  proposition  which  the  Guild  voted 
to  table  was  solely  the  product  of  Mr. 
Knight  and  was  not  the  "handiwork”  of 
the  negotiating  committee. 


KtroiiB  nrotest  was  maile  hv  the  two  pictorial  cpiality  must  be  won.  ‘  am  tiune  satisnea  in  my  wn  mino  successor.  The  appointmei 

members  of  the  Times-Press  unit  on  Television  will  have  to  lie  as  g(KKl  as  scanning  system  will  be  the  Kephart  as  society  editor 

members  ot  the  limes  fress  unit  on  ,„(ition  nictiire  at  anv  nte  as  POod  lomidation  stone  of  the  television  sys-  Mildred  Kettvle,  resigned, 
the  negotiating  committee  against  the  motion  puiure.  at  anv  rate  as  good  -  ^  -yumicu  icsirii^, 

salarv  discrimination  on  the  societv  de¬ 


preciate  Its  implications.  _  appointment  of  Leon  Davidson  as  hn 

1  am  t|uite  satisfied  in  my  own  mind  successor.  The  appointment  of  Heka 
at  this  scanning  sy.steni  will  be  the  Kephart  as  society  editor  to  succ«d 


the  motion  picture,  at  anv  rate  as  good  loundation  stone  ot  the  tclp'ision  sys-  Mildred  Kettyle,  resigned,  and  the  re*- 
as  the  motion  picture  in  the  home.  »>‘imat^ely  lie  used  m  ignations  of  Harvey  Walker,  advertis- 

Tluit  is  t!io  reason  whv^  it  is  so  loni?  m  ccinncction  with  the  publishing  industrv.  ing  solicitor  and  Herbert  Gotten!. 


nartment  and  on  the  verv  short  dismis  is  the  reason  whv  it  is  so  long  in  cc»nnection  with  the  publishing  industry,  j^g  solicitor  and  Herbert  Gottshal, 

partment  and  on  the  verv  short  dismis  ■  It  is  obvious  to  any  thinker  that  tele-  compositor,  who  purchased  the  Dem- 

,  There  is  no  doubt  that  useful,  prac-  vision  is  going  to  have  a  most  profound  orest  Printing  Service  at  South  Cora- 
It  IS  worthy  ot  note  that  national  guild  „b|ieK.  acceptable  television  i^  ""  newspaper  publishing;  that  the  ing.  The  addition  of  Sturges  F.  Oxj, 

headiiuarters  made  strong  priitest  against  ^nd  I'am  duite  sure  that  it  A/'shing  of  pictorial  news  into  the  na-  formerly  editor  Fredonia  (N.  Y.) 

these  same  two  'terns  m  the  contract  nnich  siKiner  than  the  offi-  s  homes  will  be  bound  to  influence  Censor,  and  (ieorge  Bacalles,  part-timt 

and  strongly  urged  delay.  major  broadcast  and  elec-  gathering  and  news  distribution,  reporter  to  the  staff,  also  the  additw 


6  I  gv  g  i  av.  cials  of  the  major  broadcast  and  elec- 

The  story  said  the  contract  was  tabled  trical  manufacturing  units  allow’  the 
by  a^  preponderance  of  Times-Press  pt^ss  to  lielieve.  The  established  radi<» 
votes.  The  contract  was  tabled  by  one  school  which  has  been  so  largely  suc- 


Yours  very  truly, 

Wii.Li.v.vi  H.  Priess. 


of  Miss  Laurena  Parent!  as  an  adw 
tising  solicitor. 


This  point  should  be  made  very  clear. 


ces'fiil  ill  radio  broadcast  has  been  pur¬ 
suing  a  mirage  in  television,  one  which 


The  Times-Press  members  of  the  nc-  j.^  impossible  of  success.  I  refer  to  th? 
gotiating  committee  and  members  of  the  cathode  ray  system. 


Times-Press  unit  at  no  time  voted 
against  the  contract,  nor  have  they  at 


I  suppose  you  know  that  in  the  many 
years  of  research  that  have  gone  iiitu 


any_  time  indicated  they  intend  to  vote  television,  there  have  been  two  main 
against  the  Beacon  Journal  contract.  schools  of  endeavor:  the  Xipkovv  and 
■  the  CathiKle  Ray.  It  was  clear  to  me 

mg^be  de  ayed.  j-^r  back  as  1930  that  both  were  im- 


ISMS 


The  Beacon  Journal  unff  absolutely  of  success.  Generallv  speaking. 

^  n?.  Jl"  there  is  todav  fair  u.ianimitv  of  oniniou 

contained  raises  from  $2  to  $4.  a,  regards  the  Xipkovv  svstem.  But  as 

thlrtl-vZ  h  ^«t-  the  Cathode  Rav,  it ’still  continue^ 

rnntTrt  ;  tfhf  ft'  its  appeal,  ’  attracting  millions 

T^rl  ^  dollars  of  research  funds.  I  am  quite 

»  the  negotiat-  ^his  monev  is  hopeh'sslv 


ing  of  the  Beacon  Journal  contract  that 


satisfied  that  this  money  is  hopelessly 
wasted  as  fast  as  it  is  spent  and  that  as 


...... M  zc  j  "rtsicu  ds  idsi  as  11  is  siiciii  aim  inai  as 

would  have  vitallv  affected  scores  ot  d  c  * 

..  u-.,u  '  as  the  Lathode  Rav  Svstem  is  con- 

Guilds  which  are  now  negotiating  or  „  1  .  1  •  •  -n'  '  u  1  1 

,.,;ii  f  *  r  *  *  cerned.  te  evision  \vi  never  he  deve  - 


will  in  the  future  negotiate  for  contracts  '  "'V'  "f-'" 

The  Times-Press  members  of  the  nego- 

tiating  committee  and  the  Times-Press  'je">papers  would  be  mterested  to 
unit  looked  at  the  situation  from  a  na-  ^  commercial  use. 

tional  rather  than  a  local  salary  raise 
standpoint.  That  is  why  the  Beacon 
Journal  contract  was  tabled,  not  re¬ 
jected. 

R.vy  C.  Sutliff, 

Akron  Guild  Secretary  and  Times- 
Press  Member  of  the  Xego- 
tiating  Committee. 

Paul  W.  Van  Camp, 

Times-Press  unit  chairman  and 
member  of  the  Xegotiating 
Committee  from  That  L'liit. 

To  Editor  &  Pi  Bi.isHtJt:  When  the 
Times-Press  Unit  tabled  the  Beacon 
Journal  contract  no  expl?  lation  of  mo¬ 
tive  was  given  the  Beacon  Journal  unit. 

Later  Sutliff  and  \’an  Camp  said  the 
Cln'cland  Press  unit  was  nearing  a  con¬ 
tract  with  Roy  Howard  and  that  if  the 
Beacon  Journal  reached  an  agreement 
in  advance,  terms  of  that  agreement 
would  affect  all  anticipated  Scripps- 
Howard  contracts.  This  the  Beacon 
Journal  negotiators  doubted.  P'ar  from 
being  solely  work  of  John  S.  Knight, 

the  agreement  was  the  result  of  a  series  _ 
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News  of  man's  conquest 
of  nature.  News  from 
every  field  of  science; 

Daily  Mail  Raport 
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Science  Hllen 

MonHilv  Star  Map 

Science  Pidatei 

N 

c 

Wile  Collect 
lor  details 

F 

SCIENCE 

SERVICE 

Washinston,  D.  C. 

Walter  Lippmann 
Mark  Sull  ivan 
Frank  Kent 

Neil  Carothers 
Will  Rogers 

Here  is  oolitical  and  economic 
coverage  to  satisfy  any  ism  And  it 
does.  Hence  The  JOURNAL'S  65% 
dominance  in  evening  circulation. 

THE  MTNTNEAPOIJS 

JOURNAL 

O' Mara  &  Onnabec,  Inc.,  RepreaentaUvet 


Editor  &  Publisher  for  June  8,  1935 


A  hearty  welcome  to  all  pub¬ 
lishing  and  advertising  men 
anti  women  who  are  visiting 
Chicago  during  the  week  of 
the  Advertising  Federation  of 
America  Convention. 


MARSHALL 
FIELD 
&  COMPANY 


PUBLISHERS  AND 
RETAILERS- 
Fellow  Merchants 


You  newspaper  men  are  merchants  with  very 
specific  "goods'’  t<»  sell.  So  are  we  and  our  neighbors 
of  State  Street. 

You  purvey  news  and  information  about  what  is 
going  on.  So  do  we — about  merchandise.  You  have 
your  far-flung  communications  system,  with  listening 
posts  dotting  the  world.  So  do  we.  You  are  keenly 
alert  to  know  what  your  customers  want,  and  to  give 
it  to  them.  So  are  we.  And  if  an  occasional  "scoop” 
can  be  managed — well,  so  do  we. 

We  use  your  merchandise  to  tell  about  ours. 
M  arshall  Field  &  Company  spends  over  one  and  one- 
half  million  dollars  annually  in  newspapers.  News- 
paj)er  advertising  is  logically  fundamental  in  our 
promotional  program. 

You  want  our  advertising  to  succeed;  we  want  your 
influence  to  grow  and  strengthen.  We  have  a  very 
large  mutual  interest. 

You  seek  to  deal  in  facts;  to  sell  honest  merchan¬ 
dise;  to  be  an  intelligent,  constructive  force  in  your 
community. 

So  do  we. 


Retail  News  and  Notes 


iirhaii  homes  built  was  140%  more  tliaa  ation  ut  Marketing  Teachers  by  Bfci. 
in  April,  1934  (0,990  against  2,916).  ness  Publications,  Inc.,  Chicago,  aufe. 
This  should  presage  increased  sales  of  its  first  appearance  with  a  Summer  Iffl: 
housefurnishings.  number.  "An  interim  report  on  pro.' 

1  he  operating  income  of  the  first  65  ress’’  is  presented  by  John  GuernsJ 
railroads  to  report  for  this  April  was  chief  of  the  Retail  Census  of  1929  jm 
up  9.1%  over  April,  1934,  with  gross  in  charge  of  the  retail  part  of  the  1911 
revenues  up  3.9%.  Census  of  American  Business.  He  (fc. 

Nnw  ,1.,.  iva*  1*  j  11  scribes  “Some  Changes  in  Retail  Dj.. 

OW  that  1-ederal  code  checks  on  tribution  Since  1929.”  A  compj^ 
price-cutting  are  removed,  there  article  on  "Changes  in  Wholesali# 
may  be  a  lessen^  tendency  toward  pn-  since  1929”  is  by  Theodore  N. 

\  te  brands  *  futancial  state-  man,  who  had  charge  of  the  Whofe 

V’t!;o  ‘o''*  os  ‘*1?*  more  than  Census  in  1929  and  1933.  Thu 

UVi-  j  own  trade  handsomely  printed  quarterly  will  havt 

c  ■  ,  of  the  rapid  growth  of  much  material  to  interest  and  instruct 

bDJeeei.  Alav.  StPrn  Ic  Ka  .«  .  I  .  r 


By  RICHARD  WEBSTER 

WHAT  will  the  end  of  the  codes  the  crash  of  the  codes  lie  considered  a 
mean  for  retailing?  Better  bitsi-  good  thing  for  retail  business.  The  im- 
ness  for  good,  intelligent  dealers — poor-  mediate  good  (?)  is  price  wars  as  a 
er  business  for  the  ixtor  business  man.  means  of  promotion. 

A  return  to  an  unregimented  comiieti-  Before  the  ctiurt's  decision,  there  was 
tion,  with  all  that  is  exciting  and  already  evident  an  improvement  in  trade 
thrillinir  and  unfortunate.  according  to  the  reports  on  33  cities 

W  onderful  timing,  wasn't  it,  that  made  by  the  Department  of  Commerce 
Macy’s  advertising  against  price-setting  for  the  next  to  last  week  of  May.  'Hie 
codes  was  so  swiftly  followed  by  tlte  liest  news  was  from  Dallas,  San  bran- 
Supreme  Court's  decision  again.st  tlie  cisco,  Los  .\ngeles.  In  New  York 

NR  A  and  in  particular  its  intrastate  ac-  business  in  big  stores  was  off,  but  in 

tivities?  In  the  Macy  series  “THE  small  stores  it  was  up. 
CUSTOMER’S  MONEY’S  The  end  of  the  month  saw  business 
W'ORTH,  ’  the  advertisement  of  May  tiettered  by  the  weather  rather  than  by 
28tli,  was  lieaded  “Last  Thursday,  in  tlte  Supreme  Court’s  decision.  Though 
lTaslii)i;/toii  Macy’s  *siK)ke-out’  for  the  total  sales  for  May  in  the  New  York 
‘FORGOTTEN  CUSTOMER”’ — and  metropolitan  area  will  probably  lie  l)e- 
the  illustration  was  the  dome  of  the  low  May  of  1934,  the  last  week  of  the 
Capitol.  .-K  itolicy  advertisement  an-  month  was  better  than  a  year  ago.  And 

nounced  “At  Macy’s  the  NRA  sched-  there  were  decent  gains  in  these  terri- 

ules  of  wages  and  hours  will  continue  tories :  Chicago,  Cleveland,  Richmond, 
l>enditig  developments  which  we  hoix;  .Atlanta,  Dallas,  the  Northwest  and  the 
will  insure  the  itermanence  of  these  im-  Coast. 

Itortant  social  benefits."  Blooming-  For  the  first  half  day  of  May  the 
dale’s  in  a  “Notice  to  the  Public”  said  Federal  Reser\’e  Bank  estimates  New 
“No  change  is  contemplated  in  store  York  department  store  sales  aliout  2% 
hours,  or  in  working  hours  or  wages,  lower  than  last  year. 

Regardless  of  legal  decisions,  we  con-  A  few  individual  reports  for  this 
sider  the  shorter  working  hours,  the  inriod : 

higlier  wage,  and  the  elimination  of  For  4  weeks  ending  May  21.  Sears, 
cliild  lalK)r  an  excellent  thing.”  Roebuck  &  Co.  showed  a  gain  in  sales 

Grover  A.  Whalen,  chairman  of  the  over  last  year  of  17.1%.  The  preceding 
New  York  Retail  Code  Authority,  in  a  4  weeks  had  ))een  32.5%  better  than  a 
radit)  broadcast  assured  us  that  stores  year  ago — and  better  than  at  any  time 
in  the  metropolitan  area  accounting  for  since  1929  for  the  .same  period.  For  16 
100,000  employees  will  not  cut  pay.  weeks  ending  May  21,  the  gain  over 
And  the  35  furniture  stores  in  the  New  1934  is  23.2%. 

York  .As.sociated  Furniture  Dealers  will  Kroger  Grocery  &  Baking  Corn- 
keep  hour  and  wage  schedules.  Of  pany’s  sales  for  4  weeks  ending  May 
the  chains,  Davega  was  notable,  with  18  were  9.1%  better  than  in  the  same 
an  advertisement  which  had  three  dis-  i)eriod  of  19.34,  and  1.1%  better  than 
play  lines ;  "Davega  first  to  cooi)er-  in  the  preceding  4-week  period  of  1935. 
ate,"  “Salaries  and  Wages  Maintained,”  For  20  weeks  ending  May  18.  the  gain 
and  “Davega  Profit  Sacrificetl.”  over  last  year  is  6.8%. 

(^11  Saturday  in  three  columns  full  National  Tea  Company  for  4  weeks 
deptli,  under  the  head“(jimbels  lias  low-  ending  May  18  had  sales  4.8%  above 
ered  hundreds  of  prices  since  the  dis-  the  same  period  last  year,  and  1.4% 
continuance  of  NR.A  last  Monday,’’  alxive  the  preceding  4  weeks  in  1935. 
there  was  a  long  list  of  “typical  reduc-  b'or  20  weeks  of  the  fiscal  year  the  gain 
tions,”  books,  drugs  and  toiletries,  ko-  over  1934  is  3.5%. 

daks,  silverware  (by  brands),  siiorting  Loblaw  (iroceterias.  Ltd.,  of  Canada, 
gixxls.  etc.  The  advertisement  closed  for  4  weeks  ending  May  4  showed  a 
with  “(NR.\  hours  and  wages  con-  sales  increase  of  4.7%.  hut  a  profit  de¬ 
tinue  as  before).”  crease  of  more  than  4.2%  ($61,678 

The  old  competitive  price-cutting  in  against  $64,603).  For  48  weeks  end- 
New'  York  department  stores  started  up  ing  May  4.  sales  this  year  were  5.1% 
full  blast-^n  cigarettes  (carton  prices  more  than  a  year  ago.  liut  the  net  profit 
dropping  from  $1.20  to  72<,  on  books  had  dropjied  from  $735,103  a  year  ago 
(95c  reprints  dropping  to  29^,  with  the  to  $730,258,  about  6.6%  decrease, 
price  changing  at  few-minute  inter-  Dominion  Stores.  Ltd.,  for  4  weeks 

vals),  on  cosmetics,  and  on  liquors,  ending  May  18  had  sales  11.8%  less 
The  chain  tobacco  stores  made  rela-  than  in  same  period  of  1934.  and  1.8% 
tixely  small  cuts,  competing  with  each  down  from  the  preceding  4-week  iieriod 
other  and  not  with  the  department  in  1935.  For  20  weeks  of  this  fiscal 
stores.  _  year  sales  were  9.2%  less  than  in  1934. 

.And  at  the  end  of  a  week  of  this  sort  Retail  sales  of  new  passenger  auto- 
of  thing,  a  Macy’s  advertisement  poked  mobiles  for  .April.  1935.  were  almost 
a  little  fun  at  it  all.  .A  three-column  one-sixth  better  than  the  1929-31  aver- 
advertisement  170  lines  deep,  headed  age  for  the  month,  almost  one-third  bet- 
“smoke  into  thin  air,”  described  the  ter  than  in  April.  1934.  and  two  and  a 
“wheel”  started  by  lower  prices— more  lialf  times  as  great  as  in  April.  1933. 
goods  afforded,  more  made  for  re-  The  10-year  decline  in  urban  home 
placements,  more  people  hired,  more  building  was  stopped  this  January.  For 
wages  paid,  more_  goods  afforded.  “If,  .April  of  this  year  the  number  of  new 


AVOID 

SUMMER 

SLUMP... 


Seasonal  (Irops  in  circulation 
can  be  prevented.  They  can’ be 
j^uarded  against  by  promotions  in¬ 
telligently  scheduled  and  properly 
executed.  Circulation  not  only/ can 
be  maintained  but  increased  during 
summer  months,  by  reader-interest 
contests  such  as  those  owned  and 
offered  by  Publishers  Service  Com¬ 
pany  .  .  .  contests  that  are  self¬ 
financing.  For  more  circulation  at 
the  end  than  at  the  beginning  of 
summer,  write . 


PUBLISHERS  SERVICE 

COMPANY  INCORPORATED 


75  West  St.,  New  York,  N.Y. 


“Remember,  mon  .  .  .  42%  of 
'Iowa  families  are  reached  at 
lowest  milline  rates  in  Iowa 
through  The  Des  Moines  (Sun¬ 
day)  Kegister  and  Tribune. 


IN  St.  Louis  a  Fair  Deal  League  of 
retailers  has  been  tentatively  organ¬ 
ized  to  carry  on  the  benefits  of  NR.A. 
Only  in  a  very  shortsighted  view  can 
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^Bese  3  Vital  Sales  Expansions 
Prove  Swift  Trade  Advance 

of  the 

•  EMPIRE  STATE 


Rales 

Evening  News. . . . 

...(E) 

Circu*  2, 
lalion  Li 

41,424 

500 

nat 

13 

10,000 

Linar 

.13 

**Albeny  Knickcrbeckcr  Press.  (M) 

27,111 

12 

.12 

** Albany  Knickerbecker  Press..  .(S) 

42,482 

17 

.17 

**Amsterdain  Recerder 

Demecrat . 

..(E) 

*,088 

05 

.05 

t Auburn  Ciliien* Advertiser 

..(E) 

8,123 

085 

355 

*Bingliauilon  Press . 

...(E) 

37,532 

12 

.12 

*Buf  ale  CewiV'Espress. . . 

.  (M) 

123,7*9 

25 

3S 

*Bttffale  Caarier*£xpress. . 

...(S) 

150,3*4 

30 

.30 

tButfale  Evening  News. . . . 

...(E) 

188,547 

35 

.35 

*Cerning  Evening  Letder. . . 

...(E) 

8,7*3 

05 

05 

*Elmira  Slar>Gaselle 

Advertiser . 

(E&M) 

30,1*3 

11 

.11 

*Gleversville,  Jebnstewn 
Meming  Herald  & 
Leader^Reeublican . 

(EAM) 

13,280 

.07 

.07 

tllhaca  Jaurnal  Nawi . 

....(E) 

8,188 

.05 

.05 

*JauMstewn  Merning  Pest . 

...(M) 

12,811 

.04 

04 

*Kingsteo  Daily  Freeman. . . 

....(E) 

*AS1 

05 

.05 

*Newburgb*Beacen  News. . . 

....(E) 

15.024 

.0* 

.0* 

*New  Terk  Herald  Tribune. 

...(M)  315,771 

.72 

.6*8 

*N«w  Tark  HcnM  Tribww. 

....(S)  435.W3 

.78 

745 

*Niagara  Falls  Gaxetta . 

....(E) 

22381 

.08 

.08 

*Recbester  Times-Uoieo. . . . 
*Recbester  Demecrat  it 

...(E) 

703**  1 

.4* 

.40 

Chranicla . 

••Tra,  Ra«ard . 

(MAS) 

(MAE) 

77315] 

28.47* 

.1* 

.10 

*A.  B.  C.  Pabliabaf’a  StataMni  Od.  1,  »34. 
**A.  B.  C.  PubTubar’a  Stalaannl  April  1,  If35 
tPaUukar’a  ACHlaril  Oct.  1, 1*34. 

^  ATEST  reports  by  the  New  York  Federal  Reserve 
2  relative  to  Empire  State  activities  in  three  of  the 
States  vital  sales  fields,  show  large  percentage  gains. 

April  sales  of  reporting  chain  store  systems  in  the  State,  were 
121  '2  per  cent  higher  than  same  time  a  year  ago.  Sales  of 
reporting  wholesale  firms  jumped  11  per  cent  in 

-  April  as  against  same  period  in  1934.  Reporting 

,  department  stores  in  this  district  increased  sales  6  per 

^  cent  above  April  of  last  year. 


«  Even  though  a  part  of  the  above  increases  resulted 

^5  from  an  added  shopping  day  in  this  year,  these  gains 

accurately  reflect  the  steadily  mounting  sales  indices 
io  in  New  York  State  for  1935. 

.35 

»S 

This  expansion  steadily  is  continuing  into  the  Sum¬ 
mer,  stimulating  the  already  colossal  buying  power 
of  the  First  Market  and  its  13,000,000  population. 
.05  Linage  expansion  by  national  advertisers,  to  “keep  in 

.09 

step”  with  this  wide  Summer  sales  advance,  is  the 
“*  obvious  result  of  such  a  condition.  Most  merchan- 

“  disers  are  increasing  linage  in  the  First  Market,  as 
"  shown  by  reports  on  such  media. 

Are  you  one  of  such  “look-ahead”  advertisers? 

Are  you  placing  any  Summer  linage  in  First  Market 
newspapers? 

In  either  case,  the  same  recommendation  applies; — Use  the 
24  dominant  papers  here  listed.  Decades  of  carefully  analyz¬ 
ed  results  point  to  but  one  conclusion  where  First  Market 
advertising  is  concerned.  The  major  section  of  the  people 
comprising  the  “Nation’s  Richest  Tenth” — is  sold  directly 
through  Empire  State  linage  in  these  papers: 


) 


) 


30 
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C.  T.  ROBERTSON  DIES 
IN  RABAT,  AFRICA 


Was  Cleveland  Plain  Dealer  Editorial 
Writer  for  20  Years — Wrote  “Out¬ 
door  Diary,”  a  Nature  Col¬ 
umn  Signed  “C.  T.  R.” 


Carl  T.  R()l)ertsoii.  assiK'iate  editor  of 
the  Clez'elaiid  Flaiii  Dealer,  vvho-ie 
name  was  not  siKned  ttj  powerful  edi¬ 
torials  on  foreign 


affair  which  he 
had  l)een  writing 
for  20  years  and 
whose  initials  “C. 
T.  k.”  were  all 
that  linked  him 
with  his  “Outdoor 
Diary.”  died  June 
1  of  heart  trouble, 
at  Rabat  on  the 
west  coast  of 
Africa.  He  was 
59  years  old. 

cablegram 
from  Mrs.  Rob¬ 
ertson  said  “Carl 


l  Aki.  T.  Robfrtson* 


ing. 


THOMAS  R.  WARING 

Thomas  Richard  Waring,  64,  editor 
of  the  Charleston  (S.  C.)  Evening  Post 
evening  edition  of  the  Charleston  Xeu'S 
cr  Courier  for  the  past  38  years,  died 
May  31  at  his  home  of  a  lieart  attack. 
He  became  ill  two  years  ago  and  suf¬ 
fered  his  last  attack  in  April  while 
attending  the  A.X.P.A.  convention. 
Born  in  Charleston,  he  was  later  grad¬ 
uated  from  Hol)ert  College,  Geneva, 
X.  V..  and  tlien  joined  the  South  Caro¬ 
lina  and  Georgia  R.R..  resigning  that 
post  he  joined  the  Post  >taff.  In  heb- 
ruary,  1897  he  succeeded  W.  W.  Ball, 
now  editor  of  the  Charleston  Xews  & 
Courier  as  editor  of  the  Post.  Subse- 
(piently  he  became  vice-president  of  the 
News  &  Courier  and  secretary-treasurer 
of  the  Kvening  Post  Publishing  Com¬ 
pany.  Survivors  include  his  wife,  two 
sons,  Cliarles  W..  and  Thomas  R.  War¬ 
ing.  city  editor  of  the  Charleston  Xews 
&  Courier,  a  daughter,  two  brothers 
and  a  sister. 


died  suddenly  at  Rabat  ”  He  had  left 
Cleveland  several  weeks  ago  to  gather 
material  for  a  series  of  articles  for  his 
I>ai)er. 

Born  in  North  BhKimlield.  O..  in 
187(),  his  father  was  George  .-K.  RolK’rt- 
son,  one  time  editor  of  the  old  Clevelaiui 
Record.  He  was  educated  in  Cleveland 
schools  and  was  later  graduated  frfim 
Harvard  with  hoiuirs.  b'or  a  year  he 
was  instructor  in  the  Harvard  Grad¬ 
uate  School  teaching  chemistry. 

He  joined  the  Plain  Dealer  in  1901 
as  a  reporter  and  later  became  an  edi¬ 
torial  writer.  He  was  one  of  the  party 
which  traveled  in  the  late  Tom  L.  John¬ 
son’s  “gasoline  buggy,”  the  first  ]>olitical 
campaign  conducted  from  an  automobile. 
For  20  years  he  wrote  the  Plain  Dealer 
editorials  on  foreign  affairs.  He  was 
belligerently  pro-ally  during  the  World 
War. 

His  nature  studies  began  at  the  age 
of  lO  when  he  .started  a  diary  in  which 
he  recorded  the  doings  of  birds,  flowers, 
and  the  weather  and  kei)t  this  diary 
until  he  died.  In  1920  tlie  newsi>aper 
granted  him  permission  to  write  a 
nature  column  which  had  a  wide  follow¬ 


He  traveled  far  in  the  quests  of  na¬ 
ture  studies.  He  was  a  memlier  of  the 
famous  Blossom  expedition  of  the 
Cleveland  Museum  of  Natural  History 
that  sent  a  three-masted  schooner  to 
Cape  X’erde ;  wrote  much  about  his 
travels  in  Europe.  Egypt,  .\frica  and 
other  places  and  had  visited  practically 
every  known  lava  cave  in  Sao  \’icente, 
Portugal.  He  discovered  a  vast  hither¬ 
to  untrodden  section  in  Mammoth  Cave, 
Ky. 

In  writing  the  data  for  his  own  obit¬ 
uary,  which  was  filed  in  the  Plain 
Dealer  library  he  defined  his  13  hobbies 
which  started  with  “rambling  in  the 
woods  and  fields”  and  ended  with  “de¬ 
nouncing  the  iniquity  of  prohibition  on 
all  possible  occasions,  and  violating  its 
abominable  enforcement  laws  on  reason¬ 
ably  frequent  occasions.” 

His  last  outdoor  dairy  ai>peared  May 
19  in  which  he  said:  “This  diary  will 
be  resumed  sometime  in  .\ugust.  when 
the  grasshoppers  are  singing  Au  Revoir 
— C.  T.  R.” 


HARRY  D.  HEMMENS 


O^bttuary 


Harry  D.  Hemmens,  76.  co-founder 
of  the  old  Elgin  (Ill.)  Courier  and 
former  Elgin  postmaster,  died  May  31 
at  Resthaven  Hospital  after  an  illness  of 
six  weeks.  He  and  the  late  W.  S. 
Doherty  founded  the  old  Elgin  Daily 
Courier  in  March,  1884,  w'hen  they  pur¬ 
chased  the  Elgin  Frank.  Mr.  Doherty 
died  in  1886  and  his  interest  in  the 
paper  was  taken  over  by  Mr.  Hemmens, 
who  later  sold  his  interest  to  a  stock 
company  organized  by  .Albert  L.  Hall. 
In  1910  the  paper  was  sold  to  Col.  Ira 
C.  Copley,  who  absorl)ed  the  Elgin 
Press  at  that  time  and  later  in  1925, 
purchased  the  old  Elgin  Daily  Xezes, 
combining  the  Courier  and  Xews. 


H.  S.  H.vRioi'RT,  85.  special  writer 
and  reiwrter  for  the  Portland  Oregon 
Journal  since  it  was  founded  .13  years 
ago,  died  there  May  29.  His  career 
started  as  a  printer’s  devil  on  the  .Sag- 
inau-  Courier  and  later  worked  with 
the  Xi-u'  i'ork  Herald  under  Greeley 
as  foreign  corres|H)ndent.  Later  he  be¬ 
came  city  editor  of  the  Ft.  Il'ayne 
(Ind.)  Cacette.  resigning  to  join  the 
Minneaf'olis  Journal  and  the  7  oledo 
Commercial.  While  managing  e<litor 
of  the  Tacoma  ( Wash.  1  Daily  .W'us, 
he  conducted  crusades  against  corrup¬ 
tion  and  narrowly  missed  death,  when 
a  bullet  fired  by  a  person  he  exj)o.sed 
struck  his  tiepin  and  was  deflected. 
I'rom  Tacoma  he  went  to  the  .'^cattle 
Post-lntclligcncer,  Portland  Oregonian, 
and  later  joined  the  Oregon  Journal. 
.\  year  ago  he  suffered  a  stroke  and 
was  inactive  thereafter. 


T 


The  remainder  of  the  estate  is  diviiW  *  i  A 
l)et\\een  two  .sons  and  three  daughitrs  ^ 

JU 


JOEL  S.  B.MLEY,  52.  hu.sine's  man¬ 
ager  and  secretary-treasurer  of  the 
tireeuii'ood  (S.  C. )  hide.v- Journal,  died 
at  his  home  in  Greenwood  May  31 
after  a  long  illness.  He  had  l.'een 
in  the  newspaper  business  since  19lt.', 
serving  as  business  manager  of  the 
Crecnii'ood  lnde.v  until  1919  when  the 
Index  and  Journal  were  merged  and 
holding  the  same  iMisition  in  the  con¬ 
solidated  papers.  .Surviving  are  his 
widow,  a  daughter,  three  brothers  and 
one  sister. 

W'li.LiAM  Bkx  Ali.kx.  so.  who  served 
as  official  court  stenographer  for  the 
Poston  Globe  for  many  years  and  had 
been  with  newspapers  in  Boston,  Xew 
York  and  Philadelphia  as  a  legal  and 
IHilitical  reiRirter  since  1873.  died  May 
25  at  his  home  in  Brookline.  Mass. 

Jou.x  F.  Hiri.kv,  72.  who  founded 
the  Eric  (Pa.l  Daily  Times  alxnit  47 
vears  ago.  die<l  at  his  home  in  Buffalo, 
X.  Y..  May  28. 

H.tRRis  L.  \  .\Ri.\.N.  advertising  man¬ 
ager,  Altamont  (X.  Y.)  Enterprise. 
died  last  week  at  his  home  in  .Altamont. 

C.  E.  Sheltox.  32.  formerly  of  the 
H'asington  I^ost  advertising  staff,  died 
in  Washington.  D.  C..  May  .^1.  of 
pneumonia.  His  widow  survives. 

John*  J.  Kenxelly.  76.  oldest  asso¬ 
ciate  member  of  the  Xational  Press 
Club,  Washington,  D.  C.,  died  there 
May  31  after  an  illness  of  several 
months  duration. 

S.  F'oster  Wnii-PLE.  84.  advertising 
manager.  Lowell  (Mass)  Courier-Citi¬ 
zen  for  many  years,  died  at  the  Lowell 
General  hospital  June  2  of  injuries  suf¬ 
fered  when  struck  by  an  automobile 
driven  by  Fred  J.  Marshall  of  Lowell 
on  June  1.  Marshall  was  held  in 
$2,000  for  arraingment  on  a  man¬ 
slaughter  charge. 

Frank  L.  McGrevv.  45.  news  editor. 
Peoria  (Ill.)  Journal,  was  fatally  in¬ 
jured  in  an  automobile  accident  early 
Monday  evening,  June  3,  near  Pekin. 
Ill.  He  died  without  regaining  con¬ 
sciousness.  He  was  enroute  to  Peoria 
to  meet  his  wife.  Mrs.  Gussie  McGrew, 
auditor  of  the  Journal-Transcript  when 
the  accident  occurred.  He  started  his 
career  as  a  sports  writer  on  the  Pekin 
Daily  Times. 

Ralph  M.  Keller.  43.  owner  and 
publisher  of  the  Palmer  (  Mass.)  Jour¬ 
nal-Register  and  Monson  Register, 
weeklies,  since  1925,  died  suddenly  in 
his  home  in  Palmer  May  28.  He  was 
taken  ill  at  the  newspaper  office  a  few 
hours  before  and  brought  to  his  home. 
Death  was  due  to  a  blood  clot  near 
the  heart. 


MRS.  FRED  G.  BONFILS 

Mrs.  Belle  Barton  Boiirtls.  widow  oi 
I'red  (,.  Boiitirs.  imblisher  of  the  Dcii- 
7-er  Post,  died  in  Denver  June  3  after 
au  illness  of  ten  days.  Sirs.  Bonfils 
held  a  controlling  interest  in  the  Post 
but  t(K)k  no  active  jwrt  in  the  manage¬ 
ment  of  the  newspaiier. 


HARRY  ACTON  MEMORIAL 

Service  for  Ship  Newt  ColnmwK  ‘ 
Held  by  Marine  Y.  M.  C.  A.  Ply' 

■A  memorial  service  for  Harry  ^  C 
ton,  ship  news  columnist  of  the  Sr^  | 
Cork  .Imerican.  who  died  aboard  th  f 
lie  de  I'rance  on  his  way  to  lioardthti 
Xormandie  for  her  maiden  transatlantK  1 
voyage,  was  held  June  3  under  ftt  -  D 
auspices  of  the  Seamen's  House  Y.  JJ  |  yles 

,  -t  era! 

Mr.  .Actons  efforts  to  obtain  fundil  ,itl 
for  relief  work  among  destitute  sej.  |  the 
men.  which  culminated  in  the  ten-cen; 
tax  (laid  by  visitors  to  ships  prior  tc 
their  sailing  from  the  isirt,  were  dis¬ 
cussed  by  J.  T.  Little  and  Kerini' 
Woosevelt.  resiiectively  chairman  of  tht 
seamen's  section  of  the  Welfare  Coun¬ 
cil  and  treasurer  of  the  seamen's  enter 


iency  relief  committee.  Mr.  Roose-;  labc 


J.  E.  REYNOLDS 

iliy  teienraph  to  Kditor  &  Vi  blisher) 

Mankato.  Minn..  June  5 — J.  F.  Rey¬ 
nolds.  editor  of  the  Mankato  Tree  Press 
for  25  years,  active  Minnesota  politician, 
and  fiery  penman,  died  at  his  home  to¬ 
day.  after  a  two  months'  illness,  from 
heart  troulle.  Mr.  Reviiolds  was  71. 


velt  announced  that  more  than  $20O,0UU 
had  been  obtained. 

(ieorge  1'.  Robinson,  secretary  of  thi 
Seamen’s  House  Y.  M.  G.  presided.! 
and  the  s]K*akers  included  W  illiam  Ran 
dolph  Hearst.  Jr..  William  ('levdand 
(lilot  of  the  Xew  York  .\merican  air-y  nioi 
plane;  John  McGlain  of  the  .Vctc  )’orH  lath 
.Sun.  and  James  1'.  Roche,  of  the  4  o 


York  1  imes. 


SNYDER  WILL  PROBATED 

The  late  Harry  L.  .Snyder,  more  than 
5(t  years  publisher  of  the  .Sheperdstown 
( W.  \'a. )  Register,  willed  the  paper 
to  his  two  .sons.  Harry  L.  and  William 
B.  Snyder.  The  latter  was  also  left 
three  quarters  of  the  estate  and  the  other 
son.  Harry  1...  wa>  made  e.xecutor  of 
the  estate.  The  Register  Building  was 
left  in  trust  to  his  daughter.  Rachel. 


John  E.  Junkin.  Jr.,  business  man- 
Hger  of  the  ^fiami  (Fla.)  Daily  Xexes 
died  June  1  following  a  prolonged  ill¬ 
ness.  Born  in  Stering,  Kan.,  he  went 
to  Miami  in  1912  and  entered  the  real 
estate  business  and  then  the  automobile 
agency  business.  He  joined  the  daily's 
advertising  department  in  1930  and  later 
became  business  manager. 


PUBLISHER  LEAVES  $81,600 

Santa  .Ana,  L'al..  June  1— The  will 
of  the  late  bidgar  Johnson,  founder  ui 
the  Fullerton  (Gal.)  Xcics-Tribune 
file  here  reveals  a  bequest  of  $5,-KX)  to 
a  child  whose  paternity  he  >ought  in 
his  will  to  deny.  .A  jirevious  affidaut 
signc*d  by  him  and  admitting  the  |)ater-  nai 
nal  resixiiisibility  was  false,  he  set  forth,  con 
The  will  also  revealed  a  marriage  to  the 
Jessie  .Smith  Fngstrom.  who.  the  will  .\ni 
sets  forth,  had  a  husband  living  from  C 
whom  she  had  not  lK*en  divorced.  The  Gf 
former  publisher  left  protK*rty  valued  Coi 
at  $25,600  in  the  name  of  the  woman  Jut 
whom  he  accuses  in  his  will  of  higamv.  car 
The  will  made  total  bequests  of  $81,600.  pl“ 
_  dea 


BOUND  and  INDEXED 
SEMI-ANNUAL  VOLUMES 


OF 


EDITOR  &  PUBLISHER 


In  reply  to  an  insistent  deinund,  KDITOH  & 
PUBLISHER  is  now  prepared  to  supply  elotli  and 
leatlier-l)onnd  volumes  of  the  weekly  issues  at  the 
end  of  each  six  months  of  the  year.  aeeompanitHl 
by  ji  thorough  topical  index. 

Appropriate  for  newspajier  libraries,  advertising 
oHices  and  schools  of  journalism. 

Each  hook  will  contain  more  than  l..ih(l  pages, 
weighing  more  than  12  pounds. 


Ready  in  July  and  January 
Price:  $7.50  per  \ Oluine  $1.5  per  Year 


.\dvance  orders  retpiired.  Please  act  now  for  the 
complete  July-Decemher  volume. 


EDITOR  &  PUBLISHER 

1700  Times  Building  New  York 
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AJeer  Using  Agencies 

JUNE  AUTO  RELEASES 
UNUSUALLY  GOOD 

Plymouth  U»ing  Regular  Long  Li»t — 

Chevrolet  Making  Up  for  May 
Cancellation* — Car  Sales 
Continue  Strong 

(Special  to  Kditor  &  Pcblisker) 

Detroit,  June  5. — Newspaper  sclied- 
of  the  automobile  companies  gen- 
trally  poi'i*  unusually  sotnl  June. 

«ith  car  sales  holding  strong.  Most  of 
the  factories  have  already  released  gotwl- 
•ized  schedules.  Wisconsin,  an  un¬ 
usually  bright  automotive  spt.t,  reports 
registrations  during  May  of  b.208  new 
issenger  cars,  an  increase  of  111  i)er 
cent  over  May  c)f  last  year.  A  big 
drop  in  prixiuction  for  the  month  of 
Mav  as  comiiared  to  .April  was  due  to 
labor  disturbances,  largely  at  the  Chev- 
pilet  plant. 

The  various  Chrysler  units  are  re¬ 
leasing  genenais  schedules.  Plymouth, 
ihniugh  J.  Stirling  (ietchell,  Inc.,  is 
•ilaciiig  a  June  schedule  consisting  of 
two  advertisements  in  the  regular  Ply¬ 
mouth  list  of  cities  over  lO.OOD  popu¬ 
lation.  The  first  ad  appeared  June  .1. 

4  or  5,  and  the  second  ad  will  come 
later  in  the  month. 

Dodge  has  opened  a  new  large  truck 
jilant  and  during  June  is  making  regular 
releases  through  Ruthrauff  &  Ryan  to 
a  large  list  of  newspapers  where  Dodge 
has  active,  direct  dealerships. 

DeSoto  will  place  a  June  schedule 
through  J.  Stirling  (Ietchell.  Inc. 

The  (Hirysler  schedule  for  June  re¬ 
mains  the  same  as  the  May  schedule, 
consisting  of  two  insertions  throughout 
the  list.  Copy  is  placed  by  the  Lee 
.\nderson  .Agency. 

Of  the  various  (ieneral  Motors  units, 
Chevrolet  through  the  Campbell-Ewald 
Company  leads  the  procession.  The 
June  list  is  unusually  large  and  takes 
i-are  of  all  the  cancelled  ads  in  May, 
plus  additional  insertions  where  the 
dealer  has  credit. 

A  small  Buick  schedule  has  l)een  re¬ 
leased  to  points  where  the  Buick  dealer 
has  an  unusually  large  credit  lialance. 
Campbell-Ewald  Company  has  lujt  re¬ 
leased  a  general  schedule  on  Buick  be¬ 
yond  this  siiecial  release. 

Pontiac,  through  McManus.  John  cSt 
.Cdams,  has  released  a  large  June  sched¬ 
ule. 

Oldsmohile  still  has  not  released  a 
general  newspaper  schedule  in  1935. 
D.  P.  Brother  &  Company  are  releasing 
special  ads  in  a  few  scattered  ixiints. 

For  June,  Hudson-Terraplane  will  l)e 
in  newspapers  with  at  least  two  inser¬ 
tions  placed  through  Brixtke,  Smith  & 
French.  W.  .A.  James,  advertising 
manager  of  the  Hud.son  Motor  Car 
Company,  wrote  newspaper  and  maga¬ 
zine  representatives  this  week  a  few 
highlights  of^  sales  progress  this  year. 
He  said :  “Up  to  the  end  of  last  week, 
retail  sales  of  1935  Hudsons  and  Terra- 
planes  were  121  per  cent  of  those  for 
the  corresponding  period  of  1934.  Still 
hvtter  is  the  fact  that  the  relative  im¬ 
provement  grows  larger  as  the  season 
progresses.  April  was  the  biggest 
April  since  1931,  and  present  indica¬ 
tions  are  that  May  will  set  a  similar 
record.  The  last  week  of  .April  was 
the  second  biggest  single  week  since 
the  Spring  of  1931.  We  have  signed 
more  than  800  new  dealers  since  the 
announcement  of  our  1935  line  on 
Dec.  1.” 

Although  the  Reo  basic  list  called 
lor  advertising  in  newspapers  for  May 
and  June,  the  Maxon  agency  has  not 
made  any  general  releases  during  these 
months. 

The  Ford  newspaper  campaign  in 
noth  the  daily  and  weekly  field  con- 
hnues  through  June  as  an  outstanding 
)ob._ 

A'o  definite  announcement  has  been 
made  this  week  by  the  Hupp  Motor 
Company  regarding  their  advertising 
mans.  Rumors  are  that  an  agency  ap¬ 
pointment  will  be  announced  shortly  and 
a  newspaper  campaign  released.  No 
conhrmation  was  available  at  the  fac¬ 
tory  at  this  writing. 


WHISKY  BLEND  LAUNCHED 

Continental  Using  Newspapers  for 
Cobbs  Creek  Brand 

National  advertising  will  begin 
shortly  for  a  new  low-priced  brand  of 
blended  whisky  produced  l>y  Continental 
Distilling  Corixiration,  Philadelphia. 
NewspaiMzrs  in  "0  cities  and  towns 
through  Pennsylvania  are  now  IxMiig 
used  to  introduce  the  prcxluct,  named 
Cobbs  Creek.  Full-page  advertisements 
appeared  in  the  large  cities  last  week, 
with  half-i>age  space  this  week. 

The  new  brand  is  being  stix'ked  in 
( )hio  as  well  as  Pennsylvania  state 
liquor  stores  and  plans  are  now  under 
way  for  its  intnxluction  in  10  near-iiy 
states.  The  advertising  cami>aign  is 
being  directed  by  the  .A1  Paul  Lefton 
agency,  Philadelphia.  .According  to  1. 
S.  Randall,  sales  manager  for  t’ontin- 
ental.  the  brand  will  he  advertised 
heavily  throughout  the  country,  in 
newspaiiers. 

HAS  ADVERTISING  PLAN 

E.  S.  Evans  &  Sons,  Detroit  manu¬ 
facturer  (»f  l>attery  chargers,  fuel  pumps, 
fuses  and  other  accessories,  has  developeil 
windshield  wijx'r  blade  refill  to  retail 
for  10  cents.  .A  merchandising  plan  has 
been  worked  out  l)y  which  the  riiblxT 
wiix*r  refilK  will  be  used  liy  oil  com¬ 


panies  to  increa.se  traffic  through  their 
filling  stations.  The  program  involves 
hxal  advertising  announcing  that  at  the 
company’s  filling  stations  the  windshield 
wiper  can  lie  made  as  good  as  new  for  a 
nominal  charge.  The  campaign  is  being 
handled  by  (irace  &  Bement  of  Detroit. 

BILL  HITS  IMPORTERS’  COPY 

(S fecial  to  Kditor  &  Pi  blisher) 

W.vsnixr.TON.  D.  C..  June  4 — .\  bill 
to  require  statements  of  foreign  origin 
of  articles  to  be  included  in  publication 
or  poster  advertisements  of  such  art¬ 
icles.  has  been  introduced  in  the  House 
by  Representative  .Andrew  Edmiston 
of  West  Virginia,  and  has  been  referred 
to  the  committee  on  interstate  and  for¬ 
eign  commerce  for  hearings.  The  bill 
would  provide  that  the  statement  of 
foreign  origin  appear  in  the  “same  size 
type  as  the  largest  type  in  which  the 
name  or  description  of  the  article  or 
its  price  is  set  forth.’’ 

NEW  TOOTHPOWDER 

IVpsodent  Company,  Chicago,  last 
veek  introduced  a  new  iMixluct,  Pep- 
sodent  TiHithpowder,  in  connection  with 
its  regular  .\mos  ’n’  .Andy  radio  pro¬ 
gram.  Newspaper  and  magazine  adver¬ 
tising  schedules  „re  yet  to  be  deter¬ 
mined,  according  to  Harlow  P.  Roberts, 
advertising  manager.  Pepsodent  secured 
distribution  of  the  new  toothiiowder  by 


sending  every  druggist  in  the  country 
three  cans  carrying  a  sales  value  of  $1. 
Lord  &  Thomas,  Chicago  office,  will 
direct  the  advertising  of  the  tooth- 
powder,  along  with  other  Pepsodent 
products. 

W.  1.  TRACY  APPOINTED 

W.  1.  Tracy,  Inc.,  New  York,  has 
been  appointed  advertising  agency  for 
the  Minwa.x  Company,  lix'..  New  York 
City,  manufacturer  of  floor  and  wall 
finishes,  stains,  etc.  Newspajwrs  in 
various  cities  will  he  used. 

STORE  EQUIPMENT  ACCOUNT 

Philip  Klein.  Inc..  Philadelphia 
agency,  has  been  appizinted  advertising 
counsel  for  .American  Store  Equipment 
Corporation,  New  York  City,  a  nation¬ 
wide  organization  that  plans,  builds  and 
finances  the  mcxlernizing  of  retail  stores. 
Trade  journals  will  tie  used. 

WEBB  COFFEE  APPOINTS 

Fhomas  J.  Webb  Coffee  Conqiany 
has  appointed  Reincke-Ellis-Younggreen 
&  Finn.  Chicago  advertising  agency,  to 
handle  its  account. 

RAZOR  ACCOUNT  TO  MATHES 

William  T.  Morris,  president  of  the 
Magazine  Reix-ating  Razor  Company, 
has  announced  appointment  of  J,  M. 
.\lathes.  Inc.,  to  direct  all  advertising. 


lines  first  5  months  1935 
4.1 1  lines  first  5  months  1934 

lines  gained 

San  \ntoiiio  K.xprt'ss  ;ukI  San  Antonio  KvtMiinji:  News  have  lorded  ahead  and 
set  a  record  lor  the  first  liv(‘  inontiis  ol‘  1935  over  tlie  eorn'spondin^  period 
ol‘  1931. 


CIRCLLATION  GAIN 
<»ver  first  5  months  of  1931 


SAN  ANTONIO  EXPRESS 
Daily) 

City  Circulation  fjain  22.2% 
Outside  Circulation  jjain  11.7% 


SAN  ANTONIO  SI NDAY 
EXPRESS 

City  Circulation  gain  21.9% 
Outside  Circulation  giain  10.7% 


SAN  ANTONIO  EVENING  NEWS 
City  Circulation  ^ain  8.3% 
Outside  Circulation  jiain  21.8% 


Tliese  siihstantiai  jiains  in  hotli  circulation  and  advertising  lineage  reflect  tlie 
good  service  which  The  Kxpr(‘ss  and  Tlie  Evening  News  render  the  families  (jf 
South  and  \V(»st  Texas — and  of  San  Antonio,  this  region's  principal  market¬ 
place — by  putting  com|)lete  newspapers  in  their  homes. 

The  advertising  re(‘ord  was  achievi'd  notwithstanding  the  fact  that  a  great  deal 
of  prolfennl  advertising  copy  was  rejectf'd  as  not  being  np  to  tlie  higb  standard 
maintained  by  these  two  newsj)a|>ers. 

For  70  years  San  Antonio  Exprc'ss  has  been  Texas'  outstanding  newspaper. 

Since  1918  San  Antonio  Evening  Nmvs  has  been  the  most  pojfnlar  evening 
newsjfaper  in  the  city  of  San  Antonio. 


SAN  ANTONIO  EXPRESS 
SAN  ANTONIO  EVENING  NEWS 


7V.vos’  Foremost  .^eicspapers 


) 
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BERMUDA’S  NEW  CAMPAIGNS  REJOINS  JULIUS  MATHEWS 

The  Bermuda  Trade  Development  J.  G.  Ashenhurst,  formerly  of 
.  .  o  Ml  •  1  Board,  through  Wales  Advertising  Com-  Mathews  Special  Agency  and  more 

iNnA  Upset  Leaves  Advertising  Men  btlll  in  Uouilt  as  to  pany,  Inc.,  New  York,  has  released  a  cently  with  the  Texas  Daily  Prtj, 


Fffeet — Pendulnin  Swinging  Toward  Restraint  in  Copy? 


newspaper  campaign  which  will  run  League,  Inc.,  Chicago,  will  return  to 


By  ROBERT  S.  MANN 


Through  all  the  discussion  of  the 
NRA  codes  and  their  possible  suc¬ 
cessors,  one  thing  tiecame  evident  this 
week — that  whatever  the  effect  may  lie 
on  advertising,  it  will  be  an  indirect 
effect,  depending  upon  the  shaping  of 
the  business  future.  There  was  no  evi¬ 
dence  visible  this  week  of  any  sudden 
move  to  increase  or  decrease  advertis¬ 
ing  linage  on  the  liasis  of  the  NR.\ 
upset. 

■■Xpparently  mo.st  business  and  adver¬ 
tising  men  were  still  vague  as  to  what 
they  may  expect  in  the  near  future. 
For  that  matter,  it  .seems  likely  that 
the  effect  may  lie  t|uite  different  for 
different  industries,  depending  uiKin  the 
extent  to  which  they  have  lieen  aided 
by  their  codes.  One  advertising  man 
associated  with  the  garment  and  tex¬ 
tile  held  was  frankly  jiessimistic.  for 
instance,  although  other  advertising 
men  are  counting  on  increasetl  linage 
as  a  result  of  increased  competition. 

On  the  opposite  side  of  this  freer 
competition,  it  was  pointed  out  that 
service  and  quality  are  “advertisable 
factors”  which  might  lie  minimized  if 
price  again  becomes  dominant  in  the 
scramble  for  business. 


interruption  of  broadcast  advertising’s 
growth. 

Possibly  more  significant  in  this  con¬ 
nection  is  the  appearance  of  Chesterfield 
copy  this  week  without  a  word  of  text 
— simply  a  picture  of  a  smiling  girl  tak¬ 
ing  a  cigarette  from  a  package  of 
Chesterfields.  If  the  idea  is  good  for 
newspaper  advertising,  a  similar  idea  of 
mere  pleasant  reminder  advertising — for 
certain  kinds  of  goods— may  achieve 
standing  in  broadcasting.  We  recall  a 
speech  only  a  few  years  ago  by  an 
agency  executive  at  that  time  outstand¬ 
ing  in  his  field,  in  which  he  earnestly 
argued  that  it  was  lxith  necessary  and 
desirable  for  the  broadcast  advertiser 
to  hammer  home  his  advertising  mes¬ 
sage  in  such  a  manner  as  to  sliock  lis¬ 
teners  into  attention ;  hut  broadcast  ad¬ 
vertising  has  come  a  lemg  listance  since 
then. 


until  October,  and  a  magazine  campaign 
for  which  orders  have  been  placed  until 
December.  The  Wales  agency  has  also 
released  summer  and  fall  magazine  and 
newspaper  schedules  for  Bermuda  Hotels 
Incorporated.  The  agency  recently 
moved  into  larger  tp'arters  in  the  New 
York  Central  Building,  New  York. 


HINDS  ACCOUNT  TO  K.  &  E. 

Lehn  &  Fink,  Inc..  New  York,  has 
appointed  Kenyon  &  F.ckhardt,  Inc..  New 
York,  to  direct  all  advertising  of  Hinds 


the  former  organization,  beginni* 
June  10.  Mr.  .-Kshenhurst  was 
the  Julius  Mathews  firm  for  three  ytjr. 
prior  to  joining  the  Texas  Daily  Prtsi 
League  three  and  one-half  years  an 
Milton  Rasmussen,  formerly  of  the  Ct 
cago  office  of  Bureau  of  .Advertise 
A.N.P..\.,  will  succeed  Mr.  .Vshenhuj 
at  the  Chicago  office  of  the  Texas  Daih 
Press  League. 


GETS  BREWING  ACCOUNT 

Rochester  Brewing  Co.,  Inc., 


Honey  &  .\lmond  Cream,  effective  im-  Rochester,  N.  Y.,  brewer  of  Old  foppo 
mediately.  Tliis  is  in  addition  to  the  Ales,  has  apjwinted  Ed  Wolff  &  Asso. 

advertising  of  Dorothy  Gray  cosmetics  ' -  ^ -  <•  .. 

which  Kenyon  &  Eckhardt,  Inc.,  has 
handled  for  the  past  three  years. 


JOINS  SMITH  &  DRUM  AGENCY 

FL  F.  W’oodman.  formerly  with  the 
Balboa  Brewing  Co.,  has  joined  Smith 
iS:  Drum.  Inc.,  Pacific  Coast  agency  in 
Los  .Xngeles.  He  will  have  direct  su¬ 
pervision  of  the  special  news  service 
provided  for  clients. 


ciates  advertising  agency  of  that  citj 
Newspapers  are  being  used  to  intro¬ 
duce  a  new  summer  ale.  Bertram  W 
son.  formerly  of  the  New  York 
Railways,  is  vice-president  of  the 
ery,  in  charge  of  advertising. 


ntO 
NcU 
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CONTINU.‘\TION  and  cx|>ansion  of 
the  Proprietary  .-kssociation's  voi- 


WILLIAM  H.  RANKIN,  president 
of  Wm.  H.  Rankin  C(*mpany, 
New  York,  which  is  handling  the  deli¬ 
cate  task  of  a  broadcast  program  for  a 
distilling  company,  has  worked  out  a 
radio-newspaper  tie-up  designed  to  keep 
direct  selling  appeal  out  of  the  air  pro¬ 
gram.  to  gain  and  preserve  good  will, 
and  to  improve  the  selling  value  of  the 
company’s  newspaper  copy.  TTie  pro¬ 
gram.  the  Schenley  .Xmateur  Hour, 
sponsored  by  the  Schenley  Products 
Company  and  its  retailers,  has  run  seven 
weeks  of  its  scheduled  52  weeks  on 
station  WHN,  New  York.  It  is  one  of 
the  very  few  broadcast  programs  under¬ 
taken  on  behalf  of  hard  liquors.  Re¬ 
sults  have  been  sufficient  that  Mr. 
Rankin  said  this  week  the  program  may 
be  extended  to  New  Elngland. 

The  advertising  aim  of  the  program 
is  outlined  thus  in  a  rotogravure  tab¬ 
loid,  the  Schenley  Amateur  News: 

“The  Schenley  Products  Company  do 
not  believe  that  direct  selling,  persuasive 
advertising  belongs  on  the  air:  its  place 
is  in  the  newspapers  where  it  does  not 
interrupt  entertainment  but  does  get  the 
message  over  clearly  and  emphatically. 
Schenley’s  idea  was  to  reduce — almost 
eliminate — ‘commercials’  from  the  pro¬ 
gram  by  naming  the  newspapers  (and 
dates  of  publication)  in  which  their  ad¬ 
vertisements  appear  and  asking  listeners- 
in  to  read  them.  Thus  a  program  which 
was  peculiarly  close  to  the  hearts  of 
radio  fans  would  not  be  interfered  with 
by  commercialism,  but  a  huge  fund  of 
good  will  for  Schenley’s  products  and 
Schenley  dealers  would  be  established. 
Moreover,  the  newspaper  advertising 
would  gain  greatly  in  effectiveness  and 
actual  sales  would  increase.” 

In  accordance  with  this  idea,  the 
WHN  program  has  included  announce¬ 
ment  of  all  the  New  York  City  news¬ 
papers  on  the  Schenley  schedule.  One 
of  the  most  interested  listeners,  inciden¬ 
tally,  was  a  publisher  whose  newspaper 
was  not  on  the  list  and  who  directetl  re¬ 
newed  and  urgent  solicitation  until  this 
situation  was  changed. 


untary  censorship  of  medical  advertis¬ 
ing  was  forecast  this  week  by  Frank  .\. 
Blair,  president  of  the  association,  be¬ 
fore  the  organization’s  annual  conven¬ 
tion  at  W’hite  Sulphur  Springs.  \V’.  Va. 
In  a  statement  prepared  for  the  open¬ 
ing  of  the  convention  June  7.  Mr.  Blair, 
after  j>aying  tribute  to  newspapers, 
said ; 

“The  fearless  censorship  by  many 
newspapers  of  their  advertising  columns 
has  lieen  safeguard  to  the  legitimate 
advertiser  through  increasing  the  con¬ 
fidence  of  readers.  The  work  of  the 
Proprietary  Association  in  establishing 
an  .Advisory'  Committee  on  .Advertising 
for  the  voluntary  review  of  all  adver¬ 
tisements  and  labels  in  the  proprietary 
field,  a  service  rendered  without  charge 
or  obligation  so  as  to  enable  manu¬ 
facturers  to  bring  their  copy  abreast 
of  the  highest  current  standards,  has 
met  with  the  cordial  cooperation  of 
many  newspapers.  We  look  forward 
to  the  continuation  and  increase  of  this 
cooperative  endeavor  as  a  means  of 
earning  an  expansion  of  the  public  con¬ 
fidence  in  the  legitimate  use  of  pro¬ 
prietary  remedies.” 


GIFT  TO  MORRIS-JONES 

.At  a  recent  concert  of  the  New  A’ork 
.Advertising  Club  .Singers.  D.  Morris- 
Tones.  editor  of  the  Ad7’ertisinq  Club 
Xni's,  was  presented  with  a  gold  pencil 
as  a  gesture  of  appreciation  for  his 
interest  and  assistance. 


J.  R.  HARDY  TO  COAST 

J.  Ross  Hardy  has  joined  the  Sm 
Francisco  office  of  the  J.  Wi'tir 
Thompson  Company  as  a  copy  w-riter. 
For  the  past  two  years  Mr.  Hardy  held 
a  similar  position  with  the  Chicago 
office  of  the  agency.  Prior  to  that  he 
was  promotion  manager  of  the  Chicaai 
Herald  and  American. 
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RAYBESTOS  TO  WALES 

Rayhestos-Manhattan.  Inc.,  manufac¬ 
turer  of  brake  linings.  Bridgeport. 
Conn.,  has  appointed  Wales  .Advertis¬ 
ing  Company.  Inc.,  to  handle  its  na¬ 
tional  advertising. 


McCORD  AGENCY  MOVES 

The  McCord  Company.  Inc.,  Min.  1  su 
neapolis-St.  Paul  advertising  agency,  ieatur 
moved  June  5  from  the  Rand  Tower,  tion. 
Minneapolis,  to  1225  First  National-  each  i 
Soo  Line  Building,  Minneapolis.  The  untn 
telephone  number  is  Bridgeport  1225.  lion. 


EMERSON  DRUG  INTO  A.N.A. 


Mr 


cii  thi 


JOINS  DONAHUE  &  COE 

Denison  Rudd,  for  nine  years  art  di¬ 
rector  for  Frank  Presbrey  Company, 
has  joined  Donahue  &  Coe.  Inc.,  as  an 
art  director  on  May  27th. 


Emerson  Drug  Company.  Baltimore,  appre 
manufacturer  of  Bromo- Seltzer,  has  fur  st 
been  elected  to  membership  in  the  .\s-  edly 
sociation  of  National  Advertisers.  Inc.  f V  h 
Philip  1.  Heuisler,  president,  will  rep¬ 
resent  the  company  in  the  A.N.A.  T  X  i 
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F.  T.  C.  HITS  UQUOR  COPY 


Ends  Use  of  Small  Type  for  Qualify¬ 
ing  Words  in  Ad 

(Srccial  to  Editor  &  PcblisherI 

W.vsHiNGTON,  D.  C..  June  5 — U.se  of 
inconspicuously  printed  words  to  qual¬ 
ify  description  of  liquor  appearing  in 
large  type,  will  not  be  tolerated  by 
the  Federal  Trade  Commission,  it  was 
announced  coincident  with  publication 
of  the  fact  that  a  Washington  liquor 
concern  has  agreed  to  discontinue  the 
practice. 

The  Star  Liquor  Company  advertised 
“Scotland  Yard  Scotch”,  with  the  word 
“type”  following  in  inconspicuous  type. 
The  product  is  a  whisky  of  Scotch  type, 
but  is  not  a  Scotch  whisky. 

Proceedings  looking  to  issuance  of  a 
“cease  and  desist”  order  were  dropped 
when  the  company  signed  the  stipula¬ 
tion. 


Clear,  Sharp  Type? 
Real  Black  Solids  ? 
Detailed  Halftones? 
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//  you  are  not  getting  the  best  in  these 
essentials  send^  now,  for  a  free  experimental 
supply  of  the 


'pHE  Schenley  pronouncement  on  the 


L 


proper  function  of  radio  advertising 
comes  in  the  same  mail  with  a  note  from 
one  Edward  T.  Bicak,  radio  engineer,  of 
the  Eddy  Radio  Service  System, 
Springfield  Gardens,  N.  Y.,  who  has  in¬ 
vented  a  “radio  advertisement  suppres¬ 
sor”  which  may  be  attached  to  any 
radio  and  operated  from  a  distance. 
Other  devices  have  been  offered  in  the 
past  of  course — without  any  noticeable 


TEXAS 


Properly  to  eover  thi*  greet  Btete  you  muet 
uee  the  leader*; 


’THE  DALLAS  MORNING  NEWS 
'THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

by  the  oldeet  busioeae  institutioo 


F lexideal  Drv  Mat  Company 

21  West  Street  New  York,  N.  Y. 


Published 
in  Texas. 


JOHN  B.  WOODWARD,  Inc. 

National  Rtprtttnialitet 

New  York  Chieago  Detroit  Ban  Francisoe 


/ 


Selling  The  Classified  Pages 


(Jijwii  to  the  iMjttuin  of  the  page  in  both 
loluuiiis.  Mr.  Hittner  avers  that  liis 
department  can  resolicit  the  feature  tor 
another  run  of  seven  Sundays  when  the 
original  orders  expire. 


[iroved  tlie  trutli  of  this  saying  over  and 
over  again  countless  numbers  of  times. 

".•\lmost  every  national  advertiser  uses 
illustrations  to  attract  attention  .  .  . 
almost  every  successful  retail  advertiser 
does  also  .  .  .  and  now  it  is  possible 
O' OR  several  weeks,  in  promoting  used  ior  classitied  advertisers  to  do  likewise. 
Tears,  the  A’ct*;  York  Tinus  lias  of-  ••RtTective  immediately,  you  will  be 
icred  to  assist  rtaders  in  properly  de-  permitted  to  use  symbols,  trademarks 
termming  the  age  of  any  advertised  car  illustrations  to  make  your  advertis- 
they  might  inspect.  iuj>  announcements  stand  out  in  the 

In  a  single-column  ad,  containing  the  Classified  Columns, 
names  and  addresses  of  Times  used-car  ...  ■„  .  .■  .  . 

,  I  •  .  .\n  illii.stration  m  your  Want  Ad 

advertisers,  this  sentence  appears :  i  .•  n  .u  ,  ..  u 

•■.\nv  one  wishing  to  vt'dfy  the  year  emphatically  the  result 

nuxlel  of  a  car  listed  there  (in  the  Times  "message, 

used-car  directory)  may  do  so  by  ob-  Restrictive  rules  governing  use  ot  the 
taining  the  serial  number  and  telephon-  "c’wly  permitted  cuts  follow ; 
ing  the  Times,  Uckawanna  4-1000.”  ‘A  uts  ot  illustrations,  symbols  and 


By  L.  P.  UKELY 

of  the  cliance  m  a  drawing  for  a  year's  sub- 
tment  of  >cription  to  Ruitor  &  Pi  blishek.  In 
audition,  two  theatre  tickets  were  given 
for  each  of  the  first  15  contracts  turned 
indicate  that  the  in. 

,  ot  the  statf  have  been  pursu-  The  plan,  built  on  the  sl'.ort-time 
witii  the  same  zeal  and  Ueter-  space  agreement,  was  adopted  with  tlie 
that  characterized  the  Inuiaii-  expectation  that  liusiness  thus  secured 
Massachusetts  settlers  of  three  would  be  of  no  small  moment  in  stav- 
cotunes  back.  ing  ott  the  slump  in  linage  that  nor- 

\ii  intensive  drive  for  the  sale  of  nially  hits  most  papers  during  summer 
luedars,  in  cooperation  with  the  Chev-  months, 
fuirt  Motor  Company,  appeared  in  these  ♦  *  ♦ 

jpgpers  on  Sundays,  Wednesdays  and  \irHILK  interest  in  the  I'ederal 
fnd»ys  Housing  .Kdininistration's  nnxl- 

Ibecars  listed  were  grouiHiU  together  ernization  campaign  has  cooled  to  well 
ijuunl'hg  tu  model, ^style  and  price,  but  below'  June  temperatures,  Albert  Bitt¬ 
ner,  classified  manager  of  the 
( Pa. )  Call,  has  used  it  to  revive  two 
columns  of  advertising  for  the  Sunday 
editions  for  seven  weeks. 

The  four-inch  two-column  heading  is 
illustrated  by  various  and  sundry  build¬ 
ing  trades  artisans  “doctoring  up’’  a  res¬ 
idence.  Tyiie  in  the  ad  suggests,  “Make 
\our  property  more  livable  and  increase 
its  value.  .  .'  .  REMODEL.  .  .  .  RE- 
P.\IR.  .  .  RENOV.ATE.  .  .  .  (.et 


n  tCEM  accomplishments  of 
K  lUssified  advertising  departmc 
^  Dost  OH  American  and  Sioiduy 
■.•fftistr, 


,tre  admitted.  These  offerings  were  of 
uaiurm  make-up,  space  being  iMiid  for 
(n  the  individual  dealers.  L'ooperative 
(,^y  stressed  the  reliability,  etc.,  of 
tifte  [articular  autos. 

A  valuable  wrist  watch,  suitably  en¬ 
graved.  was  the  reward  offered  by  the 
tlievrolct  branch  to  the  used  car  man¬ 
ager  in  the  metropolitan  Boston  area, 
viiw  made  the  best  record  of  sales  dur¬ 
ing  the  campaign.  Rules  and  condition 
governing  this  sidelight  com|H.*tition 
«ere  prescribi'd  by  the  sponsor. 

*  ^  * 

'pHESE  [laiKTs  also  carried  out  a 
. .  ‘  'l-Tir  Storage” 


c..  Min-  1  successful  classified 
agency,  leature  during  the  period  of  coat  transi- 
Tower.  ton.  The  classification  ran  for  30  days, 
Catioiul-  each  ad  having  been  sold  on  a  30-time 
is-  The  ixitract  basis  before  the  first  publica- 


yi-r'r. 


Mr.  Meyers  states  that  the  timeliness 
111  this  new  classified  idea  was  so  highly 
altimore.  jijpreciated  by  Boston  merchants  having 
:er.  has  fur  storage  facilities  that  it  will  undoubt- 
the  As-  tdly  liecome  an  annual  spring  feature 
ers.  Inc.  if  his  department. 

.vill  rep-  ♦  ♦  * 

-A.  I  .\’  the  Pilgrim  state,  as  in  many  others, 
i  motor  v^icles  must  be  insp^ted  an- 
lually  by  official  brake  and  light  sta- 
tHins.  During  the  month  of  May,  wind- 
shield  stickers  are  obtainable  from  the 
nations  as  symbols  of  compliance  with 
rei|uirements  of  the  Motor  Vehicle 


i/iuioyp-; 

!  I  I7lj 

If  JO  ; 


.  .  .  Meaning,  in  the  alphal>etic  manner  of  the  at  Florida’s  summer  sales  potential.  So  much 

day,  the  Money  and  the  People  in  the  Florida  for  the  Money, 

market  and  the  Coverage  offered  hy  these 
Florida  dailies  which  blanket  it. 

Florida  is  an  active  summer  market.  None  of 
your  statistical  references  tell  ytsu  how  active 
and  how  good  this  market  is.  Your  statistics 
are  not  recent  enough  to  show  the  considerable 
sum  (estimated  at  $625,000,000)  left  in  Florida 
by  tourists  last  season.  They  probably  do  show 
Florida’s  normal  half-billion  dollar  annual  In¬ 
come  ...  so  just  add  the  two  together  in  arriving 


The  .American  want  ad  department 
eM  ads  to  the  official  brake  and  light 
nations  located  in  and  around  Boston. 
They  were  published  during  last  month 
under  an  appropriate  two-column  head¬ 
ing  The  total  business  from  this  feature 
anvmnted  to  approximately  3,(X)0  lines. 

All  ads  thus  sold  were  reproduced  in 
the  Buyer’s  Guide  and  Business  Direc- 
I  ry  blotter,  which  is  published  and  dis- 
t'dnjted  each  month  by  the  .American. 


As  tor  the  People  and  Coverage  .  .  .  of  Florida’s 
more  than  a  million  and  a  half  permanent  resi¬ 
dents,  appro.ximately  five-sevenths  reside  in  the 
major  trading  territories  which  are  covered  in¬ 
tensively  by  the  circulation  of  these  leading 
newspapers. 

And  this  brings  us  back  to  the  facts  that  the 
Money  is  here,  the  People  are  here,  the  Coverage 
Is  here.  To  sell  marketable  goods  profitably  in 
Florida  you  need  only  approach  your  market 
through  these  newspapers  which  have  long  since 
proved  their  dominant  selling  Influence. 


ipOR  two  weeks  competition  raged 
IT  among  the  solicitors  of  Mr.  Meyers’ 
fiih  who  were  tapping  every  feasible 
I'l'i'liect  for  a  30-time  classified  con¬ 
tact.  The  contest  began  May  17  and 
tame  to  a  close  last  Saturday. 

Each  contract  signed  during  the  pe- 
f  '!  earned  for  the  salesperson  one 


THE  FLORIDA  TIMES-UNION  ....  JACKSONVILLE 

THE  MIAMI  HERALD . MIAMI 

THE  EVENING  REPORTER-STAR  .  .  ORLANDO 
ORLANDO  MORNING  SENTINEL  .  ORLANDO 
LAKELAND  EVENING  LEDGER  .  .  LAKELAND 
THE  EVENING  INDEPENDENT  ...  ST.  PETERSBURG 

ST.  PETERSBURG  TIMES . ST.  PETERSBURG 

TAMPA  MORNING  TRIBUNE ....  TAMPA 
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Circulation 


CASH  VS.  MERCHANDISE 
PRIZES  DISCUSSED 


DAILY  GIVES  DINNER  FOR  BOYS 


DREYFXJS  TO  NASHVILLE 


Carriers’  Preference  to  Cash  Awards 
Cited  in  Recent  Survey  by 
Grand  Rapids  Press  Pre¬ 
sented  in  Chicago 


'llic  time-worn  question  of  relative 
merits  of  casli  vs.  merchandise  prizes 
to  newspajjer  carrier  lx)ys  was  thor¬ 
oughly  discussed  in  a  paper  prepared 
by  Klmer  Woltzer,  Grand  Kafdds 
(Mich.)  Press,  for  the  Central  States 
Circulation  Managers’  .Association  con¬ 
vention  in  Chicago  recently.  His  analy¬ 
sis  of  this  <|uestion  follows: 

"It  has  been  the  experience  of  the 
Press  the  last  few  years  that  cash  prizes 
have  been  in  greater  demand  than  mer¬ 
chandise  prizes,  and  in  that  respect  I 
do  not  believe  the  carrier  is  very  much 
different  in  his  choice  than  many  «)f  us. 

“For  a  number  of  years  the  popular 
contests  among  carriers  were  merchan¬ 
dise  prizes  but  that  iH>pularity.  at  lea.st 
with  our  organization,  has  b^n  on  the 
wane  for  a  couple  of  years.  .At  one 
time  we  used  merchandise  prizes  exclu¬ 
sively  and  these  contests  were  always 
iv)pular  with  our  carriers  as  long  as 
we  were  able  to  select  merchandise  that 
was  seasonable  and  articles  that  particu¬ 
larly  appealed  to  the  boy.  We  were 
therefore  rather  reluctant  to  change 
from  merchandise  to  cash  as  we  were 
able  to  give  the  carrier  excellent  value 
for  his  efforts  through  our  ability  to 
buy  at  wholesale. 

"We  continued  with  these  merchandise 
contests  but  we  discovered  that  usually 
in  every  contest  held  there  would  be 
many  carriers  who,  after  selecting  the 
particular  prize  they  wished  to  work 
for,  came  to  us  and  asked  the  ques¬ 
tion  :  ‘Can  I  receive  cash  instead  of 
the  prize?’ 

“This  question  was  asked  from  car¬ 
riers  in  gcK)d  localities  as  well  as  poorer 
ones.  For  this  reason  we  decided  to 
select  about  tine  hundred  carriers  from 
various  districts  in  the  city  and  get 
their  viewpoint  on  ‘which  was  the  most 
desired  in  a  contest — cash  or  merchan¬ 
dise.’  We  discovered  some  very  inter¬ 
esting  reasons  as  to  why  carriers  had 
a  preference  for  cash.  The  three  most 
important  reasons  were  as  we  expected : 

“lorst — The  small  turnover  of  carriers 
causeil  by  lack  of  more  profitable  employ- 


Winiiers  of  a  subsrriptioii  contest  conducted  by  tbe  Philadelphia  Evening 
Ledger  home  circulation  department  shown  at  recent  dinner  at  which  prizes 
were  awarded  before  the>  went  to  theatre  as  guests  of  the  daily.  More  than 
1(>0  carriers  attended  the  affair. 


AMATEUR  SNAPSHOT  SERIES 

The  Boston  Sunday  Post  is  running 
an  amateur  snapshot  series  in  connection 
with  the  national  tiewspaper  snapshot 
contest  and  will  award  each  participant 
two  dollars  for  shots  printed  in  the 
newspaper  lietween  June  lb  and  July 
21.  Participants  may  enter  pictures  in 
four  classifications:  Children.  SjKirts, 
Still  Life  and  Informal  Portraits,  .and 
cash  awards  will  be  presented  for  the 
three  best  pictures  in  each  classification 
and  will  present  a  $25  award  for  the 
liest  picture  chosen  from  the  winners 
of  the  four  classifications.  In  addition 
the  winners  in  the  classifications  will  lie 
entered  in  the  National  .Amateur  Snap¬ 
shot  .Awards  in  Washington. 


23,250  SAW  “GOLDEN  GLOVES” 


Well-Known  Circulator  Appoiat^j  | 
Banner  Position  ! 

Walter  C.  Dreyfus,  for  the  last 
years  circulation  executive  with  i 
Birmingham  Sews  and  -lye-Herald^^ 
been  appointetl  circulation  manage « 
the  Sashvilic  Banner.  He  succeed}  F 
C.  White,  resigned. 

Before  commencing  his  long  senit, 
with  the  Birmingham  newsiapers,  Ijf 
Dreyfus  served  with  the  circulation  d,. 
fiartments  of  the  Milwaukee  Setn^ 
and  with  the  Milz^xiukee  Journal.  Ih 
was  for  a  time  state  district  circular 
manager  of  the  .Sentinel,  and  later 
supervisor  of  the  Journal.  He  bm 
his  service  in  circulation  work  ig 
mediately  after  the  World  W’arina-hj^ 
he  served  as  a  battalion  sergeant  majg 

Mr.  Dreyfus  left  Milwaukee  to  acc* 
the  iKisition  of  city  circulation  managg  i 
of  the  Birmingham  jiapers.  He 
that  position  from  1926  to  1931  when^ 
was  promoted  to  assistant  general 
culation  manager.  He  leaves  that  pL. 
with  the  News  and  .Age-Herald  to  tak^ 
charge  of  the  circulation  department  ■ 
The  Banner. 

Mr.  Dreyfus  has  made  an  outstay 
ing  rejiutation  while  with  the  News  a 
■Age-Herald  for  his  work  with  riCas 
paper  Ixiys. 


Chicago  Team  Triumph*  Over  Ital¬ 
ians  in  Chicago  Tribune  Contest 

A  capacity  crowd  of  more  than  2.\250 
spectators  witnessed  the  annual  interna¬ 
tional  (jolden  Gloves  Contests,  sponsored 
b>  the  Chicago  Tribune  there.  May  22. 
The  Chicago  boxers  triumphed  over  the 
Italian  team. 

Italy’s  team,  brought  here  by  the 
Tribune,  was  composed  of  survivors  of 
an  original  field  of  2,000  Italian  airj^- 
teur  Ixixers. 

Arrangements  for  the  colorful  spec¬ 
tacle  were  handled  by  .Arch  Ward. 
Tribune  sports  editor,  and  Wilfred 
.''mith.  sports  writer. 


MODEL  BOAT  REGATTA 

The  Buffalo  (N.  A’.)  Ezvning  Sezvs 
I'.eld  its  second  annual  model  boat  re¬ 
gatta  June  1  in  the  wading  pool  in  Hum- 
Ixildt  Park,  with  the  cooperation  tif 
Frank  .A.  Coon,  commissioner  of  jiarks. 
Cash  awards,  including  a  first  prize  of 
$5.  second  of  $3,  and  third  of  $2  were 
made  to  the  winners  in  everv  event.  In 


. . two  events,  the  open-class  sailboats  and 

ment  gave  us  an  unusually  high  age  average  the  Ojien-class  powerboats,  four  addi- 
and  these  boys  in  particular  preferred  cash  tional  prizes  were  offered.  Manual 


SPONSOR  CADDY  GOLF  MEET 

The  Chicago  Herald  and  Examiner 
will  siKinsor  a  city-wide  golf  tourna¬ 
ment  for  Chicago  caddies.  Sept.  3-6. 
The  Herald  and  Kxaminer  will  assume 
the  daily  green  fees  for  all  contestants 
in  the  ([ualifying  round,  and  those  who 
continue  in  match  play.  The  tourna¬ 
ment  is  oj^n  to  all  1935  caddy  cham¬ 
pions  at  private,  daily  fee.  municipal  and 
countv  courses. 


for  various  reasons,  among  them,  amusements, 
education,  savings,  etc. 

“Second — Many  of  the  boys  who  formerly 
were  allowed  to  keep  their  route  earnings 
were  now  obliged  to  turn  over  this  money 
to  iheir  parents  as  their  fathers  were  unem¬ 
ployed.  The  extra  cash  earned  in  a  contest 
was  used  by  the  carrier  for  his  own  spending 
money,  something  he  did  not  receive  at  the 
present  time  fro.-n  his  parents. 

“Third — There  were  a  certain  number  of 
boys  who  were  determined  to  help  at  home 
and  took  considerable  pride  in  not  only  giving 
their  parents  their  route  earnings  but  also 
any  other  cash  received  by  them  for  secur¬ 
ing  new  starts. 

“I  have  given  you  my  version  of 
‘cash  versus  merchandise,’  and  have 
expressed  that  cash  is  the  most  ixipular 
prize  with  us  at  the  present  time  but 
be  it  cash  or  merchandise,  if  we  must 
hold  contests  of  this  nature,  I  believe 
in  giving  the  carrier  what  he  wants  as 
long  as  he  produces  new  starts. 

‘‘.May  I  add  that  we  are  eliminating 
as  much  as  ixissible  this  type  of  pro¬ 
motion  and  are  spending  more  time 
teaching  the  carriers  how  to  sell  the 
newsi)aper  on  its  merit  alone,  also 
instilling  in  the  carrier’s  mifid  that 
success  on  his  route  does  not  depend 
entirely  upon  holding  his  present  sub¬ 
scribers  and  giving  good  service  but  his 
ability  to  secure  new  subscribers  with¬ 
out  the  incentive  of  prizes." 


training  teachers  in  public  schools  in 
Buffalo  and  the  surrounding  towns  dis¬ 
tributed  entrv  blanks  for  the  dailv. 


CARRIERS  VISIT  LOS  ANGELES 

Using  its  carriers  as  salesmen,  the 
Douglas  (.Ariz. )  Daily  Dispatch  has 
just  completed  a  subscription  cam]iaign, 
adding  4(KI  new  subscriliers  according  to 
James  Logie,  president  and  general 
manager  of  the  daily.  The  four  win¬ 
ners  t>f  the  contest  were  the  guests  of 
the  daily  on  a  week’s  trip  to  Los  .Ange¬ 
les  and  other  Pacific  Coast  points  under 
the  guardianship  of  Victor  E.  Tcde.  cir¬ 
culation  manager. 


PRINT  GRADS  PICTURES 

IiKlividual  pictures  of  the  189  grad¬ 
uating  members  tif  La  Porte  High 
School  appeared  in  two  pages  recently 
of  the  LaPorte  (Ind. )  Hcrald-Argus. 
This  marked  the  first  time  this  lias 
bein  done  in  LaPorte  County. 


'Tke  (?liolcQ 


PROPOSES  P.W.X.  FUND  USES 

The  Philadelphia  Record  is  publish¬ 
ing  a  series  of  photographs  depicting 
the  uses  to  which  P.\V..A.  funds  can  be 
put  in  that  city.  .Among  them  have 
been  scenes  in  the  slum  districts  show¬ 
ing  health  and  play  hazards.  Editorials 
and  stories  have  been  tied  in  with  a 
campaign  for  “a  fair  share"  of  wtirk 
relief  funds  for  the  city. 


OF  THE  WORLD'S  LEADING 


PUBLISHERS 


CARRIERS  SAW  AUTO  RACES 

The  Birmingham  Sezos-Age-Herald 
sent  five  carrier  boys  to  the  annual 
speedway  classic  at  Indianapolis  May 
31. 


43  CARRIERS  SAW  BALL  GAME 

Forty-three  Battle  Creek  (Mich.) 
Moon-Journal  carrier  Ixiys,  winners  in 
a  recent  circulation  contest,  were  guests 
of  the  daily  at  the  Detroit  Tigers-Chi- 
cago  White  Sox  ball  game  at  Detroit 
June  2. 


CLINE  PRESS  DRIVES 
and  CONTROL . . 

Reels,  Tensions,  and  Pasters 


CLINE  ELEC.  MFC.  CO. 


Chicago:  211  West  Wacker  Drive 
New  York;  220  East  42nd  Street 
San  Francisco:  First  Nat'l  Bank  Bldg. 


NEW  CIRCULATION  STUNT 

The  Attleboro  (Mass.)  Sun  sends  a 
copy  free  for  one  month  to  each  new 
family  moving  into  the  city. 


/A 

CLINE  SYSTEM 


CIRCULATORS  TO  MEET 

The  New  England  ,As.sociation  Mj'noti 
Circulation  Managers  will  hold  ml  on  it 
summer  convention  July  10-11  at  L~  inth 
Ocean  House.  Watch  Hill,  R.  I,  h  respi 
was  announced  this  week  by  H.  H.  onti 
Sloan,  IVoreestcr  Evening  Post,  prtsi-,fliis 
dent.  d  tl 


lulij 


TORRINGTON  COOKING  SCHOOL 

The  Torringtov.  (Conn.)  Register 
conducterl  a  cooking  school  recently 
with  Mrs.  Nancy  Rowe  as  lecturer. 


I  in 


This  paper 
lost  cast 


SOCIALLA',  we  mean — and  ilj^™ 
was  ail  IxH-ause  of  the  smeiip,,.,, 
job  in  printing  wedding  pictures 
the  daughter  of  a  local  magnate.  ! 


\\a.s  it  a  ixiincidence  that  thi^ 
(taper  changerl  over  to  Certifieik.iias 
right  after  this  incident  had  bwj;'' 


sifted  to  the  bottom? 


Oi 


( tr  was  it  a  case  where  the  ni»i< 


Tl 


lishing  item— thlde 
have  safeguanWj^^ 


infinitesimal  publishing 
dry  mat.  might  have 
[irestige  and  ultimate  values  runniKi 
into  many  thousands?  .'I 

For  de(x‘ndable  stereotyping,  nl)j^ 
on  Certifier!  .Mats,  made  in  fi'Ljj 


I  .  S.  A. 


CERTIFIED  DRYMATI 
CORPORATION 

;Mt)  .Madison^.Ave.,  New  York,  N  ^ 


GAliAjffJl 
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UR  OVN  VORIX) 

‘or  Letters 


statements  shtmld  prove  of  interest  to  with  one  or  two  signed  articles  by  rec- 
the  student  of  European  affairs.  ognized  experts.  1  he  rest  of  the  page 

C.  G.  T.  wouhl  he  tlevoted  to  letters  to  the  ed- 
*  *  *  •  .  •  ^  ^  ubituaries  would  be 

^^^1111  the  third  issue  of  the  practically  libelous,  extremely  realistic 


"M newspaper  corresiKuident 
Ijrnsout  to  be  a  panegyric  for  the  Fed¬ 


eral  Housing  .\d- 
ministration.  It  is 
written  in  read¬ 
able  style  and  is 
engagingly  con¬ 
structed.  Its  out¬ 
standing  fault  is 
that  it  is  not  in 
the  least  bit  criti¬ 
cal  nor  selective. 
M  r.  Smythe  has 
very  nice  things 
to  say  about  all 
the  prominent  1'. 
H.  .-\.  jrersonnel. 
which  might  be 
more  convincing  if 
imnibus  of  praise. 


necessarily  mean  that  war  will  come 
from  that  direction,  or  that  (jermany 
would  l)e  even  a  contrihuting  factor  to 
an  international  conflagration.  It  is  im¬ 
portant  to  add  that  Prof.  .McKenzie 
does  not  six-ak  of  (iermany  as  a  inrten- 
tial  aggressor  but  he  does  go  into  detail 
in  interpreting  its  foreign  intlicies. 

There  should  In*  no  (ptarrel  with 
the  content  of  the  brochure.  Prof. 
McKenzie,  who  is  a  sea.soned  newsp:iper 
man.  knows  a  gtxKl  story  when  he 
smells  one  and  presents  his  material  in 
a  straightforward,  workmanlike  man¬ 
ner.  He  has  taken  pains  to  go  directly 
to  original  sources  ff)r  his  information, 
having  interviewed  such  i)ersonagcs  as 
Dr.  Hjalmar  Schacht.  president  of  the 
Reichhank.  Otto  Strasser,  one  of  Herr 
Hitler’s  arch-enemies  and  Reich  Hishop 
Ludwig  Mueller.  He  also  talked  to  the 


Ray  Smvtiif 
i[  such  an 

TV  accomplishments  of  the  New  Deal  man  on  the  street  and  to  the  youthful 
poop  are  appraised  in  text  superlative  conscripts  in  the  work-camps.  Much 

..  - L-  *1 -  — 1,._  u...  jPip  information  he  uncovered  is  t)ro- 

loundly  thought-provoking,  hut  even 
the  least  imjKirtant  of  his  anecdotes  and 


"if'**  ^  tmns.  Mr.  Smvthe  smothers  under  h's 

th  nev.-  - 


LET 


cm  blanket  ot  praise. 

Nevertheless  this  iKxik  does  give  in- 
sllrtit  into  one  branch  of  Federal  ac- 
tiiity  which  appears  to  be  not  only  a 
lation  oi  "noble  experiment"  but  an  experiment 
hold  ;;  on  its  way  to  success.  Its  story  is  told 
1  at  tin  in  the  mannerisms  oi  a  Washington  cor- 
R.  I,  it  respondent  to  a  small-towii  paper,  w  ith- 
r  H.  H.  ont  the  euphony  of  an  all-knowing  econ- 
st,  presi-  Ainist  nor  the  accomplished  sintnithness 
loi  the  professional  and  inveterate  jour- 

- nalist.  If  it  weren't  for  the  flocxl  oi 

unqualified  approval  the  author  lets 
lo(«.  this  would  be  an  excellent  Ixxik. 
Certainly  he  knows  what  he  is  writ- 
ijL  ing  about,  since  he  has  lieen  with  the 
^  F.  H.  since  its  inception.  He  also 
[  I  l'  hs  served  as  a  merchandising  executive. 

'  '  I  press  representative  and  newspaper  cor¬ 
respondent.  which  should  give  him  a 
catholicity  of  viewpoint. 

It's  a  little  book,  published  hy  Colum- 
jlia  Publishers,  Washington.  D.  C..  and 
I  it  costs  $3.— J.  W.  P. 

1  ♦  ♦  ♦ 

George  S.  O'XEIL.  rewrite  man 
on  the  staff  of  the  Awcricau  li’cck- 
!\.  whose  second  novel.  “Weariest 
River."  was  published  this  week  by 
breenberg,  says  that  the  way  to  start 
writing  novels  is  to  contract  insomnia. 
-No  matter  what  time  he  goes  to  hed 
he  can't  sleep  later  than  5  o’clcKk  in  the 
miiming  and  since  he  doesn’t  have  to  be 
,at  work  until  10.  he  took  to  writing 
novels.  Last  fall  he  published  Wed- 
D — and  itjilin?  June.”  He  is  a  graduate  of  the 
,  -'Mabama.  and  has  worked 

ne  s  1,,^  newspapers  in  his  native  Hirming- 
pictuiwditi^ni,  .Ma..  Portland.  C)re.,  Paris  and 
,  (New  York. 

lagnate.  ♦  *  * 

that  tlriPOPlES  of  the  sjKreches  in  the  four- 
cornered  debate  held  at  Town  Hall 
CeruMwIlast  week  on  the  subject  "Which  Way, 
had  lK«l.'''*i'ica— Fascism.  Socialism,  Commun- 
pstn,  or  Democracy  ?’’  in  which  Lawrence 
jllennis  argued  for  fascism.  Xctrman 
E  the  ''ocialism.  A.  J.  Muste  for 

^""'munisni  and  Raymond  Moley  for 

item— w|nenK)cracy,  have  been  published  in  book- 
afeguanW' **  obtainable  for  25  cents 

at  the  League  in  Town  Hall. 
jesrunniW:  *  *  * 

;  I  HE  keystone  position  of  Germany 
1  in  the  arch  of  European  diplomacy 
typing,  rovjmakes  "War  In  Europe.  1940”?  by 

ide  in  tkj  ■  McKenzie  a  significant  collec- 
jiion  of  articles.  Even  though  the  twelve 
il'ieces  that  make  up  this  twenty-five 

pent  brouchure  were  written  last  suni- 
YM4T1'u!I  the  author  was  in  Europe. 

I  -  •  thpr  are  timely  and  informative,  esjteci- 
lON  in  view  of  the  recent  reports  of 

•  V 1  ^^tensive  re-armament  and 

York,  N  '  I disregard  of  the  Yersailles  Treaty 
The  title  of  the  book  is  a  misnomer 
hir  the  writer  is  specifically  interested 
j]  I'l  the  mechanism  of  the  Hitler  regime 
Jj  Germany’s  attitude  toward  the  rest 
1  gjl  world.  Even  when  one  grants 

great  imjxjrtance  of  the  New  Ger- 
^^^^J|niany  in  Euroi)ean  affairs  it  does  not 

i 


issue 

monthly  magazine,  CoIhhih  Re- 
tnerv,  edited  along  the  lines  of  Read¬ 
ers  Digest,  by  aiul  about  newspaper  col¬ 
umnists,  Paul  Vawitz,  .Vcti>  York  Mir¬ 
ror  columnist,  becomes  its  editor. 

The  May  issue  features  a  symixisium 
by  a  group  of  newspaper  editors  on 
"What  Constitutes  the  Ideal  Xewspa- 
per."’’  Culled  from  the  symposium  are 
the  following  provocative  statements : 

Stanley  Walker,  .Veto  York  American 
day  news  editor :  "The  ideal  newspaper 
for  my  own  personal  purposes  would 
have  the  gist  of  the  .Xssociated  Press 
reports  very  much  trimmed  down.  It 
W’ould  be  a  standard  size  paper,  with  no 
pictures  except  those  of  a  very  unusual 
and  significant  nature.  Its  news  would 
be  segregated  or  dejiartmentalized  some¬ 
what  after  the  fashion  of  Time  maga¬ 
zine.  It  would,  above  everything  else. 
lx‘  full  of  personalities,  and  personali¬ 
ties  would  be  emphasized  m>t  only  in 
the  local  news  but  in  foreign  and  na¬ 
tional.  -Advertisers  would  have  to  pay 
such  a  high  rate,  say  five  dollars  a 
line,  that  we  would  have  no  ads  what¬ 
ever  except  amusement,  steamship,  re¬ 
sort,  hotel  and  specialty  shops  ads.  We 
would  have  no  editorial  page  but  a  page 


and  concerning  only  those  persons  who 
had  some  zip  to  them.  .  .  .  We  would 
ignore  all  sports  except  baseball  and 
prizefights.” 

William  .Alien  White,  Ewi/>oria  (Kan.) 
iiazette:  "The  newspaper  which  tells 
the  truth  with  courage,  clarity  and 
speed,  which  interprets  the  news  with 
intelligence  and  honesty,  and  which 
serves  its  advertisers  best  by  loyalty  to 
its  subscribers  even  against  the  imme¬ 
diate  interest  of  its  advertisers.” 

Edwin  L.  James,  New  York  Times 
managing  editor :  "Doesn’t  it  all  depend 
on  the  public  for  which  the  newspaper 
is  intended  ?  That  would  seem  to  me  to 
create  such  a  divergence  of  concepts 
as  to  bar  any  one  'ideal  newspaper.’ 
In  other  words,  some  of  us  like  blondes, 
some  like  brunettes,  and  we  might  all 
i-e  right." 

W.  G.  \’«>rpe,  Cler'clami  Plain  Dealer 
Sunday  and  feature  editor:  “My  idea 
of  the  ideal  newspaper  is  one  in  which 
the  editor  never  straddles  the  fence.  .  .  . 
Furthermore,  like  a  visitor  to  the  home, 
it  should  not  come  in  with  clean  collar 
and  muddy  slux:s.  Its  advertising  con¬ 
tent  should  lx  just  as  clean  as  the  edito¬ 
rial  matter  it  contains.”  (i.  -A.  R. 


^ookyntMt 


The  IxKtks  advertised  below  (or  ANY  other  book,  new  or  old)  are  available 
to  EDITOR  &  PTBLISHER  readtTs,  by  return  mail,  at  list  price,  or 
less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

The  ILDITDR  &  PUBLISHER  B<M>k  Mart  specializes  in  journalistic,  advertising,  technical  and 
circulation  premium  lHX)ks  (discounts  on  (piantities),  offering  bargains  when  obtainable. 

When  ordering  Ixxtks  of  unknown  price,  please  send  $5.00  and  we  will  return  the  proper  change.  Remit  the 
state<l  amount  by  check,  P.  O.  money  order  or  postage  stamps. 

Qiiote<l  jirices  include  cost  of  wrapping  and  mailing.  .Address:  Book  Mart,  EDITOR  Ik  PUBLISHER, 
1700  Times  Building,  Xew  York.  .Add  10%  Uanadian  orders. 


Journalism 

My  Own  Story,  by  Kremont  Older.  Ex¬ 
periences  <il  San  Francisco  Crusader. 
Cloth  n.M 

City  Editor,  by  Stanley  Walker.  Bril¬ 
liant  story  of  the  worklnKS  ot  blx  time 

loumallsm.  doth.  . $3.0* 

Modern  News  Eeportlna,  by  Carl  N. 

Warren  . 

Behind  the  t'ront  Pace,  by  Wilbur 
Forrest.  New.  Kevlewed  as  season's  best 
story  ot  reportorial  romance,  doth .  tt.SV 
Newspaper  Make-up  and  Headlines, 
l>y  .Norman  J.  Hadcier.  The  prtnclplea 
and  itractlee  ot  newspaper  copy  headlne 

and  make-up . tt.M 

Newspaper  Management,  by  Frank 
Thayer.  Tbla  Ixxik  covers  the  whole  field 
ot  newspaper  inanaKcment  from  the  foun¬ 
dation  through  equipment  and  organiza¬ 
tion  of  plant.  oOloe,  circulation  and  adver¬ 
tising  departments  to  the  formulation  of 
an  editorial  policy  tor  service  to  the  com¬ 
munity,  which  Is  the  basis  of  sound  and 
permanent  newspaper  success . t4.M 

Juxt  Out 

“The  Reporter  and  the  News,”  a 
practical  exposition  o(  news  gatherlnK 
methods.  Written  by  two  newspaper¬ 
men.  Pblllp  Porter,  t’ity  Editor.  Cleve¬ 
land  Plain  Dealer,  and  Xorval  Neil 
Luxon.  Asst.  Prof,  of  Juumallsm.  Ohio 
sute  rnlverslty.  F:xcellent  text-book  for 
a  t>eglnner.  Octavo.  560  pastes . $t.76 

Law  of  the  Press 

Newspaper  Ijiw,  by  Mr.  W.  Loomis. 

♦loth  ft.5« 

The  I.AW  or  Newspapers,  by  Arthur  A 
Croaman.  Complete  exposition  of  libel, 
slander,  contempt,  doth . |3.M 

Circulation 

Newspaper  Ulstrlet  Management,  by 

Lloyd  Smith.  A  textbook  for  men  In 
rharge  of  newspaper  carrier  salesmen.  111. 

<ioth . fj.M 

The  Paper  Route,  by  Lloyd  Smith . .  fl.M 


Special 


Brewer  IMctlonary  of  Phrase  and 

Fable  (frequently  referred  to  as  the 
Editor's  Handbook)  standard  at  the  $7.50 
price,  offered  here  at  $3.50.  Half-morocco. 
1,440  pattes,  over  14.0(X)  references.  Frank 
H.  Vlzetelly,  LItt.  1)..  says:  ’'Full  of  meat 
HS  an  egg."  A  gift-book  not  to  be  over¬ 
looked. 

America’s  Youns 

ward  Howes, 
among  the  young  men  of  the  nation. 
Uegular  price.  $12.50.  Special  price  to 
newspapers  and  libraries . ff.M 


Advertising 

Making  Millions  Read  and  Buy,  by 

William  A.  Thomson.  New.  Expert  anal¬ 
ysis  of  marketing  through  newspaper 
advertising.  Cloth . $$.M 

ZtSZ  Retailing  Ideas,  compiled  by  Eman¬ 
uel  Lyons.  Succ(*ssful  methods  used  in 
nearly  every  retailing  activity,  (‘an  l>e 
used  in  the  advertising  promotion  depart¬ 
ment  as  well  us  by  local  space  salt'sraen 
and  users  of  space.  Cloth . $$.#• 

History  and  l>evelopment  of  .Adver¬ 
tising,  by  Frank  Presbrey.  Handsome 
volume.  600  pages.  Cloth . $7.5# 

Making  .Advertisements,  by  R.  S. 

Durstlne.  Able  exposition  of  general 
advertising  technique.  Cloth . $3.0t 


Adventure 

Bob  Davis  at  l^arge,  by  Robert  H. 

Davis  (new)  . 

Jake  Lingle,  John  Hoettinger  .  .$7.50 
Covering  Washington,  J.  F.  F:88ary. 

$3,0$ 

.Adventures  In  Interviewing,  I.  F.  Mar- 

COSSOD.  . *5.»« 

I  Cover  the  Waterfront,  Max  Miller. 

With  My  t»wn  Eyes,  Frederick 

New  Books 

How  to  Package  for  Profit,  by  C.  B. 
Larrabee.  Here  s  a  new  complete  book 
that  tells  how  to  make  the  package  seU. 
Indispensable  to  manufacturers  and  ad¬ 
vertising  men.  111. .  .  .  -  .  - 

How  to  Run  Better  Sales  Contests,  by 
M.  Zenn  Kaufman.  Pep  up  your  sales¬ 
men.  Use  the  selling  contests  outlln^  In 

this  book.  Ill . .  • 

Straight  Thinking,  by  WlUlam  J.  Relily. 
Illustrated  by  typical  marketing  problems 
of  companies  which  the  author  has 

to  solve  for  them . 

Newspaper  Desk  Work,  by  R- 

...  . $3,0U 

Some  Newspapers  and  Newspapermen, 
by  O.  (1.  Vlllard  ...  W-** 

Practical  Exercises  In  Newswrltlng  and 
lldltlns.  by  I).  \V.  Miller.  ....  •■„**•*< 
The  Advance  In  Science,  by  Wa^n 

Davis.  ...  . $3*a9 

The  Seven  Keys  to  Retail  ProB^by 
Clyde  O.  Bedell . »3.S, 


Advertlslnc,  Elements  and  Principles,  by 
(leonte  H.  :%eldon.  Published  In  1923  but 
the  text  matter  is  still  excellent  for  be- 
Klnners  In  advertlsInK-  Specially  priced 

at . *1.8t 

Advertlslntc,  Its  Economics.  Philosophy 
and  Technique,  by  Herbert  W.  Hess. .  $i.M 


Fiction 


Creative  Salesmanship,  by  Heas 
Practical  Advertising,  by  KIiik.  . . 


$3.5« 

tS.M 


Success,  S.  H.  .\dams  .  fl-fS 

Buchanan  of  the  Press,  Silas  Bent 
tialleger  and  Hther  Stories,  R.  H. 

D'lVLS  . yj»75 

Not  for  Puhlicatlon.  f.  H.  Hough,  g.g 
Deadlines  Justin  Smith. .  . 

Young  Phillips.  Reporter 

Smith .  . 

Splendor,  B.  A.  Williams . 


$1.7$ 

$7.$$ 
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SPECIAL  barc;ai\  offer 

Thouaanda  of  nuestlons  are  answered  In  “The  laWW  on  Advertising,”  a  50()-pagc  book  by  C'lown^ 
Chapman,  of  the  New  York  bar,  with  introduction  endorsement  by  Ernest  Elmo  Calkins.  The 
book  bears  the  date  1929  and  was  made  to  sell  at  $7.50.  Through  special  arrangement.  The  Book 
Mart  offers  a  limited  number  while  they  last  at  $2.95.  Add  25c.  to  cover  postage. 

‘‘BuHlness  the  Civlllier,”  by  Ernest  Elmo  Calkins.  "It  is  unnecessary  to  write  any  more  booM 
al)out  advertising.  He  has  said  it  all.” — Ray  i?.  Durstine  in  N.  Y.  Herald  Tribune.  Illustrate 
SPECIAL  AT . 
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WIIRKINC.  NEWSPAPERMAN’S  SHEEK. -Recommended:  History:  Main  Currents,  hy  W.  fi.  Itleyer. 
I'echnlque:  Newspaper  Reporting  of  Public  Affairs,  lo'  Bush.  gl.M.  Newspaper  Writing  and  Editing, 
Rights  and  Piivlleges  of  tne  Press,  by  Slebert,  fS.M.  The  Working  Press,  by  Sorrells.  fS.M.  The  Ijkw  of 
by  Arthur  *  Crosman.  $3.56.  Newspaper  Reference  Methods,  by  Desmond.  ft.M.  News  Photi^ra^y,  by  Price, 


Address: 


Inspiration 

Book  Mart 


f  Public  Affairs,  by  Bush.  ,3.M.  .Newspaper  writin 
by  Slebert,  fS.M.  The  Working  Press,  by  Sorrells.  $Z.i 
paper  Reference  Methods,  by  Desmond.  fz.M.  News  I 
Behind  the  Front  Page,  Eorrest.  $t.S4.  Reference:  March’s  Thesaurus 

EDITOR  &  PUBLISHER.  1700  Times  Building,  New  York,  N.  Y. 


t3.M.  Editorial 
by  Bleyer.  t3.:U. 
the  Newspapers, 
Prire.  tZ.M.  For 

nary,  tt.M. 
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Editor  &  Publisher  for  June  8,  19  35 


A.  B.  C.  ELECTS  16  MORE 


SUTLIVE  NAMED  EDITOR 


Promoting  Rain 


One  chart  shows  which  pre-depression 


RAIX  lias  become  an  essential  part  groups  the  present  charity  tam-  Chicago,  June  S — election  ot  16  ad- 

ot  market  data.  Uust  storms  and  came  troni  and  how  many  came  ditional  advertisers  to  membership  in 

droughts  can  chase  advertising  dollars  group.  Another  chart  shows  Audit  Bureau  of  Circulations, 

avsay.  Rain,  if  proiierly  promoted,  can  circulation  ot  the  various  Los  An-  bringing  the  total  to  85  national  adver- 

hriiig  them  back.  Hereafter,  markets  gvles  jiaiiers  among  the  charity  lamilies.  timers  that  have  joined  since  Jan.  1, 

west  of  the  -Alleghenies  and  south  of  <^)ther  charts  show  the  circulation  among  announced  here  today  by  H.  V. 

Washington  are  aren  t  yet  charity  gtrawn  of  the  Bureau.  The  following 

not  L>oiiiL»  to  he  lamiltes.  There  are,  as  a  matter  ot  ia  nationallv  known  concerns  have  re- 


Total  of  85  New  Advertiser  Members 
Since  Jen.  1 

(Special  to  Editoe  &  Pcblishee) 
Chicago,  June  3 — Election  of  16  ad- 


Ckanges  on  Savannah  Evening  Prtu 
Are  Announced 


William  ti.  Sutlive,  managing  edhot 
of  the  Stnaiinah  Evctiing  Fress,  hjs 
been  named  editor,  succeeding  the  lat^ 
Pleasant  A.  Stm. 


Washington  are 
not  gtiing  to  be 
content  with  show- 


16  nationallv  known  concerns  have  re¬ 


fact,  all  kinds  and  sizes  of  charts :  bar  j-^ntly  been  elected  to  the  Bureau :  The 
cliarts,  pie  charts,  triangle  charts— and  BgU  Telephone  Co.  of  Canada.  Mon- 


ing  income  tax  re-  i«'=  iiKtus”-  vnans  anu  xelephone  Lo.  ot  Canada,  Mon- 

tnrns,  automobile  mo^t  novel  and  play-  ti-gal,  Que. ;  Bissell  Carpet  Sweeper 

sale.s,  home  owner-  charts  that  \ye  ha\e  ever  seen,  a  Company,  Grand  Rapids,  Mich.;  Cana- 
ship,  retail  sales,  ‘ornbmation  ot  triangles  and  circles  and  ^jjan  Westinghouse  Co.,  Ltd.,  Hamilton, 
Tliey  are  going  to  colored  celluloid  pieces,  enclosed  .  Cannon  Mills,  Inc.,  New  York; 

say  “liKjk  at  the  ^  ixicket,  which  the  reader  is  asked  },'(jison  General  Electric  .Appliance  Co., 

rainfall  we’ve  had.”  P'ace  on  the  charts  to  show  the  cov-  i„g  Chicago ;  Ford  Motor  Company. 

They  are  saying  it  ^  duplication  ot  the  Los  Dearborn.  Mich. ;  Hills  Bros.,  San 


The  Miiine-  -Angeles  jxapers  Jn  terms  of  families,  Francisco,  Calif.;  Household  Finance  LLl.^M  G.  SUTUVE 


aiKjlis  Tribune  runs  occupations  and  income  groups. 


Corporation.  Chicago:  John  F.  Jelke 


_  -  —>1"  I  a  i>age  ad  in  east-  There  has  been  a  lot  of  guessing  and  Company,  Chicago;  The  Northwestern 
e  r  11  newspapers  theorizing  about  what  the  depression  Mutual  Life  Insurance  Co.,  .Milwaukee; 
showing  a  cloudburst  deluging  four  and  unemployment  have  done  to  markets  Olson  Rug  Company,  Chicago ;  Pon- 
northwestern  states,  ^  title  and  newspaiiers.  This  is  the  first  big  tiac  Motor  Company,  Pontiac,  Mich. ; 

Northwest  (joes  Wet  and  giving  attempt  to  get  some  facts.  It  is  Provident  Mutual  Life  Insurance  Co., 
rainfall  figures  to  prove  the  healthy  a  problem  that  affects  every  market,  .Milwaukee;  The  Wander  Company, 
condition  of  the  territory.  The  Des  a  problem  that  concerns  every  adver-  Chicago;  Win.  Wrigley,  Ir.,  Co.,  Ltd.! 
■Moines  Register  and  Tribune  tells  trade  tiser.  It  is  a  delicate  problem  to  tackle  Toronto,  Ont. ;  Zonite  PriKliicts  Corpo- 
paiier  readers  that  "There’s  a  Rain-  Ijecause  it  involves  a  lielittling  of  mar-  ration,  NVw  York. 

lx)w  over  Iowa.  .  and  it  takes  rain  to  kets  and  newspapers.  Most  newspapers  _ 

make  a  rainlKiw"  and  quotes  rainfall  have  had  little  to  say  about  it.  We  sa-  INJUNCTION  DISSOLVED 

figures.  Tile  Daily  Oklahoman — Okla-  lute  the  Los  .Angeles  Times  for  its  cour-  — ; - 

lioina  City  Times  inserts  an  ad  in  the  age.  It  will  be  accused  of  maligning  its  Restrainer  Against  Shopping  Newt 
trade  papers  to  show  that  rainfall  in  territory,  of  frightening  advertisers  Overruled  At  Premature 


INJUNC-nON  DISSOLVED 


Oklahoma  is  up  31  per  cent  and  gives  away,  of  throwing  mud  at  its  competi- 
its  message  the  caption,  "Eye  Openers  tors,  of  building  too  much  of  a  story  on 


Overruled  At  Premature 


(Special  to  Eoitor  &  Publisher) 
Cmc.XGo,  June  .3 — Ruling  that  the 


in  Oklahoma.  Xhc  sul)-copy  is  headed,  the  depression,  of  oiTendins  some  of  the  v.-hicago,  June  3  Ivulin^  that  the 
Don  t  Let  Dust  Get  in  A  our  Ey’es,  Los  Angeles  inhabitants,  of  being  inac-  temporary'  injunction  issued  last  \larch 
and  says  that  the  dust  storm  wasn’t  so  curate  (a  competing  Los  .Angeles  paper  Siijierior  Court  Judge  Lewis,  limit- 
iniiKirtant  after  all.  recently  ran  a  double"  truck,  two-color  '"8  the  manner  of  distribution  of 

It's  smart  advertising.  Smart,  because  ad  attacking  the  survey).  The  Times  E>otmtouni  Shopping  Nnvs  and  the  ad¬ 
it  is  timely  and  newsy'  and  important,  jitobably  e.xpected  all  this,  but  went  '■‘“•‘tising  circulars  of  Goldblatt  Broth- 
Of  the  three  ads  we  like  the  (.Oklahoma  ahead  just  the  same.  department  stores,  should  not  have 

one  best,  not  because  its  rainfall  is  big-  The  siirvev  was  coiulnrted  bv  W’  R  until  evidence  had  been 

gest  but  liecause  it  does  the  best  job  Ferrell  head  of  the  Times  Retail  Mar-  ^  Apellate  Court  here  late  last 

.11  getting  attention  with  a  novel,  U  ic-ting  bepStit!  iS  ‘^e  temporary  restrain- 

clean-looking,  layout  and  in  putting  the  ford,  the  advertising  manager,  are  flying  u.A  r,  »  i  .u  ur 

message  across  with  copy  that  is  well  from  one  large  citv  to  another,  present-  ,■  ‘he  publica- 

arrange,!  and  easy  to  read.  ^he  survey  to  groups  of  advertising 


men.  The  book  is  beautiful  designed.  f 

printed  on  coaterl  stock  with  a  free  and  householder  so  that 

'  ..  ..  -..I....  u-o  the  wind  could  not  scatter  them  and 


Charity  Families  in  Los  Angeles 


L.  ,  ,  intelligent  use  of  color,  has  numerous  li-  •  c  i  j 

AST  week  we  said  a  few  words  „l,otographs  as  well  as  charts  and  is 

alHiut  an  ad  of  the  Los  .Angeles  spiral  bound  in  a  size  (814x11 )  that  ?"  accordance  with  the  temt^rary  m- 
1  lines.  \\  e  have  no  desire  to  talk  too  convenient  for  filinir  nnrnoses  Dowtown  Shopping  News  and 


often  about  any  one  newspaper,  but 
something  must  be  said  of  the  new 
Times  book  that  has  just  come  to  our 
attention. 

The  book  (title. 


is  convenient  for  filing  purposes. 


just  come  to  our  Send  in  Your  Name 

ttentioii.  SULLIV.AN,  Chairman  of  the 

The  book  (title,  Membership  Committee  of  the  Na- 

.A  New  Survey”)  6‘’'’al  Newspaper  Promotion  .Associa- 


(joldblatts  have  been  fastening  their 
circulars  by  means  of  rubber  bands. 


civ/  .r  .  .  tion.  wants  this  column’s  help  (and  flat-  *  I'cr  vem  sa.es  tax, 

gives  a  condensed  which  .mjwses  a  tax  on  newspaper  ad- 

report  of  the  Times  j,,  3,,  accurate  list  of  all  pro-  Missouri,  vv-as  passed  last 

survey  on  the  Eco-  motion  managers  and  research  directors,  Houst  of  Representatives 

nom.c  Etfect  o  ff  you  haven’t  been  getting  any  Bui-  '*f  the  general  assembly.  It  now  awaits 
Lnemployment  and  letins  or  other  correspondence  from  the  signature  of  Cjovernor  Guy' B.  Park, 
the  Readersiup  of  Association,  that  means  that  vouVe  not  ^  ’  passed  by  the  Senate  several 

Newspapers  by  ,,11  Sullivan’s  list,  and  that  means  you  commodities. 

Giarity  Families,  ought  to  send  your  name  to  him  now  -toiai  rkA-i-E-  cr-r- 

The  original  and  and  let  him  know  vou  are  alive  and  ,  .  TRIAL  DATE  SET 

complete  report  consists  of  nearly  1,006  working.  There’s  no  obligation,  mind  -V.ngei-es,  June  3 — Inal  date  for 

jiages  bound  in  four  large  volumes  and  you.  It’s  just  to  get  a  much  neeiled  ^^ecoiul  condemnation  suit  oyer  the 
accessible  to  interested  advertisers.  The  record  of  all  the  bviys  and  girls.  projierty  of  the  Los  .Angeles  Times  at 


Giaritv  Families.” 


The  original  and  and  let  him  know  vou  are  alive  and 
complete  report  consists  of  nearly  1,000  working.  There’s  no  obligation,  mind 


survey  is  sa'd  to  have  cost  $30,000.  It 
t(M)k  alxiut  nine  months  to  complete  it 
and  another  three  months  to  tabulate 
and  jiresent  it  in  printed  form.  Its  pur- 


Humor 

iH.ALK  up  as  one  of  the  chief  requi- 


iwse,  to  find  out  what  the  depression  keen  sense  of  humor.  It’s  not  the  big 
has  done  to  Los  .Angeles,  how  many  jobs,  the  tough  assignments  that  make 


sites  of  _a  giMid  promotion  man  a  A  PUBLISHER  COMMENTS  ON 


families  are  receiving  public  aid,  what  promotion  men  prematurely  grey.  It’s 


newspapers  they  read  and  what  news-  the  annoying  little  jobs  that  are  dumped 
papers  the  "non-charity”  families  read,  on  him  because  they  can’t  lie  dumiied  on 


“Home  Economics' 


All  this  information  is  presented  for  anyone  else,  the  annoying  little  re<|uests 
the  Los  Angeles  market,  and  for  each  that  keep  him  from  getting  at  the  big 


of  the  23  districts  into  which  it  is  jobs,  at  doing  the  worthwhile  things  he 
divided,  with  numerous  colored  charts,  wants  to  do.  Only  a  man  blessed  with 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


with  a  large  map  folded  and  pasted  on  a  sense  of  humor  can  keej)  from  going 
the  inside  front  cover,  and  w'ith  force-  mad  in  the  midst  of  all  this  or  keep 


ful,  aggressive  copy  set  throughout  in  himself  from  becoming  crabby  and  un¬ 
solid  sans  serif  type  that  is  a  little  hard  bearable.  You  must  be  a  lot  of  things 


on  the  eye. 


to  be  a  promotion  man.  but  first  of  all 


The  normal  charity  families  in  Los  you  must  be  able  to  be  annoyed  and  not 
■Angeles,  says  the  book,  comprise  3  per  mind  it. 


"I  know  the  local  will  exceed  the 
schools  of  other  years  also  just  the 
same  as  the  national  lineage  that 
you  brought  us  has  exceeded  those 
totals.” 

(From  a  Pennsylvannia  Newspaper) 


cent  of  the  total.  Even  this  is  an  ab¬ 
normally  high  percentage.  In  1934. 
however,  the  3  per  cent  had  increased 


It’«  Max 

Just  to  keep  the  record  straight,  its 


We  guaraiuee  mnd  deliver  ■  definite 
omoMnt  of  mdditummi  nationml  aatvertinnf 


to  40  per  cent,  the  highest  percentage  Max  Goodkin,  promotion  manager  of 
of  any  metroiwlitan  market  in  the  the  Philadelphia  Evening  Public  Led- 


country.  Forty  per  cent  of  Los  An-  qcr.  We  slipped  and  called  him  “Jay” 


geles’  families,  therefore,  says  the  in  last  week’s  column.  Jay  is  his  mid- 
Times,  have  been  eliminated  as  pros-  die  name. 


pects  for  most  advertisers. 


Allen  French. 


HOME  ECONOMICS 

SERVICE  CORPORATION 

847  P»fc  Av«.  N«»  Vork 

EaTAMJSHKO  IM4 


all.  Mr.  Sutlivj’,  tr 
appointment 

announced  bj  j;.  repoi 

Herschel  \ ,  Jo.  ^  inu 
kins,  president  /vntli 
and  publisher.  '  fir 
John  L.  Sutlive, 
city  editor,  hjs  F-ol  1 
been  made  assist,  ^/was 
ant  managing  ed-  ,  ,  oii 
itor  and  city  ed-  .icred  1 
‘tor,  and  Jack  J.  '  .cm  ir 
Look  assistau  1  thrillin 
city  editor. 

WiLLUM  G.  SuTuvE  ,  Thc  ncw  editor  fun  rive 
I  ■  .  L  L'  -been  con-  Duniig 

nected  with  the  Evening  Press  continu-  |i,c  story 
oiisly  since  its  establishment  in  1891.  ft-  oi  pi 
He  is  experienced  in  all  phases  of  the  fir  .McC 
news  and  editorial  end  of  the  paper,  i;  j  torn 
having  risen  from  a  cub  reporter!  )u«er.  ‘ 
through  the  offices  of  city  editor,  and  |.;.,.ulii, 
managing  editor  to  that  of  editor.  j!,!;  of  h 
As  editor  .Mr.  Sutlive  succeeds  Mr.|b!,'c  joh 
.Stovall,  who  died  on  May  14.  Theyb/air 
were  associated  for  more  than  four  dec-  e-ifulish 
ades  in  newspaper  work,  and  during  almb  pa: 
Mr.  Stovall’s  absence  in  Europe  as  am-r'ix  and 
bassador  to  Switzerland  for  several  Lt.  Pn 
years  Mr.  Sutlive  directed  the  news  and li'WP.O 
editorial  jiolicies  of  the  paper.  Ln-rJ  la 
John  L.  Sutlive,  who  becomes  assist- 1  Later 
ant  managing  editor,  in  addition  to  city  jSstlcr,  I 
editor,  has  been  on  the  Evening  Press  iarat  int 
for  a  number  of  years,  and  served  asjviih  FE 
a  reporter  and  as  telegraph  editor  prior  Supe 
to  his  apjxjintment  15  years  ago  as  city  c'ot  of 
editor.  At  M 

Mr.  Cook,  who  is  made  assistant  city  tte  Tril 
editor,  has  assisted  the  city  desk  for  sev-lly  18  si 
eral  years.  He  has  been  connected  with  an  the  s 
the  jiajier  with  only  a  few  months  ex- iie  pres; 
ception  since  1914.  Before  his  appoint-  All  s« 
ment  to  desk  work  in  the  city  room  he  |lane  in 
was  a  reporter.  |raph  li 

fapidly. 
»ere  ab 


SALES  TAX  HITS  NEWSPAPERS 

(Special  to  Editor  &  Pubi.ishkr) 
Jefferson  Citv,  Mo..  June  .3 — The 
much-disputed  1  jier  cent  .sales  tax. 


The  Philadelphia 

Bate. 

RECORD 


reaches,  Sunday,  as  many  fami¬ 
lies  as  there  are  in  the  cities  of 
St.  Louis  and  Buffalo  com¬ 
bined,  more  than  in  Baltimore 
and  Milwaukee  combined. 


projierty  of  the  Los  .Angeles  Times  at 
I'irst  and  Broadway  has  been  set  hy  the 
State  Supreme  Court  as  July  22. 


Daily  -  222,298 
Sunday  -  346,783 


r  REACHING  ^ 
MORE  THAN 


BALYIMOBE 
L.  FAMILIES  i 


201,059 

net  paid  daily 

BALTIMORE 

NEWS-POST 


Baltimore’s  Outstanding 
Newspaper 
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lOODS  KEPT  WRITERS 
^  ON  THE  MOVE 

p  Man  Reported  to  Be  First  to 
Magnitude  of  Story  in 
Nebraska — Planes  Used  to 
Cover  Territory 


aper, 

otter, 

.  and| 

Mr. 


The  tragic 


riuotl  and  tornado  in 


ilmcsiern  Nebraska  last  week  end 
i  ^  I ."i  reporters  and  photograpliers  >cur- 
1-  ^tricken  area  ahead  of 

'with  relief  exjieditions  of  all  kinds. 
I1ie  tir^'t  reporter  into  the  held  was 
..ri(d  to  Willis  L.  Voung,  As- 
ut^  Press  stall  man  from  Lincoln, 
was  sent  out  before  the  catastrophe 
oil  major  news  importance.  He 
Xrtd  his  clitorts  at  Oxford,  on  the 
L  tcrii  fringe  of  the  territory.  He  had 
I  thrilling  time  of  it  boating  around 
lit  flood  waters  of  the  swollen  Uepuh- 
|io:i  river.  ...  .  ,  . 

Duniig  the  night  the  magnitude  ot 
iic  story  became  apparent  and  a  num- 


E.  A.  CHAPPELL  PROMOTED 

Iowa  City  Business  Manager  Is  Pub¬ 
lisher  of  Chillicothe  Daily 

(Special  to  Editor  &  Publisher) 

Iowa  Lity,  la.,  June  Kdward  A. 
t  happen,  business  manager  of  the  loi^v 
City  Frcss-Citiccii,  will  become  pub¬ 
lisher  of  the  L'liil- 

liiotlic  (().)  Sii- 


interest"  when  he  buys  his  time  at  the 
regular  price.  It  is  up  to  the  public- 
led,  let  us  hope,  by  the  press — to  see 
that  the  money  i>aid  for  commercial  use 


insight  will  reveal  that  the  source  of 
danger  is  not  the  holding  by  newspa¬ 
pers  of  iK’rniission  to  carry  into  the  air 
their  regular  activities  of  publishing 


of  the  air  goes,  more  largely  than  now,  news  and  features,  but  the  making  by 
into  real  service  of  the  public  interest,  newspaper  owners  of  inomy  iinrstiiu’iits 
presumably  by  means  of  good,  well-  in  the  so-called  purchase  of  channels, 
assorted,  conveniently-arranged  non-  or  of  plants  with  a  view  to  controlling 
advertising  programs,  and  not  into  run-  channels  thereby.  Let  the  government 


do  the  badly-needed  job  of  making  it 
possible  lor  any  newspaper,  in  a  town 
where  broadcasting  api>aratus  is  avail¬ 
able,  to  obtain  by  luciue — without  hav¬ 
ing  to  buy  it  at  all — the  small  bit  of 
air-time  ( as  distinct  from  radio  trans¬ 
mission)  which  it  may  need  in  order  to 


I'.DW.ARI)  a.  ('mapfei.i 


staff 


planes  left  Lincoln  and  Omaha  was  city  editor  of  the  hwa  City  R 


oto  Cozi’tte  next  over-numerous  stations  and  stu- 

week  Announce-  Imllyhooing  in  endless  variety,  and 

ment  of  the  chanae  ramified  press-agentry  which  with 
was  made  bv  -\ler-  consummate  skill  directs  i>iiblic  atteii- 
ritt  L'  .Speidel  from  any  inquiry  into  why 

publisher  of  the  '‘ciw  holding  the  air  should  con- 

Press-Citizen  and  *i''rie  to  hold  it  forever, 
of  the  Sciott'  (ja-  Probably  a  fair  starting  point  for  an  giveaway  whatever  portion  of  its  stock- 
’  experimental  set-up  in  any  goixl-sized  in-trade  (news)  it  may  desire  to  give, 

.\lr.  Chappell  rity  is  that  channels  or  hours  on  the  and  let  the  rest  of  the  valuable  channel 
has  been  actively  ^'-sed  for  musical  purposes  should  be  facilities  be  likewise  assigned  to  i>arties 
engaged  in  news-  ^'umehow  under  the  control  of  experi-  who  will  recognize  their  social  respon 
eiiced  musical  managers ;  that  those 
used  for  religious  and  public-discussion 
purposes  should  be  supervised  by  admin¬ 
istrative  bodies  comiietent  in  those  fields 
respectively ;  that  periods  used  for  news 
broadcasting  in  the  public  interest 
should  similarlv  be  under  the  control 


paper  work  since 
Idl.L  He  was  on 
t  h  e  advertising 
f  the  Chicago  Daily  Xcios  and 


f  theiiir  McCook,  the  center  of  the  Hood  />uhlicaii  before  becoming  advertising 

tj  tornado  region.  In  one  was  Ld  manager  of  the  Iowa  Citv  Press  in 

linger,  another  .\.  P.  staff  man  from  H)13.  When  the  Iowa  City  Press  and  recognized  news-gathering  organiza- 
lAulii,  who  was  the  first  to  get  word  the  Iowa  Citv  Citizen  were  consoli-  — wffh  ‘'r  without  answerability  to 

Cii:;  of  .McCook  in  24  hours,  .\nother  dated  in  1920,'  he  continued  as  adver-  '™Jre  resix.iisible  bodies  (if  such 

Lrc  John  Wintersteen  of  the  Ljnculn  rising  manager  for  the  consolidated  •'<*  found)  for  keeping  the  channels  of 
They^nir  Journal.  Vinger  was  the  tirst  to  paper,  and  in  1927  became  business  broadcast  new-s  unpolluted. 

■  dec- t-utilisli  that  the  death  toll  would  manager  and  secretary.  .Arrangements  sharing  these  general 

uring  :nib  past  100  and  that  the  villages  of  .\Jr  iliappell  has  been  active  in  the  features,  which  have  been  discussed  for 
5  am- and  Parks  were  completely  wiped  husiness  and  civic  life  of  Iowa  City  and  a  number  of  .American  cities,  undoubt- 
:veral  jut.  Property  damage  will  reach  nearly  a  member  of  the  Inland  Daily  Press,  edly  hold  i>romise  of  wiping  the  so- 
s  and  f.WJ.tlUO.  Vinger  experienced  one  jhe  Iowa  Daily  Press  and  the  News-  called  “press-radio  controversy’’  finally 
landing. 

issist-l  Later  in  the  day,  Larry  Hall  and  Don 
a  m^xkr,  Lincoln  (Neb.)  Star  reporters. 

Press  Ciciit  into  the  field.  Hall  to  Benkelman 
ed  asjuith  FER.A  representatives  and  Sigler 
prior  Superior  to  cover  the  advancing 
s  city  crc>t  of  the  flood. 

At  -McCook  the  Daily  Gazette  and 
it  citrlhe  rri/iwnc  printed  an  extra  on  a  10 


sibility  in  the  face  of  such  perils  as 
"sponsored  news,”  and  any  apparent 
need  for  Senator  Wheeler’s  proixised 
discrimination  against  the  newspaper 
can  then  rest  in  the  same  grave  with 
the  "press-radio  controversy.” 


paper  .Advertising  I'.xecutives  of  .Amer-  off  the  slate:  the  press  has  no  real  con- 
ica,  Inc.  troversy  with  radio  (which  is.  emphati- 

(jordon  K.  Bush,  publisher  of  the  tally,  a  device  and  not  an  “industry”) 

■  Ithens  (O.)  Messenger,  who  has  been  but  only  with  the  misuse  of  public  chan- 
general  manager  and  secretary  of  the  nels  for  private  ends.  The  correction 
.Scioto  Gazette  since  it  was  purchased  of  such  misuse,  in  any  or  all  localities, 
in  January  by  Mr.  .Speidel  and  his  as-  will  doubtless  end  the  “controversy.” 
sociates.  will  continue  as  a  director.  It  is  greatly  to  be  feared — or  perhaps 
-  -  ,  I  .  c  f  happen  will  be  succeeded  as  rather  devoutly  hoped — that  nothing 

r  SO'- ky  18  sheet  and  handed  them  out  free  husiness  manager  of  the  Iowa  City  else  will.  Ivsiiecially  is  this  true  as 
1  within  the  street,  lliere  was  no  iiower  lor  Press-Citizen  by  Graham  .\1.  Dean,  who  television  pokes  its  nose  “around  the 
IS  ex- #ie  presses.  .  u  i  has  been  managing  editor  for  the  last  corner”  and  shows  us  glimpses  of  a 

point-  .All  services  got  pictures  through  by  m  years.  Edwin  B.  Green,  city  editor,  possible  colossus  of  air-advertising  by 
)m  he  flzne  in  a  hurry,  but  telephone  and  tele-  l)ecomes  managing  editor,  and  Harris  E.  eve  and  ear. 

|raph  lines  f®  territory  were  down  Patton.  sports  editor,  will  be  city  ed-  A  more  immediate  emergenev  for  the 
<  ,f  .itoc  / 1  I,  ••  t  r,  <.ii  Ronald  Tallnian  succeeds  him.  jiress,  jierhaps.  is  Senator  Wheeler's 

oft-repeated  threat  to  introduce  legisla¬ 
tion  prohibiting  any  holding  of  a  broad¬ 
cast  license  by  a  newspaper.  It  is  none 
too  easy  to  refute  the  claim  made  that 
only  in  this  way  can  the  press  be  kept 
to  deal  editorially  with  the  radio  as  the 
control,  to  come  from  Washington —  public  interest  may  demand.  A’et  closer 
and  decentralization  of  program  author¬ 
ity  is  the  hope  of  a  free  radio.  For  the 
present,  at  least,  advertisers  must  be 


ind  it  was  difficult  to  get  news  out 
‘lipidly.  Saturday  papers,  however, 
♦ere  able  to  get  out  with  a  coinprehen- 
live  story  of  the  tragedy,  which  cov- 
Jred  an  area  200  miles  long  in  the  Re¬ 
publican  and  French  river  valleys  of  the 
Itate. 

FLOOD  DELAYS  DELIVERIES 


WHO  SHALL  RULE  THE 
RADIO  PROGRAMS 

(Continued  from  page  13) 


Another  Cataitrophe  Sweepn  Midwent 
Air  Photon  Widely  Printed 

The  biggest  story  of  the  week  fttr  looked  to  to  provide,  as  they  do  now, 
Itwspapers  of  the  mid-West  was  the  the  cost  of  programs.  They  can  still 
and  the  newspapers  encounteretl  lietter  afford  to  do  it  when  assured  of 
liauy  difficulties  in  getting  it  to  their  liberty  to  use  as  they  see  fit  (at  their 
haders.  own  peril  in  case  of  fraud,  of  course) 

•At  McCook,  Neb.,  where  the  raging  the  air-time  they  buy.  Licensees,  like 
♦iters  struck  worst,  the  Gazette  was  publishers,  may  of  course  legitimately 
tJt  off  from  its  power  supply.  Un-  enforce  their  own  standards  of  adver- 
fleiedted  by  the  swirling  waters,  the  tising  copy  quality,  and  so  may  com- 
liiii  utilized  a  job  press  to  issue  its  mercial  broadcasting  companies  which 
fiturday  edition,  which  consisted  of  operate,  as  some  already  do.  on  time 
♦lie  small  page  printed  on  pink  paper.  bought  in  bulk  from  licensees.  But  as 
The  Kansas  City  Star  and  the  Jour-  far  as  the  government  is  concerned,  the 
t^i-Post  _  utilized  air  photography  to  advertiser  should  lx*  recognized  to  have 
•btaiii  pictures  of  the  flooded  areas,  done  his  part  in  “serving  the  public 
These  pictures  were  used  generously 
frruughuut  the  week.  .At  St.  Louis,  the 
Eobe-Democrat ,  the  Post  Dispatch  and 
•It  Star-Times  also  sent  out  photog- 
fcphers  in  airplanes. 

The  Kansas  City  S'tar  resorted  to 
l"w  boats  in  several  Kansas  localities 

♦  deliver  its  night  and  morning  edi- 
k^uns.  At  Ottawa,  Kans.,  the  Star  was 
♦ansferred  from  its  regular  delivery 

to  a  boat.  Through  this  method. 

H18  subscribers  in  Ottawa  received 
,  papers  despite  the  floods.  Sun- 
I  j“.b  the  boat  made  eight  round  trips 
rum  the  truck  across  the  swollen 

*  fles  Cygnes  River, 

f.  Washouts  on  railroads  in  Missouri, 
ansas  and  Nebraska  prevented  many 
^"upapers  from  delivering  their  rural 
”'ons  on  time.  Various  substitutes 
‘fe  used  to  overcome  the  delay. 

'tll^lANA  GAZETTE  APPOINTS 

.^^'sser,  Boyd  &  Terhune,  New 
has  been  appointed  as  national 
‘  ^rtising  representative  for  the  In- 
(Pa.)  Gazette. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreiqn  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
ase  ranse  is  21  to  52,  with  the 
averaqe  at  29. 

Their  minimum  salary  requirements 
ranse  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  averase  superiority  of 
Bureau  resistrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 


JAMES  C  KIPER,  Dtiactoi 
•16  EMkiwtt  Avmi* 


Chlcafo 


NO  OSAROE  TO  EMPLOVEKS 


ACCURACY 


United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD'S  PRESS  NEWS 

Icadins  Britiih  orsan  of 
journalism  and  publicity. 

Subicrlption  of  St  ■  yt«  Includod 
SS  Iniwf  of  WoiM'i  Prtn  N«wi 
II  iasM  of  "Photoaraphy" 

1!  ImiM  of  “PrinUna" 

IS  ItMiti  of  "MaiiicUnB  6  Duian" 

Only  British  member  of  the  A.  B.  C 
in  its  field.  Largest  net  paid  sale. 

world’sTress  news 

AND  ADVERTISING 

48,  Fetter  Lenc  London,  E.  C.  4 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  B.  Byatar, 
Secretary-Treasurer,  Tha 
Peoria  Star,  Peoria,  Illinois. 
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ADS  BUILT  STATE  ST.  STORES 

(Continued  from  page  11) 


A  great  share  of  this  treniendous  ad¬ 
vertising  expenditure  in  newspapers  was 
tlirected  at  women  shoppers,  as  indi¬ 
cated  by  the  following  tahnlation  of 
1^34  newspaper  advertising  for  “woineii- 
appeal”  merchandise  of  eight  deparmeiit 
stores  on  Slate  street : 

‘‘\Voiiieii-A|<peal” 


Stotd 

I.iiiUKe 

Kviieiiditures 

Mai  diall  Field  &  To. 

'  1, -’49, 707 

$670,872.00 

Mandel  Brothers  .  . 

907,J.i7 

5.18,278.00 

(  arson  Pirie  Scott 

&  Co . 

900,861 

528,517.00 

Boston  Store  . 

8t4U,S64 

491,127.00 

The  I'air  . 

774,970 

419,222.00 

Davis  Company  .... 

7Jl,8,t9 

37(1, 817. 00 

-Sears,  Kuehuck  &  t.'o. 

400, USO 

259,773.00 

V  ha-.,  A.  Stevens  & 

Co . 

157,09-’ 

100,278.00 

Tutal  . 

6,068,72b  $3,284,884.00 

Maurice  L.  Kothschild,  Chicago  re¬ 
tailer  ill  women’s,  children's  and  men's 
wear,  told  liDiToR  &  h’Lui.istiKR  re¬ 
cently  that  iiis  store  spends  90  per  cent 
ot  every  “advertising  dollar”  in  news¬ 
papers.  During  the  J5  years  Mr.  Roth¬ 
schild  has  been  in  business  on  State 
street  his  store  has  used  more  than 
19,000,000  lines  of  space  in  Chicago 
dailies.  Mr.  Rothschild  indorsed  news¬ 
papers  as  follows ; 

“For  50  years  we  have  used  newspa¬ 
pers  tc-  the  limit  ot  our  capacity  in 
every  place  where  we  have  been  in 
business,  or  are  in  business  today.  Our 
sales  have  increased  through  news¬ 
paper  advertising.  Our  sales  are  not 
entirely  controlled,  however,  through 
newspaper  advertising  alone,  but  accord¬ 
ing  to  our  merchandise  otferings  to  the 
public  and  economic  conditions.” 

Frederick  D.  Corley,  vice-presidein 
and  general  manager,  .Marshall  Field 
&  Company,  Retail,  largest  user  of  news¬ 
paper  advertising  on  btate  street,  said ; 

"What  we  think  of  publication  adver¬ 
tising  is  best  evidenced  by  the  fact  that 
we  have  spent  well  over  one  million 
dollars  per  year  tor  a  number  of  years 
in  this  form  of  promotion.  The  bulk 
of  our  advertising  appropriation  gites 
into  the  leading  Cliicago  dailies. 

"If  1  am  not  mistaken,  our  total  lin¬ 
age  in  the  six  leading  Chicago  dailies 
is  considerably  larger  than  that  of  any 
other  advertiser.  While  first  emphasis 
in  our  business  is  always  upon  our 
merchandising,  it  is  our  purpose  that 
our  advertising  shall  faithfully  represent 
and  reflect  our  standards,  our  gtHuls  and 
our  service.” 

Ffeiiry  C.  Lytton,  veteran  .State  street 
merchant  and  president  of  the  liub, 
voiced  his  indorsement  of  newspaper 
advertising  as  the  necessary  ingredient 
to  “make  the  wheels  of  business  turn” 
in  relating  to  Editor  &  Ft  blishkr  how 
he  invested  one-third  of  his  working 
canital  in  advertising  when  he  founded 
liis  store  in  Chicago. 

"I  spent  $4,000  of  my  $12,000  ca|)ital 
in  ncw'spajjer  advertising  In- fore  1  opened 
my  doors  in  1887,”  he  said.  "1  was 
then  and  I  am  today  a  staunch  be¬ 
liever  in  advertising — particularly  news¬ 
paper  advertisements.  I  am  in  favor  of 
a  minimum  of  comparative  prices  in 
store  conv  and  would  rather  understate 
the  merits  of  my  merchandise  than  to 
exaggerate.  The  Hub  spends  the  bulk 
of  its  advertising  appropriation  in  local 
newspapers.” 

D.  F.  Kelly,  president  of  The  I'air 
■Store,  commented  as  follows:  "My  def¬ 
inite  opinion  is  that  newspaper  adver¬ 
tising  has  proved  to  be  the  most  profit¬ 
able  form  of  publicity.  We  ccnild  not 
exist  without  it.”  , 

Bruce  MacLeish,  general  manager  of  , 
Carson  Pirie  Scott  &  Company,  gave  a 
qualified  indorsement  of  newspaper  ad¬ 
vertisements,  saying : 

“.Advertising — and,  of  course,  partic¬ 
ularly  newspaper  advertising — has  played 
an  important  part  in  the  growth  of  State 
str^t,  not  so  important  as  some  might 
claim  and  yet  more  important  than  some  j 
might  admit.  That  depends  on  your  | 
point  of  view,  but  the  fact  remains  that  ' 


the  event  precedes  the  news  of  it,  and 
if  the  merchandise  of  State  street  had 
not  Iteen  unusual,  all  the  atlvertising  of 
it  would  have  availed  little. 

"Today's  exiierience  gives  rise  to 
three  thoughts  about  newspaper  adver¬ 
tising  and  retail  distribution;  First, 
some  of  the  largest  and  most  profitable 
national  retail  distributors  today  use 
relatively  very  little  newspaper  adver¬ 
tising.  Second,  department  stores  on 
the  other  hand  wisely  depend  more  on 
newspaper  advertising  than  on  any  other 
one  kind  of  advertising.  Third,  depart¬ 
ment  store  operating  costs  are  today 
much  too  high,  and  one  of  the  impor¬ 
tant  contributors  to  that  delinquency  is 
the  cost  of  newspaper  advertising.  Con¬ 
clusion — this  is  food  for  thought  for 
merchants  and  publishers  alike;  for 
neither  of  them  can  long  continue  to 
overlook  the  comiietitivc  disadvantages 
of  such  a  situation.” 

Determined  not  to  let  State  street  be¬ 
come  static,  retail  store  leaders  in  recent 
year.s  have  organized  a  cooperative  unit 
known  as  State  Street  Council.  Offi¬ 
cers  and  directors  of  the  council  arc 
State  street  business  men.  H.  W. 
Rieger  is  executive  secretary  G.  R. 
Schaeffer,  director  of  publicity  of  Mar¬ 
shall  h'ield  it  Company,  is  chairman  of 
the  cotincirs  committee  on  publicity  and 
advertising.  The  field  of  operation  of 
this  committee  is  to  create  good-will 
and  “State  Street  consciousness”  on  the 
part  of  the  general  public.  Si>ecial 
"State  Street  Days”  are  arranged  by 
this  committee,  which  had  an  exception¬ 
ally  prominent  i>art  in  promoting  State 
street  merchandising  activities  during 
the  1933-.t4  Chicago  World’s  h'air. 

Here  again  local  newspapers  have  as- 
>isted  materially,  as  evidenced  by  the 
statement  of  Cjordon  Strong,  immediate 
past  chairman  of  the  councirs  boaial  of 


directors.  .Mr.  .Strong,  siK*aking  of  the 
cooi)erative  function  of  the  council, 
stated ; 

"The  success  of  State  street  merchan¬ 
dising  can  l>e  had  only  with  the  cooper¬ 
ation  of  the  newspaiters.  The  newspa- 
I)ers,  in  turn,  depend  on  State  street  for 
much  of  the  advertising  which  is  their 
financial  foundation.” 

Walter  I.,  (iregory,  vice-president  of 
the  Rainier  House  and  president  ot 
.State  Street  Council,  emphasized  the 
im|Mirtance  of  advertising  in  the  i>ast, 
present  and  future  growth  of  the  street, 
in  the  following  statement  to  FIditor  & 
Publisher: 

"Outstanding  among  the  factors  which 
have  contributed  to  the  rise  and  growth 
of  State  street  and  its  individual  busi¬ 
ness  establishments  is  advertising.  It  is 
a  far  cry  from  the  days  when  the  small, 
crude  stores  and  hostelries  of  early 
State  street  served  the  meagre  ixipnla- 
tion  of  the  small  town  that  was  Chi¬ 
cago,  to  the  present  time  when  .State 
Street’s  iRiteiitial  patrons  lie  within  a 
radius  of  hundreds  of  miles  of  the  vast 
city  that  Chicago  has  Ijecome.  But 
even  back  in  those  early  days.  State 
street  had  to  tell  the  |>ublic  what  it  had 
to  offer  and  it  has  lieen  doing  so  in  con¬ 
sistently  improxetl  ways  ever  since,  until 
today,  .State  street’s  combined  annual 
exiienditure  for  advertising  runs  into 
millions  of  dollars. 

"h'ach  individual  establishment  on  the 
.Street  is  constantly  generating  and  Hash¬ 
ing  its  messages  to  the  public.  The.se 
individual  messages  have  a  cumulative 
effect  of  surprising  magnitude.  Through 
the  Committee  on  Publicity  and  .Adver¬ 
tising  of  State  Street  Council,  on  which 
are  represented  some  of  the  best  minds 
in  the  publicity  and  advertising  lield, 
this  individual  effort  is  still  further 


cvHirdinated  and  as 
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a  result  State  str«l 
tcKlay  is  world-renowned.”  ^ 

Leon  Mandel,  general  manager 
-Mandel  Brothers,  referred  to  the  potJ 
of  the  printed  word  as  a  selling 
as  follows : 

".Advertising  of  service  and  merchti 
dising  policies  has  achieved  good 
for  us  mucli  more  quicklv  than 

ill  could  have  been  ' 


good  will  couiu  nave  iieeu  gained 
service  and  word  of  mouth  alone.  ^ 
vertising  brings  us  new  customers  jT 
makes  old  ones  come  hack.  It  croj 
demand  for  new  commodities  mid 
faster  than  that  demand  would  be  J 
ated  by  the  mere  display  of  inercliandil 
It  enables  us  to  keep  in  constant  tuJ 
with  the  vast  Chicago  market  by  telld 
them  daily  of  our  place  in  the  cji 
munity— that  we  are  a  store  of  youtl. 
of  fashion — of  moderate  iirice.  ’ 
“Many  business  men  may  feel  that 
high  cost  is  not  worth  while.  Ferh^ 
the  costs  are  high,  hut  when  we  stop, 
tliink  of  what  might  happen  to  .\mfi 
ica’s  giant  business  enterjirise  withoot 
we  realize  the  importance  of  our  gr^ 
est,  selling  weapon — the  printed  zood. 

Henry  G.  Hart,  vice-president 
general  manager  of  The  Boston  St^ 
praised  newspaper  advertising,  sayins 
"The  Boston  has  always  been  a 
liever  in  newspaper  advertising.  BaJ 
in  the  days  of  Charles  Xetcher,  Sr., 
founder  of  the  store,  it  was  not  unusuJ 


for  the  Boston  Store  to  have  a  full  onl|piter 
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column  ad.  which  was  unusually  lar^ 
amount  in  those  days.  .As  Mr.  Netchi 
gradually  increased  the  volume,  his 
vertising  appnun  iation  increased  in  pti , mislead 
liortion.  .And  tcnlay,  the  Boston  Stui  [publish 
I  till  maintains  its  iKilicy  as  shown  in  i  [hook,  j 
.\ etcher  Days,  the  first  sale  of  its  kii  iliration 
to  lx*  iiresented  in  Chicago,  in  which  t:  i.uhject 
Bo.ston  Store  has  used  as  high  as  ilgraph 

c:  !the  w 


pages  of  advertising  in  one  newspaptr] 
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EFFICIENCY 

and  SPEED 

Characterize 

The  GOSS 

RADIAL  ARM 
FLAT  ROUTER 


#  The  ability  to  perform  accurate 
work  in  a  hurry  makes  this  pedestal 
type  router  a  valued  investment.  Ball 
bearings  are  used  oh  the  intermediate 
pulley,  special  vertical  motor,  and  cut¬ 
ter  spindle  which  is  made  of  fine  tool 
steel.  The  machine  never  runs  hot— - 
requires  very  little  attention.  It  accom¬ 
modates  plates  of  great  variety  and 
thickness.  Clamping  devices  safeguard 
against  error.  Foot  operation  leaves 
both  hands  free  to  guide  the  tool.  Write 
today  for  prices  and  details.  Mention 
unit  ,#68C. 


THE  GOSS  PRINTING  PRESS  CO. 
CHICAGO.  ILL. 


New  York:  220  E.  42nd  Street 
San  Francisco:  707  Call  Building 


THE  GOSS  PRINTING  PRESS  COMPANY 
OF  ENGLAND,  LTD..  LONDON,  ENG. 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stay* 
put,  will  do  it  for  you. 

We  manufacture  it  in  fom  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 
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New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

CabU  AddTM.  NENSCO-WorcMtar 
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New  Hoe  Color  Mat 
Registering  Rack 
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WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  register. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 


SEND  FOR  DETAILS 


R.  HOE  &  CO.,  INC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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new  false  advertising  bill 

Senator  Wnlih’i  Measure  Aimed  at 
Interstate  Fraud 

(Sfeciat  to  Kditor  &  Publishkr) 
Washington'.  D.  C',.  June  r^^-l'alsc 
.Hvfrtising  of  an  article  would  pro¬ 
hibit  its  sale  or  shipment  in  interstate 
cUierce,  hut  would  not  subject  pub- 
ishers  to  civil  action  unless  they  have 
euiltv  knowledge,  under  a  bill  six.nsored 
hv  'Senator  Walsh,  Massachusetts, 
ivhich  has  tieen  referred  to  the  Senate 
Interstate  Coinnierce  Committee. 

[•■nforcement  would  be  in  the  bands 
(of  the  Federal  Trade  Commission,  au¬ 
thorized  to  sue  out  injunctions  and  con¬ 
fiscate  articles  advertised  or  liranderl 
in  a  manner  which  does,  or  may,  de¬ 
ceive  or  mislead.  .  .  .  , 

Senator  Walsh  is  not  optimistic  lor 
passage  of  the  hill.  Hearings  would  he 
reotiired  and  the  cr.in>;iittee  is  tied  up 
with  the  Holding  Company  Bill.  There¬ 
fore  it  could  not  reach  this  hill  for  at 
least  two  weeks. 

.Also  there  is  no  House  cninpanK)n 
hill.  Hearings  would  lx*  reriuired  there 
and  the  time  element  will  militate 
against  enactment. 

.•••.«  Besides  ruling  against  deceitful  nr 
ih  misleading  lahels,  the  hill  would  hold 
any  article  to  Ik-  misbranded  or  falsely 

l>  described : 

msu  '‘fr)  If  the  article  is  advertised  by 
on  letter,  circular,  catalogue,  newspaper, 
||ieriivlical,  hill  hoard,  or  otherwise,  in 
la  manner  which  deceives  or  misleads, 
--wor  is  intended  or  likely  to  deceive  or 
pri  .mislead :  Proindcd,  hotvc-i  cr.  That  the 
5toi  jpuhlisher  of  any  tiewspaper.  magazine, 
ini  (hook,  pamphlet,  circular,  or  other  piih- 
kin  ihcation  or  advertisement,  shall  not  be 
kti  .subject  to  the  provisions  of  this  para- 
is  1  graph  unless  he  has  knowledge  that 
Jthe  words,  statement,  repre.seiitatirni, 
.wrnbol,  design,  device,  or  trade  descrip- 
’ti'.n  appearing  therein  are,  in  fact,  false, 
, fraudulent,  misle.iding,  or  deceptive.” 

JOHN  EVANS  JUNKIN 

— John  Evans  I  unkin.  47,  business  man- 
“^inger  of  the  Miami  (Fla.)  Daily  Xctvs. 
«lied  June  1  at  his  Miami  home.  An 
organ  recital  in  Mr.  Jiinkin’s  memory 
(V.as  given  June  2  by  radio  station 
M'lOl).  He  was  commercial  manager 
oi  the  .station.  Born  March  9,  1888,  at 
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PUBLISHERS! 


j  Wire  or  write  us  for  experienced 
j  men  for  positions  in  any 
'  department.  Service  is 
free  to  employers. 


Ill 


Registrants 

for 

Newspaper  Jobs 

This  service  is  conducted  for 
newspaper  publishers  and  allied 
businesses. 

A  registration  blank  will  be 
forwarded  immediately  to  any 
one  who  places  a  classified 
Situation  Wanted"  ad  for  three 
insertions,  if  requested.  The 
minimum  3-time  charge — 3  lines, 
3  times,  total  9  lines,  at  40c  per 
line  is  $3.60.  (See  Classified 
rate  schedule.) 

©However,  if  you  wish  to  ad¬ 
vertise  your  qualifications  in 
Sfeater  detail,  you  may  run  a 
^'Jivord  ad  3  times  for  a  flat  rate 
of  $5.00.  This  special  offer  in¬ 
cludes  registration  service  for  a 
period  of  six  months  and  also  a 
'■"jpoth  subscription  to  EDITOR 
&  PUBLISHER. 

®  T  P«>‘sonnel  Service 

17W  Times  Bldg.  New  York  City 

-Agency  Phone,  BRyanl  9-3055 


.Sterling,  Kan.,  .Mr.  Jiinkin  went  to 
Miami  in  1912.  He  itperated  a  news- 
fiaper  in  Kansas  before  going  to  Miami, 
selling  it  in  1912.  I.atcr  he  engaged 
successfully  in  the  real  e.state  business 
in  Miami,  leaving  this  held  to  enter  an 
auto  agency.  In  1928  he  joined  the  ad¬ 
vertising  department  of  the  Miami  Daily 
Xews  and  sub.seiiucntly  liecame  business 
manager. 


WAS  TELEGRAPH  EDITOR 

It  was  erroneously  stated  in  a  head¬ 
line  in  the  June  1  issue  of  FniTOR  & 
I’rni.iSHKR.  page  18,  that  George 
W'heeler  Hinman,  Jr.,  who  last  week 
liecame  assistant  managing  editor  of 
the  Rochester  Y.)  Journal  was 

managing  editor  of  the  Vrzt'  York 
Journal.  .Mr.  Hinman  for  the  past  year 
or  more  had  been  telegraph  editor  of 
the  latter  paper. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  ~  .SO  per  line 

3  Times  ^  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  ~  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Newspaper  Brokers 


lleHl  Opportunity  to  procure  <lesirnb)f» 
•  tally  put  llratlon  in  <’alifornia, 

IIlinoiH.  Pennsylvania,  New  York  and 
.Nortti  «‘arolina.  zM!  earning  profit.  .1.  13. 
’^iiale.  Times  Hiilldtng,  New  York. 


M.  C.  Moore,  Newspaper  Broker 

I$everiy  Hills,  r'allfornia,  has  weekly  and 
exclusive  daily  papers  to  offer. 


Itiiyins:,  Sellinsr.  Merginir  nf  newspapers. 
>Jo  leases  or  trades.  No  listing  charge. 
Len  Feighner,  Pythian  Building.  Nashville. 
•Mich.,  or  J.  W.  Mapoles,  Murphy’.s  Hotel, 
iliehmond.  Va. 


Newspaper  Wanted 


Want  to  buy  Bally  in  Midwestern  city  of 
to  20.i»ao,  .^tate  price  and  particu¬ 
lars.  Box  <25.  Bloomington,  111. 


Circulation  Promotion 


Bonded  rampaigns  SiiereiMl  — Hud.^on  T>e 
ITiest  *  As.sociates.  World’s  Rec*ord  <'ir- 
ciilation  Builders,  246  Fifth  Ave.,  New 
York  Pity. 


Better  l>aily  Newspapers  in  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  in¬ 
crease  regardle.ss  of  business  conditions  In 
vour  field,  write  or  wire  collect  The  Pharles 
Partlowe  Company,  Occidental  Building, 
I  ndianapolis. 


Circulation  Promotion 


New  spaperdom’si.eadingCirculatlonBuilders 

Morrison  Plan 

“The  Plan  that  F’ays  and  Proves  It** 
Write  the  .Tohn  F.  Morrison  Company, 
Royal  Union  Bldg..  T3es  Moines.  Iowa. 


Feature  Syndicate 


Your  Readers  Will  Welcome  "Food-Oddi¬ 
ties’*  as  enthusiastlcailj'  as  other  papers 
running  It.  Everybody  eats.  Everybody 
is  Interested  in  food.  This  Illustrated, 
weekly  feature  presents  a  new  angle  on 
food  In  highly  educational  way.  Readers 
writing  in  about  it.  Papers  are  highly 
pleased.  Every  family,  grandma  to  .lunior 
will  welcome  it.  Write  for  big  folder. 
C-p  Syndicate.  Houston,  Texas. 


Foreign  Publications 


4hit-of-(o\vn  Newspaiiers  Books 

roreigii  .Magazines  Periodicals 

.SCHIM.TZ  NEWS  .XOENCY 
112  West  14th  St..  N.Y.C..  MEdallion  3-0061 


Help  Wanted 


Maimging  Fklitor  for  daily  and  Sunday 
paper.  middle  west,  population  35.000, 
<ircvilatlon  25.000,  local  staff  20.  Prefer 
age  30  to  35;  married;  employed  in  similar 
position  and  must  have  above  average 
<iiialin<ati<)tis.  Will  hold  answers  confl- 
(bntial.  B-S27.  R<litor  &  Publisher. 


\oiiiig  .Man-  Preferably  with  louriialisli'' 
baekurouiid:  must  know  Yiddish  well  an«l 
have  knowleilge  of  and  interest  in  Jewish 
alTnlrs;  knowledge  of  Berman  desirable: 
excellent  command  of  English;  must  be 
rapid  typist.  Will  be  trained  for  Important 
position.  Good  salary.  .\pplicatlon  must 
bo  complete  and  typew'ritten.  B-829,  Editor 
tX:  Publisher. 


Help  Wanted 


Wanted:  Kilitor  for  weekly  business  paper 
w'ith  editorial  offices  in  New  York.  Phila¬ 
delphia.  and  Chicago.  C)ne  who  know's 
handling  of  new's  and  who  can  write  force- 
full  editorials.  Write  in  confidence  giving 
complete  quallfioatlons.  Our  staff  knows  of 
this  advt  rtlsement.  Addrea.s  B-S30,  Editor 
&  l*ubllsher. 


Have  tine  opening  for  R.  N.  Marden, 
formerly  Key  West.  Hurry,  Bryson, 
Box  B-826.  Editor  ^  Publisher. 


Situations  Wanted 


.\dvertlNing  -  BiiRinesN  Manager  —  Turn 
fiouhts  into  dollars.  Acquire  this  force¬ 
ful  man.  Wide  merchandising,  utility,  ad¬ 
vertising  and  newspajier  background. 
Facile  writer;  convincing  speaker.  Ex¬ 
ceptional  copy  and  layout  ability.  Avail¬ 
able  lop  salesman,  advertising  or  business 
manager.  Moderate  .salary.  Satisfying 
refereiu’es.  .\!iy where  opportunity.  B-8 1 2, 
E  i*  Personnel  .Service. 


.\dvertising  or  BusineNM  .Manager  now 
axHilatile.  11  years’  execptional  record  in 
above  positions  with  an  <diio  newspaper 
group  organization.  Recently  resigned  to 
s#*ek  opportunity  for  better  future.  Mar¬ 
ried,  12,  A-1  references.  Thorough  knowl- 
«  dge  retail  problems  and  promotion.  B-ROO, 
E  Hr  P  I’ersonnel  Service. 

.tdvertlHing  Manager  -  .Now  employed, 
wants  change  where  hard,  intelligent  work 
w  ill  make  for  a  future.  Past  record  shows 
marked  success  in  held  of  fiO.Ofirt  to  75.0on. 
Wants  opportunity  to  grow'.  No  "ioh 
hunter"  or  “floater"  luit  a  go-getter  who 
know’s  .ioh  and  gets  results.  Will  arrange 
personal  interview.  B-KIR,  K  *  |»  I’er- 

sonnel  Service. 


Advertising  .Manager-SHlesinan.  Wisli  per¬ 
manent  connection  where  initiative  and 
hard  work,  bac-ke^l  by  13  years  of  studious 
expeiieijre  w'ill  pay  a  future  reward.  Pro- 
testant.  Married.  Fleaii  iiabits.  Goo<l 
record.  'Pen  years’  witli  one  newspaper. 
.\nw  «*niployed.  B-Rll,  B  &  P  Personnel 

,Ser\  ire. 


Artist — 'I'horoughly  ixperienced.  wishes  to 
collaborate  with  writer  of  syndicate  strip 
or  illustrate.  B-R05,  Editor  &  Publisher. 

BiislnesH  Executive  experienced  in  radio 
an<l  newspaper  practice  w'ishes  to  contact 
owner  or  publisher  who  desires  the  ser¬ 
vices  of  a  competent  assistant  or  one  to 
fake  full  charge.  Excellent  organizer  with 
record  of  achievement  during  past  ten 
years.  B-R21.  F3  Ar  P  Personal  Service. 

t’irciibttioii  Manager,  now  employed  on 
A.B.u.  paper,  .seeks  job  on  larger 
paj)or.  Experienced  "I.ittle  merchant 
plan"  has  show'n  exceptional  gains  in 
spile  of  stiff  competition  on  each  .lob. 
Not  a  high  pressure  man.  t>ut  steady 
economical  producer.  Member  I.C.M.zX.; 
31.  married.  Regards  opportunity  more 
important  than  starting  salary.  B-803,  E 
S:  P  Personnel  Service.  _  _ 


f  ’irciilation  Manager-  -married,  age  33,  pres¬ 
ently  employed,  desires  to  c*onnect  with 
Publisher  in  Midwest  or  West  Coast. 
Twelve  years  experience  morning,  evening, 
.Sunday,  with  enviable  increase  record. 
Well  v^sed  in  all  phases  of  circulation  and 
persistent  builder  at  minimum  cost.  Hon- 
#*st.  trustworthy,  loyal — best  references. 
1 1-82S.  E  «fe  P  Personnel  Service. _ 


f'irciilatioii  .Manager  w'ith  a  wide  experi- 
»'m  e  on  daily  newspapers  in  cities  of  one 
hunrlred  thousand  population  and  over, 
sc‘»*k8  greater  opportunity,  ('an  promise 
any  newspaper  a  smooth  running  business 
getting  <*irrulatlon  department  at  a  mini¬ 
mum  expense.  Would  like  to  buy  stock  if 
services  prove  .satisfactory.  At  present 
employed  for  twelve  years  in  present  posi¬ 
tion.  My  accomplishments  wdll  speak  for 
themselves.  Steady,  competent,  and  loyal, 
prefer  .South  or  Southwest,  have  excellent 
references.  B-K20,  E  &  P  Personnel  Ser¬ 
vice. 


Copy  desk  or  reporter  position  wanted. 
Philadelphia  Ledger  trained.  Go  any  place. 
B-81 4.  E  ^  P  Personnel  Service. _ 

Copy  Reader — Rapid,  accurate,  wants  .Ioh 
where  hard  work  will  insure  permanence. 
T<‘n  years’  practical  new’spai>er  experience 
<m  metropolitan,  small  city  dailies  equip.s 
him  to  meet  your  requirements.  Experi¬ 
ence  includes  rew'rite,  features,  reporting 
important  stories.  .Age  40:  married.  Will 
go  anywhere  in  East.  B-825,  E  ^  P 
Personnel  .Service, 


Besk  .Xian  —  Features  —  fJENERAL  RE- 
pORTINf?:  IX  years’  experience  on  news¬ 
papers  throughout  country.  Excellent 
practical  and  cultural  background.  Seek 
position  in  Efistern  .states  or  Florida. 
Permanent  position  desired.  .Vvailable 
immediately.  Age  36.  Salary?  Y'our 
Budget  and  my  performance  can  settle 
this.  R-X16,  E  ^  P  Per.sonnel  Servif-e. 


Situations  Wanted 


Editor  or  Managing  Editor  in  city  up  to 
200.000  preferably  in  Central  states;  thor¬ 
oughly  trained  In  new'spaper  mechanics, 
.lews  and  editorial  writing;  experienced  as 
executive  In  small  and  large  cities;  em¬ 
ployed  on  nationally  prominent  daily;  40; 
married.  H-S08,  E  &  P  Personnel  Service. 


I'kiitoriiil — Young  man,  21,  sports  exper¬ 
ience  metropolitan  new'spaper,  desires  re- 
potorial  position  on  smaller  city  paper 
Anywhere.  Larry  Murphy,  1  Parksids 
Uourt,  Brooklyn,  N.  Y. 


Photo- Engraver- -Excel  lent  halftone  pho* 
tographer.  ('an  w'ork  in  other  branches. 
Good  references.  B-H22,  Editor  &  Pub- 
lislier. 


Proofreader,  XVoman,  10  years'  experience 
ads.  magazines,  newspapers,  music,  de¬ 
sires  change.  Thoroughly  competent. 
Union.  Excellent  references.  C.  R.  M., 
1213  .So.  IJmestone  St.,  Springfield.  Ohio. 


Reporter  and  F/ilitor — Small  and  medium - 
.'lized  city  daily  background.  Successful 
record.  .Skilled  news-gatherer  and  writer. 
Thoroughly  trained  on  outstanding  news¬ 
papers.  Thirty- live.  Reliable,  industrious 
and  personable,  newspaper  executives  say. 
A- 1  ability  and  character  reference.  Gol- 
loge  work.  Will  go  anywhere.  B-817,  E 
A:  P  Personnel  Service, 


Young  Xian,  36,  married,  experienced  re¬ 
porter.  deskman,  rewrite  and  special  as¬ 
signments.  A-1  references  available. 
Would  like  to  locate  in  .New  York,  New 
.Jersey,  or  New  England.  15  years’  ex 
perience.  B-810,  Editor  ^  unblisher. 


X'oiith  ’21,  speedy  and  accurate  in  typing 
and  steno.  Brilliant  reviews  In  college 
paper.  Eager  for  work  after  1  years  of 
seclusion  behind  academic  walLs.  Will  do 
anything,  ihange  ribbons  on  typewriters  or 
write  death  notices  in  Arabic,  to  get  a 
start.  Your  office  need.s  speed  and  effi 
cienev.  Write  Arthur  Vogel,  25-31  38th 
St..  Long  Island  City,  N.  Y. 


Mechanical  Equipment  for  Sale 


Linot.v|H»H  and  Intertypes,  all  models;  200 
fonts  Ma4rices.  Monotype  Composition 
and  Type  and  Rule  (Tasters;  Keyboards. 
Mats.  Moulds,  etc.  Terms.  Payne  & 
Walsh.  213  Centre  St.,  New  X'ork. 


Linotypes — 1.  5.  8,  14.  18,  19.  25.  Tnter- 
tvpes  B  and  C.  All  guaranteed.  Terms. 
IRtFFMAN  MA('I1INERY  &  ENGRAVIN(J 
cc  .  113  I.afayette  St.,  New  X'ork  City. 


Rebuilt  Equipment  —  Presses,  Jdnotypes. 
New  'I'ype.  Printers’  supplies.  We  iiqui 
<late.  buy,  sell,  trade.  Central  States  Print 
CIS  Exchange.  Peoria,  Illinois. 


Supreme  2-ton  Xletal  Furnace  with  water- 
rooled  pig  casting  box,  with  stand  and 
mold  which  casts  27  3-Ih.  pigs.  Make  offer 
F.O.B.  here.  The  News.  Charlotte,  N.  c. 


For  Newspaper  Plants,  presses  and  stereo¬ 
type  machinery,  write  George  O.  HetTel- 
man.  604  B.  12th  St.,  T,os  Angeles.  Tell 
us  what  you  have  to  sell. 


12  (i.  FL  Heating  Units,  5  Kw.,  220  volts; 
also  balance  complete  electrical  equip¬ 
ment  for  metal  pot.  Write  your  own 
ticket.  Gary  Post-Tribune.  Gary,  Indiana. 


Electric  Mat  Scorcher,  like  new.  S125 
value  for  $75.  The  State  Journal,  Spring 
held.  Illinois. 


Mechanical  Equipment  Wanted 


\Viinte<l  lo  Biiy — Washington  Hand  Press 
for  museum  display  in  newspaper  plant. 
Address  B-824,  Editor  &  Publisher. 


Photo-Engraving  Equipment  for  Sale 


Engraving  Department  Equipment,  all 

standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street,  New  York  City. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  IX  E.  16th  Street.  N.  Y. 


Newspaper  Supplies 


stereotype  and  Pressrw^m  Supplies — F31ec- 
tric  Matrix  Scorching  Machines.  American 
I'ublishers  Supply.  Box  131,  West  Lynn. 
Mass. 


Reprinted  from  the  New  York  Times  of  May  30 — 


"Seising  upon  the  argument  that  production 
economies  will  l)e  essential  In  the  price  competition 
following  abandonment  of  codes,  manufacturers  of 
machinery  and  of  machine  tools  sent  salesmen  on 
the  road  yesterday  to  press  for  new  business.  The 
NRA  ruling,  equipment  producers  contend,  gives 
them  the  b^t  selling  point  possible  in  soliciting 
orders  for  modern  machinery.  Mrst.  attention  will 
lie  given  by  the  salesmen  to  highly  competitive 
industries." 


EDITOR  &  PUBLISHER  classified  is  an  economical  silent  salesman 
for  second-hand  printing  equipment.  Through  it  you  reach  every 
daily  newspaper,  55^  of  which  operate  job  plants. 
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Editor  &  Publish  or  for  June  8,  1935 


KWSPAPER  folk 

1  askiiiR  me  who  is  writing  editorial 
leaders  for  Nnv  York  Daily  Nezvs, 
many  of  them  l)eing  remarkable  for 
candor,  direct-term  talk  to  the  reader, 
extraordinary  liberality.  Some  are  as 
impudent  as  anything  in  print.  The 
nnconventional,  free  spirit  of  these  ed¬ 
itorials  is  attracting  more  than  local 
attention. 

The  other  day,  when  the  Supreme 
Court  swept  NRA  into  the  discard,  ed¬ 
itors  all  over  the  land  rushed  into  print 
with  various  explanations,  theories, 
alarms  and  gloats,  but  an  editorial  in 
the  Daily  News  was  content  to  say  in 
100  words  that  the  decision  would 
vitally  affect  the  lives  of  the  .American 
people,  its  repercussions  would  be  far- 
reaching  and  serious,  premature  or  ill- 
considered  comment  would  he  a  iniblic 
dissen'ice  and  that  the  editor  would 
think  the  matter  over  for  24  hours  and 
then  speak  his  piece.  He  did.  next  day 
bitterly  condemning  the  decision  and 
asking  for  a  constitutional  convention 
to  revise  state  rights. 

Daily  News  pulls  one  like  that  every 
so  often. 


By  MARLEN  PEW 

arc  constantly  tion  of  the  Fourth  Estate,  but  I  have 


never  seen  one  e(|ualling  in  insolent 
meanness  and  stupidity  the  figures  in 
the  Ranter  show.  The  audience  pities 
tl»e  actors,  .some  of  whom  seemed 
ashamed.  It  is  my  unpleasant  duty  to 
report  that  the  author  of  “Them’s  the 
Reporters”  is  himself  a  New  York  re¬ 
porter.  .\s  a  playright,  his  mind  needs 
fumigation. 


Euro|)e,  so  far  as  I  am  aware,  is  there 
any  admitted  censorship  of  mail  copy, 
although  it  is  more  or  less  an  open 
secret  that  in  certain  countries  both  out¬ 
going  and  incoming  mail  is  subject  to 
investigation.  Even  the  Bolsheviki  de¬ 
clare  that  they  do  not  censor  mail  copy. 
The  reason  presumably  is  the  time 
element  and  one  may  roughly  put  into 
the  category  of  mail  copy  messages 
transmitted  by  travelers  to  be  cabled 
outside  the  country  in  which  they  are 
written.  In  such  cases,  however,  the 
authorities  reserve  the  right  to  ‘deal 
with’  any  such  publication  of  undesir¬ 
able  information  in  whatever  manner 
they  think  fit." 

By  the  way,  Walter  Duranty  has 
worked  continuously  under  various 
European  censorships  since  the  World 
War.  He  says  that  all  present  blue 
l)enciling  is  for  the  purpose  of  influenc¬ 
ing  public  opinion  abroad. 


IN  the  Hosten  livcnimj  American  I 
find  the  following  ciitie,  which 


ing  states  will  make  up  a  delegatiot 
more  than  nine  or  ten  thousand. 

"The  sessions  will  be  held  in  t„| 
city  auditorium.  The  city  and  bmiJ 
officials  have  accorded  every  couiv 
for  the  welfare  of  this  mighty  na^’ 
school  of  methods. 

"This  great  conclave  comes  her*  h 
the  invitation  of  the  Rev.  L.  RoJ 
l>astor,  Mt.  Sinai  Baptist  Church, 
the  direct  auspices  of  the  Colored  1^ 
tist  Ministers  .\ssociation  of  Hoiw 
and  vicinity.  Rev.  L.  H.  SimZ 
Pres.,  Rev,  G.  H.  Guyton,  Sec  ^ 

"When  Henry  Allen  Boyd, 
lowed  by  that  mighty  battery  of  n* 
sengers,  steps  from  the  congress  spi^ 
next  Weds.,  to  the  tune  of  ‘H11I4 
Baptist  Congress’  Heavenly  Hoqi 
will  be  Boydized  and  the  three  and  M 
half  million  Baptists  represented  by  3 
great  as.sembly  will  exclaim: 
and  Texas  are  doing  things  in  the  iSI 
Will  and  Way.’”  ^ 


'^HE  editor  of  the  paper,  as  every¬ 


one  knows,  is  Capt.  J.  M.  Patter¬ 
son.  He  is  a  shirt-sleeve  editor,  too. 
Every  fixed  feature,  and  a  lot  of  the 
big  news  decisions,  represent  his  mind. 
You  can  bet  your  bottom  dollar  he 
knows  what  the  editorial  page  is  saving, 
and  some  of  the  stuff  he  himself  writes. 
His  chief  editorial  writer  is  Reuben 
Maury.  36  years  of  age,  of  Butte,  Mont. 
He  went  to  school  there,  then  studied 
law  at  the  University  of  Virginia,  re¬ 
turning  home  to  practice  his  profession 
for  two  years.  Ten  years  ago  he  wrote 
a  piece  about  Butte  and  its  people  for 
the  American  Mercury,  of  which  Henry 
I..  Mencken  was  then  the  hard-hitting 
editor.  Capt.  Patterson  read  the  article 
and  commented  that  Mr.  Maury  knew 
how  to  write  the  English  language  ef¬ 
fectively  in  simple  terms.  He  sent  for 
him.  Mr.  Maury  has  been  on  the  paper 
ever  since.  He  is  a  modest  fellow.  You 
can’t  get  him  to  talk  about  the  job.  He 
has  his  say  on  the  editorial  page  of  the 
Daily  News. 


shows  that  some  imaginative  fellow  is 
sitting  on  the  rim  in  that  office: 

Invisible 
Panties 
O.  K.  Now 

(iiv  liitcrnalioiial  Xrus  Set  tier) 
Cnu'.\(a),  .May  2^) — The  world  can 
now  have  its  invisible  panties,  thanks 
tf)  the  decision  of  the  .Supreme  Court 
on  the  unconstitn- 
tionalitv  of  the 
NRA.  ■ 

The  decision  came 
just  in  time  for  the 
Invisilette  Corpora¬ 
tion,  which  was  en¬ 
gaged  in  a  bitter 
controversy  with 
c  o  d  e  authorities 
over  the  question 
of  demonstrating 
invisible  i)anties. 

“It  saved  our 
life,”  declared  Mrs. 

R.  S.  McCracken 

today.  “Now  wc  i.svismiK  i*.\mo> 
can  demonstrate  our  prtKluct. 

“The  NR.\  told  us  we  couldn’t  have 
demonstrators  because  if  tbe  panties 
were  invisible,  the  customers  would  not 
be  able  to  see  them  and  our  advertis¬ 
ing  was  misleading.” 


ONE  of  the  most  interesting  novel¬ 
ties  created  by  modern  color  print¬ 


ing  appeared  last  week  as  the  first-page 
feature  of  the  American  If'cckly,  a  set 
of  designs  to  test  human  sight  in  ref¬ 
erence  to  color.  I  suppose  that  the 
charts  were  scientific — they  were  cred¬ 
ited  to  a  distinguished  Japanese  pro¬ 
fessor.  Certainly  they  were  attractive, 
and  it  would  l>e  difficult  to  find  a  feature 
that  would  hold  the  attention  for  a  few 
minutes  of  a  higher  percentage  of  read¬ 
ers.  .\11  persons  of  normal  sight  were 
pleased  to  discover  that  they  were  not 
color-blind,  and  all  color-blind  people 
confirmed  tbeir  deficiency. 


The 

liap: 


ONE  evening  this  week  was  shot 
dead  for  this  writer  hy  the  open¬ 
ing  of  a  Broadway  show  which  was 
billed  as  a  characterization  of  modern 
newspaper  life  in  the  hig  city.  The 
author  is  Phil  Kanter  and  the  name 
of  the  play  is  “Them’s  the  Reporters.” 
.'seven  smelly  character  wretches  go 
through  three  acts  in  a  reporters’  shack 
attached  to  a  police  station  and  hy 
memory  count  the  word  “lousy”  is  used 
432  times,  the  word  “manure”  is  used 
612  times  and  the  Deity  is  blasphemed 
so  frequently  that  it  would  take  a  man 
on  an  adding  machine  to  keep  count. 

The  play  libels  the  newspaper  busi¬ 
ness  and  if  New  York  district  reporters, 
who  are  allegedly  portrayed,  were  not 
sure  the  outrage  would  end  within  a 
few  weeks  or  days,  they  would  probably 
form  in  line  and  decorate  at  least  one 
performance  with  the  cabbage,  imported 
Chinese  eggs  and  overdone  spinach  it 
so  richly  deserves  at  their  hands.  If 
the  newspaper  business,  even  at  its  low¬ 
est,  were  one-tenth  as  vile  as  Mr. 
Kanter  would  have  his  audience  be¬ 
lieve,  it  should  be  abated  as  a  public 
nuisance.  And  if  a  pack  of  drunken, 
ignorant,  brazen  reporters  were  to  act 
in  real  life  as  they  are  shown  on  this 
stage  I  for  one  would  withdraw  all 
objection  to  lynch  law. 

Some  nasty  specimens  of  human  de¬ 
pravity  have  crept  under  tbe  newspaper 
tent  in  recent  years,  insensitive  to  every¬ 
thing  honorable  men  believe  is  the  func- 


T  . 

1— /  in  Moscow  for  .Vcw  York  Times, 
presented  to  the  readers  of  that  news- 
pajjer  an  extraordinary  censorship  map 
of  Europe.  It  shows  that  the  only 
nations  which  have  no  censorship  are: 
British  Isles,  Norway,  Sweden,  Den¬ 
mark,  Holland  and  Switzerland.  The 
nations  having  “covert  censorship,”  are: 
France,  Portugal,  Belgium,  Czecho¬ 
slovakia.  Lithuania.  Latvia.  Esthonia 
and  Finland.  Black  censorship  rules  in 
Spain,  Italy,  Germany,  Austria.  Hun- 
gar>’,  Yugoslavia.  Bulgaria,  .Mbania, 
Greece.  Turkey,  Rumania.  Poland  and 
Russia. 

This  censorship  is  over  i>rcss  mes¬ 
sages  and  Mr.  Duranty  says: 

“It  is  worthv  of  note  that  nowhere  in 


public  relations  counselor  (in-r- 
;  he  is  oidy  the  press  agent)  of 
tbe  National  Baptist  Congress  now  in 
••ession  at  Houston,  Collier  P.  Clay. 
.\.M..  D.D..  recently  prepared  and  sent 
to  city  editors  a  band-out  which  those 
ungrateful  editors  unanimously  with¬ 
held  from  print.  .\s  a  study  in  Negro 
psychology  and  as  a  specimen  of  over¬ 
statement  it  should  not  be  lost  to  pos¬ 
terity.  The  following  is  an  exact  re¬ 
production  : 

“On  Weds.  Tunc  5th.  Texas’  most 
illustrious  son  in  the  field  of  Bible  en¬ 
lightenment.  Dr.  Henry  .Mien  Boyd,  will 
glide  thru  the  automatic  switches  of 
the  local  railway  yards,  heading  the 
crown-heads  and  messengers  of  the 
most  mammoth  aggregation  of  S.  S.  & 
B.  Y.  P.  U.  forces  that  assembles  upon 
the  .\merican  continent  in  annual  ses¬ 
sions. 

“Dr.  Boyd  is  secretary  of  the  Con¬ 
gress  and  publishing  board,  and  crite¬ 
rion  among  bank  presidents,  the  Her¬ 
cules  of  giant  race  businesses,  honored 
and  honorable  son  of  .America’s  black 
Nimrod  of  religious  journalism  and 
publication,  the  immortal  Dr.  R.  H. 
Boyd. 

“Beginning  June  5th  thru  0th. 
Houston  will  be  thronged  with  S.  S.  & 
B.  Y.  P,  U.  experts  and  messengers 
from  every  state  in  union.  Messengers 
from  New  York.  Maryland.  Ohio, 
Washington.  D.  C.,  Florida.  Georgia. 
California.  Tennessee  and  the  remain- 
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F.McX’OY  writes  from  London 
•  the  Daily  Express  is  having  a  , 
dilation  success  through  a  plan  whereli 
the  newspajier  liecomes  an  aid  to 
public  school  system.  In  hundreds 
classes  teachers  are  using  the  newspap# 
to  make  lessons  more  intelligible,  int3 
csting,  educative.  '  1 

It  seems  that  the  editor  started  t 
by  asking  all  readers  to  make  iirnpo,4 
lor  using  the  newspaiier  in  class-ruri 
and  was  flooded  with  meaty  ideas.  .\la:  r 
of  these  have  l>een  put  into  iiraiiic< 
llere  is  what  some  English  boys  a; - 
girls  are  now  doing  with  the  iiewspapt' 
Study  advertisements,  and  then  wri  t 
specimen  “ads”  on  similar  lines. 

Read  of  accidents — discuss  the  iioss! 
bility  of  their  lieing  avoided.  ' 

Read  of  events  in  other  lands,  an 
then  (when  it  occurs  in  France)  wr:'j 
the  paragraph  in  Frewich  as  it  would  a;( 
pear  in  a  French  newspaper. 

Use  news  photographs  and  carton 
for  art  lessons. 

.\pIK)int  a  Ixiy  or  group  of  boys  ;i 
cover  a  particular  country.  Each  dai 
the  columns  of  the  Daily  Express  an 
scanned  by  the  “correspondents"  iri 
news  of  their  allotted  territory. 

Summary  of  the  day’s  news  writtc  ■ 
up  in  notebooks. 

On  Friday  afternoons  the  “corre 
s|)ondents”  read  their  news  summarit 
to  the  whole  class.  Places  mentkw 
are  indicated  on  atlas. 

Pupils  are  encouraged  to  bring  clij 
pings  from  the  newspaper  of  currr 
events  that  appeal  to  them.  These  ar 
exhibited  and  discussed. 

Learn  to  spell  all  words  unknowr 
pupils  searching  dictionaries.  i 

Find  the  meanings  of  the  phra»l 
where  words  arc  used  metaphoricall  4. 
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the 
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or  not  strictly  in  accordance  with  thi  1 
dictionarv  definition. 


SCHOOL  teachers  .say,  according  tj 
Mr.  MeV^oy,  that  the  result  of  th^; 
newspaper  studies  is  that  pupils  do 
consider  their  work  as  humdrum:  par,' 
ents  are  reporting  that  their  chiWrr 
carry  the  subjects  home,  discuss  thffi 
at  table,  and  some  parents  admit  gettmi 
a  liberal  education  from  their  youM 
sters. 

It  seems  to  this  writer  that  sari 
wholesome  methods  can  be  employed  h; 
newspapers  in  this  country  with  profi' 
and  satisfaction.  The  general  ideao' 
press-school  cooperation  is  not  newhfff, 
hut  it  is  good,  and  my  suggestion  i.j 
that  during  the  vacation  season  plaj^ 
be  made  for  active  work  to  open  in  tt*! 
Fall.  Goodness  knows  many  sihr>  ^ 
need  a  class-room  fillip.  The  ayera:: 
public  school  routine,  especially  in  '  * 
country  school,  in  my  experience  i'; 
dull  and  uninteresting  that  bright  ^'4 
are  bored  half  to  death.  Also,  it 
to  me  that  few  children  find  in  thel 
studies  any  relation  to  the  worldl 
which  they  are  living.  That  is  deadni 
Newspapers,  of  the  right  sort, 
make  study  hours  bright  occasion*- 
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J.  J.  DOYLE  TO  DAYTON 

.1.  J.  Doyle  has  been  appointed 
tional  advertising  manager  of  the 
ton  Journal-Herald. 
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NEW  YORK,  N.  Y.,  JUNE  8,  1935 


Yearly  $4.  in  advance,  by  niall.  U.  S.  and 
_liland  poaaeMtooi;  Ctaadi,  I4.5f:  foielgii.  |9. 
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Nothing  to  Do  But 
Send  In  the  Line 


CENTERING 
TYPE  LINES 


is  one  feature  of  Intertype  Automatic  Quadding 
and  Centering  which  earns  larger  profits. 

The  six  drawings  at  the  left  show  the  ordinary 
method  of  centering  a  line  of  type  on  a  line  com¬ 
posing  machine.  Note  all  the  hand  operations 
and  think  of  the  work  required  to  set  all  the  cen¬ 
tered  lines  in  one  issue  of  your  newspaper.  Con¬ 
sider  what  this  work  amounts  to  in  the  course  of 
months  and  years. 

All  such  work  can  now  be  done  AUTOMATI¬ 
CALLY  with  fhe  Inferlype  Aufospacer. 

Heretofore  centered  lines  of  type  have  been 
extra  hard  to  set.  Now  with  the  Intertype  Auto¬ 
spacer  centered  lines  are  easier  to  set  and  there¬ 
fore  cost  less  than  full  lines. 

And  that  is  not  all.  The  Autospacer  not  only  cen¬ 
ters  lines,  it  also  quads  out  short  lines,  including 
lists  of  all  kinds,  flushed  heads  (right  or  left),  radio 
programs,  crossword  puzzles,  and  many  other 
kinds  of  newspaper  composition. 

Setting  white  space  by  hand  is  costly.  The  modern 
way  is  to  set  it  automatically  with  the  Intertype 
Autospacer.  Complete  information  is  available 
from  any  Intertype  office. 

INTERTYPE  CORPORATION 

Brooklyn,  Now  York,  3M)  Furman  Stroot;  Cbicogo,  130  North  Franklin  Stroot; 
Now  Orloans,  1007  Comp  Stroot;  Son  Francltco,  SOO  Sontomo  Stroot;  Botton, 
80  Fodorol  Stroot;  Lot  Angolot,  1220  South  Moplo  Avonuo;  Canada,  Toronto 
Typo  Foundry  Company  LImItod,  Toronto.  Dlttrlbuton  Throughout  tho  World 


INtERTYPE  MEANS  LARGER  PROFITS 


Six  Things  to  Do 
(Hand  Operations) 
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INK  CLOUDING  LAID  TO  ELECTRICITY  ® 


Grounding  of  Presses,  Screen  Device  to  Check  Electrical  Formation  of  Destructive  Mist  Explained 

At  A.N.P.A.  Detroit  Mechanical  Conference  \ 


Discussion  in  the  new  field  of 

electrical  groundinp  to  eliminate 
ink  misting  in  high-si)eed  press  rooms 
was  launched  last  week  at  the  American 
Ncwsiwper  Pnhlisiiers  Association  me¬ 
chanical  conference  in  Detroit  when 
W.  T.  Diefenhach.  chief  chemist  of 
J.  M.  Huger,  Inc.,  s!K)ke.  Mr.  Diefen¬ 
hach  also  touched  on  investigation  he 
intends  to  make  on  the  relationship  of 
pa|H*r  qualities  to  ink  misting. 

Presented  herewith  are  two  other 
imiiortant  addresses  made  at  the  con¬ 
ference.  one  covering  engraving  and 
the  other  machine  ctHiling  processes. 
Other  iiaiiers  dealing  with  technical 
phases  of  newspaper  pnKluction  will 
lie  printed  in  Imutor  &  Puulishkr  as 
space  conditions  iiermit, 

Mr.  Diefenhach  arrived  quickly  at 
the  nuhhin  of  the  prohlem  which  lie  is 
coittimiing  to  probe : 

“It  is  hardly  necessary,’’  he  said, 
“to  descrilje  the  manifestations  of  ink 
misting  to  the  printing  trade.  .-Ml 
are  very  well  acquainted  with  the  phe¬ 
nomena  and  have  at  times  suffered 
from  it. 

“Ih  the  .\.  N.  P.  A.  Mechanical 
Bulletin.  No.  00  of  Oct.  J8,  ld31,  on 
page  771,  there  is  given  a  list  of  the 
causes,  of  flying  ink  which  have  lieen 
suggested  by  various  printers  and  ink 
experts. 

“1.  High  sjieed  of  the  presses. 

“2.  l^ck  of  humidity  in  the  press¬ 
room. 

“3.  Improper  ventilation  in  the 
pressroom. 

“4.  Incorrect  pressroom  temperature. 
“5.  Incorrect  ink. 

“6.  Old,  hardened  or  imperfect 
rollers. 

“7.  Old  or  even  blankets. 

“8.  Improper  roller  setting. 

“9.  Too  much  ink  on  rollers  and 
printing  plates. 

“Examining  each  of  the  alxive  items 
carefully,  I,  personally,  lielieve  that 
each  of  the  above  nine  items  may  lx* 
contributory  to  ink  “flying”.  But  in  my 
mind  they  are  all  auxiliary  to  one  or 
two  main  causes. 

“As  an  ink  chemist,  I  have  sought 
in  many  ways  to  create  ink  that  would 
not  fly,  I  am  glad  to  say  that  our 
results  have  been  gratifying,  but  I 
have  been  fiirced  to  the  conclusion 
that  ink  is  only  one  factor.  As  a  result 
I  have  carried  on  experimentation  to 
find  if  iK3ssible,  a  more  potent  or  key 
reason  for  the  misting  of  ink. 

“In  this  study,  I  have  considered  the 
problem  from  many  angles,  keeping  con¬ 
stantly  in  mind,  the  recorded  observa¬ 
tions  regarding  ink  flying.  As  a  result 
of  my  work,  I  feel  that  I  have  a  dis¬ 
tinct  contribution  to  make  regarding  the 
problem  in  giving  the  key  or  potent 
reason  for  ink  misting.  This  key  cause 
is  static  electricity  from  the  press  or 


from  the  shattering  of  ink  films. 

“In  the  phenomena  of  ink  misting,  we 
note  that  the  ink  does  not  show  only  in 
the  line  of  the  press,  but  travels  all 
about  the  room,  and  smuts  and  dirties 
objects  at  considerable  distances  from 
the  press.  Centrifugal  force  will  not 
cause  the  ink  to  throw  sidewise.  The 
uniform  graying  or  darkening  of  stwk 
in  the  room  indicates  the  fine  division 
of  the  ink.  If  the  ink  is  not  thrown, 
how  can  it  travel  al)out  the  pressroom? 
The  answer  is  simple.  The  ink  forms  a 
cloud  and  is  carried  about  the  press¬ 
room  by  air  currents.  This  accounts 
for  the  uniform  smutting  of  objects  at 
considerable  distance  from  the  press  it¬ 
self  and  out  of  line  of  the  press.  If  this 
is  so.  how  and  why  does  the  ink  form 
clouds  ? 

“To  begin  with,  we  must  understand 
what  a  cloud  really  is.  The  ordinary- 
cloud  we  see  in  the  sky  is  made  of 
minute  droplets  of  water,  each  of  which 
has  an  electric  charge  on  it.  The  sign 
of  this  charge  may  be  either  positive 
or  negative,  but  each  droplet  in  the 
cloud  must  be  charged  with  electricity 
of  the  same  sign.  These  tiny  droplets 
all  being  charged  with  the  same  elec¬ 
tricity.  repel  one  another,  and  thus  will 
not  gather  into  larger  drops  which  are 
heavy  enough  to  fall.  The  cloud  par¬ 
ticles  are  very  small  and  light  and  do 
not  require  much  to  hold  them  high  in 
the  air.  This  holding  up  is  accom¬ 
plished  by  rising  currents  of  air  from 
the  warm  earth  below. 

“How  does  the  small  water  droplets 
of  the  cloud  acquire  their  electric 
charges?  This  has  been  explained  by 
Dr.  George  C.  Simpson.  He  has  shown 
that  the  mere  breaking  up  of  a  rain¬ 
drop  by  a  current  of  air  results  in  an 
electric  charge.  A  large  drop  of  vyater 
falling  through  air,  first  flattens  itself 
by  the  viscosity  resistaiKe.  Then  the 
drop  breaks  up  into  smaller  ones,  and 
these,  according  to  Simpson’s  experi¬ 
ments,  as  a  result  of  the  shattering 
become  electrified.  Thus  shattering  of 
films  i>roduces  electrification. 

“Sir  Oliver  Lodge  has  shown  why  the 
small  droplets,  formed  when  the  larger 
ones  break  up,  acquire  their  charge. 
When  a  filament  or  film  attenuates  or 
thins  out  and  finally  becomes  unstable, 
it  snaps  in  two  or  more  places,  while 
the  middle  coalesces  into  very  minute 
drops.  When  the  snap  occurs,  electrons 
are  set  free.  The  loss  of  these  electrons 
which  are  negative  in  charge,  leaves  the 
remaining  drops  formed  by  the  shatter¬ 
ing  of  the  larger  one,  charged  with 
IKisitive  electricity.  Thus  small  drop¬ 
lets  formed  by  the  shattering  of  a  larger 
raindrop  require  positive  electric  charges 
at  the  time  of  their  creation. 

“In  the  transfer  of  ink  from  the  foun¬ 
tain  through  our  train  of  rollers,  drums 
and  cylinders  we  are  frequently  drawing 
ink  into  filaments  and  films  which  be¬ 


Delegates  view  equipment  exhibit  at  Detroit. 


come  attenuated  and  shatter.  The 
luinute  jiarticles  caused  by  the  shatter¬ 
ing  l)ecome  electrically  charged  and  may 
repel  one  another.  Static  from  the  press 
or  other  sources  might  help  to  cause  this 


humidity  and  temperature  should  lx 
relatively  high  and  the  ventilation  good 
with  not  too  strong  drafts. 

“With  these  precautions  the  shatter, 
ing  of  ink  filaments  or  films  will  be  re. 


icreeniii 


Discussing  points  brought  out  at  the  stereotype  session.  John  W.  Park.  proda6 
tion  manager,  Chicago  Tribune  (left)  and  .Arthur  H.  Burns,  mechanical  super¬ 
intendent.  iVeu'  York  Herald  Tribune. 


charge  to  be  quite  large  through  indirec¬ 
tion  or  otherwise.”  Mr.  Diefenhach  ex¬ 
plained. 

“The  press  speed  itself  causes  suffi¬ 
cient  air  currents  to  blow  the  newly- 
formed  ‘cloud’  about  the  pressroom.  Im- 
ptoirer  ventilation  (listed  above  as  cause 
No.  3  for  ‘flying’)  can  also  influence  the 
circulation  of  the  cloud  about  the  room. 
Too  stringy  an  ink  tends  to  cause  the 
production  of  too  much  attenuated  films 
or  filaments  and  thus  increases  the  re¬ 
sultant  cloud.  Improper  roller  setting 
(listed  as  cause  No.  8  for  ‘flying’)  can 
do  the  same  thing.  Imi)erfect  blankets 
or  rollers  (causes  No.  6  and  No.  7) 
may  cause  uneven  ink  distribution, 
especially  where  there  are  cracks  or  de¬ 
pressions  to  hold  small  wells  of  ink 
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duced  to  a  minimum,  which  will  decrease 
the  atomization  of  the  ink  and  also 
sultant  electrification  of  the  ink  particles 
due  to  the  shattering  of  the  film  or  fila-  !  This 
ments.  But  in  addition  even  more  than  linking 
usual  care  should  be  taken  to  properly  ^aclai 
ground  the  press.  This  well  grounding  te  coi 
of  the  press  is  exceedingly  important  pi  otl 
If  the  charge  on  the  press  frame  or  the  ducted 
main  body  of  the  press  is  allowed  to  carbon 
build  up  large  enough,  it  will  induce  a  for  th 
large  charge  of  opposite  electricity  in  and  S 
the  ink.  Thus  the  ink  already  would  juve  h 
be  carrying  a  charge  before  shattering,  ^on 
and  this  would  greatly  increase  the  This  ( 
stability  of  the  cloud  formed  and  in-  cut  oi 
crease  flying  trouble.  The  extra  pre-  gtioii 
caution  in  well  grounding  of  the  press  taper 
should  aid  to  prevent  electrification  of  |n 


-  -  -  .  .  ..  H( 

which  may  be  drawn  out  into  filaments  tbe  ink  before  and  after  shattering  or  pvjntli 
which  may  shatter  and  produce  clouds,  atomization  of  the  ink  film  and  should,  ^e-ink 
“Of  course  we  all  know  of  the  string-  I  believe,  relieve  the  situation  enough  taper 

in  some  cases  to  prevent  ‘flying’  or  jaren 
‘clouding.’  It  V 

“In  the  event  that  the  ink,  in  spite  of  )»estei 
all  these  precautions,  still  clouds,  there  pess 
is  still  a  remedy  and  this  is  a  simple  ))««  tl 
expediency.  At  various  points  on  the  yiaPiti 
press  when  ink  film  attenuation  or  shat-  phich 
■'wny  IS  It  that  increased  humidity  tering  does  take  place,  wires,  bars  or  »  nij, 
and  heat  in  a  pressroom  decreases  ink  mesh  may  be  placed  parallel  to  the  roll-  frhi 
flvinor?  Tbi»  anc\i.-«»r  ts  plain.  They  insulated  from  the  nress  'These  ' 


ing  out  of  the  ink  when  too  much  ink  is 
being  transferred  from  one  roller  to  an¬ 
other.  This  produces  attenuated  films 
which  must  eventually  snap  and  the 
charged  particles  of  ink  drift  away  as 
mist,  accounting  for  listed  cause  No.  9, 
which  is  the  carrying  of  too  much  ink. 

“Why  is  it  that  increased  humidity 


flying?  The  answer 
help  to  dissipate  or  prevent  the  charge 
on  the  ink  cloud. 

“Mr.  Carl  Drange,  in  an  article  in 
The  American  Pressman  on  ‘Ink  Mist¬ 
ing,’  says,  ‘in  my  mind  the  explanation 
lies  in  the  method  of  ink  feeds,  because 
in  certain  ink  feeds  there  is  lacking  a 
positive  contact  of  the  ink  with  the  ink¬ 
ing  surfaces.’  He  goes  on  to  explain 
that  ‘in  some  systems  there  is  no  firm 
contact  in  the  ink  feed  and  a  consider¬ 
able  amount  of  ink  is  thrown  into  space 
atomized,  a  portion  of  which  goes  into 
the  air  to  follow  the  air  currents.’ 

“I  do  not  wish  to  enter  into  any  dis¬ 
cussion  on  merits  of  press  design,  but  I 
merely  quote  Mr.  Drange  to  cite  his 
theory  that  shattering  of  ink  films  or 
filaments  may  cause  ink  misting. 

“Shattered  films  do  produce  a  spray, 
but,  however,  Mr.  Drange  has  not  gone 
far  enough.  'They  can  produce  an  ink 
cloud,  all  the  particles  of  which  become 
charged  due  to  the  shattering  of  the  ink 
film  or  filament.  Due  to  Ae  particles 
being  similarly  charged  they  may  repel 
one  another  and  thus  form  a  cloud  which 
may  float  about  the  pressroom  to  give 
the  phenomena  we  call  ink  ‘flying’  or 
‘misting.’ 

“To  minimize  ink  misting,  rollers  and 
blankets  should  be  in  good  condition  and 
rollers  should  be  properly  set.  The 


ers,  insulated  from  the  press.  Th« 
then  may  be  charged  with  electridtjr 
of  proper  sign.  By  so  doing  the  cloii 
will  be  dissipated  almost  as  soon  as  it  is 
formed  by  neutralizing  the  electric 
charge  on  the  particles. 

“Summarizing  the  above,  I  find  mysdf 
in  agreement  with  the  various  facton 
listed  in  the  A.N.P.A.  Bulletin,  2is  being 
possibly  contributcjry  to  ink  flying.  Wc 
have  been  right  in  assuming  that  ink 
itself  is  only  one  factor.  We  are  righ 
in  recognizing  also  that  ‘misting’  aai 
be  due  to  any  of  the  causes  which  maki 
for  ununiform  ink  distribution.  0* 
notations  on  proper  pressrexjm  coodJ* 
tions  have  been  accurate. 

“What  we  did  not  know,  to  rofej 
understand  ‘ink  misting,’  was  that 
ink,  during  transfer,  not  only  fonni* 
spray  or  mist,  but  this  becomes  el 
fied,  and  being  electrified,  forms  cl 
which  do  not  settle  because  each 
tide  in  the  cloud  repels  its  neighl 
particle. 

“The  cause  of  ink  ‘misting,’  or  r; 
ink  clouding,  is  the  shattering  of 
or  filaments  with  the  formation 
clouds,  competed  of  minute  electri( 
charged  particles  which  repel  one 
other. 

‘^'The  remedy  is  to  minimize  the  c» 
ditions  which  make  for  the  shatteriBI 
(.Continued  cm  page  XII) 


de-inking  of  paper  for  making 

CHEAP  NEWSPRINT  UNDERWAY 

New  Company  Organized  To  Sell  Licenses  For  Snyder  Maclaren 
ledf  Processes  Announces  Western  Mill  Expected  To  Start 

iOperati<m  For  Ground  wood  and  Sulphite  Pulps 
By  GEORGE  A.  BRANDENBURG 

t.\‘  electric  Mixniaster,  two  cheap 
:  A  chemicals,  a  section  of  line  copper 
ittn  and  some  water  heated  to  a 

temperature  o  f 


c  rt- 

_  lK*tween  100  and 

10  deftrees,  was 
all  the  equipment 
used  hy  James 
!•'  1  e  1 1  .  of  the 
James  Flett  Or¬ 
ganization,  Chi¬ 
cago,  to  (i've  a 
■‘lalH)ratory’’  dem¬ 
onstration  recent¬ 
ly  to  a  represen¬ 
tative  of  Editor 
&:  Plblisher  of 
taking  carbon  ink 
out  of  a  news- 
JamesFcett  paper  and  re- 

cliiming  the  original  pulp  from  which 
|lbe  paper  was  made,  without  any  ink 
[in  it  and  suitable  for  re-manufacture 
into  newsprint. 

The  newspaiKT  used  in  the  demon 
siration  was  beaten  to  a  pulp  alxiut  the 
Icnsisteiicy  of  buttermilk  in  the  mixer. 

paper  and  the  chemical  solution 
l«re  heaten  together  for  a  total  of  l.i 
Innnutes.  after  which  the  pulp  was  taken 
loot  of  the  mixer  and  put  on  a  line  cop- 
iper  wire  screen  and  thortnighly  washed. 
|Thc  ink  disappeared  and  was  retained 
fin  the  solution  where  it  could  be  seen 
do  Hand  insitected. 

fila-  r  This  practical  demonstration  of  de- 
han  linking  newspaiKT  under  the  Snyder 
crly  '^aclaren  Process  patents  might  at  first 
ling  h  considered  the  same  as  hundreds 
ant  pi  other  laboratory  experiments  con- 
the  ducted  over  the  past  JO  years  in  taking 
1  to  brbon  ink  out  of  newsprint,  were  it  not 
X  a  for  the  fact  that  the  I'lctt  organization 
r  in  and  Snyder  Maclaren  Processes.  Inc., 
ould  }iave  been  able  to  convert  the  laboratory 
ing,  ^onstration  into  commercial  use. 
tig  group  are  now  taking  carbon  ink 
in-  cut  ot  old  papers  in  commercial  oper- 
pre-  ation  at  the  plant  of  a  large  eastern 
ress  taper  and  paper  Ixjard  manufacturer 
t  of  In  Holyoke.  Mass.  For  the  past  15 
!  or  fnonths  this  paper  company  has  been 
•uld,  de-inking  upwards  of  UK)  tons  of  waste 
lugh  taper  per  month  under  the  Snyder  Mac- 
or  jaren  process  patents. 

It  was  learned  this  week  that  a  large 
*  of  Western  mill  in  the  paper  Ixiard  husi- 
^  Bess  is  taking  a  license  agreement  to 
fise  the  Snyder  Maclaren  process  for 
the  tiaking  groundwood  and  sulphite  pulps 
Vhich  they  propose  to  use  in  place  of 
s  or  -  •  •  •  •  • 

roU 


........  14c,.  iti  44. 

1“  I  like  material  previously  purchased. 
tThe  plant  is  expected  to  he  in  oper¬ 


ation  within  30  days,  it  was  announced. 

The  following  equipment  is  used  by 
paper  mills  employing  the  Snyder  Mac¬ 
laren  Process :  duster  (shredder  if  us¬ 
ing  magazine  or  other  stock  needing 
l)rcaking  up);  Lannoye  type  pulper 
where  paper,  chemicals,  water  and 
steam  arc  feti  in  continuous  process: 
dilution  box ;  bull  screen  for  removing 
extraneous  matter;  bigli  speed  refiner; 
riffle  box,  and  three-cylinder  washer. 
The  de-inked  pul])  then  goes  into  a 
chest  or  comes  off  a  wet  machine  in 
laps. 

The  commercial  oiwration  of  this  <le- 
inking  process  is  viewed  as  the  most 
significant  development  in  the  iiajicr 
industry  in  the  last  40  years.  It  means 
that  newspaper  publishers  will  he  able 
to  get  a  higher  price  for  their  waste 
paper  and.  from  a  long  time  i>oint  of 
view,  it  ai)i)arcntly  means  stabilization 
of  newsprint  prices. 

The  Flett  organization  has  been 
working  on  the  methiHl  of  taking  carbon 
ink  out  of  newspapers  since  1931,  when 
Mr.  Flett  acquired  the  rights  to  license 
|)aiK‘r  mills  to  use  the  Snvder  Maclaren 
I)roccss  of  removing  carbon  ink  from 
old  paper.  Discussing  the  development 
of  this  revolutionary  process  with 
Editor  &  Pcm-isitER,  Mr.  Flett  said: 

“The  Snyder  Maclaren  Processes, 
Inc.,  and  our  organization  did  not  want 
to  offer  this  process  to  i)aper  mills  as 
a  practical  operation  of  taking  ink  out 
of  old  paper  and  reclaiming  the  news- 
I)rint  pulp  until  it  had  Ijeen  operating 
on  all  types  of  old  paper,  whether  it 
contained  groundwood  or  not,  and  until 
the  process  had  been  in  use  commer¬ 
cially  for  a  sufficient  length  of  time  to 
determine  its  practicability  in  the  paper- 
making  field.  We  wanted  to  he  sure 
as  to  results  in  terms  of  getting  ink  out 
of  various  classes  of  paper,  including 
newspapers,  and  in  getting  ink  out  of 
other  kinds  at  a  cost  which  paper  manu¬ 
facturers  could  afford  to  pay.  This 
process  makes  it  iiossible  to  convert  old 
newspapers  into  raw  material  suitable 
for  the  manufacture  of  newsprint  in 
competition  with  groundwood  and  sul¬ 
phite  pulps,  made  from  new  spruce  and 
balsam  pulpwood.” 

Development  of  this  process  is  one 
of  the  most  important  milestones  in  the 
newspaper  industry  that  has  taken  place 
in  relation  to  supply  of  raw  material 
for  newsprint  and  to  use  of  waste  paper 
of  various  classifications  produced  by 
newspaiiers,  Mr,  I'lett  declared. 


"Fvery  newspaper  jiublisher  knows 
that  the  price  of  waste  iiaper  accu¬ 
mulated  hy  it  in  its  manufacturing 
operation  lias  tieen  very  low ;  iirohahly 
few  understand  ti  at  the  reason  for  the 
low  ])rices  of  newspaper  waste  is  the 
fact  that  during  the  iieriixl  1929  to  19.14 
the  manufacturers  of  Kraft  liner  used 
in  making  shipping  cases  has  grown  to 
approximately  500.(X)0  tons  per  year." 
he  said. 

consideralile  jiortion  of  this  is 
manufactured  from  sawmill  waste  ac¬ 
cumulated  hy  large  lumber  operations 
in  the  South  and  in  the  West  which 
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had  jireviously  destroyed  this  waste  hy 
liurning.  It  was  discovered  that  this 
sawmill  waste  properly  treated  made  a 
quality  of  Kraft  pulp  suitable  for  the 
manufacture  of  a  type  of  paper  lioard 
which  could  be  used  to  replace  a  so- 
called  jute  liner  made  from  waste  paper. 

“The  practical  result  of  this  condition 
is  that  for  the  ten  year  period.  1919 
to  1929,  the  average  price  of  mixed 
pafjers  in  the  Middlewest  to  the  con¬ 
suming  hoard  mills  was  approximately 
$14.00  per  ton  f.  o.  D.  cai  s  shipping 
IK)int.  On  the  .Atlantic  seaboard  the 
apjiroximate  iirice  of  waste  paper  tif  a 
like  quality  for  a  like  iieriml  of  time 
was  about  $7.00  per  ton. 

“Because  of  the  lack  of  consumfjtive 
capacity  for  waste  paper,  due  to  condi¬ 
tions  as  outlined  above,  it  appears  that 
the  average  price  of  mi.xed  papers  will 
be  somewhere  in  the  neighborhool  of 
$7.00  per  ton  in  the  Middlewest.  and 
$3.00  to  $4.00  per  ton  on  the  .Atlantic 
seaboard.  The  price  structure  on  old 
newspapers  during  the  period  1919  to 
1929  averaged  about  $16.00  a  ton  in  the 
Middlewest,  and  $8.00  or  $9.00  per  ton 
on  the  Atlantic  seaboard.  It  looks  as 
if  old  newspapers  in  the  Middlewest 
will  average  about  $8.00  or  $9.00  per 
ton,  and  alx)ut  $5.00  per  ton  in  the  East. 

“If  the  newspapers  understand  that 
the  low  price  of  waste  paper  is  occa¬ 
sioned  by  lack  of  demand  for  the  waste 
jiaper,  then  the  importance  of  a  new 
market  which  will  consume  large  quan¬ 
tities  of  waste  paper  will  be  appre¬ 
ciated.”  Mr.  Flett  pointed  out. 

“The  development  of  de-inking  waste 


liaiier  i.s  so  closely  tied  in  with  the  use 
of  waste  paper  that  any  large  .scale  de- 
inking  means  large  scale  use  of  waste 
liaper.  wliicli  under  any  normal  condi¬ 
tion  should  encourage  the  accumulation 
(if  waste  paiier.  at  higlier  levels  of  price 
than  now  exist.  De-inking  of  waste 
jiaper  oiiens  a  market  for  iiress  waste 
jiroduced  l)y  news])apers  which,  under 
liresent  conditions,  is  selling  in  most 
markets  at  a  lower  value  tlian  ordinary 
mixed  paiiers.  Because  of  its  ciuality 
this  material  can  he  used  the  same  as 
newspapers  produced  hy  inihlishers  in 
relatively  the  same  value  liracket.  as  the 
resultant  jiulp  obtained  is  identical 
liecause  of  the  basic  content. 

“The  develoinnent  of  the  de-inking 
is  also  important  to  the  newspapers 
from  the  stand])oint  of  raw  material 
from  wliich  to  make  newsiirint,”  he 
asserted. 

"The  recovery  of  iiul])  under  the 
.'snvder  Maclaren  jirticess  of  the  de- 
inkiim  iiewsiiajicrs  is  apiiroxiniately  90 
per  cent  of  the  tonnage  of  waste  iiaper 
de-inked.  which  means  that  out  of  every 
UK)  tons  of  old  newspajicrs  de-inked, 
the  i)ulp  recovery  suitable  for  re-inanu- 
f.'icture  into  newsprint  is  approximately 
90  tons.  This  then  means  that  news- 
jirint  can  definitely  be  made  in  the 
markets  in  which  raw  material  is  avail¬ 
able.  Therefore,  it  appears  entirely 
Iiractical  for  any  large  city  producing 
large  tonnages  of  old  newspapers,  to 
re-manufacture  those  old  newspapers 
into  iiews|)rint  to  l>e  used  in  the  ame 
market  that  they  arc  originally  pro¬ 
duced  in. 

"I'rom  the  standi)oint  of  a  supply  of 
raw  material  available  to  the  newsprint 
manufacturer  it  means  that  the  supply 
of  raw  material  is  jiroduced  each  day 
as  newspapers  are  iiuhlished  hy  the 
newspaper  publisher,  and  with  proper 
collection  of  the  old  newspapers  which 
is  now  avaih>hle  the  raw  material  is 
locally  available  for  re-manufacture  into 
new  paper.  The  de-inking  of  news¬ 
papers  seems  to  be  a  logical  and  sensible 
answer  for  a  continuing  supply  of  raw 
material  from  which  to  make  new 
newsprint,  and  now  that  de-inking  of 
old  newspapers  is  available,  over  a 
neriod  of  time  it  may  mean  the  estab¬ 
lishment  of  Jiaper  mills  in  large  centers 
to  n.se  the  raw  material  available  locally 
which  they  now  have  and  which  can 
he  manufactured  into  newspri.it  for 
local  consumption. 

“Xot  only  does  the  .Snyder  Maclaren 
jirocess  make  available  pulp  made  from 
old  nevvsjiajiers  with  the  ink  removed, 
hut  the  jiriK'ess  is  equally  adaptable  to 
remove  the  color  and  ink  from  mixed 
jiapers  of  certain  classifications,  parti¬ 
cularly  the  kind  jiroduced  hy  office 
buildings,  and  it  is  jxissible  to  convert 
the  raw  material  into  a  practical  pulp 
for  re-manufacture  into  new  paper.” 

Mr.  Flett  has  organized  a  new  com- 
(Contmued  on  I'OfU'  Xlll) 
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Attractive  new  home  of  the  Santa  Monica  (Cal.)  Eveninn  Outlook,  which  has  floods  the  interior  with  natural  daylight  through  the  bank  of  windows  along 
been  completed.  The  picture  illustrates  how  the  clerestory  construction  the  sides  of  the  upper  portion  of  the  structure.  (See  page  IV  for  story.) 
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RAPID  CITY  JOURNAl 
ADDS  GOSS  PRESS 


NEW  SANTA  MONICA 
PLANT  IN  USE 


NEW  CORPUS  CHRISTI  BUILDING 


Work  is  l)eing  rushed  on  the  $75,000  new  home  for  the  Corpus  Christt  Web-Perfecting RotmryPurchMedf 

(Tex.)  Caller  and  Times,  the  contractor  having  undertaken  to  complete  con-  r,  Hoe _ Complete  Stereotv  •' 

struction  in  65  working  days  from!  date  of  beginning.  May  14.  Day  and  night 
shifts  will  be  used  to  rush  it  to  completion,  it  was  announced  by  officials. 

The  building,  lo- 

7 — ^  ^ 

were  <irawii  by  Nat 
W.  Hardy,  (iorpug 
Christi  architect. 

On  the  first  floor 
of  the  new  structure, 
according  to  Grady 
i\ill  be  the  business,  advertising  and  circulation  offices, 
the  rear.  The  second  floor  will  be  used  for  the  editorial 
:  room.  In'  the  basement  will  be  the  mailing  room  and 
Remainder  of  the  basement  will  be  utilized  for  vaults  and  sign  and 


“Clerestory”  U  Innovetian  in  South¬ 
ern  California  Structure — 

Has  Hoe  Sextuple 
Press 

Featuring  the  first  use  in  a  Southern 
California  newspaper  plant  of  the  clere¬ 
story,  the  new  home  of  the  Santa  Mon¬ 
ica  Outlook  was  dedicated  recently. 

(See  picture  on  page  III.)  Tlie  unique 
design  provides  ample  daylight  in  all 
parts  of  the  plant,  making  the  use  of 
artificial  light  virtually  unnecessary. 

The  new  building,  containing  all  depart¬ 
ments  on  one  floor,  is  75  by  140  feet, 
has  a  high  central  portion  running  the 
length  of  the  building,  and  lower  sec¬ 
tions  on  each  side.  The  lower  sections 
are  roofed  with  skylights,  and  the  upper 
walls  of  the  high  section  are  banked 
with  windows,  so  that  even  the  press 
room  receives  ad^uate  light  in  all  kinds 
of  weather  conditions. 

The  building  itself  was  constructed  at 
a  cost  of  $30,()00  and  the  entire  plant  is 
imderstood  to  represent  an  investment 
of  around  $100,0()0. 

The  building  was  designed  by  John 
Parkinson  of  the  Los  .\ngeles  architec¬ 
tural  firm  of  Parkinson  &  Parkinson, 
along  lines  outlined  by  Samuel  G.  Mc¬ 
Clure,  president  of  the  publishing  com¬ 
pany.  It  is  constructed  of  reinforced 
concrete,  and  is  fire  and  earthquake 
proof. 

In  the  front  part  of  the  building  is  a 
large  public  lobby,  with  offices  of  Mr. 

McClure  and  J.  D.  Funk,  general  man¬ 
ager,  to  the  right,  and  the  advertising 
department  back  of  these.  This  main  The  "Globe  Room,”  the  last  room  to 
business  room  is  approximately  60  by  be  finished  in  the  Christian  Science  Pub- 
40  feet.  Behind  this  section  are  located  lishing  Society  Publishing  Building  in 
the  editorial  and  photographic  depart-  Boston,  but  the  first  room  of  its  kind 
ments.  A  small  room  for  teletype  equip-  was  rushed  to  completion  in  prepara- 
ment  adjoins  the  editorial  department,  tion  for  public  opening  June  3. 
with  two  A.P.,  two  U.P.,  and  one  Los  Expert  craftsmen  rushed  final  adjust- 
Augeles  City  News  Service  printer  ments  in  this  unique  room  or  mappa- 
feeding  copy  directly  into  the  news  room  rium,  which  is  actually  an  inverted  globe 
through  slots  in  the  wall.  Next  is  of  glass  some  30  feet  in  diameter  with 
located  the  composing  room,  approxi-  all  of  the  features  of  geographical  and 
mately  55  by  40  feet,  where  the  battery  oceanic  accuracy  of  the  world  protrayed 
of  eight  Linotype  machines  and  other  by  light  passing  through  translucent 
equipment  is  located.  The  stereotype  stained  glass. 

room  adjoins  on  one  side,  and  leads  Originated  and  designed  by  Qiester 
directly  into  the  press  room,  about  22  Lindsay  Churchill,  the  building  arch- 
by  50  feet  in  dimensions,  which  is  sur-  itect,  the  “Globe  Room”  is  constructed 
rounded  on  three  sides  by  windows.  on  somewhat  the  same  principle  as  a 
In  its  new  home  the  Outlook  is  planitarium  or  a  solarium,  with  the  ex- 
printed  on  a  reconstructed  Hoe  Sextuple  ception  that  the  globular  glass  walls  are 
press  with  Cline-Westinghouse  control,  constructed  of  copper  and  steel  ribs 
acquired  several  months  ago  when  plans  encasing  the  colorful  stained  glass  rep- 
for  the  structure  were  first  announced,  resenting  the  geological  structure  of  the 
A  new  color  section  has  been  purchased  earth,  and  instead  of  the  usual  shell 
directly  from  Hoe,  making  possible  the  shape,  the  room  is  a  complete  sphere, 
use  of  two  colors  and  black  on  four  As  one  enters  the  mapparium  one 
pages  on  a  32-page  paper.  walks  out  over  a  glass  bridge  extending 

-  through  the  center  of  the  globe.  This 

NEWARK  DEFEATS  NEW  YORK  bridge,  composed  of  inch  structural 
Local  No.  8.  Newark  Newspaper  glass  and  aluminum,  enables  the  spec- 
Pressmen’s  Union,  held  its  annual  out-  tator  to  walk  into  the  center  of  the  spher¬ 
ing  June  2  at  Doerr’s  Grove,  Livingston,  ical  chamber  and  view  in  all  directions 
More  than  400  attended.  The  handball  the  features  of  the  display.  Looking 
team  of  the  Newark  unit  defeated  New  down  through  the  glass  bridge  one  can 
York  pressmen,  8  to  7.  see  the  outlying  map  of  Antarctica  and 


Equipment  Comet  with  Ne« 

Printing  Set-Up  i|| 

Installation  was  completed  this  mwi  f  i 
on  a  Goss  web-i)erfecting  24-pagc 
in  the  plant  of  the  Rap^  City  (S,‘  d' 
Journal.  The  equipment  purchased  fro-  ' 
R.  Hoe  and  Company  has  l)eeu  in  am 
ation  at  the  plant  of  the  Boston  ^ 
where  it  was  replaced  with  a  48.*^ 
press  of  a  similar  design. 

Tlie  new  press  is  more  than  21 1| 
(^thic  one-half  feet  a 

Plans  inches  high.  Its 

is  about  35  tons  when  fully  equipat 
According  to  officials  of  the  paper,  ft 
Journal’s  new  press  will  print  four,  a 
eight,  ten  and  twelve  page  i)aper|  it 
maximum  rate  of  36,000  copies  an  ho» 
and  will  print  16,  20  and  24-paf*^ 
tions  at  a  maximum  speed  of  18,(IOOaI 
hour.  ■  ij 

It  is  of  three  deck  straightline 
7.d  uses  semi-cylindriad  oA- 
pages.  The  paper  used  is  35  and  1^ 


.Vsr  df///nu\ 


-  4.t5W  pounds  oi  melted  metal,  a  cun; 

BAGGE  LIGHT-TYPER  OMEGA  shaving  machine  with  a  foot  plate  eje 
M  LI  T  PI-  • — 1  j  •  c-  1-  ^  cutting-off  cylinder  with  aut 

Movable  Type  Eliminated  in  Simpli-  n,atic  feed,  a  finishing  cylinder,  an  ete 

fled  Photographic  Proceu  trically  heated  matrix  scorcher  and  ! 

With  the  aid  of  light  rays,  Bagge  steel  form  ^  tables.  These  tables  a 
Light-Typer  Omega  replaces  movable  quipped  with  roller  wheels  and 
type.  The  device  sets  machine  composi-  instead  of  the  former  tables, 
tion  in  simple  form.  The  press  is  driven  by  a  40-hor: 

There  is  a  standard  keyboard  for  90  power  electric  motor  and  is  equifj 
to  120  symbols,  representing  a  font  of  with  fully  automatic  control.  A  g 
type.  The  light  rays  strike  directly  the 
emulsion  on  film  or  paper  while  typing. 

Each  stroke  performs  a  series  of  action, 
spacing  for  even  lines  being  automatic. 

Manuscript  copy  is  retyj^d  by  the  typ¬ 
ist.  the  film  developed  printing  down  on 
the  press-plate  with  arc  light  and  vac¬ 
uum  frame. 

Officials  of  the  company  say  that  the 
several  machines,  which  r^uce  the 
number  of  reproductions  from  design¬ 
ing  a  type  until  it  is  printed,  have  been 
contract^  for  by  Oriental  firms. 


eight-page  black  section.  It  can  als 
be  equipped  to  print  eight  pages  in  thre 
colors. 


Many  a  Daily  Mechanical  Conference 
Has  Adjourned  with  An  “O.  K. 
for  Wood  Dry  Mats” 


After  a  sample  lot  of  Wood  Dry  Mats  has  been 
-  received  and  tried  out  in  a  plant  where  mat  troubles 
have  been  numerous,  we  look  forward  confidently  to 
the  “conference.”  Experience  has  shown  that  Wood 
service  so  thoroughly  meets  troubled  situations,  that 
the  conference  generally  breaks  up  with  an  ”0.  K. 
for  Wood  Mats”. 


WOOD 
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Editor  &  Publishe 

\jiew  Diffused  Light  Cuts  Down  Eye 

Strain  on  Printers;  Chicago  Idea 

A  GROUP  of  Chicago  lighting  en-  will  be  able  to  see  every  character  no 
eineers  have  been  conducting  a  'matter  where  it  is  pasted  on  the  mir- 
.t,id/of  light  in  the  printing  business,  'ror." 

Thh  has  been  going  on  since  the  first  “All  of  this  points  to  a  large  area  light 
the  vear.  One  of  the  early  disclo-  'source,  much  larger  than  we  have  ever 


New  Plant 

100%  Equipped  with  Dependable 

C-E  ELECTRIC  HEAT 


1.  Higher-quality  plates 
Z.  Faster  production 

3.  Clean,  cool  working  conditions 

4.  Accurate,  automatic  temperature  control  \ 

5.  Less  dross  I 


Before  the  Los  Angeles  Times  installed  any  heating  equip¬ 
ment  in  the  stereotype  furnaces  and  casting  machines 
in  its  magnificent  new  air-conditioned  home,  it  made  a 
thorough  investigation  of  all  modern  methods  of  stereotype 
melting.  C-E  electric  heat — clean,  safe,  reliable — was  chosen 
because  only  it  offered  the  five  hig  advantages  listed  above. 


Moreover,  liecause  C-E  electric  heat  is  cleaner  and  cooler,  the 
Times  was  able  to  reduce  the  initial  and  operating  costs  of 
its  air-conditioning  equipment.  If  fuel  heat  had  been  used 
in  the  stereotyping  department,  additional  refrigerating 
capacity  would  have  been  necessary  to  offset  the  heat  from 
the  fuel.  Also,  a  special  ventilating  system  would  have  been 
required  to  remove  the  obnoxious  fumes  and  gases. 


Y'ou  can  obtain  the  advantages  of  C-E  electric  heat  by  doing 
the  same  as  the  Times  did — slip  some  Calrod  cast-in  immer¬ 
sion  heating  units  into  your  pots  and  connect  them  to  an 
automatic  temperature-control  device.  Why  not  let  us  give 
you  an  estimate  on  the  cost  of  electrifying  your  present  pots'll 
Write  or  phone  the  nearest  C-E  office,  or  (General  Electric, 
L)ept.  6 - 201,  Schenectady,  N.  Y. 


and  IS  available  from  the  office  NEW  GOSS  IN  BEVERLY 

company  in  Brooklyn,  N.  Y.  Beverly  Hills  (Cal.)  Citi::cn  will 

■  soon  begin  printing  its  own  paper  on  a 

COMPETITION  IN  TYPES  Goss  32-page  press  which  is  to  be  in- 
totaling  $650  are  being  offered  stalled  in  the  plant.  Previously  the 
'  competition  announced  this  week  paper  made  a  practice  of  furnishing  the 
?  National  Board  of  Printing  Type  copy  and  matrices  to  the  printing  plant 
for  new  type  faces  having  the  which  did  its  printing.  TTie  new  press 
>t  degrees  of  legibility,  usefulness,  will  be  equipped  for  color. 


GENERAL 


ELECTRIC 
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Reduced  from  ^72^® 


West  Coast  Price  si 


ROGERS  OPERATES  INTERTYPE 

Current  movie  publicity  features  a 
picture  of  Will  Rogers  seated  at  a 
Mtidel  C  Intertype  keyboard.  The  pic¬ 
ture  is  reproduced  from  the  photoplay, 
“Life  Begins  at  Forty,”  in  which  Mr. 
Rogers  appears  in  the  role  of  a  coun¬ 
try  editor. 


Like  the  entire  plant,  the  pressroom  of  the  Tampa  Tribune's  new  structure  is 
air-conditioned.  This  is  the  press  which  was  turn  down,  moved  and  set-up 
again  in  six  days. 

six  days  is  remarkable  work.  You  and 

- th'"  men  have  excellent  reason  to  feel 

well  pleased.” 

I.  J.  Van  Natta  of  the  Goss  Print¬ 
ing  Press  Company,  watching  the  per¬ 
formance  from  a  distance,  said : 

“The  dismantling,  moving  and  erect¬ 
ing  of  the  Tribune’s  Goss  octuple  press 
in  less  than  six  days  is  an  amazing 
feat.  I  believe  it  establishes  an  all- 
time  record.  The  job  could  only  have 
been  accomplished  through  careful 
planning,  perfect  coordination  and 
w'hole-hearted  cooperation  on  the  part 
of  all  who  participated.  My  congratu¬ 
lations  to  the  Tribune  and  to  the  men 
who  did  the  work.” 

There  was  not  much  sleep  for  E. 
O.  Isler.  pressman  in  direct  charge,  and 
his  assistant.  P.  W.  Pressley,  during 
the  six-day  period.  They  and  their 
assistants  had  to  tear  the  press  down, 
piece  by  piece.  Each  had  to  be  marked. 
Then  all  had  to  be  put  back  in  place 

“If  a  surgeon  can  open  you  up,  re¬ 
arrange  what’s  inside  you.  a  good  me¬ 
chanic  ought  to  be  able  to  cut  up  a 


SUel  HAMILTON  Type  Cabinet 
I  No.  I22IOX  II 


. With  ado^uato  tterago  tpaca  . . . 

oneugh  for  tho  typo  that  i«  now  inacco** 
tibia  ...  you'll  roduco  your  compoting 
room  cottt,  incroato  officioncy,  and  tavo 
monoy  if  you  ordor  during  JUNE-JULY 


The  four-inch  eUi# 
on  the  run  front 
the  entire  com  mIM 
and  assures  a  linii,dtil 
support  even  »haa  W 
are  out. 


Twenty-tour  standard 
depth,  full  size  California 
Job  Cases.  With  Masonite 
bottoms  there  is  no  warp- 
int,  the  case  will  not  twist 
...  the  cases  never  stick. 


TINGUE 

PRESS  BLANKETS 

FELT 

Coating  by  Dupont 

Tli^UE 

DRAW  SHEET 

TINGUE 

CUSHION.  CORK 

TINGUE,  BROWN  &  CO. 

CHKAGO  NEW  YOIK 

1 227  Wabath  A««.  1 20  E.  25tb  St 


Convenient  conbiuia 
pull  and  label  hoMo-lh 
bottom  label  can  uai 
—as  easily  as  tht  at* 
ones — without  cicada 


A  scene  in  the  new  Tjmpa  Tribune 
composing  room.  Note  that  special  rlif- 
fused  lighting  system  and  the  overhead 
air  ducts. 


An  esclusivc  hdt 
of  Hamilton  constran 
. .  runs  made  of  Ul^j 
angle  iron. 


Sunday  Tribune  May  12  at  the  old  plant 
and  on  May  19  printed  the  Sunday 
paper  in  the  new  plant,  which  now 
houses  the  entire  Tribune  staff. 

During  the  moving  period,  the  Tri¬ 
bune  was  printed  on  its  Quadruple 
press,  which  has  since  been  moved  to 
the  new  plant  to  stand  besitie  its  big 
brother,  j.  S.  Mims.  Tribune  general 
manager  in  charge  of  all  moving  ojier- 
ations.  told  Editor  &  Publisher  that 
every  detail  of  the  press  transfer  had 
been  worked  out  before  a  single  bolt 
w  as  totichetl. 

"The  job  could  not  have  been  done 
otherwise,”  he  adderl.  "Careful  plan- 


Constructed  of  heavy 
gauge  patent  levelled 
steel. 


Height  43  inches 

Width  35  inches  Depth  21V5  inches 


>0  GC7MIC  HEAVY  AND  rHANHLIN  COTNICt  TEXT  IN  NEWS  OOTNIC  CONDCNtll 
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OLD  DAYS  GONE,  HE  SAYS 


n  UNNING  a  machine  isn’t  what  it 
K.  to  be.  if  you’ll  take  the  word 
of  Sylvester  Tobin,  of  the  Grand 
kopids  (Mich.)  Press  composing  room 
rtaff  who  has  lieen  running  one  of  the 
,1^5  ever  since  1898.  When,  as  a 
youth  of  18,  he  had  completed  a  5-year 
jpprenticeship  on  the  Grand  Rapids 
diraid  and  lieen  given  his  union  card 
jnd  a  nice  big  machine  to  work  on. 

"No,  sir;  things  aren’t  like  they  were 
in  those  tlays,”  Mr.  Tobin  says, 
-They’ve  made  a  lot  of  improvements 
no  the  machines,  got  ’em  so  you  can  do 
,n\ihing  with  ’em.  but  you  can’t  get  up 
anv  more  speed  than  you  could  with 
the  first  one  I  ever  saw — and  I  worked 
a  year  on  the  tierald  before  they  liad 


"those  early  machines  were  simpler. 
They  had  just  one  kind  of  type  and  one 
ia«  and  that  was  all  an  operator  was 
sapposed  to  set.  They  made  things  easy 
for  us  so  as  to  get  the  most  speed. 
Now  they’ve  got  the  machines  rigged 
ior  bold  face  and  light  and  different 
kinds  of  type  and  every  change  takes 
time.  We  have  to  handle  the  heads 
now.  too.  which  we  didn’t  use  to  do. 
and  it  all  tends  to  slow  up  the  operator.” 

Mr.  Tobin  holds  the  record  for  the 
biggest  day  of  any  local  compositor — 
3.500  lines  of  6-point,  1 2  ems,  set  in  lO 
hours  on  the  Detroit  Journal  back  in 
1902. 

“They  were  getting  out  a  special  edi¬ 
tion.  but  it’s  so  long  ago  I  don’t  re¬ 
member  what  it  was  all  about.  They 
had  the  machines  speeded  up  for  all 
they’d  l)ear  and  we  were  all  working 
like  mad.  That’s  my  best  day.  I  aver¬ 
age  around  2.000  lines  a  day  now,  but 
that’s  nothing.  Most  of  the  other 
operators  do  that.”  he  says. 


TRIBUNE  HAS  SAFETY  DRIVE 


Campaign  Launched  in  All  Mechan¬ 
ical  Department* 

Adopting  the  slogan.  “.Accidents  can  i 
he  prevented  i  f  every  man  does  his  part."  | 
the  Chicafio  Tribune  has  launched  a  i 
new  accident  i)rcvention  campaign  in  all  i 


IIUETII 
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nm 


Mr.  Crumhaus  and  Mr.  Mau 


mechanical  departments.  Special  bul¬ 
letin  boards  have  been  installed  in  every 
department. 

Installatiein  of  the  l)oards  in  May  cli¬ 
max^  months  of  careful  planning  of 
a  Tribune  safety  campaign  under  the  di¬ 
rection  of  E.  Ai.  Antrim,  assistant  busi¬ 
ness  manager ;  Harold  F.  Grumhaus,  in¬ 
surance  manager;  John  Park,  produc- 
tiOT  manager:  and  the  chiefs  of  all  me- 
cMnical  departments,  including  Henry 
^he  electrical  department. 

"Statistics  from  insurance  companies 
show  that  89  i)er  cent  of  all  accidents 
are  the  result  of  indifference,  thought- 
"?*''ess  and  carelessness,”  explained 
Mr.  Grumhaus.  “When  it  is  all  boiled 
down,  it’s  the  human  element  that  has 
to  he  educated;  not  just  once  a  month, 
but  continuously,  that  safe  practices  mav 
bfcome  a  habit.” 


With  the  LUDLOW- 


What  you  do  not  do 


The  production  economy  of  the  Ludlow 
in  the  newspaper  composing  room  re¬ 
sults  largely  from  what  you  do  not  do — 
the  unnecessary  operations  eliminated. 
There  is  no  labor  expense  prior  to  the 
actual  setting  of  copy.  There  is  no  type 
to  cast,  no  storage  system  to  maintain. 
There  are  no  cases  to  inspect  and  lay. 
There  is  no  investment  tied  up  in  type, 
just  to  be  prepared  to  set  copy. 

■  The  line  in  the  copy  is  converted  di¬ 
rectly  from  hot  metal  in  the  crucible  into 
the  line  of  the  form. 

■  And  in  setting,  the  compositor  gathers 
a  number  of  matrices,  instead  of  picking 
up  a  type  at  a  time.  The  method  of  spac¬ 
ing  is  considerably  easier  and  more  eco¬ 
nomical. 

■  Then,  too,  there  are  almost  no  adjust¬ 


ments  or  mold  changes  for  the  compositor 
to  make.  He  can  keep  his  mind  strictly  on 
the  setting  of  copy,  giving  practically  no 
thought  to  the  machine. 

■  The  Ludlow  is  flexible  and  simple — for 
meeting  a  wide  variety  of  requirements 
efficiently  and  economically. 

■  All  these  process  advantages  might  still 
be  of  little  moment,  if  the  Ludlow  did  not 
serve  to  give  the  advertiser  what  he  wants. 
To  him  it  offers  the  best  of  both  modern 
and  traditional  typefaces,  always  new 
and  unbroken  letters,  an  italic  that  is  un¬ 
breakable  even  under  the  severest  dry 
mat  pressure. 

■  The  efficiency  and  economy  of  the  pres¬ 
ent-day  Ludlow  warrant  consideration  of 
the  advantages  that  it  can  bring  to  your 
composing  room  operations. 


LUDLOW  TYPOGRAPH  COMPANY 


Set  in  Ludlow  Kornak  Light  and  Medium 
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NEWSPAPER  HRE  HAZARDS  LOWER 


National  Board  of  Fire  Underwriters  Emphasizes  Benefits  of  Giving  Problem  Thought  In  Building 

Or  Renovating  Plants — Smoking  Losses  High 

Coincident  with  the  quickened  By  BICE  CLEMOW  masses  continued  to  smoulder  en, 

nace  this  sorine  and  summer  in  *'  ‘ 


iS^l^r‘pllnt''bu"?din^‘*an"d'”r^^^^^^^  «r»anietital  jets,  but  are  heads  is  usually  localized,  small  fires 

comes  a  timelv  renfinrier  from  in-  ‘‘-‘adilv  made  inconspicuous  even  if  m-  in  storage  rooms  and  around  presses 


of  these  masses  continued  to  soioulder 
at  the  end  of  the  discharge. 


ing  comes  a  timely  reminder  from  in¬ 
surance  siiecialists  that  although  the 
metroiwlitan  field  has  cut  down  its  fire 
hazard,  there  is  much  room  for  im- 


stalled  in  an  older  building. 


and  other  machinery  are  now  being  ex 


There  are,  of  course,  many  other  tx. 
tinguishing  methods  in  use. 


These  sprinkler  systems  are  adaptable  tinguished  in  several  plants  with  the  so-  The  boxed  figures  presented  with  thii 


to  every  department  of  the  plant,  with 


provement  in  the  smaller  daily  and  ^*'5  pressroom 


called  “snow” — carbon  dioxide — which  story  indicate  the  prevalence  of  cotnnioc 
is  maintained  under  pressure  (not  sub-  hazard  fires  in  newspapers,  as  well  n 


weekly  plants.  It  was  also  pointed  out 
that  savings  in  insurance  rates  by  large 
paiiers  operating  in  old  buildings  can 
be  effected  at  a  one-time  low  cost  by 
installation  of  proper  detection  and  ex¬ 
tinguishing  devices. 

H.  E.  Newell,  who  has  sjjecialized, 
among  other  tyi)es  of  industrial  plants, 
in  newspaper  structures  as  an  engineer 
in  the  fire  prevention  and  engineering 
standards  division  of  the  National 
Board  of  Fire  Underwriters,  pointed 
out  in  an  Editor  &  Publishkr  inter¬ 
view  that  the  general  and  special  haz¬ 
ards  are  ably  recognized  and  cared  for 
in  the  many  ultra-mo<lish  new'spajier 
buildings  which  have  gone  up  in  recent 
years  and  are  projected  for  completion 
in  1935.  But,  he  added  quickly,  read 
this  paragraph  from  one  of  our  guide¬ 
books,  written  by  two  industrial  insur¬ 
ance  experts : 

“City  newspaper  plants  usually  repre¬ 
sent  growths  from  small  beginnings, 
and  the  original  buildings  are  often  still 
in  use.  As  a  newsiiaper  grows  it 


where  a  flood  of  water  would  do  per-  ject  to  temperature  variations  and  sub-  special  hazards.  Mr.  Newell  pointtcl 

1 _ _ J _  .t _  .,  tV-  •  .  .  ,  ,•  -tt  ■  f  “tTz-irul  .  ,  ■  cMitlOl 


haps  greater  damage  than  the  fire.  Here  ject  to  only  negligible  loss  of  pressure  1 


an  absolutely  fire-proof  ceiling  is  recom-  and  is  ejected  in  flake  form  when  re- 


RECORD  OF  348  NEWSPAPER  FIRES 


The  following  data  on  the  fire  record  of  the  Printing  Industry  are 
taken  from  the  National  Fire  Protection  Aatociation  Quarterly; 


Common  hazard*,  189;  special  hazards,  140;  incendiary,  12;  exposure, 
7.  Total,  348. 


out  that  “good  housekeeping  ’  was  fre.  I  solufioi 
quently  overlooked  in  newspaper  planu  zo' 
and  that  this  factor  accounted  for  moa  wM'* 
of  the  newspaper  tires.  He  told  of  messv 
news  rooms,  excessive  waste  paper  n: 
press  rooms  and  hazardous  core  bin  t**"  S 
.•\lso  there  are  dark,  dingy  engraving  rady*' 


rooms  which  are  prospects  for  renova- 1 


COMMON  HAZARDS 

Smoking .  48 

Power .  28 

Boiler  (fuel)  .  28 

Lighting .  21 

Heating  .  19 

Matches  .  16 

Rubbish  .  11 

Chimney  and  flue* .  5 

Lighting .  3 

Fireworks .  1 

Miscellaneous .  9 


SPECIAL  HAZARDS 

Oily  rag*  or  waste .  76 

Paper  cuttings  .  16 

Benzine  .  14 

Stereo  and  electrotyping .  13 

Photo-engraving  .  7 

Printing  presses  .  5 

Machines  or  Monotype  machines .  2 

Glue  pots .  1 

Printers’  ink  .  1 

Miscellaneous  .  S 


mended.  Composing  room  and  engrav-  leased.  The  entire  contents  of  the  tank 


tion.  Besides  littered  news  rooms  and  *^^^**^ 
pauer-strewn  storage  and  jiress  rooms.  **  ** 
corners  filled  with  greasy  rags  const 
tute  a  major  hazard,  according  to  Mr. 
Newell.  must  1 

Smoking  still  constitutes  the  greatest  by 
newspajjer  common  hazard,  despite  edn-  ous. 
cation  work  in  this  line  by  insurana 
companies.  Tire  averages  in  1(X)  coo-f  stould 
secutive  newspaper  fires  showed  25  per  L  nable 
cent  caused  by  matches  and  smoking.!  them. 
However,  the  newspaper  loss  from  this!  dtctrit 
hazard  remains  only  6  per  cent  of  the  F  commt 
total  property  loss  as  compared  with  8  "Pri 
per  cent  of  the  total  proiierty  loss  on  aU  offer 
fires  in  the  United  States.  (These  fig-  floors 
ures  are  approximate.)  come 

For  those  who  contemplate  remodel- 


reaches  out  into  adjacent  buildings,  ac-  ing  room  fumes  have  been  found  to  must  loe  used  whether  needed  or  not,  buildings  the  source  bo^  mt  b 

I........  ...  'n...  _ ; _ _ k...  w  11  nnt  liarm  pvpn  '“S  ur  new  Duuaings,  tne  source  Dock 


quiring  leases  as  they  expire.  The  re-  have  no  corrosive  effect  on  the  sprinkler  but  the  niaterial  will  not  harm  even  the 


suit  is  often  a  rambling  establishment  heads. 


covering  several  buildings  without  jiosi-  Roughly,  installation  of  a  sprinkler  nor  leave  any  residue. 


most  delicate  machinery,  injure  pajK^r  underwriting  cnginarsin  W- 

newspaper  plant  inspections  might  bea 


tiye  cutoffs  and  having  floor  levels  at  system  in  an  old  building  can  lie  calcu- 


different  elevations. 

“Newspapers  are  loath  to  move  from 


W.  E.  Wines,  manager  of  the  Me-  quoted  as  outlining  the  major  spedzl 
_ _ ♦Uzx  hazards  where  care  m  planning  and  cot- 


lated  at  $15  for  each  80  square  feet  of  chanical  Department  of  the.  American  in  decrea"^^  toe 

floor  space.  The  cost  might  run  lower  New.snaner  Publishers  Association,  also  ^truction  could  result  in  decreasing  in-  mat  y 


a  successful  location,  and  moving  would  in  certain  departments,  like  the  front 
tend  to  interrupt  continuous  produc-  office,  and  higher  in  parts  where  the 


tion.  These  factors  contribute  to  main-  hazard  was  greater  or  where  the  non 
tain  many  newspaper  plants  in  build-  uniform  shajie  of  the  area  to  be  pro 


Newspaper  Publishers  Association,  also 
reports  of  satisfactory  tests  with  car- 
Ikiu  dioxide,  carbon  tetrachloride  and 
foam  extinguishers.  He  was  present  in 


surance  rates:  gaMlii 

“The  special  liazards  of  printing  ate  |  thinne 
in  general  not  severe.  Over  50  per  cot  i  in  sir 


luL  lishmcnts  result  from  common  liazards,, 


.  L-  t  A  •  1  T-  . — ...  — -I'-  —  — - /  r*  I _ iiMimciiib  icduii  iruiii  ooiiiiiiou  imaii 

mgs  whi^  are  j»or  fire  risk^  Eco-  tected  would  make  protection  of  80  were  made  for  the  ^  of  which  smoking  is  the  chief  cause 

nomic  production  demands  the  best  type  square  feet  by  one  head  impossible,  tives  of  several  industries.  1  he  tests  •‘Typesetting  :  The  process  of  ty 


of  construction,  and  where  circum¬ 
stances  permit,  the  tendency  is  toward 


Then,  too,  it  was  explained,  the  cost  on  flammable  liquids  and  excelsior  most 


may  vary  as  to  the  source  of  the  water  closely  approximated  newspaper  needs 


reijiforc^  concrete  construction  for  supply.  If  the  city  supply  pressure  is  Here  were  the  results  in  those  two 


newspaper  plants.” 

Literature  on  newspaper  fires 


sufficient  and  the  source  dependably  tests: 

constant  the  cost  will  be  lower  than  if  Flammable  Liquid  Tub  Fibe 


sparse.  In  the  main,  however,  individ-  an  auxiliarv  source  in  a  tank  or  some 


I  flammable  liquids  and  excelsior  most  i 

icpIv  annroximatMl  newsnaner  needs  getting  offers  no  hazard  m  Itself,  bat  I 
^  tv.  r»c„itc  fwn  lifter  thc  type  is  used  the  ink  is  generally 

ere  were  the  results  in  those  two  gasoline,  benzine 

_  or  some  patented  volatile  compound. 

.AMMABLE  LiQuiD  TuB  FiKE  should  bc  used  from  a  safety  caa 

Four  2  foot  diameter  tubs  were  filled  with  »  i  u  u  u  ^ ^  • 


ual  losses  in  property  have  been  small, 
but  because  of  thc  maximum  interde- 


siniilar  arrangement  is  necessary. 

Mr.  Newell  cites  the  following  fig- 


alcohol,  pyroxylin  lacquer,  Rasoline  and  a  and  the  main  supply  should  be  Stored  in 
mixture  of  all  three  respectively,  and  ignited,  a  properly  CUt-off  room  Of  OUtSldC.  As 
■After  burning  for  20  seconds  they  were  the  inks  contain  linseed  or  Other  vege 


......  4.U  -  r  tnn  r  J  -  .  .titer  ouming  lor  seconus  iney  were  me  miva  euiiumi  m  umvi  .Vftv 

peiideiice  of  the  various  units  of  news-  ures  on  100  newspaper  fires  during  a  set  attacked  with  a  Model  10  Lux  portable  ex-  table  oils  as  bases,  the  disposition  of  the 


paiier  production,  the  property  loss  iieriod  to  show  the  effects  of  sprinkler  tinguisher  (carbon  dioxide)  and  all  were  ex 


angle  is  not  the  all-important  factor,  systems: 

Actual  loss  above  $200,()00  in  a  news-  *•< 

paper  plant  is  seldom  recorded,  and 
most  of  the  fires  fall  in  the  slight  dam¬ 
age  class.  I.uHA  L.e«ii  than 

Ill  recent  years  a  Scripps-Howard  . ----- 

Baltimore  plant  was  a  total  loss.  In  ‘TloJ"".. 

Atlanta  the  roll  paper  stock  in  a  sepa-  No,  of  Fire* . 

rate  warehouse  building  of  one  of  ,.kivi 

the  large  plants  was  destroyed  and  in  ^ 

Washington,  D.  C.,  a  newspaper  ex¬ 
perienced  great  difficulty  in  obtaining 
paper  when  their  stock,  stored  in  an  ill-  si.rinkieL 
constructed  building,  was  destroyed.  In  E  x  1 1  n  guUhed 

New  York  City  considerable  loss  was  Fire  . . 

sustained  from  water-damage  following 
a  fire  in  an  old  building  adjacent  to  Failure  .  .  .  .  ..  .  .  . 
the  Xi’iv  York  .Atwrican-Bvenimf  Jour-  N'ot  a  Factor... 
ual  plant  In  Chicago  a  chemical  ex¬ 
plosion  in  the  engraving  department 
blew  a  man  thi  cuph  the  roof  and  ig-  .A  new  auto 
nited  an  intense  fire  which  seriously  has  just  been 
threatened  the  entire  plant.  ivood  (Cal.)  C 


rags  used  in  cleaning  is  an  important 
tinguished  in  a  total  time  of  18  seconds.  feature  because  they  are  subject  to  spon- 

Foam  on  .-Alcohol:  At  the  request  of  one  ignition.  Rags  should  always 

,, ,  2“  i*  «“ 

"  "  was  attacked  with  a  standard  2'/j  gallon  l 

81  foam  extinguisher.  The  discharge  from  this  MACHINES:  The  Special  hazards 
extinguisher  lasted  one  minute  and  15  of  tyiiesetting  machines  are  not  sevtrt 

:{9  seconds,  but  the  fire  was  not  extinguished,  being  due  principally  to  gas  or  eke- 

100  due  to  the  dissolving  of  the  foam  blanket  by  trically  heated  metal  iHJts.  In  these  is  an 

the  alcohol.  The  fire  was  then  extinguished  usually  about  60  iier  cent  lead  and 

rr  of  J**'  u  Th  t  L  varying  parts  of  antimony  and  tin,  kept 

HM-ne.1  Ca'-*>on  Tetrachloride  on  Gasoline:  The  tub  ^  ®  .  P  •'p:  -j  -jp. 

_  containing  gasoline  was  re-ignited,  and  after  aPOUt  6UU  aegrees  r.  KIglQ  ^  VV 

No.  of  burning  15  seconds  was  attacked  with  a  l-quart  1*18  proper  _  protection  tor  the  tlOO 

Fires  carbon  tetrachloride  pump  type  extinguisher,  underneath  against  dropping  hot  HMUi 

The  discharge  continued  for  40  seconds  are  the  chief  points  needing  attention. 

”  without  extinguishing  the  fire.  It  was  then  “There  is  one  fire  on  record  caused 

a  extinguished  with  the  same  Model  10  ex-  ,  ..  Klr.Mr;nrr  ivhile  the 


Fn- 

Sprink-  Sprink- 


SFKINKI.KK  KECORII 

Number  of 


Hrutls  0|>ene<l 


EfToct  of 
Sprinklers 
E  X  t  i  n  guiHheil 

Fire  . 

Held  Fire  In 
Che«-k  . 


Fires  Heatls  Fires 


.A  new  automatic  sprinkler  system 


without  extinguishing  the  fire.  It  was  then  “There  is  one  fire  on  record  caused 
extinpished  with  the  same  Model  10  ex-  ^  blowing  out  of  fuse  while  the 

ttnguisher  which  had  been  used  in  thc  two  ^  ^  ®  .  .11 

previous  tests.  oj^rator  was  cleaning  the  kowaw 

Excelsior  Fibe  benzine.  The  hazard  of  a  heated 

Twelve  pounds  of  excelsior  was  spread  on  lead  pot  is  present  in  the  Monotype  a: 
the  ground  covering  an  area  8  feet  long  by  in  the  Linotype  and  Intertype.  In  the 
4  feet  wide.  A  fuse  of  gasoline  was  laid  vicinity  of  either  is  likely  to  be  found 


l,r,r.  u..  4.t,.rv  u wiuc.  A  lusc  oi  gasuiiHc  was  laiu  viLiiiiiy  ui  ciuici  iiivciv  lu 

7fP/i  >//  fCn]  \  ofr  Q  Standard  Under-  a  coal  Of  gas  heated  melting  furnace 


Ztfood  (Cal.)  ClVircn-Neft'J  at  a  cost  of  wrh«s’  Lwalories  tesUfor  ^  t  coat  o.  ..caicu  Uiciuiis  ru..- 

<i:7  tnn  nrnfJv-tino-  rcducmg  ingots  Or  large  masses  oi 


•’l'  metal  to  a  iize  suitable  for  introduction 


monial  to  the  type  of  hazard  against  the  photo-engraving  plant,  and  all  other  fire  had  spread  to  the  middle  of  the  pile 


which  insurance  officials  reconiinend  exposed  sections.  .Although  plans  had  (13  seconds)  a  Lux  sundard  portable  ex-  “no  me  mei 

more  adequate  protection.  “Sprinkler-  lieen  made  for  the  system  when  the  tinguisher  was  brought  into  action.  The  macnines. 

ing”,  a  latter-day  but  not  recent  de-  building  was  constructed,  it  had  not  flame  was  extinguished  >“10  seconds,  but  “Stereoty 

velopnieiit,  has  not  found  the  rapid  ac-  been  installed  bv  the  previous  owners.  ‘  "  ith  stereot) 

ceptaiice  in  newspaper  plants  which  1  his  is  exemplary  of  the  inexpensive  of  Lux  gas.  the 

conditions  would  dictate,  in  the  views  of  nature  of  the  installation,  whose  cost.  Soda  and  .Acid  Extinguisher:  The  Dile  was  deal 


into  the  melting  pots  of  the  individiai 


velopnieiit,  has  not  found  the  rapid  ac¬ 
ceptance  in  newspaper  plants  which 
conditions  would  dictate,  in  the  views  of 


the  discharge  was  continued  for  10  seconds 


“Stereotyping:  The  hazard connectefl 
with  stereotyping  is  that  of  the  furnace 


^Lux^gaf  in  which  the  lead  is  melted  and  applied 

Soda  and  .Acid  Extinguisher:  The  pile  was  clearance  above  the  floor  and 


...  vssv.  vax-WCB  S  vea  a  a  ao  V»S  au  S .  v  r .  , .  i  iv^OV.  V'-l.,  OOUfl  aUU  /\Cia  CaXllHgU  ISnCT  I  1  IlC  PUC  WES  - . - -  / -  - ,  ,. 

Mr.  Newell.  Although  there  are  sev-  according  to  Mr.  Newell,  is  frequently  brought  back  to  its  original  size  by  the  addi-  protection  ot  the  door  must  be 


eral  types  of  sprinkler  systems — o-'^n  realized  within  five  years  in  savings  on  t'on  of  more  excelsior,  and  then  re-ignited,  and  the  flue  must  be  safely  arrang^ 


head,  single  service  standpiiie,  etc. — he  insurance  rates.  From  the  five  year  -'(ter  5  seconds,  the  operator  brought  a  2K 


stone  or  concrete  on 


feels  that  the  ordinary  sprinkler  system  period  on,  the  entire  saving  in  insuranc': 
with  closed  heads  which  are  released  could  be  classified  as  net  gain. 


gallon  soda  and  acid  extinguisher  into  action  tbg  furnace  sets  must  not  rest  d*' 


locally  when  the  temperature  of  the  Some  sections  of  the  newspaner  plant 


without  waiting  for  the  fire  to  reach  the 
middle  of  the  pile,  as  was  proper  in  this 
test.  The  major  portion  of  the  fire  was 


room  reaches  a  set  point  are  best  suited  are  not  best  protected  by  sprinkler  sys-  extinguished  in  20  seconds  and  during  the 


to  papers.  These  systems,  he  pointed 


Althouerh  paper  storage  areas  remainder  of  the  discharge  of  the  extin- 


out,  may  be  installed  in  new  plants  in  are  customarily  protected  with  sprink-  guisher,  the  stream  was  directed  on  several 


rectly  on  wooden  floors  without  W 
siiace,  as  sufficient  heat  may  be  trans¬ 
mitted  to  eventually  char  or  ignite  tt* 
wtKxl. 

These  furnaces  are  commonly  gRS.* 


a  virtually  concealed  manner  if  de-  lers.  since  the  water  damage  with  closed  masses  of  smouldering  material.  One  or  two  coal  tired.  Thc  paper  form  is  dried 


1 


^  COMPLETES  50  YEARS  feature.  Fourteen  circles  made  up  of 

Patrick  Shea,  Chi^^Tribune  Com-  clots  of  varying  size  were 

•  .  w  *•  o  ...  .  planned  in  such  a  way  that  numbers 

potitor,  Didn  t  Miss  in  3,600  Nights  made  up  of  dots  are  read  one  way  by 

Patrick  Shea,  Chicago  Tribune  com-  iiersons  of  normal  sight  and  in  a  differ- 
positor,  recently  completed  50  years  of  ent  way  by  color-blind  iiersons.  The 
continuous  service  with  that  newspaper,  interesting  charts  were  designed  by 

_ He  began  his  Professor  S.  Ishihara,  Japanese  scien- 

printing  career  list, 

with  the  Tribune 
in  March,  1885, 
coming  to  Chi- 
cago  from 
;  Kewaunee,  Wis., 

,  flQI  pL  where  he  had 
,  had  some  experi- 

'  f  encc  in  a  local 

~ A  print  shop. 

For  40  years 
Mr.  Shea  has 
setting  heads 
for  Tribune 
I’.MBicK  .Shfa  stories.  Pat  Shea 

comes  in  for 
notice  when  guides  take  visitors  about 
the  Tribune  plant,  for  he  always  wears 
a  battered  straw  hat,  practically  crown¬ 
less.  Included  in  his  long  record  of 
is  the  distinction  of  having 
worked  3,(j00  nights  without  one  night 
otT  except  his  regular  Sunday  night. 

For  ll'/t  years  he  never  missed  a  night’s 
work. 

MONOTYPE  BASE  EXPLAINED  - 

A  kafle.  .0  expUm  .he  possibilities  ...  . 

of  using  .M„„o.pK-cas.  bJ”for  sines  ,o;  ot'lL'rgiiSl 

is  a'vdSl’e^om  tS  Uns't™*MoMiw  founded  of  “i  loUaT  J’™!'.';. 

Machine  company  in  Philadelphia.  The  S™''":'!.”"'?.'’'*;, '?  LINOTYPE  HEADS  AT  OUTING 

bulletin  points  out  that  type  can  be  set  ,„a,i„fap,„r-rc  Executives  of  the  matrix  department 

in  the  uLal  way  within  the  space  out-  s“  M^  \4nTr^'^^^^^  c  Mergenthaler  Linotvpe  Company 

panied  by  his  son-in-law,  K.  H.'LaLhm' 

.loss  o,.  .scV...,;  f  I  ..  •  .  Babylon,  Long  Island,  Saturday,  May 

al.so  an  executive  of  l.ettergietenj.  25.  with  some  fifty  members '^f  the 

Tircx  company  in  attendance.  The  committee 

shell  casts  or  other  similar  depth  plates  COLOR-BLIND  TEST  arrangements  was  headed  by  Wesley 

are  to  be  used.  Tacks  may  be  driven  An  intricate  job  of  color  printing  Truesdell,  superintendent  of  the  depart- 
into  the  Monotype  base  to  hold  the  was  iierformed  on  the  first  page  of  the  ment ;  George  Gebhardt,  chairman  of  the 

plates  in  jwsition  on  a  press.  In  ste-  American  Weekly  for  May  19  which  committee,  and  Frank  E.  Norton,  Frank 

this  is,  of  course,  unneces-  combined  printing  technique  with  high  J.  Deutsch,  John  Quadt,  Henry  Hochuli 
reader  interest  to  produce  a  unique  and  Frank  Sanders. 


HANDY  RECKONER  OUT 

Randolph  I^ngseth  of  the  Muskegan 
(Mich.)  Chronicle  and  formerly  com¬ 
posing  room  foreman  of  W.  B.  Conkey 
Company  of  Hammond,  Indiana,  has 
issued  a  liandy  reckoner  for  estimating 
type  and  copy.  Covering  a  tyiie-key 
applicable  to  all  kinds  and  any  size 
tyjK's,  according  to  the  author,  the  book¬ 
let  gives  the  average  number  of  char¬ 
acters  into  square  picas,  the  type-key  to 
lineal  picas,  required  lineal  picas  of  dis¬ 
play  tyiie  and  other  helpful  references 
fur  advertisers  and  newspapermen. 


S"vWe  hazards.  Unless  the  nega-  ,  NEW  LAB  FOR  INVENTOR 
tirt  is  reversed  by  being  exposed  Construction  has  lieen  started  on  a 
through  an  inverting  prism,  it  is  neces-  one-story  modern  fireproof  building  in 
sarj' to  strip  the  negative  from  the  plate.  Highland  Park,  Ill.,  whicli  will  house 
For  this  purpose  it  is  prepared  with  a  the  E.  E.  Kleinschmidt  Laboratories, 
solution  of  colltxiion,  rubber,  and  Ikmi-  Inc.,  where  further  e.xjieriments  and 
zol  or  gasoline.  Formerly  most  of  the  research  in  telety]K‘  devices  will  be 
collodion  was  prepared  on  the  premises  conducted.  It  is  expected  to  be  com- 
b)  mixing  ether,  alcohol  and  gun  cotton,  pleted  about  July  1.  The  teletype  was 
but  the  severity  of  this  hazard  has  in%ented  by  E.  E.  Kleinschmidt  more 
been  generally  eliniinated  by  the  use  of  than  25  years  ago,  but  only  in  the  last 
ready-made  collodion.  Care  should  lie  decade  has  it  attained  widespread  use 
exercised  in  the  u.se_  of  these  flammable  for  transmission  of  press  dispatches, 
liCjuids,  and  (|uantities  on  hand  should  police  messages  and  messages  lietween 
be  as  small  as  jKissible.  Safety  cans  liranch  offices  of  corporations.  The 
stiould  be  used  where  jiracticable.  patents  were  sold  several  years  ago  by 

The  stripped  film  of  the  negative  Mr.  Kleinschmidt  to  a  subsidiary  of 
must  be  dried,  and  this  is  often  done  A.  T.  &  T.  Company.  Bernard  Klein-  service 
by  an  open  gas  flame,  which  is  danger-  schmidt,  son  of  the  teletype  inventor, 
oils.  Gas  plates  and  Bunsen  burners  will  occupy  a  portion  of  the  new  build- 
ar.-  in  general  use.  Tables  under  them  ing  with  a  job  printing  establishment, 
sliould  have  proper  protection,  and  flam¬ 
mable  liquids  should  not  lie  used  near 
them.  The  use  of  colored  tissue  on 
tlectric  light  bulbs  in  dark  rooms  is 
common  and  should  not  lie  iiermitted. 

■■Printing:  Printing  presses  do  not 
offer  any  considerable  hazard.  Wood 
floors  underneath  the  presses  may  lie- 
come  oil  soaked,  broken  jiaper  may 

accumulate  near  by  and  some  gasoline  lined  by  the  mortises,  spaces,  quads, 
may  be  used  for  cleaning  ink  rolls  and  leads  and  slugs  of  853/1000  of  an  inch 
type.  Fires  are  possible  here_  and  good  lieing  used  for  mounting  zinc  etchings, 
ctolincss  should  lie  maintained.  Low  ba.se  heights  can  be  substituted  if 

Photocr-wurf.  :  The  ink  used  in  ’  “ 
photogravure  work  is  thinner  than 
that  used  in  relief  printing,  and  .xylol, 
gasoline  or  alcohol  may  be  used  as 
thinners  Tlie  thinning  is  generally  done  reotyping, 
in  small  churns,  which  would  be  lo-  sary. 


TABULAR  MATTER  EASIER 

.\  folder  just  issued  by  the  Mergen¬ 
thaler  Linotype  Company  preseiits 
specimens  of  various  kinds  of  railroad 
tariff  composition  making  use  of  8 
point  Ionic  No.  4  with  Antique  No.  8; 
Self-spacing  8  point  Ionic  No.  4,  with 
.Antique  No.  8,  and  8  point  Tariff  Type¬ 
writer,  with  both  light  and  bold  char¬ 
acters.  These  faces,  of  uniform  unit 
width,  are  also  prejiared  for  other  kinds 
of  tabular  composition. 


Write  for  Details 
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MICHIGAN  CITY  DAILY 
CHANGES  TO  STEREO 


ROGERS  NEWS  MOVES  ITS  PLANT 


TROY  RECORD  MAKE5I  Pr 
PLANT  REVISIONS  '  ^ 


A  amiplete  cJiaiige-over  to  stereo- 
productitMl  is  contemplated  by  the 
Mtchigaii  City  (Iiid.)  Dispatch,  accord¬ 
ing  to  Don  M.  Nixon,  general  manager, 
and  will  l)e  accomplished  about  the  end 
ol  this  month.  'Hie  iiajier  is  one  of 
the  Nixon  Newspapers,  Inc.,  of  which 
Mr.  B.  H.  Allen.  Wabash,  Ind.,  is  gen¬ 
eral  manager. 

The  change  marks  a  new  era  in  the 
publication  of  the  Dispatch,  formerly 
printed  with  flat-lied  e<iuipment.  The 
cliange-over  involves  the  purchase  of 
stereotyping  equipment,  as  well  as  a 
Goss  32-page  high  sjieed  rotary  press 
with  color  ecpiipment. 

This  press  is  now  at  Plainfield,  N.  J., 
and  is  being  shipperl  within  a  few  days 
to  Chicago,  III.  to  be  reconditioned  .and 
factory  rebuilt. 

The  Dispatch  building  will  be  ex¬ 
panded  approximately  50  feet  in  order 
to  make  room  for  the  larger  press,  and 
have  an  annex  for  paper  storage  and 
carrier  delivery.  Purchase  of  the  new 
press  was  made  from  Walter  .Scott  & 
Co. 


OCCl’P.^NCY  of  its  new  publishing  of  the  building  and  removal  of  the  (joss 
plant,  formerly  the  .Main  Hotel,  has  Comet  press,  which  weighs  24.000 


lieen  completed  by  the  Rogers  (.\rk.)  iKiunds,  was  directed  by  Pat  Hurlburt. 


I  tally  .Vcii’.f  and  Il’cckly  Itcwocraf. 

Erected  in  1896,  tbe  Main  Hotel  was 
one  of  the  finest  of  the  kind  in  the 
southwest.  In  adapting  its  first  floor 


I'oundations  for  the  jiress  tyjie.setting 
machines  were  built  in  advance  of  the 
removal 

Everett  W.  Pate,  former  publisher 


for  the  News  and  Democrat,  the  pub-  of  the  Hobart  (Okla.)  Dcmocrat-Chicj, 


Extensive  additions  to  the  Troy  (V'^ 

Y.)  Record  plant  are  expected  tobfi  A  ’ 
ready  for  occupancy  by  the  middle  sr 
-September.  Increased  floor  space  eg 
5.000  feet  will  allow  more  room  for  on  tf 
tually  every  department.  |  a  uni 

The  two  floors,  and  a  mezzanine  tB 
be  built  over  the  present  press  rocel 
wing,  will  be  utilized  by  the  editofijL  t— 
department,  which  is  to  take  the  entirl  -- 

second  floor;  on  the  third  floor  will^f  i _ _ 

the  photo  engraving  plant,  and  phcec.l 
graphic  dark  rooms,  with  additional  a- 1  ^ 

much  needed,  extra  space  for  the  cowF 
I)Osing  room.  F 

Tlie  space  now  used  by  the  editur  ^ 
del>artment  will  be  given  over  to  d  i 
play  advertising,  at  least  jwrt  of  thecirk| 
culation.  and  promotion  departments.  J 
Si)acc  is  also  provided  for  pcK.d  | 
future  enlargement  of  press  equipment! 

On  the  mezzanine  floor  will  be  !■  ! 
cated  the  mail  room,  to  which  fapr-f 
will  l>e  delivered  by  Cutler-llan^ 
ctinveyor.  There  will  also  be  d  ^ 
chutes  for  bundles. 


EDITION  IN  LOWER  CASE 


lisher  has  made  available  5.(Htfl  square  jiurchased  the  Daily  News  si.x  years 


“Newspaper  of  Future*'  Published  at 
Medill  School 

Publication  of  “the  newspaper  of  the 
future"  bv  Medill  Sc1um)1  of  Journal¬ 
ism  students  at  NorthuTstern  Univer-  q  ^,.rkets  Unit  with  Oil-Proof  ircon^irmeel  but  the  umti.erature^^ 
s.  y  recently  mark^  the  appearapee  idification  is  found  to  l>e  2.^9  degrees  C. 

of  a  tour-oolumn  tabloid  paper  pnnteci  .  ..  j  au  _ i  >  ♦;«  j 

entirelv  in  lower  case  tvpe,  except  for  IntnKluction  of  Dayco  Stayput  an  ^  rJi-'tw-tir 

paid  advertisements.  rollers  for  newsi>aiK-r  printing  presses  lead  .  4  per  cent.  The  ternary  pentectic 

Headlines  were  set  flush  to  the  left,  's  viewed  as  a  significant  development 

and  instead  of  five  columns,  each  12  in  that  held.  These  rollers  are  made  m  ers  TZZ  to  l>e 

picas  wide,  the  iront  and  back  pages  _  ^  psendo-binarv 


feet  of  fliKir  space,  including  1,5(10  ago  from  Erwin  Eunk.  former  iiresident 
scpiare  feet  for  the  mechanical  depart-  of  the  National  Editorial  .\ssociation 


ment.  John  Myler  directed  remodeling  and  now  chief  of  its  Washington  office. 


NEW  COMPOSmON  ROLLER 


“The  existence  of  a  true  ternary  eutec¬ 
tic,  as  put  forward  by  Iwase  and  .-Xoki. 
is  conlirmerl  but  the  temiieratiire  of  sol¬ 
idification  is  found  to  lie  2.^9  degrees  C. 
and  the  composition  antimony.  12.  tin  4. 
lead  84  per  cent.  The  ternary  peritectic 
point  of  Loebe  and  contemporarv  work- 


picas  wide,  the  front  and  back  pages 
were  made  up  to  contain  four  columns, 
each  15  picas  wide.  On  these  two 
jiages.  ten-point  Inxly  type  was  sub- 
-stituted  for  the  conventional  eight-ixiint. 

The  “futuristic”  issue  contained  a 
cartoon  specially  drawn  for  the 
Daily  N  ortim’cstrm  by  Carey  Orr, 

Chicago  Tribune  carttMinist,  showing  the 
“Newspaper  of  Tomorrow”  lieing  paced 
by  radio  and  television. 

Signed  editorials  appeared  on  the  Cross-section  view  of  Davco  “sleeve” 
rack  page,  one  of  which  was  devoted  to  roller, 

innovations  introduced  bv  the  Medill 

staff  in  presenting  the  day’s  is.sue.  The  two  parts,  a  base  of  soft  rublier  compo- 


LANSTON  REPORTS  UPTURM 

Growth  in  .sales  and  general  imi  ,  -  * 
ment  in  business  and  the  printing  tr^  ' 
are  reflected  in  the  report  of  operatioii 
and  balance  sheet  of  the  l.anston  MonrJ 
type  Machine  Company  for  the 
fiscal  year.  A  substantial  increase  irl 
sales  volume  resulted  in  net  earnings  o;| 
S<Kl.(t28.  .\  striking  feature  of  the  rel 

port  was  the  revelation  that  during  sbi 
years  of  depression  the  comiiany’s  writt4 
off  for  all  liad  debts  has  tieen 
1.62  per  cent. 


system  of  lead  and  the  compound  ShSn. 
which  divides  the  comjilete  ternary  dia¬ 
gram  into  two  sections.  The  pseudo¬ 
binary  system  lies  along  a  line  joining 
the  lead  apex  of  the  diagram  to  the 
IKiint  on  the  binary  system  representing 
the  composition  of  the  compound  SbSn. 
I.  c.  antimony  50,  tin  50  per  cent.  The 
pseudo-binary  eutectic  alloy  solidifies  at 
24fi-5  degrees  C.,  forming  a  maximum 
point  on  the  groove  joining  the  two 
invariant  ternary  points.” 


HEADS  “PRO”  PHOTOGRAPHEK 

Herbert  Appleton  of  Buffalo,  was, 
elected  president  of  the  Professioni , 
Photographers  Society  of  New  Yorti 
State  at  the  close  of  its  annual  twiniai ) 
convention  in  Schenectadv  last  nvflft. 


Everybody 


comments  of  Phelps  Johnston,  as  they  sition,  and  a  “sleeve”  (if  synthetic  tough 


MARYSVILLE  PAPER  MOVES 

The  Marys7’illc  (Call  Appcal-Dciii- 


appeared  in  lower  case  tvpe  on  the  flexible  material.  This  sleeve  or  surface  ,p,ived  its  offices  and  plant  to 

■•o.x.ro  CO.,.....”  fciic...  _ ».  .  ...  .  .  . 


future  newspaper”  follow,  in  part:  provides  uniform  distribution  at  all  jogger  ((uarters  with  a  more  central  lo- 


“authorities  are  fairly  well  agreed  times,  it  is  ixtinted  out,  yet  cannot  be  nation  .at  .^07-513  Fourth  street 


that  the  tabloid  format,  in  which  the  penetrated  hy  ink  or  oil. 


PLEASED 


daily  has  appeared  for  two  years,  is  the  Discussing  this  new  roller  develop- 


property  used  until  a  year  ago  by  the 
Marysville  iiost  office.  F<iur  18  by  55 


coming  thing,  and  that  eventually  it  will  ment  with  Editor  &  Pi'blishkr.  Carl  ft“et  storercKims  with  high  ceilings  to 


supersede  the  large,  folded  form  now  \V.  Nelson,  of  Nelson  Roller  Coinjiany, 


common  to  newspapers,  the  size  of  the  Qnc.ago.  distributor  of  Dayco  rollers, 
type  has  fur  two  pages  of  this  issue  explained  the  product  is  not  affected  hy 


been  increased  from  eight-point — that  is,  atmospheric  conditions  and  the  synthetic 


give  good  ventilation  were  reconstructed 
into  one  building,  with  the  entire  front 
remodeled  to  give  a  new  stre-et  entrance. 
In  addition,  a  .36  by  95  feet  open  room 


type  eight  seventy-seconds  of  an  inch  ruhlx:r  sleeve  makes  the  roller  oil-prfx.f  formerly  used  by  the  post  office  for  re- 


high — to  ten-point,  for  there  is  an  ob-  and  does  away  with  much  of  the  neces-  reiving  and  distributing  workriKim  has 


vious  trend  towards  larger  newspaiier  sity  of  re-setting,  regrinding,  or  wash-  ^ade  over  into  a  spacious  stere< 


. .  .  stercotypers,  press  for- 
men.  mechanical  supeiia- 
tendents,  business  managers, 
editors,  advertisers  and 
readers — of  newspapers 
which  use 


ing.  A  new  sleeve  can  be  vulcanizerl  typing  .and  press  room.  The  move  was 


“instead  of  five  columns,  each  12  on  the  soft  rublier  base,  he  stated.  Th"-  ,jiade  necessarv  bv  the  need  for  more 


picas — two  inches — wide,  the  front  and  rublier  composition  core  aives  iilasticit> 
back  pages  have  been  made  to  contain  in  highspeerl  printii 
four  columns,  each  15  picas  wide,  an  matter  and  solids, 
increase  in  the  size  of  the  type  and  the  — 

width  of  the  columns  means  a  great  METAL  ALLO* 
gain  in  legibility,  the  reason  these  -r  l  i  t  / 

changes  have  not  been  made  throughout  *  ®‘=hnical  Treatise  < 
the  paper  is  due  to  the  fact  that  adver-  Constituencies  h 
tising  cuts,  matrices,  etc.,  arc  all  pre-  For  those  intereste 


METAL  ALLOYS  STUDIED 


lyes  plasticit>-  riKun  for  expansion  and  enlarg:'mcnt  of 
if  Ixith  type  iniblication  facilities,  according  to  pub¬ 
lishers  Horace  Iv.  Thomas  and  S.  J. 
:Tiir»icr\  Pickens. 


Technical  Treatise  Covering  Varying 
Constituencies  Now  Available 

For  those  intereste;!  in  technical  find- 


VULCAN 


pared  to  fit  12-pica  columns,  and  col-  ings  on  the  relationship  of  ci.ncentra- 
umns  of  that  width  cannot  well  accom-  tion  and  temperature  of  type  metal  on 


modate  ten-point  type. 

“what  may  seem  the  most  radical 


its  freezing  iKiint.  an  exhaustive  study 
hy  Frances  D.  Weaver.  B.  Sc.,  is  now 


CYLINDER  PACKINGS 
INKING  ROLLERS 

molding  blankets 


change  made  for  this  issue  has  to  do  available  as  another  in  the  series  of 


with  the  use  of  a  lower  case — “small”  technical  publications  by  the  Interna- 


letter — alphabet  throughout,  the  very  tional  'Tin  Research  and  Development 
unusual  appearance  thus  given  the  paper  Council,  378  Strand,  London,  England, 
will  lie  quite  the  ordinary  thing  in  years  In  part,  the  paper  concludes : 


to  come,  experts  say.  for  the  elimina-  “.-Mhiys  ranging  from  antimony  6,  tin 


tion  of  upper  case — capital  letters — will  2  per  cent  to  antimonv  22.  tin  12  per 

nu.Qn  . . .1 _ 


mean  much  to  legibility. 


NEW  LUDLOW  EQUIPMENT 


cent,  remainder,  lead,  including  those 
used  in  the  printing  industry  as  “type 
metals.”  have  been  investigated  by 


■Among  daily  newspapers  which  have  means  of  thermal  analysis  and  micro- 
added  new  Ludlow  equipment  recentlv.  examination  The  use  of  a  direct-contact 


are  the  following:  Manchester  (N.  H.) 
L’.-lveiiir  Satioiial,  French  language 
daily:  Jacksomille  (Hi.)  Jounia!- 
Courier;  Vawouver  (B.  C.)  Sun;  Vew 


thermocouple  and  a  stirring  apparatus 
has  enabled  the  liqui  lus  surface  to  be 
determined  with  a  high  degree  of  ac¬ 
curacy.  and  a  plane  isothermal  diagram 


FEATURES 

of  Vulcan  Press  Blankets:  (1) 
Oil-proof;  no  offset,  slurring, 
or  swelling.  (2)  Uniform  thick¬ 
ness.  (3)  Permanent  resilience; 
no  bolsterin$,  dryins  out,  or 
cracking.  (4)  No  pounding 
down,  no  breaking  in  required. 
(5)  Freedom  from  stretch; 
blankets  stay  butted  together 
perfectly. 

Write  for  printed  matter. 


y  ork  Daily  Mirror;  Santa  Ana  (Cal)  for  the  liquidus  surface  has  been  pre- 
Joumed;  IVetwnpa  (.Ala.)  Herald;  and  pared  for  alloys  containing  up  to  24 


VULCAN  PROOFING  CO. 

1st  ^ve  dod  58th  St.,  Brooklyn  N  Y. 
Sedttie,  Wash.,  Ralph  Leber  Co  ,  Inc 


U’arrrn  (Pa.)  Times-Mirror. 


per  cent  antimony  a:id  14  per  cent  tin. 


MORLEY 

MATS 


They  give  deep,  clean-cut. 
accurate  impressions  at  lo* 
moulding  pressure— ptO" 
longing  the  life  of  mouldoi 
blankets,  type  and  cuts. 

Mill-conditioned  to  caiwi  , 
shrink --scorch  quickly— 
lease  easily,  without  wd 
of  oil  or  powder. 


We’d  like  to  send  V** . 
samples.  • 


MoRLEY  BuTTOli} 


MANUFACTURING  CC. 

Portsmouth,  New  HampslM 


New  York  Office  -  46  E.  llthStn'-r 


/  ' 
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press  Counter  is  Enlarged  for 


MEETING  AROUSES  INTEREST 


n  II*  ^  ^  ^  I  Permanent  Organization  Perfected  at 

rub  tic  Gaze:  Attracts  Biq  Crowds  d**i«  ^-ion. 

The  spring  meetmg  of  the  Texas- 

NEVV’SI’AI’i'K  |>ress  counter,  with  contact  for  exactly  2/5  of  a  second.  Oklahoma  Mechanical  Conference  was 
figures  six  inches  high,  has  been  Thus  the  first  two  number  wheels  at  held  in  the  Adolphus  Hotel,  Dallas, 
installed  by  the  Stockton  (Cal.)  Record  the  right,  counting  by  tens,  move  at  a  Tex.,  recently.  Membership  was  lim- 
00  the  front  of  its  building  to  provide  constant  speed,  but  the  pause  between  ited  to  mechanical  representatives  of 
a  unique  animated  advertisement  as  well  moves  is  synchronized  mechanically 
•  s  to  demonstrate  to  the  public  the  with  the  press  speed. 


A 


:r 


THIS  COUNTER  ^tal  copies 

OPERATED  BY 


^mmo  ms 

OF  EDITIONS  „ 
iWPM  130  PM. 
230  “  3  00  • 


UP  TO  THIS  MOMENT 


PRINTED  TODAY 

PlDLimOOESON 
wHinEomsms 
60ES  OUT  NHEH 
Eum  IS  coMPtm 


MAXIMUM  SPEED  OF  PRESS  800  RECORDS  PER  NINUTE 
AVERAGE  RUNNING  SPEED  650  RECORDS  PER  MINUIE 

V/S/rORS  WELCOME  •  APPLY  IN  BUSINESS  OFFICE 


View  of  the  animated  press  counter  installed  by  the  Siockton  fCal.)  Record 
orer  its  main  door  whereby  actual  count  of  papers  as  they  are  printed  is  shown 
through  use  of  a  unique  eleetriral  connection  to  the  folder  of  the  press. 

The  counter  is  mounted  on  the  out¬ 
side  of  the  building,  atxive  the  front 
door  and  at  a  height  of  about  11  feet 
from  the  street  level.  The  numbers 


en  (inli^ 


tPHOl' 

k),  IX: 
fesskia! , 
w  Yorli 
two-thi  I 
:  mrth. . 


URN 

ip  tfe 
rrati;r 
I  M.  :: 

ihf 

rea<  irl 

ningsoi  newspaper’s  gross  circulation  for  each 
thf  r4  tdilion  and  lor  each  day.  The  counter 
ring  shl  is  connected  electrically  to  the  shaft  of 
’s  wTiirJ  the  folder  on  the  press. 

The  designing  and  building  of  the 
counter,  thought  by  the  newsparK*r  ex¬ 
ecutives  to  lie  a  very  simple  job,  turned 
out  to  lie  packed  full  of  complicated 
mechanical  prolilems.  .\  Uxal  inventor. 
Max  Paul,  the  proprietor  of  a  parts 
and  machine  factory,  worked  for  more 
than  three  months  in  “whipping  the 
hugs"  that  developed. 

_  The  press  is  .tbout  200  feet  distant 

from  the  front  of  the  newspaper  build- 
1  ing.  The  original  idea,  that  the  adver- 
rtVf  rising  counter  could  be  driven  by  a 
flexible  shaft  from  the  press  to  the 
counter  proved  impractical  because  of 
the  distance  and  the  many  necessary 
turns.  An  electrical  magnet  also  proved 
unpractical  as  a  drive  for  the  adver- 
rising  counter  because  when  a  magnet 
of  sufficient  power  to  move  all  five 
number  wheels  was  used  it  pounded  its 
contractor  to  pieces  when  only  the  first 
two  wheels  were  in  operation. 

.\n  electric  motor  was  then  resorted 
to  by  the  inventor  to  proixtl  the  numl)er 
wheels  forward,  the  motor  shaft  en¬ 
gaged  by  a  clutch  operated  by  a  magnet, 
energiz^  through  a  mercury  switch 
geared  to  the  shaft  c»f  the  counter  on  the 
press. 

The  counter  counts  by  tens  of  papers 
delivered  from  the  press.  The  varia¬ 
tions  in  press  speeds,  from  very  slow 
on  starting  and  slowing  demn,  up  to 
the  top  speed  of  48.(KiO  papers  jier  hour. 

S  proved  a  difficult  problem.  The  in¬ 
ventor  solved  that  cliff iculty  by  timing 
the  mercury  switch  so  that  it  holds 
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Side  view  of  the  counting  unit  of  five 
rows  of  figures,  which  flash  the  press 
output  to  the  public  un  to  the  minute. 
Inside  the  hands  is  shown  the  motor 
which  powers  the  unit. 

are  visible  clearly  a  distance  of  two 
blocks. 

The  housing  for  the  counter  carries 
signs  informing  the  reader  of  the  sched¬ 
uled  press  starting  times  and  that  the 
numl)er  shown  is  the  total  number  of 
papers  printed  for  the  day  up  to  that 
moment.  .\  red  light  flashes  on  when 
the  starting  button  in  the  press  room  is 
punched  and  the  light  stays  on  until  the 
press  stops. 

locking  device  makes  it  possible  to 
set  the  counter  !).'«ck  to  zero  in  less 
than  a  minute’s  time.  The  Record  is 
an  afternoon  pajier  with  edition  times  at 
1  p.  m..  1  :30  p.  m..  2 :30  p.  u}.  and  3 
p.  in.  The  counter  is  set  back  every 
morning. 
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engraving  space  DOUBLED 

Loi  Angeles  Examiner  Adds  New 
Equipment 

X  irtually  doubling  the  capacity  of  the 
ttigraying  department,  the  Los  Angeles 
Lsamincr  has  just  completed  the  instal- 
.  of  duplicate  e<|uipment  of  the 

*  ^  design  for  imixirtant  engraving 

ut  need  operations. 

The  new  equipment  includes  one  im¬ 
proved  full-page  size  Cheinco  strip  film 
nd  y*  camera,  installation  of  which  was  ac¬ 
companied  by  rcmixlelling  of  the  dark 
,  rooms.  \  new  Ideal  printing  frame. 
..  Macln-th  arc  lamps,  one  new  .Axel 
„  Machine,  the  latest  model 

TTvIf!  Router,  and  a  new  A’andercook 
rti  rnachine  are  other  additions. 

3  Cv',  Ine  serial  number  on  the  new  router  is 
-cH  *^otly  250  greater  than  the  serial  on 
!^E*3ui!uer’s  initial  Wesel.  which  has 
in  use  in  the  Los  -Angeles  plant 
■or  ten  years. 


TRAVEL  PIX  IN  COLORS 


metropolitan  newspapers  of  the  two 
states. 

A  permanent  organization  was  per¬ 
fected  with  W.  J.  Phillips,  plant  super¬ 
intendent  of  the  Oklahoma  Publishing 
Company,  Oklahoma  City,  elected  per¬ 
manent  chairman  for  the  ensuing  year. 

I. even  T.  Deputy,  composing  superin- 
teudert  of  A.  H.  Below  Co.,  Dallas, 
Tex.,  was  elected  secretary-treasurer. 
About  twenty-five  representatives  were 
in  attendance  from  Oklahoma  City, 
Tulsa  and  Okmulgee,  Okla.,  and  D.illas, 
Fort  Worth,  Calveston  and  .Amarillo, 
Tex. 

The  Monday  afternoon  meeting,  in 
charge  of  Elmer  Hodgkinson.  stereo¬ 
type  superintendent  of  the  Oklahom.a  ! 
Publishing  Company,  was  devoted  to  ^ 
general  stereotype  problems.  Delegates  j 
visited  the  Dallas  Neu's  plant  Monday  I 
night.  Tuesday  morning’s  session  was  ! 
devoted  to  composing  room  problems.  | 
under  the  direction  of  Mr.  Deputy. 

Delegates  visited  the  Dallas  Times- 
Herald  plant  during  the  noon  hour. 
The  Tuesday  afterncxin  session,  under 
direction  of  Eddie  Caughan.  press  room 
superintendent  of  the  Tulsa  (Okla.) 
Tribune,  was  devoted  to  general  press  i 
room  problems  and  blankets  and  rcdlers.  > 
The  publishers  of  Dallas  newspapers 
entertained  the  entire  delegation  at  a 
banquet  Tuesday  night  at  the  .Adolphus 
Hotel.  The  autumn  meeting  will  be 
held  at  Galveston.  Tex.,  Xcw.  4-5.  and 
a  much  larger  attendance  is  e.xpected. 


NEW  SCOTT  IN  JAMAICA 


Extra  High  Speed  Dectuple  Equipment 
Purchaied  by  S.  1.  Newhouse 

.An  extra  high  speed  Scott  Dectuple 
press  has  been  signed  for  Octolier  de¬ 
livery'  to  the  plant  of  the  Jamaica  (Ixmg 
Island)  Daily  Press,  owned  by  S.  I. 
Newhouse  and  published  by  William  F. 
Hofmann.  The  sale  was  announced  by 
officials  of  Walter  Scott  Company  this 
week. 

The  press  will  l>e  equipped  with  Scott 
reels  and  Jones  .Automatic  Tension  de¬ 
vices  and  pasters,  according  to  the  an¬ 
nouncement. 

The  paper,  of  which  Walter  F.  Hof¬ 
mann  is  mechanical  superintendent,  pub¬ 
lishes  58,406  (Editor  &  PrsLisiiKK 
Yearbook)  copies  each  evening  and  41.- 
476  Sunday. 


1th  Su”' 


New  Orleans  Papers  Inaugurate  New 
Sunday  Page 

.A  new  page  of  sketched  pictures,  at¬ 
tractively  made  up  in  four  colors,  was 
inaugurated  for  Sunday  editions  May 
12  by  the  .Wtc  Orleans  (La.)  Times- 
Picayune  and  States. 

The  subject  matter  is  scenic  sections 
within  motoring  distance  of  the  city. 

Tlie  page,  made  up  similar  to  the 
wash  drawing  process,  was  devised  by 
J.  Zeph  Capponi,  promotion  department 
color  artist.  He  and  Fred  Cumbus, 
automobile  editor,  have  travelled  to 
many  sections,  gathering  interesting 
photographs.  Returning  to  the  office, 
Mr.  Capponi  inks  in  the  details  of  the 
photograph,  then  immerses  it  in  an 
iodine  solution,  erasing  all  except  the 
I*rts  he  wishes  to  retain. 


NEW  DAMPENING  MECHANISM  ; 

(Strcial  to  Editor  &  I’cblisher) 

Washington,  D.  C.,  June  4 — A 
dampening  mechanism  for  printing 
presses  has  been  jiatented  by  the  United 
■States  Patent  Office  for  Charles  W. 
Harrold,  Cleveland,  Ohio.  The  me¬ 
chanism  is  different  in  ten  respects  from 
any  liefore  iiatented.  Harrold  tiled  ap¬ 
plication  Novemtier  19,  1932,  and  has 
assigned  his  rights  to  the  invention  to 
Harris-Seybold-Potter  Company  of 
Cleveland.  The  dampening  mechanism 
consists  of  a  printing  plate,  a  means  to- 
impinging  humidified  air  upon  the  plate 
through  an  elongated  nozzle,  and  a 
single  mechanism  transversely  adjust¬ 
able  within  the  nozzle  for  varying  the 
size  of  the  nozzle  opening. 


HOLDS  HOUSE  WARMING 

The  Hcaldshurg  (Cal.)  Daily  Trd'- 
unc  and  Weekly  llnterprise,  which  re¬ 
cently  moved  to  larger  (|uarters  at  the 
corner  of  Tucker  and  Fitch  streets, 
held  a  public  opening  and  house  warm¬ 
ing  recently  with  publisher  M.  Earle 
.Adams  and  city  editor  W.  W.  Castle¬ 
berry  as  official  hosts.  .A  souvenir 
newspaper  was  printed  during  the  eve¬ 
ning  and  distributed  to  visitors. 


INTERTYPES  BOUGHT 

The  Plint  (Mich.)  Journal's  new 
e(|uipment  includes  a  Model  G.  and  the 
Jackson  Citisen  Patriot  has  a  new  In- 
terype  and  type  dress. 


ROUSE 

Po’wer 

Miterei 


Hours  against  minutes.  That  is  the  com- 
‘  panson  between  the  Rouse  Vertical  Rotary 
Miterer  and  ordinary  methods.  Amazing  in 
.  production  .  .  simple,  easy  and  sale  to  op¬ 
erate  .  .  essential  where  time  is  important. 

Perfect  corners  .  .  .  unusual  border  com¬ 
binations  .  .  .  decorative  box  headings  .  .  . 

:  all  tend  to  interesting  and  ellective  typog- 
!  raphy.  All  are  easy  with  the  Rouse  Vertical 
I  Rotary  Miterer. 

I  Makes  a  complete  miter  in  a  few  seconds 
I  from  a  strip  without  previous  cutting  to 
■  length.  Handy  gauge  sets  by  quarter  points 
1  to  144  picas.  Hundreds  of  angle  border  com- 
i  binalions  can  be  made  quickly  and  easily. 

Learn  how  the  Vertical  Rotary  Miterer  op- 
j  erates.  Know  why  leading  printers  and  pub¬ 
lishers  are  making  it  pay  dividends  in  their 
:  composing  rooms.  See  the  display  of  border 
;  combinations  suggestive  of  its  possibilities. 

Complete  details  await  your  request.  The 
,  coupon  below  makes  it  easy  for  you.  No 
I  obligation,  of  course. 


H.  B.  ROUSE  &  CO. 

2212  Ward  Street.  Chicago 


Please  send  circulars  on  the  Rouse  Vertical 
Rotary  Miterer. 

'  Name . . 

'  Address . . 
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ANPA  MECHANICAL 
CONFERENCE 


(Contititied  from  page  II) 


of  filaments  and  films  and  the  atomizing 
of  ink,  and  to  prevent,  as  far  as  possible, 
the  electrification  of  particles  found. 

“As  an  additional  safeguard,  presses 
might  be  equipped  with  metallic  mem¬ 
bers  at  strategic  points,  charged  with 
electricity  of  proper  sign  which  will  dis¬ 
sipate  the  clouds  as  soon  as  they  are 
formed  or  prevent  their  formation. 

“I  am  sure  that  this  discovery  marks, 
if  not  the  end,  at  least  the  beginning  of 
the  end  of  ink  misting,  or  may  I  more 
correctly  say,  ink  clouding.” 

The  address  by  Russell  B.  Miller,  of 
the  Bloomington  (Ill.)  Pantograph, 
minutely  detailed  a  valuable  experience 
in  the  installation  and  operation  of  an 
engraving  plant,  a  discussion  which 
aroused  much  interest  in  off-the-floor 
talk.  .After  giving  the  editorial  back¬ 
ground  of  the  pictures  used  in  the  Panta- 
graph,  Mr.  Miller  went  on  to  outline 
the  most  problem  in  the  engraving  de¬ 
partment,  as  follows : 

“Up  to  a  few  years  ago  we  were  buy¬ 
ing  cuts  from  commercial  engravers  at 
around  35  cents  per  square  inch.  When 
we  definitely  decided  to  increase  our 
local  picture  space,  we  worked  out  a 
bulk  contract  averaging  about  17  cents. 
For  time  copy  we  liad  a  rate  of  12  cents 
from  an  out-of-town  shop.  In  1928  we 
printed  45,401  square  inches,  at  a  cost 
of  $9,IMH),  including  art  work. 

“Even  if  we  had  been  satisfied  with 
the  rate,  we  could  not  hope  to  secure  the 
benefits  we  desired  from  the  investment 
in  our  photographic  equipment,  due  to 
oi)erating  conditions  and  hours  for  pro¬ 
duction  in  the  local  engraving  plant. 
We  were  unable  to  print  spot  pictures 
in  our  editions,  and  instead  of  putting 
through  a  flat  in  30  minutes,  we  were 
sometimes  delayed  more  than  a  day  be¬ 
cause  the  local  plant  could  not  handle 
our  copy  as  we  needed  it.  It  was  in 
1929  that  we  decided  to  install  our  own 
engraving  equipment,  and  by  the  end  of 
the  year  we  were  in  full  operation. 

"The  original  cost  of  our  plant  was 
approximately  $2,500.  The  department 
today  represents  an  investment  just 
under  $4,000.  We  have  an  etching 
machine,  Robertson  24  x  24  camera  with 
a  Goerz  lens,  saw,  router  and  square 
cutter,  Gelb  printing  lamps,  one  60  and 
one  75-line  engraving  screen,  second¬ 
hand  printing  frame,  home-made  ven¬ 
tilating  system,  and  dentist  drill  for 
marking  identifications. 

"When  the  department  was  installed 
we  used  a  bO-line  screen,  and  about  the 
middle  of  1934  changed  to  a  75-line 
screen.  The  time  required  from  receipt 
of  picture  to  finished  cut  is  about  30 
minutes.  It  requires  more  care  in  stere¬ 
otyping  and  press  departments  to  get 
good  printed  results  by  using  the  75- 
line  screen,  especially  when  cuts  are 
placed  on  first  impression.  We  always 
try  to  keep  all  art,  whether  news  or 
ads,  on  second  impression. 

"The  operation  of  the  plant  retiuires 
two  men.  The  cost  is  divided  about  as 
follows :  Payroll,  50  per  cent ;  supplies, 
30  per  cent ;  power,  repairs,  miscel¬ 
laneous,  10  per  cent;  overhead  (includ¬ 
ing  water,  heat,  light,  rent  and  deprecia¬ 
tion),  10  per  cent.  The  def)artment 
operates  as  a  separate  business,  with 
charges  made  to  various  Pantagraph 
departments  and  revenue  credited  to  the 
engraving  department. 


"In  outlining  our  operations  it  may  be 
well  to  go  back  to  the  time  we  opened 
our  plant.  At  that  time  we  used  the 
roll-up  process  and  shot  for  fine  high¬ 
lights.  We  always  have  used  wet  plates. 
Originally  our  cuts  were  given  only  one 
bite. 

"The  negatives  are  given  three  ex¬ 
posures,  the  flash,  highlight  and  detail 
stops. 

"We  shoot  for  black  and  white  so  we 
may  have  contrasty  negatives  with  oj^n 
highlights.  The  plates  arc  coated  with 
Hunt's  negative  collodion  and  sensitized 
in  the  silver  bath,  using  Eastman  Silver 
Nitrate  and  distilled  water.  The  plates 
are  then  exixjsed  and  developed  in  iron 
sulphate  and  acetic  acid.  They  are  then 
lixed  with  sodium  cyanide  solution  and 
intensified  first  with  copper  sulphate 
solution,  then  washed  in  water  and 
bathed  in  silver  nitrate.  We  use  old 
silver  bath  for  intensifying. 

"Our  negatives  are  given  two  dips. 
The  negative  is  bleached  with  iodine 
and  then  cut.  Sulphite  is  used  for 
blackening. 

"In  the  next  process  the  negative  is 
dric*d  and  coated  with  rubber  solution, 
dried  and  finally  coated  with  stripping 
collcKlion,  dried  again  and  cut  to  size. 

"Next  the  negative  is  soaked  in  solu¬ 
tion  of  acetic  acid  and  water  till  the 
film  is  loosened  and  then  transferred 
from  negative  glass  to  stripping  glass 
squeegying  them  down  flat. 

"Formerly  we  used  a  single  arc  lamp 
for  printing.  .About  18  months  ago  we 
purchased  a  Gelb  twin  arc  lamp  whi.ch 
gives  more  and  better  distribution  of 
light  on  the  flat  and  also  cuts  down 
printing  time.  With  its  use  the  quality 
was  stepped  up.  The  zinc  is  first  pol¬ 
ished  with  pumice  stone  and  then  coated 
with  cold  top  enamel  made  in  our  own 
plant. 

"The  plate  is  placed  in  a  twirler  and 
dried.  Next  it  is  put  in  })erfect  contact 
with  negative  and  printed.  We  print 
two  minutes.  The  flat  is  developed  in  a 
solution  of  alcohol  and  distilled  w'ater. 
.After  developing  the  flat  is  dried  gind 
is  then  ready  for  a  three  bite  etching. 

"Our  plate  is  given  a  short  first  bite, 
dried  and  given  a  light- four- way  pow¬ 
dering  with  .Astoria,  Grade  A,  Dragons 
B1(kk1  which  is  burned  in  and  then 
placed  in  etching  machine  again.  We 
])owder  light  in  order  to  keep  middle 
tones  open,  at  the  same  time  getting 
depth.  On  next  bite  we  powder  heavy 
to  get  i)lenty  of  depth  in  the  highlights. 
.After  the  third  bite  the  plate  is  cleaneel 
with  benzol  and  lye,  then  given  a  short 
rinse  in  the  etching  machine  to  clean 
up  bottom  and  round  up  the  dots.  Our 
rush  cuts  always  get  at  least  two  bites. 

“We  do  commercial  work  only  for 
advertiser  use  in  our  columns,  using  a 
sliding  scale  complying  with  code  reg¬ 
ulations,  but  low  enough  to  encourage 
use  of  local  illustrations. 

“The  first  full  year  our  plant  was  in 
o))eration  we  produced  84,264  square 
inches  at  a  cost  of  10)4  cents  per  square 
inch.  This  was  as  compared  to  l7 
cents  ))er  square  inch  paid  to  the  com¬ 
mercial  engraver. 

"The  second  year  of  operation,  our 
production  averaged  anproximately  the 
same  as  in  1930.  or  84,329  square  inches, 
hut  the  size  of  the  ctrts  was  reduced. 
In  1932  production  was  boosted  about 
16  per  cent,  to  100,484  sauare  inches, 
at  a  reduction  in  cost  of  almost  50  ner 
cent  from  our  first  vear.  In  11933. 
production  went  up  to  about  107,000 
«nuare  inches. 


POCKET  PAPER 
TESTERS 

Schopper  small  picc*  scale 
Gives  Basis  Weight 


24'x36'  480/500 
Price  S30.00 


WATCH  SIZE 
MICROMETERS 
Fally  GaaranlMd 
Ptic*  S9.50 
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TESTING  MACHINES,  Inc. 

478  WEST  34th  STREET  NEW  YORK,  N.  Y. 


“Our  total  department  production  for 
1934  was  about  122.(MK)  square  inches  at 
a  cost  of  around  5  cents  ix*r  sq.  inch. 

John  D.  Macintosh  outlined  his 
method  for  reducing  composing  room 
water  bills  on  the  Newburgh  (N.  Y.) 
Nervs  with  the  Monoaqua  cooler  for  the 
mold  disk.  He  explained  the  process 
as  follows : 

“.All  of  our  line-casting  machines 
lieing  equipped  with  machine  saws,  we 
are  casting  a  30-em  slug  from  all  four 
molds  on  the  machines.  Our  experience 
with  this  equipment  indicated  we  would 
get  lietter  results  if  we  used  water 
to  cool  the  mold  disk,  on  our  Linotype 
machines,  these  machines  being  equip¬ 
ped  with  water-cooled  mold  disks. 

“Our  water  bills  for  the  winter  period 
of  1932-33  being  excessive,  we  under¬ 
took  to  ascertain  the  reason  for  the  in¬ 
crease  in  the  cost  of  our  water.  A 
check-up  on  the  amount  of  water  used 
by  a  Linotype  machine  equipped  with 
a  water-cooled  mold  disk  disclosed  the 
fact  that  a  machine  would  normally 
use  one  cubic  foot  of  water  every  three 
minutes,  and  as  a  cubic  foot  of  water 
represents  7)4  gallons,  a  machine  oper¬ 
ating  8  hours  per  day  would  use  1,200 
gallons  daily.  With  these  figures  at 
liand  we  began  looking  around  for  some 
other  method  of  supplying  water  for 
the  mold  disks  that  would  not  be  so 
costly,  and  finally  decided  to  try  out  the 
Monoaqua  Ccxiler  built  by  the  Dixon 
Company  of  Indianapolis,  Ind. 

“We  installed  these  units  early  in  the 
year  of  1934  on  four  machines  equipped 
with  Teletypesetter  operating  units,  the 
machines  Iieing  operated  at  the  speed 
of  8)4  lines  per  minute.  The  result  of 
this  installation  was  so  satisfactory  we 
installed  the  Monoaquas  on  all  I.ino- 
types  and  material  maker  and  a  giant 
caster.  It  is  interesting  to  note  that 
our  Monotype  operator  prefers  this 
method  of  cooling  to  the  use  of  water 
coming  from  the  city  supply.  He  be¬ 
lieves  he  gets  better  results  as  the 
water  from  the  Monoaqua  is  not  so  cold 
and  there  is  less  chilling  of  the  faces 


on  his  type  and  rules.  Incidentally,  o* 
water  supply  coming  from  a  wate^ 
that  is  rich  in  lime  formation,  the  wittr 
is  somewhat  high  in  lime  content,  aai 
the  possibility  of  our  Monotype  moklj 
becoming  “limed”  has  been  eliminahj 
since  we  have  installed  the  Monoaqo^ 
“The  Monoaquas  are  simple  incon. 
struction,  being  a  metal  l)ox,  15  inditj 
long,  12  inches  wide,  and  12  inches  hi|h. 
.At  each  end  of  the  box  is  a  stnU 
automobile  radiator  core,  and  betweci 
these  cores  is  mounted  a  shaft,  a  fa 
lieing  fastened  on  one  end,  and  in  tht 
center  of  the  shaft  is  a  small  rotaij 
l)ump  which  circulates  the  wate 
through  the  radiator  and  then  to  j 
rubber  hose,  which  is  connected  to  tht 
intake  side  of  the  mold  disk. 

"The  water  is  then  drained  back 
through  another  hose  to  the  Monoaqo, 
and  circulated  through  the  radiator  hr 
the  pump.  These  units  hold  about  1 
gallon  of  water,  and  it  is  necessary  to 
add  about  one  pint  monthly  to  this  su®. 

ply.  ■  , 

“The  Monoaqua  is  easy  to  maintainl 
and  needs  no  additional  power  to  oper.f 
ate.  it  being  connected  by  a  belt  to  the| 
countershaft  of  the  Linotype  machinti 
“For  the  pericxl  May  1,  1933 
to  May  1,  1934  we  paid 

for  water  . $536,78! 

“For  the  i>eriod  May  1.  1934 
to  May  1.  1935  we  paid 
for  water  .  313.L’ 


“With  a  saving  of . $223.66 

“.As  the  total  cost  of  the  new  units 
was  about  $525.00.  our  water  bills  in¬ 
dicate  a  return  of  the  investment  in 
about  two  vears.” 


NEW  FAN  SAVES  ROLLERS 

.A  new.  electricallv  driven  roller  fan 
for  all  hi-speed  automatic  presses  has 
just  been  placed  on  the  market  by  tht 
New  Products  Division,  American  Typt 
I'ounders.  This  fan  is  designed  to  pro¬ 
vide  an  ine.xpensive  and  effective  unit 
for  ccxjling  composition  rollers  during 
the  hot,  summer  months. 
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FINDS  TABLOID  POPULAR 

Yale  Newt  Maket  Change  from  Con- 
tervatitm  of  Past 

"The  Oldest  College  Daily”  (it  sji^s 
so  in  its  logotype)  has  gone  tabloid  with 
good  effects,  according  to  Henry  Mc- 
Knight,  business  manager  of  the  57- 
year-old  Yale  Daily  News. 

After  a  year  of  consideration  and  ex¬ 
perimentation,  the  move  was  ventured 


librarians  queried 
ON  PHOTO-FIUNG 


Qaettionnaire  Revealt  Many  Diffi- 
cnltiet  in  Filming  of  Papers  for 
Posterity — Immediate  Action 
Not  Counseled 

A  symposium  of  leading  university  li¬ 
brarians  and  research  experts  as  to  ad¬ 
visability  of  preserving  newspapers  on 
films  was  recently  conducted  in  the 
Library  Quarterly  by  A.  F.  Kuhlman, 
University  of  Chicago  Libraries.  The 
suggestion  was  made  in  several  replies 
tiat  rapid  changes  taking  place  in  this 
field  make  immediate  action  inadvisable. 

As  previously  rejwrted  in  Editor  & 
PuBUSHEK,  the  University  of  Chicago 
has  embarked  on  the  initial  phase  of  a 
newspaper  program  calling  for  subscrip- 

fiffllS  t  ^ 

papers 


k1  back 
^noaqna. 
iator  by 
about  1 
SMry  to 
his  sop. 


to  25  leading  metropolitan  news- 
of  the  world,  seeking  to  perma- 
liently  preserve  their  files  for  future 
historians. 

In  connection  with  this  program.  Dr. 

Kuhlman  has  become  vitally  interested 
in  the  suggested  possibility  that  photo¬ 
filming  might  offer  the  best  and  most 
economical  method  of  preserving  these 
newspapers.  In  order  to  obtain  reliable 
information  on  this  point  before  enter¬ 
ing  into  costly  commitments,  he  ad¬ 
dressed  letters  to  a  number  of  librarians 
and  experts,  asking  their  views  and 
aperience  with  photo-filming  of  rec¬ 
ords.  Some  responses  he  received  fol¬ 
low: 

Robert  P.  Blake,  Harvard  University : 

“I  think  that  at  the  moment  the  tech¬ 
nique  of  taking  small  photographs  is 
still  capable  of  distinct  improvement 

both  from  the  point  of  view  of  the  actual  ...  „....  ..._  ^ . . . . 

developing  of  the  film  and  likewise  from  headed  by  Jonathan  B.  Bingham,  de- 
the  stMdpomt  of  the  quality  of  the  ac-  ^ided  it  was  time  to  modernize.  The 
tual  pictures.  An  open  newspaper  is  a  result  was  a  ten-page  tabloid  with  more 


DE-INKING  PROCESS  IS  GIVEN 
TEST 


I  VIEWS 


naintainj 
to  oper-[ 
It  to  thef 


NEVb'sl 


{^Continued  from  page  III) 


rertified 

DRV  MATS 


I^HcadUnet 


statement.  VVe  consider  that  such  an 
expense  is  justifiable,  provided  the 
newspaper  is  one  in  which  we  need  to 
fill  up  an  important  lacuna.  We  sub- 
scribe  to  very  few  papers,  but  endeavor 

to  have  them  geographically  spaced  and  “ V** 

would  pay  any  reasonable  price  to  fill  a 
major  gap  in  one  of  those  we  keep. 

“As  to  entering  into  a  co-operative 
^rangement.  1  should  answer  in  the  af- 
firmative,  with  the  proviso  when  and  if 
film  technique  is  properly  perfected.” 

Thomas  P.  Martin,  assistant  chief  of  "■  “ 

Manuscript  Division,  Library  of  Con-  And  the  Yale  News— after, 

Rrcss  * 

■  clearly  delineated  headlines  and  a  more 

^me  weeks  ago  we  attempted  to  lively  make-up. 
i^e  a  film  negative  (on  3S-mm.  film)  “The  new  ‘expansion’  has  fulfilled 
0  one  of  our  most  difficult  files — a  every  expectation,”  Mr.  McKnight  says. 

pages  and  very  “its  acceptance  and  gradual  growth  have 

hirt  °  ^  wood  pulp  of  the  1880  s.  ijeen  wonderful  fun  to  watch.  At  first 

.  we  were  not  _  able  to  secure  satis-  everybixly  said  we  looked  like  a  prep 

contrast  in  the  ordina^  way  school  newspaper.  They  just  didn’t  like 

lloliE  fiu  ^  \  of  special  lighting  and  the  idea  of  our  changing.  After  a 

ana  «!,  ***!?  f  have  ordered  filters  couple  of  issues  they  began  to  see  how 
renew  our  efforts.  much  easier  we  were  to  read.  Conse- 

sav  u  *  fi!"  prepared  to  quently  they  began  to  read  us  religious- 

2,,!  ;  "ow  that  the  photo-filmiitg  tech-  ,y.  We  changed  from  just  being  a  bul- 
uw  tu  ^efficiently  develop^  for  the  jgtin  board  to  a  source  of  entertain- 

tnnHitiVn^  70  ii  Ueder  present  ment  that  no  student  could  afford  to 
tondiuons  70-mm.  film  takes  the  largest  ” 

na«r#  *u^  n _ .c _ “iiSS. 


le  ^service 

®  cteio**  .’-.v  oi 


Editor  &  Publisher  for  June  8, 

56  TOWNS  AFFECTED  Actual  Television  Usage  Will  be 
BY  POWER  STRIKE  - -  -  - 


ONE  MAN  AD  TABLE 


Tried  Next  Year  By  A.  T.  &  T.  Co, 


_  .  „  t  /'  «•  cj-  I  fc-LiiN  ISlUlNi  tests  under  actual  eter  will  l)e  placed  inside  existing  under- 

Deviou*  Mean*  ot  Uetting  i-  transmission  conditions  will  be  con-  ground  cable  ducts.  1  bis  cable  will  con- 

tion*  Printed — Cooperation  (iucted  beginning  next  April  by  the  tain  two  coaxial  circuits,  one  for  each 

Mark*  Effort  American  Telephone  and  Telegraph  direction  of  transmission,  supplemented 

— - .  7  Company,  according  to  a  .Vctii'  i'ork  by  eight  paper-insulated  wires  of  the 

(Spcctalto  .DiT(>i<&  uBLisHER)  Thtu’s  story.  The  test  will  involve  tviie  now  in  use  in  ordinarv  telephone 

fc.DW.MU)SViLLE,  Ill  June  3-\V  h  the  ^ 

two  month  old  strike  o  le  in  is  2(jy  telephone  calls  Repeating  or  amplifving  stations,  used 

BrotherlKHjd  of  Electrical  Workers  con-  ,i„u,i,a„eously.  to  regain  electrical  power  and  overcome 

taining  unabated,  a  lai  ge  group  o  ^  Xhe  experimentation,  to  lie  carried  on  losses  due  to  the  resistance  of  the  cir- 

in  the  southwestern  part  o  le  s  a  e  York  City  aiul  I’hiladel-  cuit,  will  lie  placed  ten  miles  aiiart.  Each 

are  struggling  with  a  variety  o  su  -  pi,ia  {1,^  feasibilitv  of  tele-  repeater  will  lie  capable  of  amplifying 

stitutes  for  electricity  in  order  to  main-  ,7,^  every-day  use.  High  fidelity  simultaneously  all  the  2(KJ  telephone  con¬ 
tain  publication.  newspaper  re\enue  ii„es  and  ten-mile  step-up  versations  which  the  cable  may  be  called 

losses  liecause  of  mechanical  ditticulties  ..tations  are  expected  to  sfiell  success  for  upon  to  carry,  or  the  I.IXKI.IXKI  cycles 
are  reixirted  as  high  as  Ml  (ler  cent  in  tests.  reiiuired  for  high-delinition  television 

some  quarters.  \„  invention  of  Bell  Laboratory  en-  images. 

Everything  from  gas  engines  to  nri|,t.^.|-s.  the  "coaxiar'  cable,  will  make  lionsisting  chietly  of  vacuum  tubes 

mimeograph  machines  are  being  u^’d  possiiile  to  transmit  the  e«.|uivalent  of  inside  a  metal  Ixix,  each  repeater  unit 

to  get  out  these  newspapers.  -A  typical  3,^  telephone  calls  simulta-  will  lie  capable  of  functioning  over  long 

example  ot  coo^ration  is  that  ot  the  ,n.,jusiy  between  New  York  and  Phila-  periods  without  attention.  Noise  and 
Alton  Evening  I  elegral'h,  which  at  this  delphia  over  one  circuit.  Single-wire  distortion  must  lie  held  to  very  low 
tinie  is  publishing  two  pa^rs,  the  jin^s  now  in  use,  witlt  the  aid  of  all 
Granite  City  Press-Record  and  the  Ed-  modern  contrivances,  such  as  "carrier- 
wardsi'iHe  Intelligencer,  charging  only  vurrent  multiplex  systems.”  are  each 
the  flat,  jier-page  rate  to  cover  actual  limited  to  alxiiit  four  siinultaneous  tele¬ 
costs  for  publishing.  phone  conversations. 

At  one  time  during  the  strike  the  As-  xhe  new  "wire”  is  really  a  wire  in 
^■iated  Press  rejxirted  that  56  the  centre  of  a  metal  tube.  Because  it 

in  this  part  of  the  state  were  effected  i^  capable  of  transmitting  a  wide  range 
wholly  or  jiartially  and  in  those  towns  electrical  vibrations,  and,  therefore, 
l^.OOO  persons  were  effected.  Belle-  television  images,  a  high  degree  of  pic- 
ville  reptirts  that  while  sections  of  the  ture  detinition  is  held  possible, 
city  are  in  darkness  jKiwer  is  being  sup-  X|,e  telephone  company  estimates  that 
plied  the  Belleville  Daily  Advocate  and  the  cost  of  the  exiierimental  installation 
the  Belleville  Nero  Democrat.  Neither  ^^ill  be  about  $580,000.  Tests  will  be 
of  those  papers  have  yet  been  called  carried  on  under  actual  operating  con- 
upon  to  publish  for  strike-affected  ditions  when  the  circuit  is  completed, 
papers  in  the  county.  _  The  decision  to  take  the  new  cable  "out 

The  IVood  River  Daily  Press  is  oper-  ut  doors”  and  try  it  out  under  actual 
ating  its  equipment  by  hand.  Ailing  in  oiierating  conditions  was  reached,  an 
with  “boiler  plate”  and  setting  type  by  T.  and  T.  announcement  said,  lie- 
hand.  The  number  of  pages  in  this  cause  development  work  has  arrived  at 
liaper  has  been  materially  reduced  the  ixiint  where  it  is  deemed  advisable 
because  of  the  handicap.  Its  neighbor,  "to  obtain  txiierience  with  such  prac- 
the  Wood  River  Journal,  a  weekly  is  tical  problems  as  caimot  lie  explored  in 
being  published  at  the  Craftsman  office,  the  laboratory.  Circuits  of  this  type 
a  small  labor  paper  in  the  city  of  Alton,  may  be  used  to  connect  together  tele- 
.\nother  center  of  publication  is  the  vision  broadcasting  stations  in  different 
Staunton  Star  Times,  where  the  Modi-  cities  in  much  the  same  way  that  tele- 
son  County  News  and  the  Benld  Enter-  phone  lines  are  now  utilized  to  link  R.  O.  Nicolay  has  been  named  com- 
prisc  are  being  printed  in  connections  stations  for  sound-program  distribution,  posing  rixim  foreman  of  the  Los  An- 
with  the  regular  editions  of  the  Star  For  the  New  York- Philadelphia  cir-  geles  Times.  He  was  formerly  with 
Times.  While  the  Benld  Enterprise  is  cuit  a  lead  sheath  cable  inch  in  diam-  the  San  Bernardino  (Cal.)  Sun. 


lieorge  E.  Benjamin,  superintends 
of  the  composing  room  of  the  Waltr- 
hury  (Conn.)  .hnerican  and  Republi¬ 
can,  designed  this  one-man  ad  pajte 
make-up  table  which  is  now  in  use  by 
those  pa[K*rs.  Ceorge  Bullock,  ma- 
chinist  for  the  paiH'rs.  made  the  table 
from  Mr.  Benjamin’s  designs. 

The  paper’s  ad  men  say  the  table  b 
a  time  saver.  A  compositor  can  make 
up  a  whole  page  ad  without  movini 
from  bis  tracks  as  the  table  holds  even- 


ELROD  MACHINES  INSTALLED 

The  following  newsi>ai)ers  have  in¬ 
stalled  Elrod  eepiipment  during  the  past 
month:  Tancouver  (B.  C.)  .9ioi.' 

Jacksonville  (III.)  Journal-Courier: 
TiLsealoosa  (Ala.)  Daily  Nnes;  Tor¬ 
onto  Telegram;  .S'anta  Ana  (Cal.)  Jour¬ 
nal;  Ilaiderson  (Tex.)  Daily  Ni'^vs: 
Warren  (Pa.)  Times-Mirror ;  and 
I’niontonm  (Pa.)  Neus-Standard. 


.\lbanv,  June  5 — Plans  for  construe- 1 
tion  of  a  $200,000  addition  to  the 
Maqua  Printing  Company  building  in 
Duane  Avenue.  Schenectady,  were  an¬ 
nounced  today  by  Robert  S.  Feare.  pre¬ 
sident  and  general  manager.  Work  wi 
start  alxiut  .August  1  and  will  afford 
employment  for  more  than  200  men. 
The  new  building  will  add  54,000  squan 
feet  of  space  to  the  present  38.0(1(1 
square  feet,  and  will  be  of  brick  and 
steel  construction. 


r  for  Lufkin  Pair 
Climaxed  With  New  Building 


NOT  SILVER  RLM 

In  describing  tbe  rotogravure  process 
used  in  the  new  Brooklyn  plant  of  the 
AVtti  York  Daily  Nezvs  in  last  month) 


and  the  resultant  a  nickel  deposit 
Eiutor  &  Publisher  regrets  this  error 


it  had  occupied  for  the  better  part  of  S-  Boyles,  Jr.;  J.  C.  McDermott.  majority^ ©ri.W!  vote’s  members  o/the 

the  Afty-seven  years  of  Mr.  Och’s  '  I  'WO  young  men  who  took  over  the  side  the  News  added  an  L-shaped  addi-  International  Typographical  Union  (fc- 
owmership  of  the  Times,  to  Page  3,  1-  editorship  and  management  of  the  tion,  40  by  50  feet,  which  houses  the  cided  to  hold  their  annual  internattonai 

and  the  change  of  the  editorial  page  Lufkin  (Tex.)  Daily  News  have  composing  and  press  rooms,  each  25  by  convention  Sept.  7,  in  Montreal. 
from_4  to  7.  The  editorial  page  also  rounded  out  a  busy  year  with  the  pub-  ¥•>  feet  in  size.  The  whole  plant,  with  Results  were  22,810  for  postponemtnll 
IS  b®'ng  made  up  in  seven  columns  in-  lication — a  year  which  saw  the  circu-  balcony,  contains  about  5,000  square  24,901  against  postponement.  The  con- 
ste^  of  eight,  and  its  general  typog-  lation  and  advertising  jumped  and  the  feet  of  flcxir  space.  The  old  part  of  the  vention  automatically  goes  to  Colorak 
raphy  K  folloM^g  that  of  the  Nero  company  housed  in  a  new  home.  They  building,  divided  in  half,  contains  the  Springs  every  tenth  year. 

York  Times.  Other  changes  include  are  C.  S.  Boyles,  Jr.,  and  Jack  C.  Me-  news  and  business  offices  and  the  com-  _ 

new-style  headlines,  cutlines,  captions,  Dermott,  who  bacame  editors  and  man-  mercial  printing  department.  Excellent  GUILD  TYPOGRAPHICA  FORM® 
*^^*f*'  •  •  .  “Sers  of  the  News  when  the  Lufkin  ventilation,  large  windows  on  three  sides  An  organization  of  Chicago  Typfr 

The  Times  also  is  remodeling  its  Publishing  Co.,  bought  the  Watford-  for  light,  roominess  and  well-arranged  graphical  No.  16  printers  interested  • 
plant.  Striving  for  greater  efficiency,  Binion  Printing  Co.  early  in  1934.  mechanical  equipment  were  provided  in  development  of  printing  as  a  Ane 
the  loc^ion^of  me  universal  desk,  man-  The  new  dO  by  100-foot  structure,  the  design  of  the  remodeling  project,  has  been  formed  under  the  name  d" 
aging  editor  s  society  department,  formerly  a  department  _  store,  was  The  old  part  of  the  structure  was  com-  cago  Guild  Typograp^iica.  LudlW 

and  Associated  Press  room  have  been  divided  in  half,  with  one  side  leased  to  pletely  reflnis’ned  and  renovated.  Typograph  Company,  Chicago,  was  W 

moved,  and  other  changes  are  planned,  a  movie  theater.  To  its  25  by  100-foot  A  new  Linotype  was  added.  to  the  guild  June  7  at  the  Ludlow 


MAKEUP  ‘IRREGULARITIES’  FREQUENT 


[Violations  of  Common  Practice  Noted  By  Practical  Printer^Traces  Many  Difficulties  to  ‘Adver- 


^COGNIZING  that  there  are  but  either  of  the  two  single-column  adver 
few  accepted  rules  in  newspaper  tisements. 

rap,  Frank  E.  Hoffman  of  the  This  i)apcr  has  found  about  the  worst 
Hackensack  (X.  position  possible  for  the  two-columi 

- =1  J.)  Bergen  Eve-  coupon.  Located  in  almost  the  centei 

ning  Record,  who  of  the  page  where  the  reader  must  N 

^has  conducted  a  a  ctJiitortionist  to  cut  it  out,  as  the\ 
study  for  several  expect  him  to  do.  Every  coupon 
months  on  the  w  hether  it  be  a  part  of  an  advertisemeir 
subject,  emerged  or  hooked-up  with  some  story,  can  mor< 
this  week  with  an  conveniently  lie  placed  on  an  outsid< 
imposing  list  of  column  where  the  reader  with  only  twc 
“violations,”  taken  cuts  with  a  pair  of  scissors  can  clip  th< 
from 


Exhibit  “E”: 

“Drake  Girls  in  Beauty  Contest”  is 
the  caption  over  six  half-tones  in  this 
paper.  These  cuts  were  arranged  in 
a  three  column  layout,  three  in  the  top 


brake  Girls  in  Beauty  Contest 


_  papers  in 

many 

Hoffman, 

for 

^ -  years  and  one 

„  „  who  won  several 

p—  prizes  and  honor- 

ib!f  mentions  for  editorial,  front-page 
suburban  page  layouts  when  he 
foreman  of  the  Passaic  (N,  J.) 
Kms,  conducted  his  "survey”  in  a 
IHsidh  fashion,  but  his  typographical 
[sbt  was  so  jarred  by  several  instances 
jt  questionable  make-up  that  he  could 
Lt  resist  calling  attention  to  some  of 
[i-  findings. 

The  exhibits  and  comments  which 
[,::  av  are  -Mr.  Hoffman’s,  and  are  pre- 
Ued  in  a  spirit  of  intelligent  interest 
Eher  than  unfair  criticism.  Distin- 
rr-hing  marks  of  papers  whose  pages 
L't  reproduced  are,  however,  removed, 
h  every  case  Mr.  Hoffman,  who  was 
Iccentl)  asked  by  the  Intertype  Cor- 
ii.stlon  to  make  up  some  new  front- 
Ult  style  sheets  for  that  company,  was 
Lriul  to  stress  that  there  are  but  few 
fsr.ite  rule  violations,  most  makeup 
fcejtions  being  those  of  preference 


story.  Many  have  the  mistaken  idea 
that  the  bigger  banner  must  always  be 
at  the  top.  'Hiere  is  no  good  reason 
why  you  should  make  the  reader  in  one 
case  jump  over  a  banner,  and  then  have 
him  return  to  the  extreme  left  to  con¬ 
tinue  reading  the  story  that  hooked-up 
with  the  last  I'^mner. 

This  is  just  opposite  of  what  it  should 
have  been.  A  better  way  is  to  run  the 
last  banner  with  the  story  in  the  last 
column.  If  you  have  two  or  even  three  under  this  caption,  instead  of  first, 
banners,  you  can  connect  your  stories  The  make-up  man  gave  little  consid- 
according  to  the  order  in  which  you  eration  to  the  feelings  of  these  six  young 
arrange  these  banners.  girls  when  he  jumbled  their  cuts.  The 

Note  in  the  last  column  of  this  news-  girl  in  the  center  of  the  top  row  seems 
paper  how  they  handle  a  panel  that  is  to  have  lost  two  friends.  Notice  how 
connected  with  the  story.  This  is  re-  the  other  two  girls  in  the  top  row  have 
garded  by  many  as  the  correct  way.  turned  their  backs  towards  this  girl. 
Some  papers  sandwich  it  somewhere  in  In  the  bottom  row  the  first  cut  again 
the  story.  This  makes  it  necessary  for  faces  in  the  wrong  direction.  Had  the 
the  reader  to  leap  the  panel  to  continue  first  cut  in  this  row  been  positioned 
on  with  the  story.  Should  he  stop  to  correctly,  it  would  have  indicated  per- 
read  the  panel,  it  will  break  his  interest  iect  harmony  among  the  three  girls. 


The  Day's 
Record 


table  is 
in  make 
movhii 
5  even- 
),  rules. 


Mr.  Hoffman’s  exhibits  follow 


Exhibit  A 

a  '''  grant  this 

of  or  lose  the  business. 

advertisements  could  have  been 
>ti  such  a  manner  that  a  more 
f  leasing  page  would  have  resulted  had 
•  ^  ^  two-column  advertisements  been 
llj®  '  one  over  the  other.  The  other 
’  fniwk  fbree-column  advertisements  could 
len  run  alongside  each  other  with  the 
tialler  one  on  the  outside.  Even 
ORMED  **'*^^^  two-column  advertise- 

Ttic-  would  be  buried,  the  page  cer- 
*  V ■  would  have  shown  improvement, 
fine  art  u  change  would  have  given  the 
'“'■'tP  tttan  a  seven-column  top  where 

"t  udlw  '^°”***  three- 

Jlunm  cartoon  with  a  column  of  news 
them.  The  make-up  man 
'W  P  lould  encounter  no  difficulty  in  placing 


Exhibit  B 

appearance  of  this  page  which  should, 
at  all  times,  be  neat  and  clean.  The 
advertiser  will  appreciate  his  advertise¬ 
ment  if  you  set  it  in  light-face  type  with 
a  one-point  border.  It  adds  dignity  not 
only  to  your  page,  but  also  to  the  mer¬ 
chant  as  well.  You  will  notice  that 
almost  every  newspaper  having  display 
;  dvertising  set  in  light-face  type  on  the 
classified  pages  is  also  a  clean  looking 
newspaper  throughout. 

Can  you  visualize  how  much  neater 
this  page  would  be  if  those  advertise¬ 
ments  were  set  in  light-face  type  and 
placed  in  the  lower  right  corner?  The 
improvement  would  be  so  significant 
that  you  might  rather  lose  the  linage 
than  spoil  the  appearance  of  this  page. 

To  eliminate  this  condition  many 
newspapers  have  increased  their  adver¬ 
tising  rate  for  classified  display.  They 
can  also  prohibit  any  illustrations  in  the 
display  advertising. 

ilany  newspapers  discourage  black¬ 
face  type  whenever  possible,  rather  than 
run  the  risk  of  a  smear  or  an  offset  that 
sometimes  proves  most  unpleasant  to 
the  advertiser  who  unfortunately  hap¬ 
pens  to  be  on  the  opposite  page. 

Exhibit  “C’: 

Tliis  paper  ran  three  banners  across 
page  one  with  a  full  width  rule,  which 
separated,  instead  of  hooking  up,  the 


Exhibit  C 


in  the  story. 

Exhibit  “D”  : 

The  make-up  man  on  this  paper  cer¬ 
tainly  missed  his  calling.  With  his 
"dexterity”  and  uncontrollable  desire  to 


Exhibit  D 

bury,  he  should  have  no  difficulty  in 
selling  his  services  to  a  good  mortician. 

Having  nineteen  inches  of  advertising 
in  the  first  two  columns  on  page  six¬ 
teen  of  this  issue,  this  make-up  man 
started  off  this  page  with  a  small  story 
that  filled  the  one  inch  in  both  columns 
with  three  lines  left  over.  In  the  third 
column  he  placed  these  three  lines,  a 
drop  of  more  than  fifteen  inches,  under¬ 
neath  two  other  stories  with  the  usual 
cut-off  rule.  He  could  have  set  the 
head  smaller  to  avoid  carrying  over 
those  three  lines.  Had  he  “lost”  those 
lines  he  would  have  done  his  office  a 
real  favor. 

On  page  twenty-one  of  the  same 
issue,  he  dropped  another  story  about 
nine  inches. 


Many  make-up  men  pass  the  blame 
to  the  editor  who  sometimes  submits  a 
layout  with  the  cuts  and  story.  All 
editors  are  not  printers,  and  the  editor 
is  a  very  busy  man.  If  a  make-up  man 
will  call  his  attention  to  incorrect 
facings,  he  will  appreciate  it. 

I^XHIBIT  “F”: 

.Among  some  of  these  ideas  are  a  few’ 
that  were  used  in  this  country  but  dis¬ 
continued  decades  ago.  However,  some 
of  these  look  good  when  one  hasn’t  seen 
them  for  so  many  years. 

Ibis  newspaper  uses  the  famous 
British  mode  for  its  headings,  with  no 
fewer  than  fourteen  different  heads  on 
the  first  page.  This  mode  of  heading 
has  never  made  much  of  an  impression 
on  the  publishers  here  because  it  lacks 
uniformity.  What  our  publishers  desire 
is  something  even,  something  that  will 
match,  something  that  looks  dignified 
and  neat,  rather  than  something  that 
seems  unfinished. 


Exhibit  F 


;.\HiBiT  “A  : 

On  the  last  page  of  this  paper  I  no¬ 
ted  advertising  on  the  top  of  the  page 
where  it 
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LINOTTPE  IONIC  NO.  S  LINOIYPE  EXCELSION 

There  are  two  hurdles  news  must  sur-  There  are  two  hurdles  news  must  sur¬ 
mount  in  its  quick  trip  from  the  Lino-  moimt  in  its  quick  trip  from  the 
type  keyboard  to  the  reader’s  mind.  Linotype  keyboard  to  the  reader’s 
One  is  in  the  newspaper  plant;  the  mind.  One  is  in  the  newspaper  plant; 
other  is  in  the  reader’s  eye.  !  the  other  is  in  the  reader’s  eye. 

Modem  newspaper  printing  con-  Modem  newspaper  printing  con¬ 
ditions  offer  many  hazards.  To  survive  ditions  offer  many  hazards.  To  sur- 
the  ordeal  of  dry-mat  stereotyping  vive  the  ordeal  of  dry-mat  stereo- 
...  a  t3T)e  face  must  be  sturdy,  free  typing ...  a  type  face  must  be  sturdy, 
from  thin  lines  and  delicate  serifs.  It  free  from  thin  lines  and  delicate 
must  be  designed  with  due  regard  for  serifs.  It  must  be  designed  with  due 
the  slurring  effect  of  rubber  rollers,  regard  for  the  slurring  effect  of  mb- 
and  the  tendency  of  thin  inks  to  col-  ber  rollers,  and  the  tendency  of  thin 
lect  in  sharp  angles  and  narrow  open-  inks  to  collect  in  sharp  angles  and 
ings.  narrow  openings. 

The  well-designed  news  face  makes  The  well-designed  news  face  makes 
the  best  possible  use  of  spsM:e.  It  must  the  best  possible  use  of  space.  It  must 


LINOTYPE  PANECON  LINOTYPE  OPTICON 

There  are  two  hurdles  news  must  There  are  two  hurdles  news  must  sur*  ^ 
surmount  in  its  quick  trip  from  the  mount  in  its  quick  trip  from  tfao  | 
Linotype  keyboard  to  the  reader’s  Linotype  keyboard  to  the  readert 
mind.  One  is  in  the  newspaper  plant;  mind.  One  is  in  the  newspaper  plant; 
the  other  is  in  the  reader’s  eye.  the  otiher  is  in  the  reader’s  eye.  1 

Modern  newspaper  printing  con-  Modem  newspaper  printing  coo*  I 
ditions  offer  many  hazards.  To  sur-  ditions  offer  many  hazards.  To  sur*  I 
vive  the  ordeal  of  dry-mat  stereo-  vive  the  ordeal  of  dry-mat  stereo*  ; 
typing ...  a  type  face  must  be  sturdy,  typing  ...  a  type  face  must  be  sturdy, 
free  from  thin  lines  and  delicate  free  from  thin  lines  and  delicili 
serifs.  It  must  be  designed  with  due  serifs.  It  must  be  designed  with  dut 
regard  for  the  slurring  effect  of  rub-  regard  for  the  slurring  effect  of  rub¬ 
ber  rollers,  and  the  tendency  of  thin  ber  rollers  and  the  tendency  of  thM 
inks  to  collect  in  sharp  angles  and  inks  to  collect  in  sharp  angles  and 
narrow  openings.  narrow  openings. 

The  well-designed  news  face  makes  ’The  well-designed  news  face  malMI. 

the  best  possible  use  of  space.  It  must  the  best  possible  use  of  space.  It  nnirf 


MERBENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORli 

SAN  FRANCISCO  •  CHICAGO  NEW  ORLEANS  •  C  AN  AD  I  AN  LI  N  0  TY  PE,  LI  M ITE  0,  TO  R  0  NTO,  C  ARAM  | 

R*pr«SMitatiVM  in  th*  Principal  dtias  of  tho  World 

Set  ia  Linotrpe  Erbu  Bold  Condensed,  Gothic  No.  13  and  16  and  indicated  faces 


C»“LINaTYPE—) 


PARADE!  As  the  endless  pageant  of  today’s  events  marches  into  tin 

reader’s  eye,  make  its  progress  swift  and  tireiess  with  a  type  face  that  priirti 
sharp  and  ciean...and  that  deiivers  its  message  without  eye-strain  or  headache 
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